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‘EkBeon Alayxeipiong Alowkntikou Zuppouliov

KUplot M£toyod,

YOpudwva pe to NOpo kal to Kataotatikd tng Etalpsiag €XOUE TNV TLUA VA 0AG TTAPOUGCLACOUE TOV OIMOAOYLOUO
TwV 5paoTNPLOTATWY NG eTapeiag “QIVOS-WE CREATE CUSTOMER LOYALTYA.E”. (n "Etatpeia") yia tnv €tatpikn
16" SLaXeLpLOTIKE TNG XPNoN, N omola KaAUTTeL Tnv Ttepiodo amo 1" lavouapiou €wg 31" AekepBpiou 2020.

1. Ewaywyn

H Etaipeia «QIVOS—-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPFIA AOTIZMIKOY H/Y ANQONYMH ETAI-
PEIA» kat Stakpltiko titho «QIVOS—-WE CREATE CUSTOMER LOYALTY A.E.», 16pUBnke to 2004. Ikomog tng Etalpiog
givat: (o) H Snuioupyia mpoypapATwy NAEKTPOVLKWY UTTOAOYLOTWY, N TIWANGCH TOUG, N TEXVLKN UTOOTNPLEN Kol EK-
naidevon Twv mehatwy. H eumopia, eloaywyn kot e€aywyn Twv TAPAmMAVW 6wV, WG Kol NAEKTPOVIKWY UTIOAOYL-
otwv. (B) ZupPouleuTikég unnpeocie¢ marketing kal uAomoinon evepyslwv marketing. (y) ALOXELPLOTIKEG UTINPEGCLEG
marketing, OMw¢ eVOEIKTIKA UTINPECLEG AMOOTOANG NAEKTPOVIKWY UNVUUATWY, TNAEDWVLKAG UTTOOTAPLENG Kal SAKTU-
Aoypadnong. (8) Yrnpeoieg nAektpovikol gumopiou kat mpowbnong.

2. EyKOTOOTAOELG

Ol eykataotaoelg tng Etalpeiag Bpiokovtal oto Ao Xalavdpiou kat cuyKekpLuéva emi tng 060U NarmavikoAr 4.
3. Emyepnuatikn Sopun

H Etaipeia Slotkeitol ammo gumelpn Slolkntikn opada.

4. ALOXELPLOTIKOG KOL OLKOVOLLLKOG OIOAOYLOOG TG £EETA{OLEVNG XPHIONG.

H Etatpia gival £vag Loxupog avtaywvloThg avapeoa ot Etalpieg tou kAadou. O kUKAoG epyaciwv avhABe otn xpn-
on 2020 og € 2.501.711,61 évavtl € 3.336.531,87 tng mponyoUluevng xpriong 2019, onuewwvovtag peiwon 25,02%.
To UIKTO KEPSOG avAABe otnv KAslOpevn xprion oto moco twv € 1.399.540,77, £vavil TwV HUIKTWV Kepbwv €
1.944.461,09 tng ponyoUEVNG XPnong onuelwvovtag peiwon 28,02%. H mtwon Twv avwtépw peyebBwv odeiletal
KUpLWwG otnv enidpacn tng mavénuiag covid-19 otnv eAAnVIKr owovouia.

4.1 To e§wtepko nepIBAAAov Katd tnv e§eTalOMeVN Xprion

H mopeia tng Etatpiag otnv xprion 2020 Atav tkavormolnTikr, Aapfavovtag unodn tov SLapKwG EVIELVOUEVO QVTO-
YWVLIOUO KaL TIC CUVOAKEG TNG ayopdg, Onmwe auTéG Slapopdwdnkav katd tn dldpkela tng mavénuiog. H Etalpeia
KoTAdepPE va CUYKPATNOEL TN {NULA TTou UTtEDTN amod Tt ¢nun tng petdxou Folli Follie A.E.B.E. kot va amokataocthosL
TNV EKOVA TNG OTNV AYOoPA OITOKTWVTAS VEOUC TIEAATEG Ao TOUELG TNG ayopdg Tou Sev KATElXE apouaia 0To eow-
TEPLKO, AAAA KOL OTO EEWTEPLKO.

4.2 KUKAOG £pyaoLwV

Jtnv e€etalopuevn SLaxXeLPLOTIK Xpron, n Etalpeia npaypatonoinos nwAnoelg voug 2.501.711,61 supw €vavtl gu-
pw 3.336.531,87 katd tn xprion 2019 (mocooto peiwong 25,02%).
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4.3 Mwtd Képdn / Képdn petd and Popoug

H Etatpia givatl évag Loxupdg avtaywvioTig avapueoa otig Etatpieg tou kAddou. O kKUKAOG epyactwv aviABe otn xpn-
on 2020 oe € 2.501.711,61 évavtt € 3.336.531,87 tng mponyoUpevng xpnong 2019, onuewwvovtag pelwon 25,02%.
To pkto képSog aviABe otnv kAelduevn xprnon oto mocod twv € 1.399.540,77, £vOvil TWV HUIKTWV KEPSWV €
1.944.461,09 tng mponyoUEVNG XPHong onelwvovTag peiwon 28,02%. H mtwon Twv avwtépw peyebwv odeiletal
QTTOKAELOTIKA OTNV enidpaon tng mavdnuiag covid-19 otnv eAAnVIKr owkovopia dedopévou otL uTtpée KAeiolo Twy
kotaotnuatwyv Atavikng (lockdown) yia 4 pnvec. O tlipog tng etaLpiag eivatl dppnkta cuvdedepuévog e TNV AELToup-
vl Twv KataoTNUATWY ALAVLKAG KOl WG EK TOUTOU N ETILPPON TETOLWVY YEYOVOTWY £(VOL ONUOVTLKA.

Ot InuLEG peta amo dopoug aviABav oto moood Twv 96.211,65 supw Evavtl {nuwv eupw 168.125,30 katd tn xprnon
2019.

Ta'I16wa Kepdahata tng Etatpeiag kotd tnv 31.12.2020 s€akoAlouBoUv va eival KOTWTEPA Ao o oo (1/2) tou keda-
Aaiou kot cuvtpgxouv oL tpoUnoBéocelg epapuoyng tou apBpou 119 nap.4 tou N. 4548/2018. H Aloiknon tng Etat-
pelag Ba mpoteivel otnv emopevn Taktikr Mevikn Tuvéleuaon, eite Tnv avénon tou Metoxikol Kedpalaiou, eite v

ULOB£TNON GANOU LETPOU TIPOKELUEVOU VO CUVEXLOTEL POOKOMTA N AELTOUPYLKA TNG SpactnplotnTa.
4.4 Kateyopeva xpeoypada

H Etatpeia tnv 31" AskepBpiov 2020 dev eixe otnv Katoxn Thg xpeoypada.

4.5 AvaOgopo ocuvaiaypa

H Etatpeia tnv 31" AskepBpiou 2020 dev eixe otnv Katoxn ThS cuvAAAayUa.

4.6 Akivnta

H Etawpeia tnv 31" AekepPpiou 2020 dev eixe otnv KATOXA TNG OKivnTa.

5. Awaxeipon Kwvduvwv

5.1 Napdyovteg KvdUvou

5.1.1  Kivéuvog thg ayopag

5.1.1.1 ZuvaAAaypotikog Kivéuvog

H Etatpeia dev avtpetwmilel cuvarlaypatiko kivéuvo ylati Sev €xel cuvallayEg og E€vo vouLouaL.
5.1.1.2 Kivéuvog Tipwv

H Etatpeia dev katéxel xpedypada kat cuvenwg dev ektiBetal o kivbuvo TLuwv xpeoypddwv. EEGAAOU, OL TIUEC TWV
EUMOPEVUATWY ToU epmopeVeTal n Etatpeia v mapouvoidlouv 8laitepn dlakupavaon, onmote Sev anoteAouv mnyn
KWWSUVOU TLHWV.

5.1.1.3 Kivéuvog enitokiov

H Etaipeia Sev avipetwilel 16laitepo kivouvo amod petafoln emtokiwy SL0TL £xeL XaUNAO Savelopo.
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5.1.2 MotwTtkog Kivéuvog

MoTWTIKO Kivuvo gvéxouv Kuplwg oL amattroelg and mehdreg. H Etatpeia Aappdavovtag umdyn thv mpwtdyvwpn
OLKOVOWLKN Kplon kat to mepBAarlov TG ayopdg oto omoio SpaotnpLOTOoLEiTal, TOPAKOAOUBEL OTEVA TIG ATOLTIOELG
auTéG. Omou Kplvetal avaykaio, mpopaivel oTig avaloyeg ava nepintwaon evépyeleg e€aodAALONG TWV AMALTHOEWV.

5.1.3  Kivbuvog peuotdtnrog

O kivéuvog peuototntag oxetiletal pe tnv duvatotnta tn¢ Etatpeiag va ekmAnpwaoeL TNG XPNUOTOOLKOVOULKESG TNG
UTIOXPEWOELG, OTAV QUTEC Yivouv amaltnTteG. H mapakoAolBnaon Tou KIvEUVOU PEUCTOTNTOG EMIKEVIPWVETOL 0T SLa-
XelpLon Tou XpovikoU CUOXETIOMOU TWV TAUELOKWY POWV Kal otV e€acddllon emapkwyv Tapelakwy Slabeoipwy yla
™V KGAL PN Twv Tpexouowv cuvallaywv. H Etalpeia ota mAaiola evioxuong tTng pELOTOTNTAG £XEL EOTLAOEL TLG EVEP-
YELEC OTNV CLUYKPATNGON TWV Samavwy Kol othv elompaén Twv amaLtoewv TnG.

5.1.4  Kivéuvog amo £ktaKta yeyovota

Me tnv gpdavion tou covid-19 Kat tnv ekSAAWON TG cuVeNaAyopevng mavdnuiag, n Etalpia éAafe apéowg Ta ama-
paitnta pétpa yia tn Staopaiion vPnlol emméSou AELTOUPYLKAG UYLELVAG TwV gpyalopévwy TG Kal aodpaloug emt-
XELPNOLOKAC Aettoupyiag tng oe kABe eminedo. H kKaBOALKr) AU G TG OLKOVOULKNG §paoTnpLotnTaC, 0T MAAICLO TWV
UETPpWV TIEpLOPLOOU TNG mavdnplog o eyxwpLo Kal SLeBVEG eminedo, avapéveTal va enmnpedoel to oUVoAo tng Otko-
vouiag, os Stadopetikd dpw Pabuo amd kKAado o kKAddo. H emidpacn tng mavdnuiag otn XpnUaTtoolkovoukn Ka-
taotaon tng Etawpiag, onwc éxel Stapopdwbel pexpL TNV nUEPOUNVia cuVTaing Twv cuVNUUEVWY OLKoVoULKwY Ka-
taotdoswy, dev elxe ovowwdn enimtwon otnv eVpUBUN TPEXOUOA AELTOUPYIA TNG, ATIOTEAEL OUWE OVACTAATIKO Tla-
PAYOVTA OTNV MEPALTEPW AVATTUEN TNG.

IxeTIkA MPOPAen épav TG teplodou avadopds (SnAadn petd thv umoypadr twv Owkovoutlkwy Kataotdoswv) dev
elval epkn), e€attiog kupiwg tne aBeBatotntag yla tnv e€EAEN KoL Stapkela tng mavdnuiog.

6. NOYLOTIKEG QLPXEG

Ol OLKOVOULKEG KATAOTACELS TNG Etatpeiag kataptiobnkav and tn Aloiknon tng pe Baon ta Aebvn Mpotuma Xpnua-
toolkovoukng NMAnpoddpnong («A.M.X.M.») (International Financial Reporting Standards - IFRS), mou £€xouv uLoBetn-
Bel amo tnv Evpwmnaiki Evwon, cupdwva pe tov Kavovioud aptb. 1606/2002 tn¢ Eupwraikng Evwong.

H oUvtagn Twv OLKOVOULKWY KATAoTAcEWV oUudwva pe Ta A.M.X.M. amaltel tTn Xprion opLOUEVWY AOYLOTIKWY EKTLUN-
ocwV Kal mapadoxwv. Emiong, amattel tTnv doknon kpiong amd tn Aloiknon katd tn Stadikacia ebapuoyng twv Ao-
YLOTLKWV opXWV TN Etatpeiag. OL ektiunoelg kat mapadoxég Bacilovtal otnv kKaAutepn duvatr) yvwon tn¢ Aloiknong
™G ETalpeiag oe ox€on Ue TG TPEXOUOEC GUVONKEC.

OL OLKOVOULKEG KATAOTACELS OUVTAOOOVTAL BACEL TNG APXNG TOU LOTOPLKOU KOOTOUC, OMWG aUTH HETABAAAETAL Ao
™V avamnpocoapuoyn o eUAoyn afla twv dtabeciuwv mpog mwAnon afloypddwv, Kot TG apxns TG CUVEXLONG TNG
6paotnpLOTNTAC TNG.

Agev uTtdpxoULV TPATUTIA KL SLEPUNVELEG TIPOTUTIWY TTOU VAl £X0UV EPAPUOCTEL TIPLY Ao TV NUepopnvia évapéng tng
edappoyrg Toug.
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7. AL0VOUK) HEPLOUATWV

Me Baon tnv eAAnViIKN euTopLkr) vopoBeaoia, oL etalpieg umoxpeolvtal OTNV £TAOLA KATOBOAN LEPLOUATOC. JUYKE-
KPLUEVA, SLOVEUETAL oAV HEPLOMA TO 35% TwV Kabapwv KepSwV HETA To POpo eLoodrpartog kot adou oxnpatioBel to
KOTA VOO TAKTIKO amoBeuatiko kat adaipebolv ta moTWTIKA KOVSUALA TNG KATACTACNG OMOTEAECHATWY TIoU Sev
aroteAoUV npaypatornotnueva kEpdn (apBp.160 & apbp.161 tou N.4548/2019). Qotdoo, sival emiong Suvath n ma-
PEKKALON aTto TA WG AVW LOXUOVTA OE TIEPLMITWON gyKPLloewe amo tn Mevikn Zuvéleuon Twv MeTOXwV cUUdwvVA HE TLG
Slatdéelg tou apbp. 161 tou N. 4548/2019.

To AlolknTko ZupBolALo Adyw Inulwv xprioewg Ba mpoteivel otnv Mevikn Tuvéleuon twv Metdxwv Tn Un dlavopn
peplopartog yia t xprion 2020.

8. NeptBalloviikd {nTipato

H Etatpeia dev £xel paoTnploTNTEG OL OTOlECG va eMnpedlouV To TtepLlBANOV.

9. Nound O£pata
e HEtalpeia Sev Slo0tel YnokataoTipoTa.
e JuvaMayég pe ouvdedepéva puépn avadépovtol otn onpeiwon 30 emni Twv OKOVOULKWY KATAoTACEWV
e HEtalpeia 6ev £xel 5pacTnpLOTNTA OTOV TOUEN EPEUVWY KAL AVATTTUENG
e H Etalpeio dev £xel amokToeL SIKEG TNG UETOXEG OUTE N (6La OUTE E TIPOOWTTO TOU EVEPYEL OTO OGVOUA TOU

ylo AoyopLlaopo tng.

10. EMOLWEELG KOl OTPATNYLKEG
Erubiwén tng Etapeiag, eival n BeAtiwon twv peyebBwv mou €xouv emnpeactel amo tnv enibpacn tng mavénuiog
covid-19 otnv eAANVLKA OLKOVOULa KOl N TMEPALTEPW aVATTUEN OAWV TwV HEYEBWV TNG LECA QMO L0 OTPOTNYLKN

TPLWV TUVAWVWV:

1. ESpaiwon otoug Topeilg Alavepmopiou mou oripepa SpooTNPLOTIOLELTOL KOL KATEXEL NYETLKA B€0n KabBwg Kal ava-
nituén o vEoug TouElg oTouC omoioug anuepa dev £xeL mapouaoia.

2. Eotiaon otnv amoktnon véwv peyaAwv riedatwv (Top 100 Retailers & FMCG)
3. Mepattépw avamtuén tou KUKAOU EpYaoLwY 0TO eEWTEPLKO
11. Feyovota HETA TNV NHUEPOUNVia TOU IGoOAOYLoHOU

Me TG Statdagelg Tou apBpou 120 tou v. 4799/2021 (DEK A' 78/18.05.2021), tpomomnolriBnke n mep. o’ Thg map. 1 tou
apBpou 58 tou K.O.E. (v. 4172/2013) wg npog Tov $popoAoylkd GUVTEAEDTH, 0 OToLoG yLa Ta Loodnpata tou dpopo-
Aoylkou €toug 2021 kat ede€nc, LelwveTal oe eikool SU0 TOLG €KATO (22%).H ekTipwpevn pelwon Twv avaBarlope-
VWV GpopoloyLlkwV amaltioewy, Adyw Helwaong Tou cuvteheotr], Ba avéABeL oe oo €23 XIA. Tiepimou.
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WE CREATE CUSTOMER LOYALTY

KUplot Métoyot,

TO ALoIKNTLKO ZUPPBOUALO co¢ TpooKaAel va eykpiveTe (o) TG OKOVOULKEG KATOOTAOELG TNG ETALPLKNG XPROEWS ard 11
lavouapiou 2020 £wg tnv 31" AekepBpiov 2020 kat (B) tn cuvoAlkn Staxeiplon Tou AlolkntikoU upBouliou yla tnv
gv AOyw eTalpikn xprnon kabwg kat va armaAAAEETe To ALOKNTIKO SUMPBOUALO Kal Toug Opkwtoug EAeyktég tng Etat-
pelag amo kaBe euBUvVN yLa T Xprion auth).

XaAavépt, 9 louAiou 2021

H Npoedpog O Avtunpoebpog tou A2, &

AteuBUvwv Z0PBoUAOG
Oeodaveio Xapumn Euvayyelog KapaAng

BEBAIQZH
BeBalwvetatl otL N avwtépw EkBeon tou Alotkntikol TupBouliou mpog tnv Taktik Meviky Zuvéleuon twv Metdxwv
yla tn xpnon 2020 nou amoteAeital ano névie (5) oeAibec eival avty mou avadépetal otnv EkBeon EAéyxou mou

xopnynoape pe nuepounvia 12 lovAiov 2021.

ABnva, 12 louAilou 2021

Z OA Crowe O OpkwTtog EAeyKTAG AoyLOTAG

Tuvepyalopevol Opkwtol AoyLoteg A.E.
MéMNog Alktvou Crowe Global
QOwk. Néypn 3, 11257 ABrva
Ap.M. 3.0.E.A. 125 - A.M. EATE 20 Bdioc A. PLOUANG
A.M. 2.0.E.A. 22041- A.M. EATE 1721



> 0OA /. Crowe

‘EkOeon EAéyxou Avefaptntov OpkwtoL EAeyktn Aoyloti

Mpocg toug kK. Metdxoug tng Avwvupung Etatpeiag
“QIVOS — WE CREATE CUSTOMER LOYALTY
EMMNOPIA KAI AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA”

‘EkOeon EAEyxou emi Twv OLKOVOULKWV KOTaoTAGEWV

f'vwun

‘Exoupe eAEYEEL TIC CUVNUEVEG OLKOVOULKEG KOTAOTAOELG TNG gTatpiag “QIVOS — WE CREATE CUSTOMER LOYALTY
EMMOPIA KAl AHMIOYPFIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA” (n Etatpia), ol onoieg amotedovvtal amnod tov
LooAoylopd t¢ 317 AekepPpiou 2020, TIC KATACTACELG GUVOALKOU €L00SAUATOG, HETABOAWV TG KaBaprg BEéoewg
KOL TAUELAKWY POWV TNG XPROEWG Tou €Anée TNV nuepounvia autr KaBwg kat mepiAnPn oNUOVTLKWY AOYLOTIKWV
apxwv Kot LeBOdwv kat Aoumeg eme€nynpatikég mAnpodopliec.

Katd tn yvwun HOG, oL CUVNUUEVEG OLKOVOULKEG KOTAOTAOELG tapouatdlouyv evAoya, amo kabe oucwwdn amoln,
TNV OKOVOWLKH B£0n Tne etatpetac “QIVOS — WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTI-
IMIKOY H/Y ANQNYMH ETAIPEIA ” katd tnv 31" AekepBpiou 2020, Tn XpNMOTOOLKOVOULKA TNG enmidoon Kal TS ta-
LELAKEG TNC POEC yLOL TN XPHoN Tou €Ange tnv nuepounvia autr) cupdpwva pe ta Alebvr) Npotuna XpnuUaTtooLKovo-
HKNG MAnpoddpnaong, 6mwe autd £xouv uloBetnOel amnd tnv Evupwnaikn Evwon.

Bdon yvwung

Alevepynoape Tov €Aeyx0 pag cUpdwva pe ta Atebvr) Mpotuna EAéyxou (AME) 6nwg autd €xouv evowuatwOel
otnv EAAnvikr) NopoBeaoia. OL euBUveg pag, cuUdwWvA LE Ta MPATUTIA AUTA TEPLYPAPOVTAL TIEPALTEPW OTNV EVOTN-
Ta TN €KkBe0NC Hag “EuBUVECG eAEYKTH YLa TOV EAEYXO TWV OLKOVOULKWY Katootaoswv”. Elpaote aveéaptntol anod
v Etatpeia, kad’ 0An tn Sdpkela Tou Sloplopol pag, cUpdwva pe tov Kwdika Asovtoloyiag yia EmayysApatieg
EAeyktég Tou JupBouliou AteBvwv Mpotunwv Asovtoloyiag EAeyKTwy, 0w autog €Xel evowpatwBOel otnv EAAN-
vkl NopoBeoia kat Tig anattoslg Seovrohoyiag mou oxetilovtal e TOV EAEYXO TWV OLKOVOULKWY KATOOTACEWV
otnv EAAASa Kot £XoUpE EKTTANPWOEL TG SEOVTOAOYIKEG LOG UTIOXPEWOELG OUUGWVA E TLG ATIALTAOELG TNG LoXUOoU-
oo vopoBeoiag Kat Tou mpoavadepopevou Kwdika Agovtoloyiag. Mioteloupe OTL TA EAEYKTIKA TEKUNAPLA TTOU -
XOUE QTTOKTHOEL ElVOlL EMAPKN KoL KATAAANAQ va mapéxouv BAon yLa TN YWWUN Hag.

Ouowwdng afefatdtnta MOV CXETI{ETAL PE TN CUVEXLON TNG SpACTNPLOTNTAG

Edlotolpe TNV Mpoooyn oag ot Inueiwon 31 TwV OLKOVOULIKWY KATAOTACEWY, OTNV omoia yivetal avadopd oto
YEYOVOG OTL Katd TNV ANEn tng KAEWOPeVNC xpnoswg ta (dla kedbdaAata tng Etalpiag sivol pikpoTeEPA TOU NUICEWG
(1/2) tou petoxikoU NG Kedalaiou kol cuvtpEéxouv ol TpoUmoBécels edapuoyng tou apbpou 119 tou N.
4548/2018. To yeyovog autd urnodnAwvel tnv Umapén ouotwdoug aBeBaldtntag n onoia svbexouévwe Ba eyeipel
onuavtikn apdlBolio oxetikd pe tn Suvatdtnta tng Etalpiag va ocuvexioel T SpactnplotnTd TnG. H yvwun pog
Sev Tpomonoleital oe oxéon Ue To B€pa auTo.

EuBUveg Tng 610iKNONG EML TWV OLKOVOULKWV KOTOLOTACEWY

H 8loiknon éxel tnv guBUVN yla TNV KOTAPTLON Kol EUA0YN TOPOUGCLAGCTH TWV OLKOVOULKWY KOTAOTACEWY cUUdwva
pe tor AMXM Onwe autd €xouv uloBetnBel amod tnv Eupwraikn Evwaon, Omwe Kal yio eKeiveg Tig SIKAISeC ecwTepLKOU
eAéyxou mou n Stoiknon kaBopilel wg anapaitnteg, wote va kabiotatal Suvartr) n KATAPTLON OLKOVOULKWY KaTta-
oTaoewv anaAAayUEVWY amod ouowwdeg adalpa, Tou odeiletal eite og andtn eite og AdBog.
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Katd tnv KOTApTLOoN TWV OLKOVOULKWVY KOTAoTAoEwY, N Sloiknon eivat umevBuvn yla tnv afloAdynon tng Lkavotn-
Tog g Etatpiag va ocuvexiosl tn §paotnploTnTA TNG, YVWOTOTOLWVTOG OTIOU CUVTPEXEL TETOLO TEpimTwon, Ta Bé-
pata ou oxetifovral Ye Tn ouveX{OPEVN §paoTnpLOTNTA KAl TN XPron TG AOYLOTIKAG apXAG TNG oUVEXLIOUEVNG
SpaotnplotnTag, €KTOC Kat Av n Sloiknon eite mpotiBetal va peuotomnoliosl tnv Etatpia  va Stakoyel tn dpa-
oTNPLOTNTA TNG N 6eV €XEL ANAN peAALOTIKA EVOAAQKTIKNA €MAOYN amo To va PoPel 6 'aUTEG TIC EVEPYELEG.

EuBUveg eAEYKTH YL TOV EAEYXO TWV OLKOVOMULKWV KOTULOTACEWV

OL oTo)OL PG elval vo amokToou e eUAoyYn SLaodAALon yLo TO KATA TTOCO Ol OLKOVOULKEG KATAOTACELS, 0TO oUVO-
Ao Toug, elval amaAlayuéveg and ouvolwdeg odbAaApa, mou odeiletal eite o andtn eite e AdBog Kat va ekdwoou-
pe €kBeon eleyktn, n omola mepthapfavel T yvwun pag. H ebAoyn Stacpaiion cuviotd Stachaiion uPniou emt-
nédou, al\a Sev eivat eyylnon otL o éAeyxog mou Slevepyeital cUpdwva e Ta AME, OMWG QUTA £XOUV EVOWUATW-
B¢el otnv EAAnvikr) NopoBeoia, Ba evrtomilel mavta £va ouclwdeg opalpa, otav auTto unapxel. daApata duvartal
va pokUPouv amd amdtn i and AdBog kat Bewpolvtal ouclwdn otav, Hepovwiéva i abpolotikd, Ba propolos
€UAoya va avapevetal otL Ba emnpéalav T OLKOVOULKEG Ao ACELG TwV XPNOTWYV, Tou AapBavovrtal pue Baon au-
TEG TLG OLKOVOULKEG KOTOOTAOELG.

Q¢ kabnkov tou gAéyxou, cUpPwva pe Ta AME OmMwg autd €xouv evowpatwBel otnv EAAnvikr) NopoBeoia, aokou-
LLE EMayyEAUATIKA Kplon Kot SLotnpoU e EMOYYEAUATIKO OKEMTIKIOUO KaB’ OAn tn Sldpkela tou eAéyxou. Emiong:

e Evrtomiloupe kot a€loAoyoUpE ToUC KLvSUVOUCG ouoLWE0oUC OPAALATOG OTLG OLKOVOULKEG KATAOTAOELG, TTOU odeile-
Tol eite og amadtn ite oe AdBocg, oxedlalovrag kol Slevepywvtag EAEYKTIKEG SLASLKOCLEC TTOU avTaTToKpivovTal
OTOUG KLVSUVOUG QUTOUC KOl OMOKTOUHE EAEYKTLKA TEKUAPLA TTIOU Elval EMOPKN Kal KATAANAQ yla va mapéxouy
Baon ywa ™ yvwun pag. O kivéuvog pn evtomiopol ouclwdoug opalpatog nmou odeiletal og amatn eival udn-
AOTepOg amo autov mou odeiletal o AaBog, KabBwg n amatn Unopel va eumepléxel cupmatyvia, mlaotoypadia,
eoKeppéveg mopadeipetg, Peudeic StaBefalwoelg f mapakapdn twv SIKASbwv ecwteplkol eAéyxou.

e KatavooU e TIG SIKALSEG eowTEPLKOU EAEYXOU TIOU OXETI(OVTAL LE TOV EAEYXO, LE OKOTIO TO OXESLOOUO EAEYKTIKWY
SLa81KaoLWV KATAAANAWVY yLa TLG TIEPLOTACELG, GAAG OXL UE OKOTIO TN SLATUMWGON YVWHUNG €L TNG AMOTEAEGUATIKO-
™Trog Twv SIKAISwV ecwtepLkol eAéyxou tng Etalpiag.

e AfloloyouUpe TNV KATaAANAOTNTA TWV AOYLOTIKWY apXWV Kol LEBOSWV Mou xpnolponolnnkav Kot To EUA0YO TwWV
AOYLOTIKWV EKTIUACEWV KaL TWV OXETIKWYV YVWOTOMOLGEWV TIOU £yLvay amo tn dlolknon.

e Anodawvopaote yla TNV KatoAAnAdtnta tng xprnong and tn Stoiknon tng AOYLOTIKAG apxng TG ouveXL{OUEVNG
SpaoTnpLOTNTAC Kal e PAON T EAEYKTIKA TEKUAPLA TTIOU OMOKTAONKAV yla TO €0V UTIAPXEL ouclwdnc afePfalotn-
TO OXETLKA LE YEYOVOTA 1] CUVONKEG TTOU Umopel va umtoSnAwvouv ouctwdn afefatdtnta we mPog TNV Lkavotnta
¢ Etalpelag va cuveyiosl tn Spaoctnplotntad tng. Eav cupmnepdvoupe otL udiotatal ouowwdng aBepatotnta, &i-
LLOOTE UTIOXPEWUEVOL OTNV EKBECN EAEYKTH] VA ETLOTIAOOUE TNV IPOCOXH OTLG OXETIKEG YVWOTOTIOLOELG TWV OLKO-
VOULKWV KOTAOTACEWV 1 €AV QUTEG OL YVWOTOTIOLOELG €lval OVETOPKELG VO SLadpOPOTIOL)GOUUE TN yVwun pog. Ta
CUUTEPACUOTA Hag Bacilovtal o eAEYKTIKA TEKUAPLO TIOU OTTOKTWVTAL UEXPL TNV NEPOUNVia Tng £kBeong ele-
yKTr). Qot600, HEAAOVTIKA YyEYOVOTA 1) CUVONKEC EVOEXETAL VO £XOUV WG amoTeAecpa n Etalpeia va maloel va AeL-
Toupyel wg ouvexllopuevn dpaoctnpldtnTa.

e AfloloyoUpe tTn GUVOAKN Ttapouciacn, T Sour KOl TO TEPLEXOUEVO TWV OLKOVOULKWY KATAOTACEWY, CUUTIEPL-
AapBAVOUEVWVY TWV YVWOTOTIOINOEWY, KABWE KOL TO KATA TOCO OL OLKOVOWLKEG KOTAOTACELG ATELKOVIIOUV TIG U-
TIOKEEVEG CUVAANOYEC KAl TO YEYOVOTA LE TPOTIO TIOU EMLTUYXAVETAL N EUAOYN apouaciacn.

Metal GAAwv Bepdtwy, KOWOoToLoUpE ot dLoiknaon, To oxedlalouevo eUPOC KAL TO XPOVOSLAYPOLO TOU EAEYXOU,
KaBWCE KAl CNUAVTLIKA EUPHATA TOU EAEYXOU, CUUTEPIAAUPBAVOUEVWY OTIOLWV GNUAVTLIKWY EAAEPewWV oTIC SLIKAISEC
E0WTEPLKOV EAEYXOU EVTOTI{OUUE KATA T SLAPKELO TOU EAEYXOU HOG.
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'EkOeon eni dAAwv Nopikwyv Ko KavovioTikwv AoutHoswv

Aappavovrag untoyn ot n Stoiknon £€xeL TV euBUVN yla TNV Katdption tng EkBeong Alaxeiplong tou Alolkntikol
SupBouliou, kat edappoyn Twv datdéewv g mapaypddou 5 tou apbpou 2 (uépog B) tou N. 4336/2015, on-
LLELWVOUUE OTL:

a) Kata t yvwun pog n EkBeon Ataxeiplong tou AlokntikoU TupPouliou £xel kataptioBei cuudwva Ue TIG LoXL-
OUOEG VOULKEG amaLTAOELS Tou apBpou tou dpBpou 150 tou N. 4548/2018 Kal TO TEPLEXOEVO OUTHG AVTLOTOL-
XEL UE TG CUVNUUEVEC OLKOVOULKEG KATOLOTAOELG TN XPriong mou €Anée tnv 31" AekepuBpiou 2020.

B) Me Baon Tn yvwaon TIOU QTOKTHOOUE KOTA ToV EAeyX0 Hag, yla tnv gtatpia “QIVOS — WE CREATE CUSTOMER
LOYALTY EMMOPIA KAl AHMIOYPTIA AOTIEMIKOY H/Y ANQNYMH ETAIPEIA” kot to reptBaAAov Tng, Sev €Xoupe
evrorioel ouolwdelg avakpifeleg otnv EkBeon Alaxeiplong tou Atotkntikol tTng ZupBouAiou.

ZOA C ABnrva, 12 louAlou 2021
rowe O OpKwTOG EAgyKTAG AOYLOTAG

Tuvepyalopevol Opkwtol Aoylotég A.E.

Méhog Aktvou Crowe Global

Owk. Néypn 3, 11257 ABrva Badiog A. Pl{oUANgG

Ap.M. Z.0.E.A. 125 - A.M. EATE 20 A.M. Z.0.E.A. 22041- A.M. EATE 1721
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Owovopkeg Kataotaoelg tng 31" Aekepufpiov 2020

Katdotaon OKovoukr G Oong

Evepyntiko

Mn kukAodopolv evepynTiko
Evowparta raya
Meploucolakd otolxeia pe dikalwua xprong

Au\a TtEPLOUCLOKA OTOLXELOL

AvaBalAopevec GopoAOYLKEG ATOLTHOELG
NOLTTIEG LOKPOTIPOOEGUEG AMALTIOELG

ZUvolo

KukAodopoUv evepyntiko

EUTTOPLKEG QIMALTAOELG

Nound kukAodopoUuvTa MEPLOUCLAKA OTOLXELQ
Tapelakd Sltabéotpa katl looduvaua

Zovolo

Z0vVoAo gvepynTIKOU

Nadntko

181a kepaAara

MetoxLko kedpaAato
YrioAourno KepSwv £1¢ VEO

Z0volo 16iwv kedparaiwv

YTOXPEWOELG

MaKponpOBeCUEG UTIOXPEWOELS

Kpatika avela

MakpompoBeopeg SAVELAKEG UTIOXPEWOELG
MaKpOTPOBECUEG UTIOXPEWOELS ULOBWOoEWY
Yrnoxpewaoelg ouvtalodATnong MPOocWILKoU
Emyopnynoetg

NoLTEG poKkpoTpoBeopeg MpoPAEYELS
ZUVOAO HOKPOTIPOOECUWV UTIOXPEWOCEWV
BpaxunpOOoEG UTIOXPEWOELG

EUMOPIKEC Kal AOLTIEC UTIOXPEWOELS
BpaumpoBeopeg SOVELOKEG UTIOXPEWOELC
BpaxumpoBeopeg uMoXpewaoels plobwoswy
Tpéxouoeg POPOAOYLKEC UTIOXPEWOELG
Z0voAo BpaxunpOBECUWV UTIOXPEWCEWVY
ZUVOAO UTIOXPEWOEWV

Z0volo nadntikoL

Znpeiwon
14
15
16
13
17

18
19
20

21

22
22
23
25
24
26

27
22
23
28

31.12.2020 31.12.2019
78.437,07 213.019,89
142.698,46 116.498,63
122.048,43 44.623,38
279.748,08 255.990,94
14.276,34 15.348,12
637.208,38 645.480,96
628.919,36 1.182.451,98
21.000,61 22.134,39
460.581,00 112.204,33
1.110.500,97 1.316.790,70

1.747.709,35

1.962.271,66

203.760,00 153.000,00
(1.018.191,01)  (1.069.971,76)
(814.431,01) (916.971,76)
260.440,66 -
220.000,00 540.000,00
133.379,49 73.516,03
60.936,93 66.085,70
11.574,78 -
60.000,00 60.000,00
746.331,86 739.601,73
473.050,59 966.408,72
1.196.641,63 866.068,83
16.683,58 45.459,54
129.432,70 261.704,60
1.815.808,50 2.139.641,69
2.562.140,36 2.879.243,42

1.747.709,35

1.962.271,66

OL EMLOUVATITOUEVES ONUELWOELC (0€A. 15-50) amoTeAoUV AVATTOCTIACTO HEPOG TWV OLKOVOULKWY KATOOTACEWV.

QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.

\ / O S OLKOVOHKEG KOTAOTACELG TNG 31" AskepBpiov 2020
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Q

WE CREATE CUSTOMER LOYALTY

Katdotaon ZuvoAkoU ATOTEAECLATOG

KOkAo¢g epyaciwv

Kbéotog mwAnoswv

Muwta Képdn

AMoa €006a

‘E€oba Sloiknaong

‘E€oba 61aBeang

AMa €€o0ba

Nettoupykd Képdn/(Znpieg)
XpNUATOOLKOVOULKA £0080
XpNUOATOOLKOVOULKA £€06a
Képdn/(Znuisg) mpo dpopwv
Dbpog eLcodnNpatTog
AvaBaAAopevog popog
Képdn/(Znpicg) petd and dpépoug

AnooBéoelg

Képdn/(Znpicg) mpo popwv, TOKWV Ko anocBéccswv (EBITDA)

NAoutd ZuvoAika AmtoteAéopata:

ATt euBeiag otnv Kabapr) Oéon

AlaBéoipa yLo mwAnon XPNLOTOOLKOVOULKA OTOLXELa
Anotipnon Mayilwv Ztoxeiwv

NoLnd GUVOALKA QUITOTEAEOULATA LETA OO HOPOUG

ZUYKEVTPWTLKA CUVOALKA QITOTEAEOLATA LETA aTtO HOPOUG

OL EMLOUVATITOUEVES ONUELWOELC (0€A. 15-50) amoTeAoUV QVATTOCTIACTO HEPOG TWV OLKOVOULKWY KATOOTACEWV.

\ / O S OLKOVOMIKEG KATAOTAOELG TNG 31" AekepBpiov 2020

Inueiwon

10

11

12
12

13
13

Amo 1" lavouapiov £wg

31.12.2020
2.501.711,61

(1.102.170,84)

31.12.2019
3.336.531,87

(1.392.070,78)

1.399.540,77
70.250,93
(1.438.544,54)

(77.814,15)

1.944.461,09
33.762,50
(1.862.161,33)

(127.523,14)

(46.566,99)
132,31
(73.534,11)

(11.460,88)
36,14
(95.348,54)

(119.968,79)

23.757,14

(106.773,28)

(61.352,02)

(96.211,65)

(168.125,30)

101.262,48

108.087,26

(54.695,49)

(96.211,65)

96.626,38

(168.125,30)
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Q \ / O S OLKOVOHKEG KOTAOTACELG TNG 31" AskepBpiov 2020

WE CREATE CUSTOMER LOYALTY

Katdotaon MetafoAwv 16iwv Kepalaiwv

MeTtoxLkO Nowna ano-  AnoteAéopata  ZUvoAo kaBaprig

kedpdalaio Ogpatika €1G VEOV 0éong
YnoAouno thv 1" lavouapiov 2019 153.000,00 -- (901.846,46) (748.846,46)
Keépdn/(Tnuieg) xpioswg HeTd amnod ¢opoug -- -- (168.125,30) (168.125,30)
Meilwon petoyikou kedpalaiou - - - --
AlEnon petoxkou kedalaiou - - - --
YnoAouno tnv 31" Aekepuppiov 2019 153.000,00 - (1.069.971,76) (916.971,76)
Kepdn/(lnuieg) xprioewg petd amnod ¢popoug -- - (96.211,65) (96.211,65)
Melwon petoxikou kedaAaiou (150.000,00) - 150.000,00 --
AUEnon petoxikou kedbahaiou 200.760,00 - (2.007,60) 198.752,40
YriéAowro v 31" AekepPpiou 2020 203.760,00 - (1.018.191,01) (814.431,01)

OL EMLOUVATITOUEVES ONUELWOELC (0€A. 15-50) amoTeAoUV AVATTOCTIACTO HEPOG TWV OLKOVOULKWY KATOOTACEWV.
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Katdotaon Tapsiakwv Powv

Amo 1" lavouapiov £wg

‘Eppeon péBodog Snueiwon  31.12.2020 31.12.2019
NeLtoupyikég SpaotnpLldTNTEG

Képdn/(Znpuieg) mpo dopwv (ouvexl{opeveg Spaotnpldtnteg) (119.968,79) (106.773,28)
MA€ov / pelov MPoGapUOYEG yLaL:

AntooBécelg 101.262,48 108.087,26
MNpoBAEPeLg 60.627,48 2.560,28
AnoteAéopata (€006a, €€06a, kEPSN Kal {nuieg) emevduTikAg SpactnpLotnTag - -
XPNUATOOLKOVOULKG (€006a)/€€0ba 12 73.401,80 95.312,40

MAgov / ueiov mpooapuoyec yia uetaBoAéc Aoyaplaouwv
KeaAaiou kivnong mou oxeTi{ovtal LUE TIC AELTOUPYLIKEG SPATTNPLOTNTEG:

Meiwon / (ab€non) anattioswy 488.890,14 (119.760,22)
(Meilwan) / abénon vroxpewoewv (MANV Savelakwyv) (625.630,03) 84.305,49
Melov:

Xpewotikol tokoL kat ouvaodn €§oda kataBepAnuéva 12 (73.534,11) (95.348,54)
KatapeBAnuévol dpdpot -- -
3UvoAo etopowv / (ekpowv) artd Asttoupyikéc Spaotnpiotntes (a) (94.951,03) (31.616,61)
EnevouTIKEG SpAOTNPLOTNTES

Ayopd eVOWUATWY Kot AUAWY TIAYLWY OTOLKELWV 14,16 (3.860,79) (1.390,00)
TokoL eloTpaxBOevteg 132,31 36,14
Meiwon / (av€non) Aomwv LakpomPOBECUWY AMOLTHOEWY 1.071,78 -
3UvoAo etopowv / (ekpowv) amoé enevdutikég Spaotnpiotnteg (8) (2.656,70) (1.353,86)
Xpnuarodotikég pactnpLotnteg

KataBoAn petoyikol kedpaiaiou 198.752,40 -
KaBapn elompaén anod ekdobévra/avaindBévra davela 282.588,24 (177.818,23)
E€odAnoeLg umoxpewoewv picbwong 23 (35.356,24) (45.190,45)
3UvoAo elopowv / (ekpowv) armoé xpnuatodotikés SpaatnploTntes (y) 445.984,40 (223.008,68)

KaBapn avgnon / (neiwon) ota tapslakd Stabéoia
Ko looduvapa xpriong (a)+(B)+(y)

Tapelaka Stabéopua Kat looduvapa Evapgng xpriong 20 112.204,33 368.183,48
Tapelaka Stabéoipa Kat looduvapa An§ng xpriong 20 460.581,00 112.204,33

348.376,67  (255.979,15)

OL EMLOUVATITOUEVES ONKUELWOELG (0€A. 15-50) amoTeAOUV AVATTOOTIOOTO UEPOG TWV OLKOVORLKWY KATOOTACEWV.
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Inuelwoelg eni Twv Olkovopkwyv Kataotaoswv

1. Nepwypadn tng Etalpeiag
1.1 Tevikég mAnpodopieg

H QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA 16p0-
Onke 1o 2004 wcg EME kat ev cuvexeia Suvapel Tng amd 21.9.2016 Tupdwviag Etaipwv cupdwvnOnke va mpoxwpen-
OOUV OE UETACYNUATIONO TOU €TALPLKOU TUTOU TNG etatpeiog amno E.M.E. og A.E. pe HETOXLKO KEDAAALO TO TTOGO TWV
153.000,00 €. MeTa tnv petatponn tng oe Avwvupn Etalpeia , anéktnoe kat aplOpuoé TrEMH 005690501000.

ApaoTNPLOTNTA — EYKOTAOTACELG

YKomog tn¢ Etatpiag eivat: (a) H Snuioupyia mpoypopUdtwy NAEKTPOVIKWY UTIOAOYLOTWY, N TMWANGCT TOUG, N TEXVLKN
umooTrpLén Kat ekmaidevuon Twv meAatwy. H eumopia, eloaywyr) Kat e€aywyr] Twv mapandvw 8wV, we Kot NAEKTPOo-
VIKwV uTtohoylotwv. (B) ZupPouleuTikég untnpeoieg marketing kat uAomoinon evepyelwv marketing. (y) Aloxelploti-
KEG uminpeoieg marketing, 6Mwg ev8eIKTIKA UTNPEGIEC AMOOTOANG NAEKTPOVIKWY KNVUUATWY, ThAEDWVIKAG UTTOOTH-
pLEnc kat Saktuloypadnong. (8) Yrnpeoieg nAektpovikol gumopiou Katl mpowBnong. Ot eykatacTtaoslg tng Etalpelog
Bplokovtal otnv Anpotik Evétnta XaAavépiou tou Afpou XaAavdpiou kat thg 0600 MamavikoAn 4.

2. MAaioclo KATAPTLONG TWV OLKOVOULKWV KOTOACTACEWV
2.1 Bdon Katapticewg

OL Owkovoulkég Kataotdoelg tng Etalpeiag ouvtacoovtav £wg thv 31" Askeppplou 2014, cUudwva pe tov K.N.
2190/1920 kot g EAANVIKEG AOYLOTIKEG APXEC, OL OTIOIEC, OE QAPKETEC TEPUTTWOELG, SladEpouV amo TI¢ SLATAEELS TwWV
AteBvwv Mpotunwyv Xpnuatoolkovopikng NAnpodopnaong (oto €ng AMNXM).

Ot OwovoulkéG Kataotaoelg tng Etatpeiag kataptiotnkay, cUpdpwva pe tig dtatdgetlg twv AMNXN yla mpwtn Xpovia,
to 2015.

Ot Owkovouikég Kataotaoelg tng Etatpeiag yia tnv xprion 2020, éxouv cuvtoyxBel pe Bacn tnv opxr TOU LOTOPLKOU
KOOTOUG OTWG OUTH TPOTIOTIOLELTAL LE TNV OVATTPOCAPLOYr) CUYKEKPLUEVWY OTOLXELWV evepynTLKOU Kal mabntikou og
TPEXOUOEC atleg, TNV apx TNG CUVEXLONG TNG SpacTtnpLotntag (going concern) Kat eival cUUPWVES pe ta AteBvr) Mpod-
tuna Xphuatootkovoutkng MAnpoddpnaong (AMXN) ta omoia £xouv ekboBel amod tnv Emttpornr| AteBvwv AoyLOTIKWV
MNpotumnwv (IASB), kaBwg Kol Twv SLEPUNVELWV TOUC, OL Omoleg £xouv ekboBel amod tnv Emutponr) Epunveiag Mpotu-
ntwv (I.F.R.I.C.) tng IASB kal ta omoia €xouv uloBetnBel and thv Evpwmnaikn Evwon.

Ma tnv epappoyn TG apxng tTng cUVEXLONG TNS dpactnplotntag, n Etalpia AapBavel umoPn TG TPEXOUCEC OLKOVOLL-
KEG e€eielg kal mpoPaivel og ekTIUACELG yla Tt Slapopdwaorn, oTo TPooeXEC LEANOV, TOU OLKOVOULKOU TtepLBAaAAo-
VTOG 0TO omoio Spaotnplomoteital. Ot KuplodTeEpOL TapAyovTeg ou agloAoyolvtal o€ 0,tL adopd TNV edpappoyr NG
£V AOyw apxn¢ oxetilovtal Kuplwg LLE TO OLKOVOULKO TieplBAAov otnv EAAASa Kat SleBvwe KaBwg Kal e TLG EMUTTW-
OELC amo TtV e€AmAwaon tn¢ mavdnuiag tou kopwvoiou (covid-19), mou knpLXONKe wc mavdnuia and tov NaykoouLo
Opyaviouo Yyeiag (N.0.Y.).

H epdavion tou Kopwvoiol KATA To MPWTo Tpipnvo tou 2020, n omola cUvVTopa £AaBe Ta XOPAKTNPLOTIKA avonui-
oG, £pXETAL va TiPpooBETEL Evav onUAVTIKO mapdyovta aBeBalotntag o 0,TL adopd TNV £EEALEN TWV LOKPOOLKOVOUL-
KWV peyebwv, KUpiwg AOYw TWV MEPLOPLOTIKWY UETPWY AVOOTOANG TWV EPYACLWV TIou eMBARONKOV KAl TOU KOGTOUC
TIOU GUVETIAYETAL N OTAPLEN TwV KAASWV TNG OLKOVOULAG KAl TWV LBLWTWV TIou TTAATTovVTaL MepLoadtepo. OL xpnuarto-
OLKOVOULKEG EMUMTWOELG EENPTWVTOL OE CHUAVTIKO BaBuo amd to xpovo mou n kpion autr Ba Slapkéoel kat dlado-
pormolouvTal ava mepintwon Kabwg Kabe Topéag TNG olkovouiag emnpedletal pe SLadopeTIKO TPOTO. INUELWVETAL
otL tnv 4" Mdiiou 2020 &ekivnoe n otadlakn Apon TWV MEPLOPLOUWY TNG OLKOVOULKAG 6paoTnpLotnTag mou eiyav ulo-
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BetnBel Aoyw tng mavdnuiag evw amoé tov NogpuPplo tou 2020 emaviABav oL TEPLOPLOUOL OTNV OLKOVOLLKN Spaotn-
pLOTNTA AOYWw SlacTopdg tou covid-19 otnv KowvotnTa.

H Etatpia cuveyilel anmpookomta tnv §pactnplotntd tng, kabwg n Aloiknon €éhape kat ouvexilel va AapfBadvel ta a-
napaitnta PETPA yla TOV TIEPLOPLOUO TNG EKTAONG TWV OLKOVOULKWY CUVETELWV oo Tnv mavénuia covid-19. Ito
mAaiolo auto n Etatpia aglomolwvrag Ty texvVoAoyikn umodour, dnuolpynce £vav LoXUPO UNXAVIOUO OVTLULETWTL-
ong Kploewv, o omoiog e€aopaiilel TOOO TNV ATIPOCKOTITN EMLXELPNUATLKA CUVEXELA OGO KOL TNV 0.0PAAELD TWV OU-
oTNUATwY. Avadoplkd He Ta ev AOyw UETPA oTAPLENG TTou TtapBnkav amd tnv EAAnvIkA KuB£pvnon, emtonpaivetal
otL n Etawpia €éAae emiotpentéeg npokatafoAég cuvolikol ooou € 278.000,00, ékave xprion tn¢ Meiwong pobw-
HOTOG OE aKIVNTO TIOU ULEBWVEL Kol TOU SIKALWUOTOC AVACGTOANG Epyaciog KATOLWY UTIAAANAWVY.

JOpudwva Kal pe tnv £€kBeon tou OOZA yLo TIG TIPOOTTIKEG TNG TtaykoopLlag olkovouiag (OECD Economic Outlook),
TipoPAEMETAL YA TNV EAANVLKY olkovouia otadiakr] avakapn to 2021. H avakouyn npofAénetal va emitayuvoel to
2022, kabwg, omw¢ avadépel n €kBeon, o Kopwvoiog Ba £xel eAeyxOel amOTEAECUATIKOTEPQ LIE TILO YEVIKOUC EUPO-
Alaopoug, oL eploplopol Ba xalapwvouv o maykoouLo emninedo kat n kuBépvnon Ba vAomolel véa emevBuUTIKA Ttpo-
ypaupata.

OL AOYLOTIKEG apyxEG TTOU akoAouBnoe n Etalpla yla T cUvTaén Twv ETACLWY OLKOVOULKWY KOTAOTACEWVY £lval ouve-
TELG PE QUTEC TIOU TepLypadovTal OTIG SNUOCLEUOEICEC OLKOVOUIKEG KOTAOTACELG TNG XPOEWC Tou €Anée tnv 31"
AekepPpiou 2019, adol emumpocbBeta AndBolv umoPn oL TPOTOMOLNCELG TPOTUTIWY O OTIOLEG EK6OBNKAV amod To
JupBoUuAlo AleBvwv Aoylotikwv Mpotunwy (IASB), utoBetrBnkav amnod thv Evpwmnaikn Evwon kal ebapuocTtnkay amno
tnv 1" lavouapiou 2020.

2.2 AVTIKELHEVO KOl EYKPLON TWV OLKOVOULKWY KOTOLOTACEWV

OL CUVNUUEVEG OLKOVOULKEG KATAOTAOELG TNG ETalpeiag (oto €€h¢ "olkoVouLIKEG KoTaoTaoelg") avadépovtal otnv 16"
Slaxelplotikn xprion tng Etalpelag, n omoia kaAUTteL Thv tepiodo amd 1" lavouapiov éwg 31" AskeuPpiou 2020, kat
gykpiOnkav amnod to Alolkntikd ZupBouAlo tng Etatpeiag tnv 9" louAiou 2021.

2.3 ANHOCLOTNTA TWV OLKOVOHULKWV KOTOLOTACEWV

Ol OLKOVOULKEG KOTAOTAOELG TNG Etatpelog dSnuoactelovtal otny totooeAida http://www.qivos.com, Kal TapapuEvVouV
T(POOTIEAAGLIES Yia SU0 TOUAGXLOTOV £TN UETA TNV €KS0CT) TOUC.

2.4 BAon MPOETOLLOOLOG TWV OLKOVOMLKWY KATAOTACEWV

Ol OLKOVOULKEG KATAOTAOELG TNG 31" AekeuBpiou 2020, mou kaAumtouy mepiodo amod tnv 1" lavouapiou €wg Kal TNV
31" AskepPplou 2020, €xouv cuvtayBei pe Baon:

e 10 Alebvn Mpotuna Xpnuatoolkovopkng NMAnpoddpnong (ANXN), énwg avtd vtoBetolvtal and tv Eupwmnaiki
‘Evwon, Bdoet tou Kavoviopol aptd. 1606/2002 tou Eupwnaikol KowvoBouAiou kat tou SupBoulAiou tng Eupw-
naikng Evwong tng 19" louAlou 2002 kat

e Tnv opxn TOU LOTOPLKOU KOOTOUG, OMWC QUTH TPOTIOTIOLELTAL UE TNV AVOTTPOCAPHOYI) CUYKEKPLUEVWY OTOLXELWV
gvepyNTLKOL Kal tadntikol og eVAoyeg afieq.

H oUvtaén Twv OLKOVOULIKWY KATAOTACEWV oUpdwva pe ta AMNXM anattel 6nwg n Atoiknon mpofaivel otnv Slevép-
YELO KPLOEWVY, EKTIUAOEWV Kal UTtoBE0ewWV TIoU EMNPEAIOUV TO TTOOA TWV CTOLXELWV TOU EVEPYNTLKOU Kal madntikou,

TO TTOOA. TWV EVOEXOUEVWVY ATIOLTICEWY KOl UTIOXPEWOEWV KATA TNV NUEPOUNVIA TWV OLKOVOULKWY KATAOTACEWY,
KaBwg Kal ta mood Twv £008wv Kal e€608wv KATA TNV SLAPKELA TG XPNOEWC. OL ev AOyw eKTLunoelg Bacilovtal oe
LOTOPLKA oTolXela Kal GAAOUC Ttapdyovieg mou Bewpouvtol oxeTikol. Tol MPAYUATIKA amoteAéopata evOEXETAL va
Slad€pouv amod aUTEG TIG EKTLUAOELG.
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OL AOYLOTIKEG apXEC TTOU akoAouBnoe n Etatlpla yla T cUvTaén Twv ETACLWY OLKOVOULKWY KOTAOTACEWVY Elval ouve-
TELG PE QUTEC TIOU TiepLypadovTal OTIG SNUOCLEUOEICEC OLKOVOUIKEG KOTAOTACELG TNG XPOEWC Tou €Anée tnv 31"
AekepPpiov 2019, adou emunmpdobeta AndBOolv undPn oL TPOTOTOLCELS TPOTUTIWY O OToieg ekdGONKav amo To
JupBoUAlo AteBvwv Aoylotikwy Mpotunwv (IASB), uloBetBnkav amnod thv Evpwnaikn Evwon kal ebapuootnkav anod
v 1" lavouapiou 2020.

2.4.1 Néa Npotuna, Aieppnveieg, AvaBswpnosig kot Tpomomnotoelg upLlotapevwy Mpotunwy ta onoia €Xouv
te0¢el og oYL Kat £xouv uLoOeTNOEL and thv Evpwnaikn Evwon

Ta akolouBa véa Mpotuma, Aleppnveieg kal tpomomnotioelg Npotinwy €xouv ekdoBel amd to ZupPouiio Alebvwv
Noylotikwv Mpotumnwv (IASB), éxouv uloBetnBel and tnv Eupwrnaikn Evwon kat n epapuoyr Toug eival UTIOXPEWTLKA
armd tnv 1.1.2020 A petayevéotepa.

e Tpomnonoinon tou AleBvolg MNpotunou Xpnpatoolkovopikrng MAnpodopnong 9 «XpnHATOOLKOVOULKA HETA»
Tou AeBvoug NAoylotikou Mpotumou 39 «XpNUOTOOLKOVOHUIKA HEca: Avayvwplon Kot amotipnon» Kot tou Ale-
Ovoug Mpotunouv Xpnpatoowkovopkiig MAnpodopnong 7 «XpnUOTOOLKOVOMLKA péoa: M'vwotonolnoelg»: Metap-
pLOMLON TV emtokiwv avadopdg (Kavoviopdg 2020/34/15.1.2020).

Tnv 26.9.2019 to ZupPouAlo twv AleBvwv Aoylotikwy Mpotinwv e€€Swoe Tpomomnoinon ota AMXMN 9, A.A.M 39 kat
ANXN 7 ocbudwva Pe TV omola mapexovtal MPoowpPLVEG e€alpéoelg amd Tnv ebopUoyr) CUYKEKPLUEVWY SlaTtaéewy
NG AOYLOTIKAC avtlotabuiong oto mAaiolo tng epapUoync TG HETappuduLong Tou emttokiou avadopdg (Interest
rate benchmark reform). 2Opdwva pe T e€apEoELg AUTEC, oL eTalpleg TOU PapUOlOUV TIG OXETIKEG SLATAEELG UTTO-
poLV va urtoBETouv OTL To emLtoklo avadopdg dev Ba alatel wg amotédeopa edappoyng g HetapplOULONG Tou
emtokiou avadopdc. O e€alpéaelg adopolv otny edapuoyr Twv akOAoubBwv Slataewv:

- Tnv amaitnon mept moAU vPnAng mBavotntag ekmMAnpwong 6cov adopd OTLG AVILOTOOUICELC TAUELAKWY
pOoWV.

- Tnv a€loAdynon TNG OLKOVOULKNG OXECNG OVAUESA OTO AVTLOTAOUL{OUEVO OTOLKELO KAl OTO HECO QVTLOTAOUL-
ong.

- Tov mpocdLopLlopd WG avtloTaBU{OUEVOU OTOLXELOU EVOC CUCTATLKOU EVOC OTOLXELOU HOVO KATA TNV €vapén
NG 0X€0NG AVTLOTABLONG

H Etaipia 8gv €kave Xpron TwWV avwTEPw eEALPECEWV.

e Tpomnomnoinon tou AleBvoig Npotunou Xpnupatoowkovouikrg MAnpogdpnong 16 « MioBwoeLg»:
Mewwoelg pobwpdtwv Adyw Covid-19 (Kavoviopog 2020/1434/9.10.2020).

Tnv 28" OktwPpiou 2020 to TupPolAlo Twv AleBvwv Noylotikwy Mpotunwy €€dwae Tpomnomnoinon oto AMXMN 16 a-
VaPOPLKA LE TO AOYLOTIKO XELPLOUO TWV MOPOXWPNOEWV HoBWoewv ou oxeTi(ovtal Je ta HETpa SleukdAuvaong Ao-
YW TG mavnpuiog.

JUpdwva Pe TNV Tpomomnoinon mapEXeTal oToug UoBwTtég n Suvatdtnta emhoyng e€aipeong (practical expedient)
ano tn Slevépyela tng afloAdynong Tou €dv ol dAAOYEG OTLG KATABOAEC ULOBWUATWY CUVIOTOUV TPOTIOMOLNGN TNG
piloBwong. H ev Aoyw e€aipeon mapExXeTal yla HELWOELG LLoBwHATWY TTou adopolV MANPWHEG Tou odeilovtat péxpl
tnv 30" louviou 2021.

Tov OePpoudptlo tou 2021, To AAMM €£€Swae MPOTAON YL TAPATACH, KOTA €va EMUTAE0OV £T0G (€wg tnv 30" louviou
2022), TnG mMePLOdou KaTA TNG omola epapUOleTal N MPAKTIKI) £EAOKNGCN OTLG MAPAXWPNOELG EVOLKIOU Og pia aAAayn)
OTLG TTANPWUES HLOOWOoEwWVY, IOV apxLKka eixe LoV éwg tnv 30" louviou 2021.

Jtnv nepintwon nou emntheyel n e€aipeon, yivetal n mapadoyn ot Sev £xel emMéNBeL Tpomonoinon tng Hicbwong kat o
MLOBWTAG AOYLOTIKOTIOLEL TIC MELWOELS MIOBWUATWY WG apvnTKA petofAntd pwobwpata, dnAadh avayvwpllel ™
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petaBAnt mMAnpwun aneuBeiag otV KATACTAGCN AMOTEAECUATWY TPOCOPUOTIOVTOC OVTIOTOLX TNV UTOXPEWGH Ao
T picBbwon.

H Etatpia ékave xpron g avwtépw e€aipeong kal kataxwpnoe nmocod € 3.600,00 ota £é008a Adyw NG HEIWONG TWV
evolkiwv.

e Tpomnonoinon tou AleBvolg MNpotunou Xpnuoatootkovoutkng NMAnpodopnong 3 «Iuvevwoelg EMXelpRoswv»:
Oplopog enixeipnong (Kavoviopuog 2020/551/21.4.2020).

Tnv 22" OktwPpiou 2018 to JupPBoulio Twv AeBvwyv Aoylotikwy Mpotinwy e€€Swaoe tpomomnoinon oto AMXM 3 pe
OTOXO0 VA QVTLUETWITLOTOUV SUCKOALEC TTOU TPOKUTTOUV OTOV W0 OVIOTNTA MPOoSLOPIlEL GV QMEKTNOE pio eTLXElpN-
on n ula opada otoeiwv evepyntikol. Me TIG TPOTTOMOLNOELG:

anoocadnvilovtal oL TPoUnMoBECELC TTOU MPEMEL KAT €AAXLOTOV VA TTANPOUVTOL WOTE Va €XEL AToKTn Ol emt-
Xelpnon,

amAomoleitat n afloAdynon NG amokKtnaong emnixeipnong n opadag otolxeiwyv, n omnoia Ba Baociletal otnv
TPEXOU OO KATAOTACN TWV AMOKTNOEVIWY OTolXElwY Kal OXL OTNV LKAVOTNTA TOU CUHUHETEXOVTA VA EVOWUO-
TWOEL TOL ATTOKTNOEVTA OTOLXELD OTLG SIKEC TOU SLASLKAOIEG,

TPOTIOTOLEITAL O OPLOPOG TOU TIOPAYOLEVOU TIPOIOVTOG WOTE MEPAV TWV E008WV aTtd KUPLEG SpAoTNPLOTNTES
TIOU EUTiMTOUY otnV edappoyn tou ANXMN 15, va mepthapBavovtal Kat GAAa €00da amod KUPLeG SpaotnpLo-
TNTEG OTIWG T £6060a ATO EMEVOUTIKEG UTINPEDLEG,

- mpootiBevtat odnyieg yla tnv aLoAGyncn Tou KATAd MOoO oL MapaywYLKEG Sladlkaoieg ou €xouv amoktnOel
elval OUCLOOTIKEG TOOO yla TLG TIEPLUTTWOELG TIOU KATA TNV NUEPOUNVIO AmOKTNONG UTTAPXEL TTAPAYOUEVO
TPOLOV 00O KOL YLa TLG TIEPUTTWOELG TTOU €V UTTAPXEL TIOPAYOLLEVO TIPOIOV Kall

- gloAyeTOL o TIPOALPETIKA Aoknon He Bacon Tnv eVAoyn afla TwV OMOKTWHUEVWY OTOLXELWV TIPOKELUEVOU VOl
afloloynBel edv €xeL amoktnBel pia emxeipnon i pia opada otoLxelwv.

H uloB£tnon g avwTépw TPomomnoinang Sev eixe eMIMTWON 0TI OLKOVOULKEG KATAOTACELG TG ETatplag.

e TPOMOMOLACEL] TWV MOPATOUNWY oto EvvoloAoyiké MAaiclo twv AteBvwv MpotUiMwv XpNUOTOOLKOVOLLKAG
MAnpodopnong (Kavoviopdg 2019/2075/29.11.2019).

Tnv 29" Maptiou 2018 to ZupBouAlo AleBvwv Aoylotikwv Mpotunwv (IASB) e€€dwaoe avabBewpnuévn €kdoon Tou
EvvololoyikoU MAatciou yla t Xpnuatoolkovoutkr MAnpodopnaon, To omoio xpnoldono|bnke dueca amod To SUp-
BoUALo kal TNV Emitponn) Atepunvelwyv ANXN otn dtadikaocia ékdoong vEwv Mpotunwv Kot ALEpUNVELWY, EVW TEBNKE
oe epappoyn yla th cuvraén Okovoplkwy Kataotdoswy amnod tnv 11 lavouapiov 2020. To avaBewpnuévo Evvoloho-
VKO NAaiolo mepltAapuPavel a) vEEG EVOTNTEC OXETLKA UE TNV ATOTiNGCN, TN SLOKOTMI avayvwplong, TV mapoucioon
KOL TLC YVWOTOTOLACELG, KaBWG Kat yla tnv évvola Th¢ «avadbEpouaag oviotntagy (reporting entity), B) emwatpornoi-
NonN TOU OPLOMOU TWV OTOLXELWV EVEPYNTIKOU KOL UTIOXPEWOEWY, KABWCE KAl TwV KPLTNPLWV avayvwpLong auTwy oTov
Ioohoylopo, y) Sleukpvioelg avadopkd Pe T XPNOLOTNTA TS MANPOdPOPNCNG WG TPOG TN SLAXELPLON TWV MOPWV
™¢ avadEPouoag ovtoTnTOG Kat TNV afloAdynon tng Alolknong wg mpog TNV EMITEVEN TWV OTOXWV TNG, KABWGE KAl yla
TO POAO TN APXAG TNG OUVTNPNTLKOTNTAG, TNG afloAdynaong tng aBeBaldtntag Kot Tng apxng «n ovacia umeploxVeL TOU
Ttumou» (substance over form) otnv afloAdynaon tng xpNoLULOTNTAG TNG XPNHATOOLKOVOULKAG TAnpodopnonc.

Ye ouvbuaopo pe tnv avabewpnuévn €kdoon tou Evvololoyikol MAataiou to ZupBoUAlo AteBvwv Aoylotikwy Mpo

TUNWV e€€6wae EMUTAEOV TPOTIOTIOLNOELG TWV TTAPATIOUMWY 0To EvvoloAhoyikd MAaiclo ou kavouv ta Alebvr) Mpotu-
na Xpnuatootkovoukng NAnpodopnong (AMXM). To Evvololoyikd MAaiowo Sev aviikaBlotd ta opl{opeva and ta
ANXN, aA\& xpnouomoleital amoé tnv Etatpla yla emkouplkol oKomoug aTNV aVAmTuén AOYLOTIKWVY TIOALTLKWY yLa
ouvaAlayEg 1 AoLrd yeyovota Ta omoia Sev KoAUTITOVTOL oo o uTtapyovto AMXI.
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H ul0B£TNON TWV AVWTEPW TPOTIOTOLNCEWVY SV £(XE EMIMTWON OTLC OLKOVOULKEG KATAOTACELS TG ETapiac.

e Tpomnonoinon tou AleBvolg Mpotimou Xpnpatoowkovopikr)g MAnpoddopnong 4 «Acdaliotipia TUpPBOAaLa»:
Napdtoon tng npoowpwvig eaipeong and tnv epoppoyr tou ANXN 9 (Kavoviopudg 2020/2097/15.12.2020).
loxueL yla xpnoelg pe évapén amo tnv 1" lavovapiou 2021.

Tnv 25" louviou 2020 to ZupPoUAlo Twv AeBvwv AoyloTtikwv Mpotinwv e€£6waoe tpomomnoinon oto AMNXM 4 pe thv
omola TapdteLve TNV MpoowpLvn e€aipeon amo tnv edappoyn tou AMNXM 9 katd SVo £tn. Xto mMAAloLo AUTO, oL £Tal-
pleg TTOU €X0OUV KAVEL Xprion TNG mpoowpLvng e€aipeonc amnd tnv edpappoyr tou AMXM 9 Ba npénel va epapuocouy To
T(POTUTIO QUTO TOo apyotepo tnv 1.1.2023.

H avwtépw tpomormnoinon Sev £xelL epappoyr] OTLC OLKOVOULKEG KATOOTAOELG TNG ETalplac.

e Tpomnonoinon tou AleBvolg MNpotunou Xpnpatoolkovouikrn MAnpodopnong 9 «XpnHATOOLKOVOULKA HETA»
Tou AleBvolg Noylotikol Mpotimou 39 «XPNATOOLKOVOULKA HEéoa: Avayvwplon Kal omotipnon», tou Alebvoug
Mpotunou Xpnuatootkovoulkng MAnpodopnong 7 «XpnUOTOOLKOVOULKA Héoa: MNVWOTOMOLNOoELS», Tou AleBvoug
Mpotunouv Xpnuatootkovouikng MAnpodopnong 4: «Acdaliotrpia ZupBolaia» Kot tou AeBvoug Mpotimou
Xpnpatooiwkovopikng MAnpodopnong 16 «MioBwoeig»: MetapplBuion twv enttokiwv avadopdg — 2" paon (Ka-
VOVIoHAG 2021/25/13.1.2021).

loxUeL yla xpnoets pe Evapén amo tnv 1" lavouapiov 2021.

Tnv 27" OktwPpiov 2020 to TuppolAo Twv AleBvwv Aoylotikwv Mpotimwv tpomonoinos ta AMXM 9, A.A.M. 39,
ANXN 7, ANXM 4 kot ANXN 16 oto mAaiolo tng 2" ¢Aaong Tou £pyou yLO TNV AVTLLETWITLON BEUATWY OV TPOKUTITOUY
amd ™ METaPPUBULON TWV ETLTOKIWY, CUMIEPIAAUBAVOUEVNG TNG AVTIKATAOTAONG €VOG EMITOKIoU avadopdg anod
£€va eVOAAOKTLKO €TLTOKLO. OL BaOLKEG e€ALPETELG Ao TNV EPOPUOYH TWV AOYLOTIKWVY SLATAEEWY TWV EMLUEPOUC TIPO-
TUTIWV TIOU TIAPEXOVTAL LIE TLG TPOTIOMOLAOELG AUTEG aidpopoUV Ta akOAouBa:

- AMNay£G OTIC CUUPATLKEG TAUELAKEG POEG: Katd tnv alAayr Tng BAonG UTIOAOYLOUOU TWV TOUELOKWY POWV TWV
XPNMUOTOOLKOVOULKWY QTOLTACEWY KAl UTIOXPEWOEWY (CUUTEPINOUPBAVOUEVWY TWV UTIOXPEWCEWV QO ULoOW-
OE£LC), oL OAAQYEC TIOU QIOLTOUVTAL A0 TN UETOPPUBULON TwV EMLTOKIWVY Sgv Ba €XO0UV W OMOTEAECHUO TNV AVa-
yvwplon képdoug N Inuiag otnv Katdotaon anoteAeoUdtwy aAld Tov emavalmoAoylopo Tou emttokiou. To avw-
TEPW LOYUEL KL YLA TG 0.0PAALOTIKEG ETOLPLEG TTOU KAVOUV Xpron TG MPoowpLVnG e€aipeong anod tnv epapuoyn
Ttou AMXN 9.

- Aoylotikn avtiotadulong: Z0udwva UE TIC TPOTOMOLNTIKEG SLOTALELG oL aAAQYEG OTNV TEKUNPLlwaon TN¢ avtloTtan-
LLONG TIOU QTIoPPEOUV amtd TN UETappLBOuLon emttokiwy gv Ba £xouv WG amoTtéAeoua T SLAKOT TNG oxéong a-
vTLotaduLong N tnv évapén véog oxeong Ue tnv mpolnodbeon OtL adopolv o aAAAYEC TTOU EMITPEMOVTAL ATIO TN
2" ddon tpomonoloewV. ITIC aAAayEC QUTEG eEpAaUBAvVOVTaL O EMAVATTPOGSLOPLOUOC TOU avTloTaOu{ouevou
KlvSUvou yla avadopd oe £va EMITOKIO PNSeVIKOU KvSUVOU KOl O EMOVATIPOCSLOPLOUOC TWV OTOLXELWV avTL-
oTAOULONG N KAL TWV aVTLOTOOU{OUEVWY OTOLXELWV WOTE VO AVTAVAKAATAL TO EMITOKLO UNSEVIKOU Kvduvou. Q-
0TO00, TUXOV ETULNMPOCOETN AVATTOTEAECUATIKOTNTA Oa TPETEL VO OlVAYVWPLOTEL 0TA ATTOTEAECHLOTA.

H Etalpia e€etalel tnv enintwon mou Ba £€XeL n ULOOETNON TWV AVWTEPW TPOTIOMOL|CEWY OTLG OLKOVOULKEG TNG KATA-
OTAOELC.

Emiong, To ZupBoUAlo Twv AleBvwv AoyloTikwy MpoTUNWV £XEL EKSWOEL TA KOTWTEPW TPOTUTIA KOL TPOTIOTIOLNOELG
TIPOTUTIWV T OTtola OUWG eV €xouv uLoBeTNBEel akoun amo tnv Eupwnaikn Evwon kat gv £xouv epappootel mpow-
pa amnd tnv Etatpia.
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e Tpomnonoinon tou AleBvolg Mpotunou Xpnuoatootkovoutkng NMAnpogopnong 3 «Iuvevwoelg EMXelpRoswv»:
Avadopég oto evvolodoyiko MAaiolo twv AleBvwv Mpotinwv Xpnuoatootkovoutkng MAnpodopnong.
loxueL yla xpnoelg pe évapén amo tnv 1" lavovapiou 2021.

Tnv 1" Maiou 2020 to ZuppouALo Twv AleBvwv Aoylotikwy Mpotunwv tpononoinoe to AMXM 3 wg mpog T avadopég
oto Evvolohoyikd NMAaiolo twv AteBvwy Mpotinwv Xpnuatootkovoulkng NAnpodopnong. Eldikdtepa:

- TpOTMOTMoinoe To MPOTUTO WOTE Vo avadEPETAL 0Th VEOTEPN €kdoon tou Evvolohoyikou MAatoiou,

- MPO0BeCE WG yla TIG cUVAAAAYEG ToU evtacoovtal oto nedio ebappoyng tou AAM 37 A Tng Atepunveiag
21, o anoktwv Ba MPEMEL va avayvwplileL TIC UTTIOXPEWOELC TTou avalappavel Baoesl tou AAN 37 i TnG Alepun-
velag 21 kat 6L Bacel Tou EvvololoyikoU MAatciou,

- anooadnVIoe WG O OMOKTWV &gV MPEMEL v avayvwpllel T evOEXOUEVEC ATALTIOELG TIOU QITOKTA OTO
TAQLOLO TNG GUVEVWONG.

H uloB€tnon ¢ avwTEPw TPOTOTOINoNG SEV AVAUEVETAL VO EXEL ETIMITWON OTLG OLKOVOULKEG KATAOTACELG TG ETat-
plag.

o AeBvég NMpodtuno Xpnpatoowkovopikrg MAnpodopnong 17 «Acdaliotrpia Zuppodata» Kot Tpomomnoinon tou
Aebvoug Mpotunou Xpnpatootkovoputkng MAnpodopnong 17 «Acdaiiotipia Zuppoiatar.
loxueL yla xpnoelg pe évapén amo tnv 1" lavouapiov 2023.

Tnv 18" Maiou 2017 to ZupBouAilo Twv AleBvwv Aoylotikwy MNpotunwy e€€dwaoe to AMXM 17 to onoio avtikadlota
to ANXN 4 «AcdoAiotipla Zuppolata». e avtiBeon e to AMNXM 4, To véo MPOTUTO €l0AyeL pia cuvenr] pebodoho-
via amotipnong twv acdaAilotnpiwv cupBoraiwv. Ot kuploTtepeg apxEC tou AMXN 7 elval ol akoAouBeg:

Mia Etatpia:

e  mpoodlopilel wg acdaliotrplo cUPPBOAALO TIG CUUPBAOELG EKELVEG UE TLG OMOLEG N OLKOVOLLLK OVIOTNTO
amoSEXeTaL ONUAVTIKO achaAloTIKO Kivouvo amo GAAo PEpoG (tov avTloUPPBaAAOEVO) cupPWVWVTAG Va
anmolnNULWOoEL TOV aVTLOUUPBAAAOUEVO €AV €VO. GUYKEKPLUEVO aBEBato peAAovTikO cupfBav emnpedlel apvntl-
KA Tov avTloupBallopevo,

o  SlowpllEl CUYKEKPLUEVO EVOWHATWHEVA TTOPAYywWYa, SLaKpLTd emMeVOUTIKA oTolXEla Kol SLapOPETIKEG
UTIOXPEWOELS amddoaong amd ta aadaliotrpla cupfoiala,

e Sloxwpllel Tic cupPaoelg os opadeg mou Ba avayvwpiosl Kot Ba AmOTIUNAOEL,

e avayvwpllel KoL amoTIUA TIG opadeg Twv achailotnpiwv cupBolaiwv pe Baon:

i. MO VAT POCAPUOCUEVN WG TIPOG Tov Kivduvo mapouoa afio Twv HEANOVTLKWY TOUELOKWY POWV
(TaMELOKEG POEC EKTIANPWONG) TTIOU EVOWMATWVEL OAEG TIG SLaBéoiueg MANPodopleg OXETIKA UE TIG TAUELOKES
POEG EKTTANPWONG UE TPOTO TIOU CUVASEL LE TIG MOPATNPNOLUEG TTANpodOpleg TNG ayopdc, MAEoV (Edv auTh
n afia ival pa voxpéwon) A pelov (av n agla autr ival meploucLakd otolyeio)

ii. €va mooo mou aviumpoowrnelEeL To N 6e6ouleupévo kEpSOC oTNV opdda Twv cuuPBAcEwWV (To oup-
Batiko meplBwpLo TaPOXNG UTINPECLWY),

e avayvwpilel To KEPSOC amo pLa opada aopaiiotnpiwv cupforaiwv kata tn Sldpkela TNG teplddou mou
N OLKOVOULKI OVTOTNTA TIOPEXEL A0PAALOTIK KAAUYN Kal KABwE N OLKOVOULKA ovidtnta amodecpeleTol
arno tov Kivéuvo. Edv pla opada cupBolaiwv eival ) kabiotatot {npLoyovo g, n ovioTnTa avayvwpilel ape-

owg tn {nuia,

e mapouctalel Eexwplotd ta £008a ano acdalloTkEG epyacieg, Ta £€06a AodAALOTIKWY UTINPECLWV KOl
Ta €0o06a 1 €€0da xpnUaAToSoTNoNG TG AoPAALoNG Kot
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e yvwotorolel mAnpodopleg OV EMITPEMOUV OTOUC XPHOTEG TWV OLKOVOULIKWY KATAOTACEWY VO EKTLUA-
oouVv TNV enidpacn mou £€Xouv oL cUUPBACELG TTou epmintouy oto nedio edappoyng tou AMNXMN 17 otnv olko-
VOULKA B€on, 0TN XPNUOTOOLKOVOULKA artdS00n Kal OTLG TAUELAKEG POEC TNG.

Tnv 25" louviou 2020 to upBoUuALo Twv AleBvwv Aoylotikwy Mpotunwv e¢€dwaoe Tpononoinon oto AMXM 17 pe oko-
1o va BonBdnoetl Tig talpieg va epapudoouv To VEO TPOTUTIO KAl VO EMEENYCOUV TN XPNLOTOOLKOVOULKH TOUG £Ti-
6oorn. EmumpooBeta Pe TNV TPOTIONOLNGCN UETATEONKE N NUEPOUNVIO UTIOXPEWTLKAC ePpapuoyng tou tnv 1" lavouapi-
ou 2023.

To avwtépw MPOTUTIo SeV £XEL EPAPLOYN OTLG OLKOVOULKEG KATOOTAOELG TNC ETalplac.

e Tpomnomnoinon tou AeBvoug Aoylotikou Mpotimou 1 «Mapouciaon Owovopkwv Kataotacewv»: Ta§lvopnon
UTIOXPEWOEWV OE BPayUNPOoOeopueg Kot LOKPOTPOOeoES.
loxVeL yla xpnoets pe évapén amo tnv 1" lavouapiou 2023.

Tnv 23" lavouapiou 2020 to upBouAto Twv AteBvwv Aoylotikwy Mpotinwyv eE€dwoe tpomomnoinon oto AA.MN. 1 a-
vadopLka pe TNV Ta€lVOUNON TWV UTTOXPEWOEWY OE BPaxuUTpOBeopeG KAl pakpompoBeopeg. ELSikOTEPA N TpOTONOL-
non:

- Anocadnvioe OTL yla TNV TagvOUNnon LG UTIOXPEWONG O BpaxumpoBeoun i pakpompoBeoun Ba mpémnel

va AapBavovtal umon oL GUVBAKEG Tou LoXUOUV KATA TNV NUEPOUNVIA TOU LoOAOYLGHOU.

- Anoocagdnvioe otL ol TPpoodoKieg NG Aloiknong yla Ta YyEYovOTa TIOU AVOUEVETAL VO GUMBOUV HETA TNV NUE-
pounvia tou LooAoylopol Sev Ba mpemel va Aappavovtal umtodn.

- ALEUKPLVLOE TIC TIEPUTTWOELG TTOU OUVLOTOUV TAKTOMOLNGN TNG UTIOXPEWONG.

Tnv 15" louAiou 2020 to ZupPoUAlo Twv AleBvwv AoyloTikwy MPoTUNMWV MAPATEVE TNV NUEPOUNVIO UTIOXPEWTLKAG
edapuoyng Tou MPoTUTIoU KATd €va £€to¢ Aapdavovtag urmtdn TLg EMUMTWOELG TToU eMEPEPE N mavdnuia.

H Etaipia €eTAlel TIG EMUMTWOELG TTOU Ba €XEL N ULOBETNON TNG AVWTEPW TPOTOTOLNONG OTLG OLKOVOULKEG TNG KATO-
OTAOELC.

e Tpomomnoinon tou AleBvoug Aoylotikou Mpotumnou 1 «MNapouciacn Okovopkwv Katactdoswv»: lvwotonoln-
OELG AOYLOTLKWV TIOALTIKWV.
loxVeL yla xpnoets pe Evapén amo tnv 1" lavouapiov 2023.

Tnv 12" ®eBpouapiov 2021 to ZupBouAio Twv AteBvwv Aoylotikwy Mpotinwy e€€dwoe tpomomnoinon oto A.A.MN. 1 pe
tnv onoia Sleukpivioe OtL:

- O 0pLOKOG TWV AoYLOTIKWV TTOALTIKWV Sivetal otnv mapaypado 5 tou A.A.M. 8.

- H olkovoutkn oviotnta Ba MPETEL VA YWWOTOTIOLEL TIC ONUOVTIKEG AOYLOTIKEC TIOALTIKEG. OL AOYLOTIKEG TLOALTL-
KEG elval onuavTikég otav pall pe tig Aownég mAnpodopieg mou mepAaUBAVOUV OL OLKOVOULKEG KOTAOTAOELG
Suvavtal va emnNPeAcouV TIG amodAceL TTou AapBAavouv oL KUPLOL XPrOTEG TWV OLKOVOULKWY KATAOTACEWV.

- OL AOYLOTIKEG TTOALTLKEG YLl [N ONMUAVTIKEG cuVaANayEG BewpolvTal Un onUOVTIKEG Kol Sev Ba TpEMEeL va
yvwoTtornolouvtal. Ot AOYLOTLKEG TTOALTIKEC, WOTOO0O0, UMOPEL VA €lval GNUAVTIKEG avaloya e TN dUon KATOLWV
OUVOANQYWV QKOO KOL QV TA OXETIKA TTOCA €Lval PN GNUOVTIKA. Ot AOYLOTIKEG TTOALTIKEG TTOU oXeTilovTal Ue
ONUAVTIKEG CUVAANQYEC KaL YeyovoTa 6V glval MAVTOTE GNUAVTLIKA 0TO GUVOAO TOUC.

- OL AOYLOTLKEG TTOALTLKEG Elval CNUOVTIKEG OTAV OL XPrOTEG TWV OLKOVOULKWY KATOOTACEWV TLG XpeLaovral
T(POKELUEVOU VAL KATOVOHOOUV AAAN onUAVTIKI) TANpodOpNon TWV OLKOVOULKWY KATAOTACEWV.
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- H mAnpodopnon yla To WG N OLKOVOLKI ovTtoTtnTa €Xel epapudael pia AoyLoTLKr) TTOALTIKA €lval Lo xprot-
LN OTOUC XPNOTEC TWV OLKOVOULKWY KOTAOTACEWV OE OXECN LE TNV TUTIOOLNUEVN TAnpodopia f tn olvoln
Twv Slatdtewv Twv ANXMN

- TNV MEPLMTWON TIOU N OLKOVOLKA oVTOTNTA ETUAEEEL VOL CUUTIEPIAABEL LN GNUAVTLKY TTAnPodOpnon yLo TIg
AOYLOTIKEG TTOALTLKEG, N TTAnpodOpnaon autr Sev Ba Mpénel va mapeUnodilel Tn onpavtky mAnpodopnaon yla
TLG AOYLOTLKEG TIOALTLKEC.

H Etatpla g€etdlel TNV enimtwaon mou n uloB£TNon TNG AVWTEPW TPOTOMOoiNoNG Ba £XEL OTLG OLKOVOULKEG TNG KATO-
OTAOELC.

e Tpomnomnoinon tou AleBvoug AoylotikoU Mpotumou 8 «Aoylotikég MoAltikég, AANayEG oTig AOYLOTIKEG EKTLMN-
oelg Ko AaBn»: OpLOKOG AOYLOTIKWV EKTLUICEWV.
loxVeL yla xpnoets pe Evapén amo tnv 1" lavouapiov 2023.

Tnv 12.2.2021 to upBoUALo Twv AleBvwv AoyloTikwy Npotinwv e€€8waoe tpomomnoinon oto A.A.M. 8 e tnv onola:

- OpLoe TIC AOYLOTIKEG EKTIUNOELC WG VOULOMOTLIKA TIOOA OTLG OLKOVOULKEG KATOLOTAOELG TTIOU UTIOKELVTAL O Q-
BeBalotnTal WG MPOG T HETPNOH TOUG.

- Aleukpivioe WG pia AOYLOTIKY) TIOALTIKY) UMTOPEL VO OUTALTEL TOL OTOLKELQ TWV OLKOVOULKWY KATOOTACEWY VOl
QTTOTLUWVTAL KATA TETOLO TPOTIO ToU va Snuloupyeital apfepfatdtnta. ITnv MePiMTwaon aUTH N OLKOVOWULKH O-
VTOTNTA QVAMTUOOEL (iol AOYLOTIKN €KTiUnon. H avamtuén AOYLOTIKWY EKTLUNOEWY TiEpAaUBAVEL TN XPron
Kplogewv Kal umtoBEaewv.

- Katd tnv avamntuén twv AOyLOTIKWY EKTLUNOEWVY N OLKOVOULKH OVIOTNTA XPNOLUOTIOLEL TEXVLKEC ATOTINGNG
KoL dedopéva.

- H owkovouikn ovtotnta pnopel va anattnBst va petofalel TIG AOYLOTIKEG EKTLUNOELG TNG. TO YEYOVOC auTo
ard tn duon tou Sev oxeTlleTal UE TIC TPONYOU LEVEC XPHOELS oUTe amotelel S10pBwan AdBoug. Ot petaBolAég
ota SedouEva ) OTLG TEXVLKEG AMOTIUNGCNG ATOTEAOUV UETABOAEG OTIG AOYLOTIKEG EKTLUNOELG EKTOC av oxetilo-
vTal pe d1opbwon Aabouc.

H Etatpla €€eTdlel TNV eMIMTWGN TOU N ULOBETNGN TNG AVWTEPW TPOTIOMOLNGNG Bl €XEL OTLC OLKOVOULKECG TNG KATO-
OTAOELC.

e Tpomnomnoinon tou AleBvolg Aoylotikou Mpotimou 16 «ldoxpnoionololpeva evowpata nayla»: Ecoda npwv
TNV npoBAenOUEVN XPrON.
loxVeL yla xpnoels pe Evapén amo tnv 1" lavouapiov 2022.

Tnv 14" Maiou 2020 to ZuppoUALo Twv AteBvwv AoyloTikwy MNpotinwy eE€dwaoe tpomomnoinon oto A.A.M. 16 cUpPwW-
va e TNV omola anayopeleL TV adaipeon amo 1o KOOTOC KTHONG TWV LOLOXPNOLUOTOLOUMEVWVY TIaylwV TwV €008wv
armd tnv MwAnon otolXelwv mou mapdyovtal otn GAcn Tou To TAyYLo TPOETOLUATeTaL va £pBel otnv Tomobeaoia kal
OTNV KOTAOTAGCHN TIOU QUITOLTELTAL yLla TN Xpron mou n dloiknon €xeL mpoaoblopiosl. AvilBETwe, Ta €006 amnod TNV nNw-
Anon Twv v AOyw OTOLXELWV OTWCE Kol TO KOOTOG Toug Ba mpémel va avayvwpilovtal ot amoteAéouata.

H Etalpia g€etalel TV enimtwon mou n uloBETnon TG avwTEPW Tpomomnoinong Ba €XeL OTIC OLKOVORLLKEC TNG KaTa-
OTAOELC.
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e Tpononoinon tou AleBvoug Aoyiotikol Mpotimou 37 «MpoBAéPelg, EvEexOpeveg YROXpeWoeLS Kat EvoexOpe-
veg Antautioeig»: EnayxBeic cupupaocelg — K6otog eKMARPWONG TWV UNOXPEWOEWV Hiog cUpBaONG.
loxueL yla xpnoelg pe évapén amo tnv 1" lavovapiouv 2022.

Tnv 14" Maiouv 2020 10 ZUpPoUAL0 Twv AleBvwy Aoylotikwv Mpotunwv e€€dwae tpomomnoinon oto A.A.M. 37 pe
OKOTIO VA SLEUKPLVIOEL TIWG TO KOGTOG EKMARPWONG TWV UTIOXPEWOEWV Uiag oUpBaong nepthapPavel ta é€oda ekeiva
Tou oxetilovtal aueoa pe tn ovpBoon. Autd ta £€oda amoteAoUvtal TOCO OO TA AECO ETLPPLITTOUEVA £€0da, O-
TIWG yla opAdelyua n Guech epyacia Kat ta UALKA, 600 Kkal Thv avaAoyia aAwv e£66wv mou oxetiovtal dueca e
TNV EKMANPWON TWV UTIOXPEWCEWV TIOU AIOPPEOLV amod pia cUpUPacn OmMwe n avaloyia TG anocBeong evog mayiou
TIOU XPNOLUOTOLE(TAL KATA TNV EKMANPWGCH TWV UTIOXPEWCEWV.

H Etaipia g€etalel TNV enimtwon mou n uloBETnon TG avwTEPW TPomomnoinong Ba €XeL OTIC OLKOVORLLKEC TNG KaTa-
OTAOELC.

e BeAtuwoelg AteOvwv Aoylotikwv Mpotunwv — kUkAog 2018-2020.
loxUeL yla xpnoets pe Evapén amo tnv 1" lavouapiov 2022.

370 TTAQLOLO TOU TIPOYPAUMATOC TWV ETNOLWV BeATIWOoEWV TwV AleBvwv AoyloTikwy Mpotinwy, To ZUPPOUALo €€dw-
og, TNV 14" Madiou 2020, un eneiyouoec aAAd amapaitnTeEG TPOMOMOLNOELS OTA KATWTEPW TTPOTUTIAL:

ANXN 1 Npwtn epappoyr] Twv AtleBvwv Mpotinwv Xpnuatootkovoptkng MAnpodopnong - Npwtn epappoyn ANXMN
o€ Buyatpkn.

H tpomomnoinon emutpémnet n Buyatpikr va ebapuooel Ti¢ mapaypddoug Al6(a) tou AMXMN 1 wWOTE va EMUETPROEL
CWPEVTIKEG CUVAANAYUATIKEG SLAPOPEC XPNOLUOTIOLWVTAG TA TOoA Tou avadEpBnkav and Tn UNTPLKA TG, Ta onoia
elval Baclopéva otnv nuepopnvia Hetdpaong Tng UNTPLKAG ota ANXM.

ANXMN 9 Xpnuoatoowkovoukd Méoa ApotBEg kat to 10% teoT yia TRV Staypadr XPNIOTOOLKOVOLLKWY UTIOXPEWOE-
wv.

H tpomomoinon SLeukpLvileL TIOLEG AOLBEG Lot OVTOTNTA TIPEMEL VO TIEPLAAPBAVEL OTav edappoleL To TeOT Tou 10%
™¢ napaypadou B.3.3.6 Tou AMXN 9 wote va npocdlopicel edv Ba TPEMEeL va SlaypdPeL pLo XpNUATOOLKOVOULKH
umoxpéwon. H ovtotnta nepllapfBavet apolBeg mou kataBAnbnkav r slompdaxdnkov petafl tng oviotntag (davello-
MEevN) Kat Tou davelotr, cupneplapfavopévwy apolBwy mou kataBAndnkav rj elompdxdnkav eite amod tnv oviotn-
Ta 1 to Savelotr yla Aoyoplaouo AAAouU HEPOUG.

ANXN 16 MwoBwoelg - kKivhtpa picOwong.

H tpomomnoinon oto Napadstypa 13 mou cuvodelel To AMNXN 16 Staypddel and to mopadelypa tnv napouvsiocn tv
anolnuiwon ylo BeATlwoelg oto HoBwuévo akivnTo amod tov eKULoBwTr e OKOTIO va amotpe el onotadnmote oly-
XUON OXETIKA LLE TOV AOYLOTIKO XELPLOMO TWV KLWVNTPpWV PicBwaong mou pmopel va mpokUEL amo tov TPOMmo Mo Ta
Kivntpa picbwong mapouctdlovial 6To mapASeLlya.

AAN 41 Tewpyio Dopoloyia oTig EMPETPROELG EVAOYNG aiag.

H tpomomnoinon amoclpel TNV amaitnon tne mapaypddou 22 tou AAM 41 ol oviOTNTEG VA LNV TEPAAUBAVOULV TIG
TOUELOKEG POEC o TN dopoAoyia KATA TNV EMLUETPNON TWV BLOAOYLIKWY MEPLOVUCLAKWY OTOLXELWV XPNOLLOTOLWVTOC
TNV TEXVIKNA TNG Ttapouoag atlag. Autr n tpomomnoinon Staodalilel tn CUVETELA HE TIG QmALTHOELG Tou AMXM 13.

OL aVWTEPW TPOTIOTMOLNOELG SEV AVAUEVETAL VOL £XOUV ETIIMTWON OTLG OLKOVOULKEG KOTOLOTAOELG TNG ETaipiac.

OL AoyloTIkEG apXEG Kal uEBobdol mou edpapuootnkav otn xprion 2020 avapévetat va ebappocBolv Kal Katd Thv
KOTAPTLON TWV OLKOVOULKWVY KATooTaoswyv tn¢ 31.12.2021, ektodg €dv enméABouv petaBolég fattiag tng ekSOoEwWC
VEWV R TNG avaBewproews UDLOTAPEVWY TIPOTUTIWV.
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3. MepiAnn Baokwv AOYLOTIKWV apXwV
3.1 Metatpornr {EVwV VOULOUATWY

To voplopa Asttoupylag Kal mapoucioong tng Etalpeiag eival to eupw. Ot cuvoAAayEg o aAa vopiopata PeTaTpE-
TIOVTAL O€ EUPW WE TIC GUVOAAQYUOTIKEG LOOTIUIEG TTOU ATAV 0 LoXU KATd TNV nuepounvia Twv cuvalaywv. Katd
TNV nUepounvia oclVTAENG TWV OLKOVOULKWY KATAOTACEWY, TO VOULOUATIKA OTOLXELO TOU EVEPYNTLKOU Kal madntikol
TIOU €lval ekppacpéva os GANa vopiopata mpocapudlovial WOTE Vo AVTIAVOKAOUV TIG TPEXOUGEC GUVOAAQYUOTIKEG
LOOTLULEG.

Ta kEpSN Kal oL {NLeG TOU TPOKUTITOUV Ao TNV AMOTiUNGN TEAOUG XPHOEWS VOULOUOTIKWY OTOLXElwv og E€va voui-
OUaTO ATEeKOVIZovVTaL OTNV KATAOTOoN anoTteAecpATwy. Ta KEPSN 1 {NULEC TTOU TTPOKUTTOUV amd cUVOAAOYEG ATEL-
Kovilovtal emiong oTtnV KATAOTAGCH OMOTEAEGUATWV.

3.2 Avayvwplon e608wv Kal £§68wv

Ecoda: Ta é00da avayvwpilovtal oto Babuod mou eival mBavo otL ta olkovopka odpéAn Ba elopeloouv otnv Etat-
PELA KOL TAL OXETLKA TIOOA UIMOPOUV va HeTPnBoUv aflomiota. Ta mapaKkATw CUYKEKPLUEVA KPLTHPLA avayvwplong Ba
TPENEL EMIONG VAL LKOWOTIOLOUVTAL KOTA TNV OVAYVWPLCT TOU £0060U.

NwAnon ayaBwv
Ta é00b6a amno tv nwAnon ayadbwy, LETA TV adaipeon TwV EKMTWOEWV T{ipou, KIVATPWV MWANCEWVY KOL TOU aVaAo-

youvtog Mopou MpootiBépevng Aglag (DMNA), avayvwpilovtal otav PLeTadEPOVTAL GTOV AyOpaoTH OL GNULOVTLKOL Kiv-
Suvol kat Ta 0dEAN TTOU AmoppEOLV Ao TNV LELlokTnoia Twv ayadbwv.

‘Eooba and pepiouata
Ta pepiopata Aoyilovtal wg £é00da otav BepeAlwvetal To Sikailwpo elompatnc Toug (nUepounvia €ykpLorng Toug amno

TIG MeVIKEG ZUVEAEUOELG TWV ETALPLWV).

‘Eooba and tokoug
Ta é006a TOKWV avayvwpilovtal pe Baacn tn AoyloTikr apxr tou 6e6ouleupévou.

‘Eooba and napoyn UMNpeoLwy
Ta €006a amd mapoxn UTNPECLWY KATAXWPEOUVTAL OTA AMOTEAECUATA e BAon ThV apxr Tou §eSouleupévou (Katd

TO XPOVO TIOU TTOPACXEONKOV OL OXETIKEG UTINPEGCLEG).

‘Eooba and KPOTIKEC ETLYOPNYNOELG
Ta £€0060a Ao KPATIKEG ETMLXOPNYNOELG KATOXWPOUVTAL OTAV N avaAoyoUuoa oty emLyoprnynon damavn £xeL mpayuo-
tomnolnOsl.

‘E€odba:

Ta €€0da avayvwpilovtal ota anoteAéopata oe dedouvAeupévn Baon. OL MANPWUEG TTOU TipayaTomoloUvTaL yla
AELTOUPYIKEG HLOBwOELG peTadEpovTal ota anoteAéopata wg £€oda, KaTd To Xpovo xprong Tou podiou. Ta £€oda
ard Tokoug avayvwpilovtal oe dedouleupévn Baon.

3.3 'AulAa MEPLOUCLAKA OTOLXEL

Ta Aula TTEPLOUGLOKA OTOLXElA AmOTEAOUVTAL TOCO oo SLKALWUATO TTOU €X0UV KataBAnBEel yla tn pakpoxpovia xpn-
On OKLWNTWV 000 KAl ONO E0WTEPLKWE SNULOUPYOUHEVO GUAX TIEPLOUCLAKA OTolela. H amooBeor Twv alAwv Te-
ploucLlakwy otolxelwv mou adopolv ot dikalwpota, Sievepyeital pe tn otabepn HEBoSo BACEL TNG EKTILWUEVNG
wdEAUNg Lwng Toug, n omola £€XeL 0pLOTEL Lon Mpog TN dldpKela NS LioBwong, EVw TwWV ECWTEPLKWVY SNULOUPYOUUE-
VWV aUAWV e Baon tnv wdEAun Stapketa {wng Toug.
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3.3.1 Eowteplkd Anpoupyoupeva Aula Ztoleia Tou Evepyntikou (IStomapaywyn)

MPOKELTAL YLO ECWTEPLKA — EVTOC TNG ETALPELNG — SNULOUPYOULEVA AOYLOULKA TIPOYPAUHATA, TA Omola gival To armo-
TéAleopa NG epOPUOYNG TWV EUPNUATWY TOU TUAHUATOG €pEuvaC tTnN¢ ETalpiag emi autwyv Twv MPOoypPOaUUATWY, TA O-
nola mpoopilovtatl yla mwAnon. Ot ev Aoyw Samaveg adopolv KOGTOC ayopdg A Lolomapaywyng AOyLopLKOU, OTIWE
TPWTEG Kol BonBNnTikég VA, apoLlBEG kat £€06a mpoowritkoU, apolBEg kal £€oda Tpltwy, MTAPOXES TPLTWV Kal AoLmd
Sladopa £€06a — avolwolpo UAKA KATL. ErumpooBeta, mepllapfavetal kabe darmavn, mou €xel mpaypatomnolnOel
KOTA TNV avamntuén vEwv AOYLOULKWY, TIPOKELLEVOU aUTA va TeBolv o€ KaBeoTwe AsLToupyiag.

Kputiplo avayvwpelong:

To QuAa TAyLa TTEPLOUGLAKA OTOLXELO TOU EVEPYNTIKOU TIOU TIPOEPYOVTAL Ao LSlomapaywyr], avayvwpilovtal otig
OLKOVOULKEG KATAOTATELG LOVO OV EVOWUATWVOUV Ta akOAoUBa YO pOKTNPLOTIKA:

e Avayvwplootnta kabs GuAou oToLyelOU TOU EVEPYNTLKOU, UE TNV £vvola OTL Hmopel va Staxwplotel and tnv
etalpeia kat va nwAnOeil, petaBipaotel pobwbel 1 avtarhayBel, ite povo tou | og cuvduacpd pe AAAa oToL-
xela Tou evepyntikoU.

e H Etaupia va €xeL tnv Suvatotnta va AaBel Ta LEAAOVTIKA OLKOVOULKA 0dEAN Tou Ba mpokUouv amo auto Kot
Kat’ eméktaon va pnopet va anotpéPel dAhoug va emwdeAnBoulv amo autd T LEAAOVTIKA OLKOVOULKA 0dEAN.

e Na avapévetal ot Ba mpokUPouv HEANOVTLKA OLKOVOULKA 0dEAN amd To AUAO OTOLXELD TOU evepyNnTIKOU, TO
omola elval mBavo ot Ba elopeloouy otV eTalpeia.

e To KOOTOG KABE ECWTEPLKA SNULOUPYOUEVOU AUAOU OTOLXELOU EVEPYNTLKOU TPETIEL VAL UIMOPEL var LETPnOEl a-
&lomota. MepthapPBavovral £€oda mou pUmopouv apeca va anodoBouv ) va KataveunBouv MAvw O Lo AOYLKN)
Kal guvenn Baon:

»  Ta KOOTN TWV UALKWVY KoL UTTNPECLWY TIOU XPNOLUOTOLOUVTAL i aVOAWVOVTAL yla TV avamntuén Tou duiou
naylou.

» O poBol kat ala oxetikd €€0da Tou TPOCWTLKOU, TTIOU aCoXOAs(Tal AUeca oTNV Tapaywylky dtadikaoio
Tou AuAou mayiou.

» KaBe €060, to omolo sival dueoca anodotéo otn dnpoupyia Tou AuAou mayiou (m.x. apolBEG yla Ty Ka-
TOXUPWON EVOC VOULKOU SIKALWATOC).

»  Tayevika £€06a, o eival avaykaia yio Tn Snuoupyia Tou QUAOU Tayiou Kal HImopouv va KAataveunBouy
OF QUTO, Ot JLa Aoyikr] Kot otaBepr Baon (T.X. EMUEPLOUOG amocBeong mayiwv, acdpalioTpwy, evoiki-
WV, pWTLOHOU, AomwV UALKWV AUECNG OVAAWGCNG KATT).

» To kO6oto¢ Savelopol Twv daveiwv ou Xpnolomoltnkay yla Thv avantuén twv auAwv mayiwv, BAacel
Twv dlatatswy tou AAM 23 “Kbotog Aavelopol”, mou mepthapBAavel TOKOUC BpaxunpoBecuwy Kal Lakpo-
npoBeouwv Tpamelikwy davelwv KabBwg katl TOkoug unepavaAPewy, cUPMAnpwUATKa £€oda (Y. Tpo-
unBeleg) mou mpaypatononOnkav yia tn AqPn twv Savelwv, XPNUOTOOLKOVOUIKEG EMIBAPUVOELS ATt
XPNHOTOOLKOVOULKEG ULoBWOELG TTou tapakoAouBouvtal cUpdwva pe to AAM 17 “Miebwoelg” kal cuval-
Aaypatikeg Stadopég Saveiwv og EEvo vouLoua.

Ztadio Epeuvag:

‘OAeg oL darmaveg mou SlevepyolVTaL KATA TO OTASLO TNG €PEUVAC, VLA TNV QVATITUEN €VOG ECWTEPLKA SnpLoupyoU Ue-
vou duAou mayiou otolxelou, avayvwpilovtal dpeca otnv Katdotaon AMoTEAECUATWY TNG XPHONG KATA TtV omola
npokUmTouv. Movo ol damdveg mou adopolv To OTASLO AVATITUENG UIMOPOUV va avoyvwpLoTOUV W¢ OTOLXEla Tou
EVEPYNTLKOU. ITIC TEPUTTWOELG TIOU €ival adUvato va yivel cadng Stoxwplopdg avapeoa ota SUo otddla, TOte OAa
To £€€060 IOV pImopel va MPoKUPoUV KATA TNV avamtuén Tou GuAou mayiou otolxeiou, Ba avayvwplotolv otnv Ka-
TAoToon AMOTEAEGUATWV.

AQTAVEG TIOU, TIPLV TNV AVOYVWPELON EVOC GUYKEKPLUEVOU GUAOU Ttayiou otolxeiou, eiyav petadepbel we €€oda ota
anoteAéopata, eV KEGAAALOTTOLOUVTAL ETA THV AVOYVWPLOH TOU.
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stado Avamnrtuéng:

To otAddl0 avVAnTUENG, WG LETAYEVESTEPO TOU OTadlou €peuvag, MapEXeL TN Suvatdtnta otnv etatpela, va amodeifel
Baowua, 6t Ba dnuoupynBel Eva GUAO TAYLO OTOLXELO TOU EVEPYNTLKOU.

MPOKEIUEVOU VO QVOYVWPLOTEL TO KOOTOG, TTOU TPAYLATOTOLEITAL KOTA TO OTASLO TNG AVANTUENG, OTA ECWTEPLKA
Snuloupyolpeva AuAa TAyLA TIEPLOUCLOKA OTOLXELO TOU €vepynTkoU, n Sloiknon tng Etalplag ektiud Kol amo-
SelKkVUEL CWPEUTIKA, O€ €TAOLA Baoh, Ta €ENG:

e Tnv teXVIKA SuvatotnTa Vo OAOKANPWOEL TO AUAO TIAYLO, TIPOKELUEVOU OUTO, OTNV TEALKH Tou popdn, va eivat
oe B€on va xpnolpomnolnBei i va mouAnBel.

e  TnvmpoBecon va oAoKANPWOEL TO QUAO TTAYLO, WOTE AUTO va Slatebel yia mwAnon n xpnon.

e Tn duvatotnta mwAnong f xprong Tou dulou mayiou.

e Tov TpOMO e ToV omolo Ba eLopelGOUV UEAAOVTLKA OLKOVO LKA odEAN. Metafl aAAwv, n Sloiknon Tng etaupsei-
oG armodelkvUEeL a) TV Umapén evepyol ayopac yLo Ta PolovTa MoU apayeL To AuAo maylo kat B) os mepintw-
On TIOU KATIOLO AUAO TIAYLO TIPOKELTAL VA XpNnoLUomoLlnBel evtog tng Talpeiag, Tn XpNOLULOTNTA Tou €V AOyw Au-
Aou mayiou.

e Tn SLaBeoLuoTNTA EMAPKWY TEXVLKWY, OLKOVOULKWY i AAwVv Ttopwv, oL onoiot Ba BonBricouv va oAokAnpwBOetl
kat va SlateBel i va xpnolpomotnBel evtog tng tatpeiag, To GuAo maylo.

e Tn Sduvatotnta aflomiotng pétpnong twv e£68wv mou Ba anodoBouv oto AuAo AyLo, KATA TN SLAPKELA TOU
otadiov avamtuéng tou (cUoTnUa KOoToAGYNoNG).

3.3.2 M£0080L AlOTIKNONG LLETA TAV OPXLKI) avayvwpLon

MeTta tv apxikn avayvwplon, To AAM 38 Sivel Tn Suvatdtnta eMAOYNC Hlag €K TwV Ttapakdtw SVo uebddwv amnoti-
UNONG TWV AUAWV TIAYLWY OTOLXELWV TOU EVEPYNTLKOU:

‘Eva @uho otolxeio tou evepyntikol gudaviletal otnv afla Ktong Helov TG CUCOWPEUUEVEG AMOCPBETELG KAl TLG TU-
XOV CUCOWPEUUEVEC nUieg, AOoyw peiwong tng atlag tou.

To ev Adyw Aulo otolxeio epdaviletal otnv avanpooappoopévn afia tou, mou eivat n evAoyn afia tou, KATA TV
NUEPOUNVIA TNEG AVATIPOCAPHOYNG UELOV TG LETAYEVECTEPEC CUCOWPEUUEVEG ATIOGPRECELG KAl TIC TUXOV CUCCWPEU-
péveg {nuieg, Aoyw peiwong tng alag Tou.

H Etawpeia €xel emAé€el va epapuooel Tn mpwtn pebodo.

3.3.3 AnooPBEoelg

H pébBodoc amooPeonc Twv eowteptkad (blomapaywyr) SnULOUPYOUUEVWY AUAWY OTOLXELWV TOU €VEPYNTLKOU TIOU
XPNnoLJomoLeltal, eival n cUCTNUATIKA KATavoun TG arnooBEoiung atiog kaBe Aulou oTa £Tn TNG EKTILWUEVNG WdE-
Apng wng Tou, n omola Kupaivetal o emtd (7) €tn. H Katavopr ylveTal KOTA TETOLO TPOMO, WOTE VO OVTLKATOMTPIlEL
TOV TPOTO E TOV OTI0l0 AaBAvoVTaL To OLKOVORLKA 0pEAN Ao Tnv eTaLpeia.

AnocBéoiun aia eival n aflo Tou LOTOPLKkOU KOOTOUG HELOV TNV UTIOAELUUATIKY afia. Aedopévou OTL yla Tov MPOoo-

S10pLlopd TNG AOOPECLUNG KAl TNG UTIOAELUATLKAG aflog kaBe dulou mayiou, ival anapaitnto va €xeL ektiunBel

n wdpéAun wn tou, n Sloiknon tng Etatpiag £xel AaBel ur’ OYPn tNg OAOUG TOUC MAPAKATW TTAPAYOVTEC, TPOKELUE-

VoU va TtpoadloploTel N wdéALn {wn EexwploTa yla kaBe dulo maylo:

e H avapevouevn xpnon Tou dulou mayiou.

e O kUKAoL Lwn¢ ocuvadwy MPolovIwy 1 dNUocLEUUEVEG TIANPOdOPLEC OXETIKA HE TNV WPEALUN {wr) TOPOUOLWY
otoxelwv.

e OLTEXVLKEG, TEXVOAOVYLIKEG I EUTOPLKEC HopdEG amatiwong.
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e H otaBepotnta tou kKAaSou cTov omoio Spactnplomoleital n €Talpeia Kot KAt EMEKTAON T QUAQ OTOLXELQ TOU
EVEPYNTLKOU TNG, KOBWC KaL n {ATNoN yLa Ta Poiovta I TLG UTINPEGIEG TTOU TPOKUTITOUV amod ta v AOyw dula
mayLa.

e  OLOVOUEVOUEVEG EVEPYELEC TWV OVTAYWVLOTWV.

e To eninedo ocuviipnong mou Ba amattnBel yla kaBs dulo mAylo, KATd tn SLAPKELD TWV EMOUEVWY XPHOEWYV,
OMWG £MioNg KaL To av n etatpeia ival dtateOelpévn va mpoPel otnv mpaypatonoinon twy Samavwy cuvtipn-
ong mou Ba amattnBouv.

e H éktaon katd tnv omoia N wdéAun {wr Tou Gulou mayiou, eival cuvaptnon tg wPEAUNG (wNg AAwV Qu-
Awv Tayiwv otolyelwv Tou eVEPYNTLKOU TNG ETALPELOG.

3.4 1610XPNOLUOTIOLOUMEVO EVOWLOTO TIAYLOL TIEPLOUCLOKA OTOLXELDL

To L8LOXPNOLUOTOLOUEVO TIAYLO TIEPLOUCLOKA OTOLXELO TNC ETOLPELOG OMOTIHWVTOL OTO LOTOPLKO KOOTOG PEelov TIg
CWPEVUEVEC AMOCPBECELG KL TLG TUXOV TTPOPAEYELG AMOELWOHG TOUG.

To LOTOPLKO KOOTOC TEPLAAUBAVEL OAEG TIC AUECA ETULPPLTTEEC SATTAVEG YLOL TNV OTTOKTNON TWV OTOLXELWV.

OL petayevéotepeg SAMAVEG KataxwpoLuvtal og enalénon Tng AoyLoTIKAG aglag TwV EVOWUATWY ayiwy 1 we fexw-
PLOTO TIAYLO pOVoV gdv eivat TBavo OTL Ta LEANOVTIKA oLKoVOouLKA odEAn Tou Ba elopelioouv otnv Etatlpeia Kat To
KOOTOC TOUC UIOPEL va emipetpnBel alomniota.

OL eMLOKEVEG KL GUVTNPNOELS KaTaxwpoLvTal ota £€o8a TG Xpriong KATd tTnv omola mpaypaTonolouvTaL. INUovVTL-
KEC BEATLWOELG KEPAAALOMOLOUVTOL OTO KOOTOC TWV AVIIOTOLXWV Tlaylwv £pOcOV QUTEC TPOCAUEAVOUV TNV WHEALUN
{wn, Au&avouyv TNV LKAVOTNTA TTapaywyng f BEATLWVOUV TNV amoSOTIKOTNTA TWV avTioTol(wyV mayiwy.

To 16loXpNOLUOTIOLOUUEVA TTAYLA TIEPLOUCLOKA OToLXEla StaypadovTal KaTd Thv mwAnon f tThv andcupaoh Toug, Ka-
Bwg KoL 0Tav 6&V AVOUEVOVTAL TIEPALTEPW OLKOVOULKA 0dEAN amo tn ouvexl{OUevn xprion Touc. Ta kEpdn 1 oL TNHLEG
TIOU TPOKUTITOUV amo TN Slaypadr evog mayiou meplthapfavovial oTa anmoteAECUOTA TNG XPHONG KATA TNV onola
Slaypdadetal to £V Adyw TayLo.

OL anooBéoelg untohoyilovtal Bacel Tng otabepr¢ LeBOSou e CUVTEAECTEC OL Omoiol MPooeyyl{ouV TIG OXETIKEG W-
bEMpEG SLapKeLeg {wNG TWV OXETIKWV Tlaylwv.

To MoooaoTd mou xpnotldomnotnénkav eivat ta akoAouBa:

‘ErumAa & Aoundg E€omAlopog 10%

HAektpovikog E€omAlopndg 25%

Software 25%

H umoAewupoatikn afio kot N whEAUN {wr TwWV EVOWUATWY Taylwy UTIOKELTAL O EMAVEEETAON KAl TPOCApPUOTETaL
avaloya, TouAdyLlotov oto TEAog KABe xpriong.

Mo OAa Ta armooBEoIa EVOWUOTA TtayLla otolxeia tng Etalpeiag n umoAelupatikn afla eKTIUROnNKe wg achpavn.
H AoyLloTikn agia evog mAyLlou oTOLEIOU HELWVETAL OTNV avaKToLun agia tou, otav n Aoylotikr tou afia umepBaivel

TNV EKTLUWHUEVN avaKThoLtn aio tou.

To k€PSOG ] {NULA TTIOU TIPOKUTITEL Ao TNV MWANGCN evo¢ mayiou mpoodlopiletal wg n Stadopd HETAY TOU TLUAUATOC
Tou AapBavetal Kotd tnv mwAnaon Kat th¢ AoyloTikng aglag tou mayiou, petd tnv adaipeon tuxdv e€66wv ou €xouv
QECT OXEON UE TO TIAYLO, KAl KAToXwpPELTaL 0TNV KaTtdotaon cUVOAKWY E608wV.

3.5 Anopeiwon aiog MEPLOUCLAKWY OTOLXELWV

Ot Aoylotikeg afieg Twv maylwv otolxelwv Tou evepyntikol eAéyxovtal yla okomoUg amopeiwaong otav yeyovota n
oAAayEG oTLg ouvBnkeg utodnAwvouv OTL N AoyLoTikn afio umopel va unv ival avaktiotpn. Otav n Aoylotikn afia
KATIOLOU TIEPLOUGLAKOU OTOLXElOU UTEPPAiVEL TO AVAKTAGLUO OGO Tou, N avtiotolxn {nuia amopelwong Tou Kata-
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XWPELTOL 0TNV KaTtdotacn anoteAeopdtwy. H avaktriown afia mpoablopiletal wg n peyalutepn afia petafd tng
KoBapng THAC MwANONG Kot TN alag xprioews. Kabapn tiun mwAnong evog mepLloucLakol oTolxelou eival To moco
Tou umopel va AndBel amod tv nwAnon tou ota mAaiota plog apdotepofapolc cuvallayng otnv omoia ta pépn
£€XOUV TTANPN YVWON KoL TPOoXWPOUV OLKELOBEAWG, UETA TNV adaipeon kABe mpoobeTou dpecou kooTtoug Stabeang
TOU TIEPLOUCLOKOU aTolxelou, evw afla xpriong evog meplouatakol otolxeiov eival n kabapn mapoloa afla Twv &-
KTLLWHUEVWY HEAAOVTIKWY TOUELAKWY POWV TIOU QVOHEVETAL va TipaypatonolnBolv and tn cuveyrn Xprion Tou oTol-
xelou kat and tnv Mpocodo Tou avapévetal va tpokU el armd tn S1abeaor) Tou oto TENOG TNG EKTLLWHUEVNG WHEALUNG
{wn¢ tou. Mo Toug oKOTIOUG TPOCSLOPLOUOU TNG OMOKELWGCNC, Ta OTOLXElD TOU evEPYNTIKOU OpaSOmoLOUVTaL OTO Xa-
UNAGTEPO £Minedo yLa To omoio oL TAPELOKEG poEG SUvaTal Vo avayvwpLoToUV EEXwPLOTA.

3.6 Anobipata

Ta amoBépata amoTLUWVYTAL 0T XAUNAOTEPN TLUN HETAEU KOOTOUG Kal KaBapng peuctomoliolung afiag. To KOGTOg
Twv anoBepdtwy kabopiletal pe Bacn To HEGO OTABULKO KOOTOC.

H kaBapr peuotonotiolun afla eival n EKTLUWEVN TLUA TIWANONG 0TNV Kavovikh Aettoupyia tng Etatpeiag peiov ta
EKTLLWHEVA KOOTN yLOL TNV OAOKANPWOH TOUG KOL TOL EKTLHWUEVA avayKaia KOGTN yla TNV mWAnon Toug.

3.7 XpNUOTOOLKOVOULKA oTotxeia EVEpYNTIKOU Kot YIIOXPEWOCEWV

H Etatpeia avayvwplilel T XpnULOTOOLKOVOULKA UECO WG OTOLXELQ EVEPYNTLIKOU N UTIOXPEWOEWV £dpdoov Kabiotatal
OVTLOUUPBAAAOUEVO PEPOC TIOU QTOKTA SLKOULWHOTA 1) aVaAAUBAVEL UTIOXPEWOELS BACEL TWV CUUPATIKWY OpWV TOU
XPNMOTOOLKOVOULKOU Héoou. Katd TV apxlki avayvwplon To XpnHOTOOIKOVOULKA OTOLXElO evepYNTIKOU KAl UTIO-
XPEWOEWY ATOTLUWVTAL 0TNV €VAoYN afia TouC. ITNV MEPLMTWON TWV XPNHUATOOLKOVOULKWY HECWV TIOU 8V OIMOTLUW-
vTaL otnv eVAoyn afla HECW TNG KATAOTAONG AMOTEAECUATWY, N afla KATA TNV apXLKl avayvwplon TPooouEaveTal
pe Ta €€06a cuvallaywV Kol HELWVETAL LE T €008a KAl TIG PO BeLeg TTou oxetilovtal AUESA LE TNV AOKTNON I
T dnuoupylia Toug.

Tol XpNUOTOOLKOVOLKA OTOLXELQ EVEPYNTLKOU KAl UTIOXPEWOEWV NG Etalpeiag adopoly, ta tapelakd Stabéoipa Kat
Looduvapa, Aolmd KUKAopopoUVTa TEPLOUCLAKA OTOLXELD , EUTTOPLKEG KOl AOUTEG UTIOXPEWOELG KOBWE KAl UTTOXPEW-
OE£LC yLa davela.

Mapdaywya givol T XpnUOTOOLKOVOULKA LECO Ta oTtola otnVv €vapén Toug €xouv cuvhnBweg pkpn 1 Undevikn atla, n
omola otn cuvéxela PeTABAAAETAL avaloya UE T UETABOAN TTOU CNUELWVETOL OE KATIOLO UTIOKELUEVO OTOLXELD UE TO
omnoio cuvdéovtal (cuvallaypa, emtokia, giktn f GAAn petafAntr). Otav To mapdywyo amoktd Betikn afla, ava-
yvwplleTal wg oTolyelo TOU evepynTLKOU, VW avtiBeta, OTOvV amokTd apvntiki afla, avayvwplletol wg OTOLXELD TV
UTIOXPEWOEWY. Ta Tapdywya XpnoLpomolouvTal £(Te ylo okomoUg avilotabulong, eite yla okomoug epmoplkole. H
Etalpeia Sev Stabétel mapaywya Katd To TEAOC TNG KAELOPEVNC XPriong Kot Sev edapuolel AOYLOTIKI avTLoTABLoNG.

OL AOUTEG OLKOVOLLKEG amalTioeLg TG Etatpeiag mou adopolv TIg Tpamelikég katabeoelg kat ta Aowmd KukAodopou-
VIO TIEPLOUCLOKA OTOLXELD TO§LVOOUVTaL OTO XOPTOGUAGKLO TWV XPNUOTOOLKOVOULKWY HECWVY TIOU ATOTLULWVTOL OTO
avanooPeocto KOOTOG KABWG: EVIACOOVTAL OE ETLXELPNOLAKO LLOVTENO TO OTIOLO €XEL WG OTOXO TN SLAKPATNGN TIPOKEL-
MUEVOU va eloTipaxBouv oL CUUBATIKEG TAPELAKEG TOUG POEG, Kal oL cupBatikol Opol ou ta SLEmouv nmpoBAEnouv a-
TIOKAELOTIKA TOUELAKEG POEC Kedalaiou Kal TOKOU et Tou aveEdodAntou kedpalaiou, oL omoleg Ba mpémel va Kata-
BAnBoUV o oUYKEKPLUEVEC NEpopNVieg (Solely Payments of Principal and Interest- SPPI).

Ta Aound kukAodopolvTa TEPLOUGLOKA oTolxela mepAapBAavouV Kupiwg mPoKataBoAEG Kol AOLTEG AMALTHOELS TG
Etalpeiag, oL omoieg gival cuvnBw AUeca AMALTNTEG KOL WG EK TOUTOU &V EVOWUATWVOVTAL O QUTEC apoLpn yla to
TEPOOLA TOU XpOVou (time value).

H Etatpeia epapudlel Tnv amAomnolnpuévn npoacgyylon tou AMXM 9 yia Tov UMTOAOYLOUO TWV OVOUEVOUEVWY TILOTWTL-
Kwv {nuwv, cOPdwva pe tnv omoia, n mpdPAedn nuUiag EMUETPATOL TTAVTIOTE OE OGO (00 HE TG AVAUEVOUEVES
TUOTWTLKEG {nuieg kaB' 6An tn dapkela {wng omwe npoPAémnetal and to AMXM 9.

28



QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
Q \ / O S OWKOVOKEG KOTALOTACELS TNG 31" AekepuBpiov 2020

WE CREATE CUSTOMER LOYALTY

Mo to Tapelakd Slabgotpa mou TnPouvTal o TILOTWTIKA WEpUlpata n Etatpeia, og kABe nuepopnvia cuvtagng otko-
VOULKWV KATAOTACEWYV, avayvwpilel mpoBAen yla TIC AVOUEVOUEVEG {NULEC TILOTWTIKOU KlvSUvou. H ev Adyw mpo-
BAeyn Baociletal otig avopevopeves {nuieg motwtikol KwvdUvou mou oxetilovtal pe thv mbavotnta abeThoswg
EVTOG TWV EMOMEVWY SWEEKA UNVWVY, EKTOG €AV EXEL UTIAPEEL ONUAVTLIKA aUENCN TOU TILOTWTLKOU KIvUVOU amo tnv
OPXLK avayvwpLon TEPLTTWON otV omola oL avaUEVOUEVEG {NKLEG TUOTWTIKOU KvdUvou avayvwpilovtal yia OAn tn
Slapkela tng Lwng Tou pécou. Emiong, €dv To XPNUOTOOLKOVOULKO OTOLXELO TOU €VEPYNTLKOU EUTIMTEL OTOV OPLOUO
TWV AMOPELWHEVWY KATA TNV apXLK avayvwplon XPNHUATOOLKOVOULKWY péowv (Purchased or Originated Credit-
Impaired - POCI), avayvwpiletal mpoBAedn AMOUELWOEWS (0N HE TIG OVAUEVOUEVEC TILOTWTLKEG {NULEG YLOL TN GUVOAL-
K SLdpkela Tng {wn¢ Tou.

OL QmMALTACELS KATA TIOTWTIKWY WOPUUATWY KOL TO OLOAOYQ XAPAKTNPI{OVTOL WG AMOUELWUEVEG OTAV N €EWTEPLKN
Slapabuion tou avticupBarropévou avtlotolyel oe abétnon umoxpewoewv (D). Av ev unapyel e€wteptkn Slafad-
pLon TOTE 0 XAPAKTNPLOUOC TOU HECOU WC QTIOUELWUEVOU akoAouBel tnv eowtepikn dtafaduion. Itnv nepimtwon
TIOU UTIAPXEL £KOEON OTOV €TALPLKO €KEOTN-AVTIOUUPBAAAOUEVO Kot oTo Savelako xaptoduldkio n omola £xeL xapa-
KTNPLoOsl w¢ amopelwEévn, TO HECO XapaKTNPL(eTaL, OHOLWE, WG ATIOUELWUEVO.

Mo okomoUG UTTOAOYLOOU TNG AVAUEVOUEVNG {NHLOG TILOTWTIKOU KvEUVOU, OL QIMALTAOELG KOTA TILOTWTIKWY OpUUA-
TWV Kal ta opdAoya taflvopouvtal os otadla (stages) we e€ng:

e >tadlo 1 (Stage 1): To otdadio 1 mepl\apBAveL Ta PN OMOPELWHEVA HECA TIou Sev €Xouv onuavtiki avénon
TIOTWTIKOU KWVOUVOU OE OXEON HE TNV NUEPOUNVia apxikng avayvwplong. To otdadlo 1 emiong mepthapPavel ta
HECQ YL TOL OTIOLOL O TILOTWTLKOC Kivouvog £xel BeATLwOEL koL To pEao €xel emavatalvounBet anod ta otadia 2 n 3.
JTO OTASL0 QUTO, OL OVOUEVOUEVEG (NUieg TOTWTKOU KwdUvou avayvwpilovtal pe Bacn tnv mbavotnta
0OeTAOEWC EVTOG TWV EMOUEVWY SWEEKA LNVWV.

e J1ablo 2 (Stage 2): To otadilo 2 mep\aUPAVEL T KN ATIOUELWHEVA LECO YLt TA OTIOLOL £XEL UTIAPEEL GNUOVTIKN
aU€énon Tou MLOTWTLKOU KvSUvou amd tnv apxikn avayvwplon. To otadlo 2 mepthapupavel eniong ta Héoa yla Ta
omola 0 TMLOTWTIKOG Kivouvog €xel BeATlwBel kal To péco €xel emavatafivounbel anod 1o otadlo 3. Ito otadlo
QUTO, OL AVOUEVOUEVEC {NULEC TTLOTWTIKOU KLvSUVoU avayvwpilovtatl yla 6An tn didpkela {wng Tou ECOU.

e >tadlo 3 (Stage 3): To otadlo 3 mepA\apBAVEL TA ATIOUELWUEVA HECA. 3TO OTASLO AUTO, OL AVOUEVOUEVEG {NuUieg
TIOTWTLIKOU KvdUvou avayvwpilovtal yla 0An t Stapketa {wng tou PEcou.

Kat’ e€aipeon Twv avwTtépw, OTO AMOUELWHEVA KOTA TNV OPXLKH avayvwpLon LECA Ol AVAUEVOUEVES {NULEG TLOTWTL-
KoU KwvdUvou avayvwpilovtal mavrtote yla 0An tn didpkela {wng Tou péoou. Eva péco avayvwplletal wg anopuelw-
pévo Katd tnv apxLkn avayvwplon (Purchased or Originated Credit Impaired - POCI) 6tav to péco () o ek8atNng) £xeL
efwtepikn Slapaduion mou avilotolxel oe aBETNON UMOXPEWOEWY KATA TN OTLYMI TNG AMOKTNONG. ITNV MEPUMTWon
TIoU €va Xpeoypado £xeL ayopaoTel pe peydAn umd to aptio dtadopd Kol Sev EUMIMTEL OTNV AVWTEPW TtEPLMTWON N
Etalpeia e€etalel avalutikad tn ocuvaAlayn (T cuvaAiayrc, ToG00TO OVAKTNONG, XPNUOTOOLKOVOULKN KOTAOTAGH
TOU ek8OTN KATA TN OTLYMN] TNG ayopAg KATL.) TIPOKELUEVOU VO OO AGIOEL TNV AVOYVWPELOT TOU WG OIMTOUELWUEVO Ko
TA TNV apXLKA avayvwplon (POCI).

H aflohoynon tn¢ Katatdéews oe oTASLA YLa OKOTIOUG UTTOAOYLOMOU TWV AVAUEVOUEVWY {NULWV TILOTWTLKOU KLvEU-
vou Baoiletal otnv KALPaKo MLOTOANTITKA G SlaBabuiosws Twv olkwv afLoAoyroewc.

H avapevopevn {nuia Aoyw motwtikol Kvduvou eival ton pe tnv mapovoa afia tng Stadopdg avaueoa:
.  OTLG CUMPBATIKEG pOEC KOl
B. OTLG po€G oU N ETalpeia ektipd otL Ba AdPel.

I TOV UTTOAOYLOWO TNG AVOUEVOUEVNG TILOTWTLKAG {Nuiog, xpnotpomnolouvtal ol akoAouBeg petapAnTec:

e MBavotnta ABetnoswg(PD): ot mBavotnteg aBeTNOEWG EVTOC TWV EMOUEVWY SwEKA LNVWV XPNoLiomolouvTalL
yla TOV UTTIOAOYLOUO TNC OVAUEVOREVNC TILOTWTLKAG {nuiag yla 12 prveg, evw ol mbavotnteg abetrioswg kab’ OAn
™ Sdpkela tN¢ {wNG TOU HECOU XPNOLLOTIOLOUVTOL VLA TOV UTIOAOYLOUO TWV OVAUEVOUEVWY {NULWV TILOTWTLIKOU
KLvSUVoU yLa Tn cuvoAlkn Sldapketa tng {wrg Tou.
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e Avolypa oe AB£tnon (EAD): Itnv mepilmtwon twv xpeoypadwyv, n Etalpelo ekTiud To HEAAOVTIKO avamocPeoto
KOOTOG yLa va UTtoAoyioel To EAD. Juykekpluéva, yla KABe xpovikn mepiodo, To EADavTioTolKel otn péytotn Inuia
Tiou Ba PoKUPEL Ao evEeXOUEVN ABETNON UTIOXPEWOEWY EK LEPOUC TOU ekSOTN/avTioupBarAopévou.

e EKTIHWUEVN AVOUEVOUEVN Znpia KOTA TN oTyun tng abetrioswg (LGD ) €lval To mMOo0OTO TNG GUVOALKNG EKBECEWC
1o omolo n Etatpeia extipd Ot dev elval mbBavd va avOKTAOCEL KATA TN OTyUR TG abetrioewc. H Etalpsia
SL0KpIVEL TOUG KPATLKOUE IO TOUG N KPATIKOUG EKSOTEC-aVTIOUUBAAAOUEVOUC WE TTPOC TNV eKTiUNGn Tou LGD.

JTOV LOOAOYLOUO T TIOCA TWV CUGCWPEUHUEVWY OVOUEVOUEVWY {NULWV TILOTWTIKOU KWvSUVoU Tapouctaovial wg
eéne:

- XPNUOTOOLKOVOULKA OTOLXELD TOU EVEPYNTIKOU OUMMOTIHWHEVO OTO QVAMOCBECTO KOOTOC: TA TMOCA TWV
OUCOWPEUHUEVWY QVOUEVOUEVWY {NULWV TILOTWTLKOU KvdUvou mopouctalovtal adalpeTkA TG AoyLoTkng agiag
TWV HECWV TIPO OMOoUEiwonNG.

- XpNUOTOOLKOVOULKA OTOLKELD EVEPYNTIKOU QMOTIHWHEVA TNV eUAOYN afla HECW TWV AOLTIWV ATOTEAECUATWY TIOU
Katoaxwpouvtal aneubeiag otnv kabapr Béon: Na ta ev Adyw péoa Sev avayvwpiletal SLakpltd AOYapLaoHOG
OUCOWPEUUEVWY OMOUELWOEWY OToV |G0AOYLOUO, WOoTOco To UPOG TOU YVWOTOTOLEITAL OTIG CNUELWOEL TWV
OLKOVOULKWY KOTOLOTACEWV.

To OGO TWV AVAUEVOUEVWVY {NULWV TILOTWTIKOU KIVSUVOU TNG XPHOEWS avayvwplletal ota amoteAéouata, oTto Ao-
YapLAOUO “ZnUieg OMOPELWOEWC KAl TIPOBAEPELS yLa TNV KAAUY N TILOTWTIKOU KvdUvou”.

Ol OLKOVOULKEG UTIOXPEWOELG TNG ETALPELOG QMOTIUWVTAL OTO QAVATIOGPRECTO KOOTOG Kal ektokilovtal pe tn uéBodo
TOU MPAYUATIKOU €TLTOKIOU, e e€aipEDN TIG UTIOXPEWOELG A0 MAPAYWYA KAl TNV UTIOXPEWON OO AVOLXTEG TIWAN-
OELC LETOXWV ELONYUEVWY OTO XPNHUATLOTAPLO OL OMOLEG AMOTLUWVTOL 0TV gUAoyN afla HECW TWV QMOTEAECUATWV.
To anoteAéopata and TV amotipwnon r SLOKOTI avayvweLong TWV UTIOXPEWOEWY TIOU OTOTLHWVTAL TNV €UAoyn
afia avayvwpilovtal 6TNV ypapUr XPNUOTOOLKOVOULKA OITOTEAECUATA TNG KATAOTACNG OMOTEAECUATWV.

H Etaipeio mpofaivel otn Slakormr avayvwpLlong XpnNUATOOLKOVOULKWY OTOLXELWY TOU EVEPYNTLKOU OTaV:

- €xouv ANEeL oL TAUELOKEG POEC TWV XPNULATOOLKOVOULKWY GTOLXELWVY,

- petafiBalel to cupPotiko Sikalwpa elompaing TwV TAUELOKWY POWV ATO TA XPNHOTOOLKOVOULKA OToLXEla Kot
TauTtoxpova petafLBalel Toug KivdUvoug Kot Ta 0d£AN TIOU ATTOPPEOUV ATTO AUTA,

- 8avela N enevduoelg og afloypada kablotavral avenidekTa eLOMPAEEWG, OTIOTE Kal TO SLaypadeL.
- ol ouppatikol 6poL TWV XPNUATOOLKOVOULKWY OTOLXELWV HETABANOVTAL OUCLWSWG.

H Etatpeia SLAKOMTEL TV aVayvWELON ULOG XPNLOTOOLKOVOULKAG UTIOXPEWONG (1 LEPOUC AUTAC) OTav autr cupfatt-
KO EKTTANPWVETOL, AKUPWVETAL ] EKTIVEEL.

3.8 Taulakd Stabfoipa Kat Looduvapa

H Etalpeia Bswpel ti¢ mpoBeoutakég katabéoelg kat AAeg uPnAng peuototntag emevdUOEeLg e apxtk AREN ULKPO-
TEPN TWV TPLWV UNVWV WG TOULOKA SlaBéoipa Kal .ooSuvapa.

Ma T oLVTOEN TWV KATAOTACEWY TOUELAKWY POWV, Ta XPNHOTIKA Slabéoiua amoteAoUvTol amo PETPNTA KAl KATo-
B£o¢elg oe tpamnelss .

3.9 Metoxtko Kepalalo

To petoxko kedahato ametkovilel Tnv afia Twv petoxwv tg Etatpeiog mou éxouv ekdoBel kat ival oe kukAodopla.
Ta £€€o6a av€nong tou petoxkou kedpahaiou mapouatalovral, kabapd amo ¢popouc, adalpeTika ota dla kepaiata
w¢ pelwon tou mpoidvrog ékdoong. Tuxdv ayopd 8iwv peToxwy mapoucLaletal adalpETIKA TOU UETOXLKOU Kebaai-
ou.

3.10 Kootn daveiopou

Ta k6ot Savelopou avayvwpilovral wg €€0do otnv mepiodo KATA TNV OMola TPAYUATOTIOLOUVTAL.
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3.11 ®o6pog eLoodnpatog (tpéxwv Kot avaBaAlopevoc)

O tpéxwv Kat avaPBariopevog dopog unoloyilovtal cludwva pe Toug $opoAoyLlKoUg VOUOUE TTou LoXUouV otnv
EAGSa. O $doOpog eloodrpatog amoteAeital amno to ¢opo ent Twv KepSWV TNG KABE eTaLpElag, OMWG OUTA AVALOP-
dwvovtal otn dopoloyikn tng SRAwan, amnod npodchetous GOPoUC ELCOSAUATOC TTOU TIPOKUTTOUV Ao Toug dpopolo-
YIKOUG eAéyxouc Twv dopoloylkwv apXwv, amo poBAEPELS yLa emumA£ov GpOPOUG OTIG OVEAEYKTEG GOpPOAOYLKA XpN)-
oelg Kot TEAog, ard avaBarlopevoug dopoug elcodnpuatog Bacel Twv BeopoBeTnuévwy GopoAOYIKWY CUVTEAECTWV.

O avapaliopevog ¢popog elooSnuatog urtoAoyiletal xpnolpomolwvtag tn HEBodo tnNg UTIoXPEWGNG O OAEG TLG TIPO-
OWPLVEC SLadOPEC KATA TNV NUEPOUNVIA TOU LOOAOYLOHOU UETAEU TNG POPOAOYLKAC BACNC Kal TNG AoyLloTikng aflog
TWV TIEPLOUCLAKWY OTOLKELWV KL UTIOXPEWTEWV.

AvoBaA\OpEeVEC POPOAOYLKEG QMALTAOELS avoyvwpilovtol yla OAEG TIC EKTILUMTOUEVEG TIPOOWPLVEG SLadOopPEG KaL pe-
tadepopeveg GopoAoyIKEG amaltioelg Kat $opoAoyLkEG {nuieg, oto Pabud mou sival mBavo otL Ba umdpyel SlobE-
olpo dpopoloyntéo kEpSOC To omolo Ba xpnaotpomolnOel Evavil TwWV EKMIUMTOUEVWY TIPOCWPLVWV SLtapopwy Kol Twv
HeTadEPOUEVWY aXPNOLUOTIOINTWY GOPOAOYIKWY QTOLTHOEWY KOL TWV aXPNOLUOTOiNTWV GopoloyLkwy InULwV.

Ot avopar\opeveg GoOpPOAOYLKEC OTMALTHOELS EKTILWVTOL O KABE NUEPOUNVIA TOU LOOAOYLOMOU KOl HELWVOVTAL OTO
BaBuo mou be Bewpeitat mBavo otL Ba urtdplouv apkeTd dopoloyntéa kEPSN EvavTL TWV omolwv HEPOS 1 TO aUVOo-
Ao Twv anattioswv anod avaBarlopevoug GOpouG ELCOSHUATOC UIMOPEL va XxpnaotpomnolnOet.

OL avopaAAopeveg GOPOAOYIKEG QMOLTAOELG KAL UTTOXPEWOELG UTtoAoyilovtal pe BAcn toug dopoAoyLKoUC GuVTEAE-
OTEG TIOU OVAMEVETAL va glval o€ LoV T xprion mou n anaitnon Ba mpayuatomnolndei ) n unoxpéwon Ba Taktonot-
nOei, kat Pacifovtal otoug dpopoAoylkolG CUVTEAEGTEG (Kal popoAoylkoug vOUoUC) Tou elval o oL f €xouv Oe-
opoBetnBEel KATA TNV NUEPOUNVLO TOU LGOAOYLOLOU.

O $pbpog eloobrpatog ou oxetiletal pe otolxela Ta onola £xouv avayvwploBel an’ eubeiag ota iSla keddaAala Ka-
Toxwpeltat an’ euBeiag ota idLa kKepaAala Kot OXL 0TNV KATAOTOON OMOTEAECUATWV.

3.12 Miobwoelg
Mepuntwoelg otig onoieg n Etatpeia eivat plobwtng:

H Etatpeio avayvwpilel éva Sikaiwpa xpriong meplouctakol OToLXElOU Kal pla uTtoxpéwaon HioBwong katd tnv évap-
&n ¢ nicbwong. To Skalwua XpHong apxXLkd OMOTIUATOL OTO KOOTOG, TO Omoio meplAapBAveL To TOGO TG OPXLKAG
QVOYVWPLONG TG UTIOXPEWONG MioBwaong, TUXOV TANPWHEG ULCBWUATWY TIOU TTPAYHUATOTIOLOnKav KATd TV €vapén
1 TPV amo tnv évapén tn¢ picbwong peiov onotadnmote kivntpa picBwong €xouv elompayBel, TUXOV apxKA dpeoa
£€060 KL TNV EKTIUNON TNG UTIOXPEWGCNG YLa TUXOV €€08a AMOKATACTACNG TOU TEPLOUGLOKOU OTOLXElOU e Sikaiwpa
xprong.

META TNV apXLKr avayvwplon, To Sikalwua Xpriong amoTLUATAL 0TO KOOTOG KTHOoNG UELWUEVO UE TLG TUXOV CWPEUUE-
VEG amooBETeLg Kal {NUIEC ATOUELWONG KOL TIPOCOPUOCHUEVO KATA TNV TUXOV EMAVEKTIUNGN TNG UTIOXPEWGONC OO TN
piobwaon.

To Sikaiwpo xpriong amoofévetal pe t UEBoSo NG otabepng amooBeon £wg To TEAOG TNG MePLOdou picbwong,
€KTOC Kal €dv otnv oUpPBaocn mpoPAénetal petaBifacn TG KUPLOTNTOC TOU UTIOKE(UEVOU TEPLOUGLOKOU oToLXElou
otnv Etalpeia oto t€A0oG TG mMepLodou picbwong. Itnv meplmtwon autr To Sikailwpa xpnong amocBévetal otnv
Slapkela TNG wPEALUNG {wWNE TOU UTOKELUEVOU Tieplouatakol otolxeiou. EmumAéov, to Sikalwpa xprong eléyxetal
yla {nuieg amopeilwong, €av UMAPXOUV, KAL TIPOCAPUOLETAL OTLG TIEPLUTTWOELS OTIOU UTIAPXEL OVATIPOCAPUOYH TNG
unoxp£wong picbwong.

H unoxpéwon picbwaong Katd tnv apxLkr avayvwpLon arnoteAeital and tnv napovoa aflo Twv LEAAOVTLIKWY UTIOAEL-
TMOUEVWY MANPWHWY HloBwudtwy. H Etatpeia yia va mposfodArjoet ta UTOAEUTOUEVA HEANOVTIKA LoBwpaTa Xpnot-
LLOTIOLEL TO TEKUAPTO EMLTOKLO TNG MioBwong Kal 0mou autd 8ev pmopel va mpoodloploBel, xpnolpomnolel To oplako
€TTOKLO Savelopou (IBR).
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OL MANPWUEC MoBwUdTwy mou TepA\apBdvovtal oTtnv amotipnon TS UMoXPEwaong and PLobwoelg meplthappavouv
Ta akoAouba:

- oTaOePEC MANPWEG,
- LETABANTEG MANPWUEG TTOU E€XPTWVTAL ATTO £val SlKTN N €va €MLTOKLO,
- TTOOA TIOU aVAEVETAL Vo KaToBANB0oUV BACEL TV EYYUNOEWV UTTOAELUOTIKAG aflag,

- TNV TR AOKNONG TOU SLKALWHOTOG 0yopdg mou n Etatpeia ekTiud OTL Ba aoKnOEL KAl TTOWEG yLa KatayyeAia pi-
oBwong, edv otov KaBoplopo TN SLapkelag tng pioBwaong £xel AndBel umdPn n doknon Tou SIKALWUATOG KATAYYE-
Alag amo v Etatpeia.

MeTa tnv nuepopnvia Evapéng tng LLoBwTLKNG teplodou, n untoxpéwaon amd tn icbwaon HELWVETAL U TIG KaTaBOoAEG
TWV ULoOWUATWY, AUEAVETAL LE TO XPNHUOTOOLKOVOULKO £€080 KOl EMAVEKTLUATAL VLA TUXOV EMOVEKTLUNOELS 1) TPOTO-
TOLROELC TNG MiocBwong.

EmaveKkTipnon yivetal 0tav umdpxel LETABOAN OTLC LEANOVTIKEG MANPWHEG ULOBWUATWY TIOU UMOPEL VO TIPOKUTITOUV
ard tn petafoln evog Seiktn 1 edv UTIAPXEL Lot LETABOAN OTNV KTiUNON TNG ETalpeiag yla To moood Tou avapéveTal
va kataBAnOetl yla pia eyyunon UTOAELMHATIKAG aglag, petaBoAn otn Stdpkela tng cUUPBaong HiocBwong Kat petaBo-
Af oTnV ekTipnon AoKNoNg Tou SLKOLWUATOG OyopAg TOU UTIOKELEVOU oToLXEloU, epOTov UTtapXeL. Otav n uToXpEW-
on picbwong avanpoocapuoletal, Yivetal Kal avtiotolyn mpocappoyn otn AoyLloTikn afia Tou Sikalwpatog Xprong n
KaTtaywpeltal ota amoteAéopata OTav n AoyLoTLkn aflo Tou SIKALWUOTOC Xprong LELWBEL oTo undév.

YOpudwva pe tnv oAtk Tou emélee va edapuoosl n Etalpeia, To Sikailwpa xpriong avayvwpiletal o lakpltn
YPOUUA oTov lcoAoylopo pe titho «leplouatakd otolxela pe Sikalwpa xpriong» Kat n umoxpewaon picbwaong Stakpt-
TA Mo TG AAAEC UTIOXPEWOELG 0TA KOVSUALA «MaKpPOTPOBECEG UTIOXPEWOELG ULOBWOEWVY» Kal «BpoaxumpoBeoueg
UTIOXPEWOELG PLOBWOEWV». ITIG TTEPUTTWOELG TToU N Etalpela Aettoupyel wg UMeKLOBWTAG e AelToupyLkn HicBwon
1o Sikalwpa xpriong mou adopd otnv KUpLa cupBacn epthapBavetal otnv katnyopia «EmevbUoeLg og akivntay.

H Etaipeia emélee va kavel xprion tg e€aipeong mou mapéxet to A.M.X.MN. 16 kat va pnv avayvwpllel dikaiwpa xpn-
ONG KoL UTIoXPEWON UiocBwong ylo pobwoelc Twv omolwv n didpkela dev unepPBaivel Ttoug Swdeka (12) UnRvec f ya
MULOBWOELG OTLG OTIOLEC TO UTIOKELEVO TIEPLOUOLAKO aTOoLXElO gival xaunAng agiag (aflag uikpotepng Twy € 5.000 otav
elval kawvoupylo).

Meputtwoelg otig omoleg n Etatpeia eivat ekpuobwtng:
i) Xpnuoatodotikn picbwon

JTIG MEPUTTWOELG cUMPBAcEWY Xphuatodotikng picBwaong, otig omolieg n Etatpela Aettoupyel wg ekULoBwTNG, To OU-
VOALKO TTOOO TWV HLoBWPATWY, Tou TPoPAEmeL n cupuPaocn picBwong, kataywpeital otnv katnyopia Sdvela Kat a-
TALTA OELG Katd teAatwyv. H dtadopd, petafd tng mapovoag afiag (kabapn emévéuon) Twv HOBWUATWY Kal TOU GU-
VOALKOU TTOCOU TwV UoBWPATWY, avayvwpiletal we un dedouvAeupévog tokog Kot epdaviletal apalpeTkd Twy a-
matoewv. OL ELCTIPAEELC TWV ULOOWUATWY KELWVOUV TN GUVOALKA amaitnon and piebwuarta, eVvw To XPNHATOOLKO-
VOULKO £0060 avayvwpiletal pe tn pEbodo tou Sebouleupévou. OL amaLTHOEL amtd XpNUATOSOTIKEG ULoBwoelg e€e-
talovtal yla anopeiwon g agiag toug, cuudwva pe To ANXM 9.

ii) Aettoupykn picOwon

JTIC MEPUTTWOELG AELTOUPYLKWVY ULoBwoeswy, n Etalpeia Katatdoosl To PLOBWUEVO TIAYLO WG OTOLXELO TOU evepynTL-
KoU, Slevepywvtag amooBéocelg e Baon tnv wdéAn wn tTou. Ta Mood TwWV UIOOWHUATWY, TOU avTLoTolyoUV aTh
Xpron tou pobwuévou mayiou avayvwpilovtal we €é0oda, otnv Katnyopia Aoutd €coda, pe tn pEBodo tou Sedou-
Aeupévou. Otav n Etalpeia elval evdildpecog ekulobwtrg, aflohoyel tnv katdtaén tng umekpicbwong kavovrag a-
vadopad oto Sikalwpa Xpriong tng Kuplag picBwong, SnAadn n Etalpeia cuykpivel Toug 6poug TG KUpLag HiocBwaong
ME auToUC TN umekpioBwong. AvtiBeta, €dv n kUpla picBwon eival pa BpaxumpdBeoun picbwon otnv omoia n
Etalpeia edappolel Tnv e€aipeon mou neplypAdETOL MOPATIAVW, TOTE KATATACOEL TNV UTIEKUIOOWON WG AELTOUPYIKN
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ploBwon. Itnv mepintwon autn, n Etatpeia avayvwpllel Ta mood Twv HOOWUATWY, TTOU AVTLOTOLXOUV OTNV UTIEKU-
oBwaon tou pLobwpévou mayiou wg €0oda, otnv katnyopia Aownd £€coda, pe tn nEBodo tou SedouAeupévou.

3.13 MapoxX£EG OTO MPOCWTILKO
(at) BpaxumpoBeopeg mapoxeg

OL BpayumpoBeopeg mMapoXEC TPOG TO TIPOCWTIILKO O€ PR KAl 08 €606, kataxwpoLvtal wg £€06o otav kabiotavral
Souleupéveg.

(B) MNapoxeg peta tnv £€060 amod Tnv unnpeoia

OL mopox£G PeTd TNV £€060 amo tnv unnpecia neplthappavouv T600 poypappato kaboplopévwy elodopwv (Kpatt-
K aodpdaAion) 6060 Kal mpoypdppatTa kaboplopévwy mapoxwy (edamag mapoxEg Katd tnv anoxwpnaon emBar\opue-
veg artd to N.2112/20). To 50UAEUHEVO KOOTOG TWV TTPOYPAUUATWY KAOOoPLOPEVWY ELoPOPWV KaTaxwpEeLtol we £€060
otnv nepiodo mou adopda.

3.14 MpoPAEYPELG KO EVOEXOUEVEG UTIOXPEWOTELS

OL mpoPAePelg avayvwpilovtal otav n Etalpeia £xeL mapolod VOULKNA 1] TEKUOPTH UTIOXPEWGT WC OMOTEAECHO TIPO-
YEVECTEPWV yeYyovOTwY, elval mibavr n ekkabdaplon TG HEow €KPONG MOpwVY Kol pio aflomotn ektipnon tg umo-
XPEwong umopel va npaypatonownBel. Ot mpoBAEPelg emavetetalovral oe KABe nuUepopnvia LOOAOYLOUOU Kal TtPOo-
cappolovtal £€T0L WOTE va amnelkovi{ouv Thv mapovoa afio tou e€660u MOU AVAUEVETAL VO XPELACTEL YL TNV TOKTO-
moinon tng unmoxp£wonc. Av n enidpaon tng XPovikNg aglag tou xpnuatog eivatl onuavtiky, ot TPoPAEPEeL urtoAoyi-
Tovtal mpoefoPpAwVTAC TIG AVOUEVOUEVEG UEAAOVTLKEG TAELOKEG POEG UE VAV GUVTEAEODTH PO GOPWV 0 omolog a-
VTLKOTOTITPLLEL TIG TPEXOUOEC EKTLUNOELG TNG OYOPAG YLOL TNV XPOVLKH 0la TOU XprHATOC Kal, OToU KPLVETAL amapai-
TNTO, TOUG KWWSUVOUG TTOU OXETL{OVTOL CUYKEKPLUEVA LE TNV UTIOXPEWOT. OL eVEEXOEVEG UTIOXPEWOELG OEV QVaYVW-
pllovTalL OTLG OLKOVOULKEG KATAOTAOELG AAAQ YVWOTOMOLOUVTAL, EKTOC £V N TLBAVOTNTA LA EKPONG TIOPWV TIOU TTE-
pLAapBAavouV olKkovouLKA odEAn elval ehdxlotn. Evéexoueveg amattioelg §gv avayvwpilovtol oTIC OLKOVOULKEG Ka-
TOOTAOELG AAAQ YyVWOTOTIOLOUVTAL OTAV UL ELOPON OLKOVOULKWVY wdeAelwy gival mibavn.

3.15 EmopnynosLg

H emuyopriynon kataxwpeital otav untapxel eAoyn dtacdaliion otL Oa slompayxbel kat n Etalpeia Ba cuppopdpwOel
L€ TOUG OPOUG TTOU CUVEEOVTAL [E TNV ETILXOPAYNON.

OL eniyopnynoeLg mou anolnuuwvouv thv Etalpeia yia mpayuatonownBeiosg Samaveg kataxwpouvtal, we £€6060, Ue
cuotnuatikr Baon otnv idla mepiodo mou mpayuatonotiOnkav oL Samaveg emxoprynong.

OL 8¢ emyopnynoelg, mou Aappavovtal yla To KOOTOG MEPLOUGLAKOU OTOLXEIOU, KOTAVEUOVTAL OTOUG AOYaPLAGUOUG
QTOTEAECUATWY, WG £€0060, e cuaTnUATIK BAcn og 0An t Stdpkela TG WHEALUNG {WAG TOU TTEPLOUCLAKOU OTOL-
Xelou.

H Sladopd PeTal TOU OVOUAGCTIKOU TTOGOU TOU KPATLKOU Savelou TNG EMIOTPEMTEAG TPOKATABOANG KAL TOU QTOTE-
Aéopatog tng npoe€ddAnong Tou, n omoio MPOKUMTEL amo tn Stadopd TOU OVOUAOTIKOU ETUTOKIOU UE TO EMITOKLO
mou n Etatpla Ba davellotav otnv ayopd £va MOPOUOLO TTOCO, ELVAL TO LEPOC TNG EMLOTPEMTENG TPOKATABOANG TTOU
opXLKa AoylleTal wg KpATLKA EMLYoprynon Kal Kataxwpiletal we avaBaAlopevo £€0060 (0060 EMOUEVWY XPHOEWV).
Ye KaBe nuepounvia avadopdg kataxwpiletal ota €0oda anocPfecn Tou avaBarllopevou E6060U AVAAOYLKA UE TNV
€MBAPUVON TOKOU TOU KPOTLKOU Saveiou.

3.16 Képbdn avd petoxn

Ta Baowkad képdn ava petoxr) umohoyilovral pe dlaipeon Twv kepdwv/ (INUwwv) tng Etatpelag pe tov otabuLopévo
UECO aplOUO TWV KOWWY UETOXWV OTNV SLAPKELA TNG XPNOoNG, €€ALPOUMEVWY TWV TUXOV LELWV KOWVWY UETOXWV TIOU
ayopalovtal anod auth (i6leg petoxec).
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Ta mpocapuoouéva KEPSN ava PETOoXA TMPOKUMTOUV ard TNV MPOCAPHUOYH TOU OTABULoUEVOU LEGOU OPOU TWV UdL-
OTAUEVWV KOWVWV UETOXWV TNG ETalpeiag katd tn StdpKela tng xpnong yta Suvntikwg ek60BnNoOUEVEG KOLVEG UETO-
XEC.

3.17 ZupPndpLopog XPNHUOTOOLKOVOULKWVY HECWV

Tol XPNUOTOOLKOVOULKA OToLXela evepynTikoU Kat madntikol cupdndilovral kat o KabBoapod moocd mapouctdleTal
otnv Katdotaon oovouLknG B€ong, Lovo Otav UTIAPXEL VOULKO Sikaiwpa cupdndlopol Twv MocwyY oU avoyvwpi-
otnkay, Kol mapdAAnAa umdpxeL n mpoBeon va yivel o Stakavoviopog o kabapn Baon, 1 n peuctomnoinon Tou Te-
plouacLakol oTolXeloU Kal 0 SLAKAVOVIOUOG TNG UTTOXPEWONG Va TtpayatomnolnB8olv Tautoxpova.

3.18 ZUYKPLTIKA oToLXELO

‘Onou KplveTal anmapaitnto, To CUYKPLTIKA OTOLXELX TNG TPONYOUHEVNG XPHOEWS AVOITPOCapUolovTal ylo va KaAU-
Pouv aAhayEg otV mapouciacn tng TpeEXolong XPNoewS. Ta UTIOAOUTA TNG CUYKPLTIKAG TANPodOpnong mpoépyovtal
oo TLG SNUOCLEUUEVEG OLKOVOULKEG KATAOTAOELG TNG Xpriong 2019.

3.19 NMAnpodopicg Katd Topéa SpactnpLOTNTAG

Q¢ eMIXELPNUATIKOC TOUENC OpileTal Lot OUASA TIEPLOUCLAKWY OTOLXELWV Kol SpaoTNPLOTATWY TIOU TTAPEXOUV TIPOLo-
VIO KOl UTINPECLEG Tal omola UTTOKELVTAL O KLv8UVOUC Kal anobooelg SLadopeTKEG AmO AUTEG GAAWV ETILXELPNUATL-
KWV TOPEWV. Q¢ yewypadlkdg ToHEAG opileTal pia yewypadLKr TepLox, OTNV omoia MapEXOVTaL TPOLOVTA Kal UTtN-
peciec ta omola UTTOKEWVTAL O KLV&UVOUC Kal armoSooelg S1adopeTIKEC amo aAUTEG GAAWVY TOUEWY TIOU AELTOUpYyOULV
oe SLapOPETIKO OLKOVOLKO TepLBAAAOV.

H Etalpeia Spaotnplomoleital AMOKAELOTIKA OTOV ETULXELPNUATIKO TOPEA TNG SNULOUPYLOG TIPOYPAUUATWY NAEKTPOVL-
KWV UTTOAOYLOTWY, TV MWANGH TOUG, TNV TEXVIKA UTooTrpLén Kal eKMaldeuon Twv MeEAATWY KABWE Kol HE TNV EUTO-
plo, eloaywyn Kal €aywyr TwV MopAmavw 8wV, WG Kal NAEKTPOVIKWY UTIOAOYLOTWYV KAl CUVETTWG Ol SpaoTtnpLotn-
TG NG Sev uTOKELWVTAL 0 SLadOPETIKOUC KIvEUVOUC i amobooelg LETall TOUG, EVW TO CUVOAO TWV MWANCEWY TNG
Slevepyeital oto peyohUtepo Babuo evtog tg EANadac. Ot TWANOCELG EUMOPEVUATWY KOL UTINPECLWVY TIOU SLevepyou-
VTaL 0TO £EWTEPLKO amoteAouV to 27,04% Tou cuVOAOU.

4. InNUOVTIKEG AOYLOTLKEG KPLOELG KOl KUPLEG TINYEG aBefatotntog

H oUvtaén Twv OLKOVOULIKWY KATAOTACEWV oUpdwva pe ta AMNXM anattel 6nwg n Awoiknon mpofaivel otnv Slevép-
YELX KPLOEWV, EKTIMAOEWVY Kol UTIOBECEWVY TIOU EMNPEAIOUV TA TTOOA TWV CTOLXELWYV TOU EVEPYNTIKOU Kal tadntikou,
TO TTOOA. TWV EVOEXOUEVWVY ATIOLTICEWY KOl UTIOXPEWOEWV KATA TNV NUEPOUNVIA TWV OLKOVOULKWY KATAOTACEWY,
KaBwg Kal ta mood Twv £008wv Kal e€608wv KATA TNV SLAPKELA TG XPNOEWGS. OL ev AOyw eKTLunoelg Bacilovtal oe
LOTOPLKA oTolXela Kal GAAOUC Ttapdyovieg mou Bewpouvtol oxetikol. Tol MPAYUATIKA amoteAéopata eVOEXETAL va
Slad€pouv amod aUTEG TIG EKTLUAOELG.

Omnou arnatteitatl ano ta ANXN n €xel kpBel avaykaio and tn Aloiknon, oL ev AOyw EKTIUAOELS Kal UTIOBEOELG TNG
Aloiknong mapatiBevral, ite otn Inueiwon 3 "MNepiAndn Bacikwv AoyLoTkwy apxwv", ite otn onueiwaon mou ava-
AVeL ta emnpealopeva amno TIG EKTLUNOELG OTOLXELX TOU EVEPYNTLKOU, TOU TABNTIKOU N TWV QMOTEAECUATWV.

OL EKTIMAOELG KAl OL UTIOBECELG TIOU EVEXOUV OUGLACTIKO KIVOUVO VO TIPOKAAEGOUV GNUAVTLIKEG AAAQYEC OTA TTOGA TWV
OUMALTAOEWV KL UTIOXPEWCEWV EVTIOC TNE EMOUEVNC XPNONG MapatiBevTol MapaKkatw.

Ektiunon S1kaotikwy unobeoswv

Ye Bapoc tng Etatpeiog Sgv ekKPEUOUV OYWYEC KoL OELWOELG TPLTWV.

Dopocg eLoodnuaTog
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H eAAnvikn dpopoloyikr vouoBeaoia Kot oL OXETIKEG SLATAEELG UTIOKELVTOL OE EPUNVELEG OO TLG GOPOAOYLIKES apxEC. Ol
SnAwoelg popou eloodnuartoc katatiBevral os etrjola Bacn, al\d ta kEpdn f oL InLEG mou SnAwvovtal ya popo-
AOYLKOUG OKOTIOUG TTOPOEVOUV TPOCWPLVA €W OTOU oL HopoAoYIKEG apXEC eAEyEOUV TIC GOPOAOYIKEC SNAWOELG Kot
ta BLBAla Tou dopoloyoUpevou, OTLyUn Katd tnv omola Ba ekkaBoploTtoUv Kol oL OXETIKEG GOPOAOYIKEG UTIOXPEW-
oelg. Evavtl emumAéov Gpopwv mou evEXETAL va TIPOKUPoUV amo peAovtikoUg GopoAoylkols EAEYXOUG TWV avEAE-
VKTWV aUTwVv XpHocwv, n Etatpeia £€xeL oxnuatiosl cuvolikn mpoBAedn vPoug 60 XA evpw.

5. Alaxeiplon XpNHOTOOLKOVOULKWY KLVSUVWV.

Ta KUPLOTEPQ XPNUOTOTILOTWTIKA PEoa TNG ETalpeiag amoteAoUvtal amo UeTPNTA Kol BpaxumpoBOeoueg KataBEosLC.
O KUpPLOTEPOG OKOTIOC AUTWY TWV XPNUATOTILOTWTIKWY HECWV Elval N mapoxrn XpNHATodoTNoNng yLa TLg epyaciec tng. H
Etalpeia katéxel, eniong, Stddopa AANA XPNUATOTIOTWTIKA HECA, OTIWE EUMOPLKEG QTTALTAOELG KOL EUTTOPLKEG UTIO-
XPEWOELG, TOL OOl TIPOKUTITOUV QUECO OO TIG £pyacieg TNG. MoAwtikn TnG Etalpeiag, Katd tn SLApKELA TOU £TOUC,
TOV KOl TTOPAUEVEL VA NV 0LOXOAE(TAL PE TNV EUTTOPLA XPNLOTOTILOTWTLKWVY UECWV.

H Etaipeia ektiBetol o€ MEPLOPLOUEVO HACHA XPNUATOOLKOVOULKWY KIvEUVwv. OL ouvrBeLg kKivbuvol otoug omoloug
BewpnTikd umayetal, eival kivbuvol ayopdg (cuVaAAQYUATIKOG KivEUVOG, ETLTOKLO, TUMEG ayopac), TILOTWTIKOC Kivou-
VoG, KivBUVOC peUOTOTNTAC, KIVOUVOC TAUELAKWY POWV KOL KIVOUVOC OO €KTAKTA YEYOVOTOA.

H Slaxeiplon twv kKvdUvwy yivetal amo tn Aloiknon tng Etalpeiog kat eoTlaletal Kuplwg 0TV avayvwpeLon Kot KTi-
HUNoN TwV XpNHOTOOLKOVOULKWY KIVSUVWY KaBwG Kal TNV TOALTIKA dlatrpnong mAeovaloucog peuoTOTNTAG.

5.1 Napdyovteg KvdUvou
5.1.1 Kivéuvog tng ayopag
5.1.1.1 Zuval\aypoatikog Kivéuvog

O cuvaAAayUATLKOG Kivouvog TpoKUTITEL AOYw Twv cuvallaywv o Eévo voulopa. H Etalpeia Spactnplomoleital o
ULKPO BaBuod oto e€wTepIkO Kal oL cuvalAayEg TG SlevepyoUVTal O EUPW. JUVENWG OeV elval eKTeBeLuévn OE oU-
voAAayUaTiko Kivouvo. Ta EPLOUCLOKA OTOLXELO KaL OL UTIOXPEWOELG TNG £XOUV APXLKA avayvwplotel o Eupw, tou
glval to AeLToupyLKO TNG VOULOUAL.

5.1.1.2 Kivéuvog Tipwv

H Etalpeia ektiBetal o€ kivbuvo amo tnv petafoln tou Asiktn Tipwv Katavalwth KabBwg Kal armd TV OALTIKY TNG
ekaotote KuBépvnong mou ennpealel to TwAoUpeva ayabd Kal uTtnpeciec.

Ma tn pelwon tou Kvduvou Tpwv n Etatpeia mapakoAouBel cuoTnuaTiKA o€ pnviaia Baon, Tic LeTaBoAég otig Sa-
TAveg NG, afloAoyel tnv enibpaon Toucg ota anoteAéopata xprong, anoppodad To KOOTOC TToU TNG avaAoyel kal a-
VOITPOCOPUOTEL KATA TO UTIOAOLTTO, TLG TLUES TWV MWAOUUEVWY ayaBwV Kal UTtNPECLWV.

5.1.1.3 Kivéuvog entokiov

H Etatpeia Sev £€XeL OTO EVEPYNTLKO TNG EVIOKA OTOLXELD, EKTOC ATO TG TPATIE(KEG KATAOEOELG. Ta EMITOKLA KATOOE-
CEWV TAPAPEVOUV o€ TIOAD XapnAd emninmeda kal to €606a armd TOKOUG Sev emnPedlouv oUCLWSWE T AMOTEAETUATA
n¢. H Etatpeia Sev avtipetwrilet kivbuvo amo petaBoln emitokiwy dLotL dtatnpel xapnAo Savelouo.

5.1.1.4 MOTWTKOG Kivéuvog

MoTWTIKO Kivduvo gvéxouv Kuplwg oL amattroelg and mehdreg. H Etatpeia Aappdavovtag umdyn thv mpwtdyvwpn
OLKOVOWLKN Kplon kat to meptBarlov TG ayopdg oto omoio SpaotnpLOToLEiTal, MO PAKOAOUBEL OTEVA TIG ATMALTIOELG
oUTEC. Omou kpivetal avaykaio, mpoBaivel 0TI avAAOYEG ava MEPITTWON eVEPYELEG €acPANLONG TWV ATIALTAOEWV.

5.1.1.5 Kivéuvog pguototntag
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O kivéuvog peuototntag oxetiletal pe tnv duvatotnta tn¢ Etatpeiag va ekmAnpwaoeL TNG XPNUOTOOLKOVOULKESG TNG
UTIOXPEWOELC, OTAV AUTEC Yivouv AnéLmpoBeopeg.

H mapakoAolBnon tou KwdUVOU pEUCTOTNTAG EMIKEVIPWVETAL 0TN SLoXelpLon TOU XPOVIKOU GUGXETLOMOU TWV TO-
UELAKWVY POWV KoL 0TNV e€a0dAALON EMAPKWY TAPELNKWVY SlaBecipwy yla TNV KAAUYPN TWV TPEXOUCWV GUVAAAAYWV.

H etapikn Staxeiplon tou kvduvou peuotdtntag Paciletal otn cwaotr Slaxeiplon tou kebahaiou kivnong kot Twv
TOUELOKWY POWV.

AOYyw TNG SuvaULKAg dUONG TNG EMIXELPNUOTIKAG SpactnpLotntag, N Aloiknon tng ETalpeiag otoxeVel va dlatnproet
eAaOTIKOTNTA 0TNV AVTANon kedpalaiwyv, Slatnpwvtag emapkr Tapelakd dtabéatua.

Awayeipion kepalaiwv

O okomodg g Slaxelplong Tou kepalatouxtkou Kivduvou eival n e€aodaiion tng cuvexl{Opevng 6pactnpLOTNTAS
(Znu. 2) Tnc Etatpeiag (going concern) yla vol UTIAPXOUV LKOVOTIOLNTIKEG AMOSOCELG YL TOUG LETOXOUG, yla va dlatn-
pnOBel pia Wbavikn kebahalouyikr Soun kat yla va LelwBel to kdotog kedaAaiou.

H Swatrpnon i n mpocoappoyn NG KEDaAALOUXIKNG SOUNG, UIMOPEL va YivelL HEOW TNG MPOCOPUOYNG TOU TTOCOU TWV
UEPLOUATWY TIOU TIANPWVOVTAL OTOUG KUETOXOUG, TNG EMLOTPOGN G HETOXIKOU KePaAaiou oToUC PETOXOUG, TG €KOaNG
VEWV LETOXWV N TNG MWANCNC TIEPLOVUCLAKWY OTOLXELWV yLa va HELWBEL 0 Savelopog.

Ao TG SLaTAEL TNG EUTOPLKNG VopoBeaiag emiBalovtal meploplopol o oxéon e ta (Sla kedbaAala ou £XoUV WG
eéne:

= H anoktnon wiwv petoxwyv and tnv Etalpeia, pe eaipeon tnv meplmtwon g andkTnong Ue okomo Thv Slavoun
TOUG 0ToUG EPYalopEVOUG I 0TO TPOooWTLKO Etatpeiog ouvdedepévng pe autr, Sev pnopet va untepBaivel to 10%
Tou KataBAnuévou petoxikol kedadaiou Kal Sgv pmopel va €xel wg anotéAeopa tnv peiwon Twy olwv keda-
Aailwv og OO0 KATWTEPO Ao TO MOCO TOU HETOXLKOU Kedalaiou mpooauinuévou pe (a) Ta amoBepatika, Twy
omoiwv n ltavoun amayopeVETAL OO TO VOUO N TO KATOOTOTLKO, (B) Ta AOUTA MIOTWTLKA KovOUALa TNG KaBapng
Béong, ta omoia dev emitpémetal va StaveunBouly, kal (y) Ta MoOoA TwV MIOTWTLIKWV KOVSUALWV TNG Katdotaong
QTTOTEAECATWY, TIOU 8EV AMOTEAOUV TTPAYUATOTIOLNUEVA KEPS.

= Je MEPLMTWON MOV To 6UVOAO TwV W6lwv Kepalaiwy tng Etalpeiog, KataoTel HIKPOTEPO ATIO TO ¥ TOU LETOXLKOU
kedalaiouv To ALOKNTIKO ZUMPOUALO UTTOXPEOUTAL VOL CUYKOAECEL TNV levikn ZuvéNeuaon, Héoa os ipoBeopia £€L
pnvwv amnd tnv ARén g xpriong, mou Ba amodaociosl tnv AUon tng Etatpeiag r tnv utoBétnon dAhou péTpou.

=  Etnoiwg, adatpeitat to 1/20 Touldxiotov Twv Kabapwv KEPSWV, PO OXNUATIOUO ToU TaKTKOU amobepatikou,
TO OTOL0 XPNOLUOTIOLELTAL ATIOKAELOTIKA TIPOC €lowan, PO TACNC SLAVOUNG UEPIOUATOC, TOU TUXOV XPEWOTLKOU
umoAoimou tou Aoyaplacpol AmoteAéopata €1¢ Néov. O oxnuatiopdg tou amoBepatikol autol kabilotatal
T(POALLPETLKOG, 6Tav To Uog Tou pBdceL o 1/3 tou petoxikol kedpaAaiou.

= JOudwva pe TIg Slatdelg tg eAANVIKNAG EUMOPLKAG VvouoBeaiag, ol eTalpieg eival uToXpewWUEVEG Vo SLavEOUV
KABOEe £TOC MPWTO UEPLOUA TIOU QVTLOTOLXEL TOUAGXLOTOV 0TO 35% TWV KEPSWV UETA GOPWV KAl UETA TOV OXNUO-
TLOMO TOU KATA VOO TAKTIKOU amoBepatikol. Méplopa pkpotePo Tou 35% aAAd OxL Uikpotepo Tou 10% twv
KEPOSWV HETA HOPOU ELCOSNUATOC KOL PUETA TO OXNUATIONO TOU KATA VOUO TAKTIKOU amoBepatikol, Unopel va
kotaBAnOel pe avénuévn mietoPndia eni tou cuVOAOU TWV HETOXWV. H pn Slavoun peplopatoc teAetl umod tnhv
£yKpLon tou 80% Twv UETOXWV tNG Etalpeiag. H eAAnvikf eumopikn vopoBeoia emniong amattel va mAnpouvtal
CUYKEKPLUEVEG TIPOUTIOBEDELG yLa TNV Slavoun LEPLOMATOC, OL OTtoleg £X0UV WG €NG:

o. Amayopeletal n Slavopn HePIOUATOG OTOUG UETOXOUG €AV N KaBapn B€on tng Etalpeiag, omwg epudaviletat
otnv Kataotaon XpnUoTtookoVouLKnG B£€ong elval, 1 HETA oo auth Ttnv dtavour), Ba yivel pikpotepn amo
Ta 16lo kepalata MAEOV TWV PN SLOVEUOUEVWY OMOBEUOTIKWY, TWV AOLTWV TILOTWTIKWV KOVSUAlwY TtTn¢ Ka-
Bapnc B£onc, ta onola Sev emiTpEnetal va StavepnBouv Kal TwV MTOCWV TWV MLOTWTLKWY KOVOUALWV TG Ka-
TAOTAONC AMOTEAECUATWY, TIOU &V AMOTEAOUV MIpOYUATOTOLNUEVA KEPSN.

B. To mooo6 mou SLavEUETAL OTOUC UETOXOUC SV Umopel va uTtepPaivel TO MOCO TWV ATIOTEAECUATWY TNG TEAEU-
talog xpriong mou £xeL AréeL, mpooaugnUevo pe Ta KEPSN, Ta omola TTPOEPXOVTAL Ao TTPONYOUUEVES XPHOELG
Kal dev €xouv SlateOel, Kol T AMOBEPATIKA YLo TA OTtola EMITPETMETAL KAl armodaciotnke amd Tn YEVIKA GU-
véleuon n Slavoun Toug, Kal LELWHEVO OXL LOVO KATA TO OGO TwV {NHLWV TIPONYOUUEVWY XPr|OEWVY Kol Ka-
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TA TO TOOA ToU eMIBAAAETAL va SLateBoUv yLo TO OXNUATIONO amoBepatikwy, cUUdWVA UE TO VOLO Kl TO
KOTAOTATIKO, AAAQ KoL KOTA TO TTIOGO TWV TMLOTWTLKWYV KOVOUALWV TNG KATAOTACNG ATOTEAECUATWY, TIOU &V
amnoteAoUV npaypatonotnueva kEpdn.

H Etalpeia cUppOpPWVETAL TIANPWCE UE TG OXETIKEG Slatatelg mou erBarlovral anod tnv vouoBeoia os oxéon pe Ta
16la kedpalata.

H Sayxeiplon kepahaiwv amookonel oto va e€aocdariosl otnv Etalpeia tn Suvatotnta va cUVEXLOEL TIC SpaaTnPLO-
TNTEG TNG, WOTE va TapEXeL KEPSN aToug eTaipoug Kal odEAN otoug aAAoug eviladepduevouc, Slatnpwvtag mopai-
AnAa pia kedaAatouxikr) Sour mou Ba eAaylotomnolel To kOoTog kedaAaiou.

Baolkog Seiktng mou xpnoluonoleital katd tn Staxeipion kepalaiwy eival o cuvteAeoTtng LOXAEUONG, O OTtolog uTto-
Aoyiletal wg o KaBapod XpEog dlalpolevo e To cUVOALKA Kedahata. To kaBapd xp€og umoloyiletal wg o cuVoAL-
KOG Savelopdg (oupmeplhappavovral BpayxumpoBeopa Kal pakpompobeoua Savela) peiov ta xpnuatikd dtabéoiua.
To ouvoAika kepahala urtohoyilovtal wg ta Sl kedpalata mou epdavilovtal oTov LoOAOYLOUO UV To KaBapo xXpE-
0G.

O ouvteleotng uoxAevong Stapopdpwbnke katd tnv 31.12.2020 kot tnv 31.12.2019 avriotoixws we £€NG:

31.12.2020 31.12.2019
JUVoAO SAVELAKWV UTIOXPEWCEWVY 1.677.082,29 1.406.068,83
Melov: Xpnuoatika Stabeoipa (460.581,00) (112.204,33)
KaBapd davelakd umoAouno 1.216.501,29 1.293.864,50
Zuvolo I6ilwv KedaAaiwv (814.431,01) (916.971,76)
JUvolo amacyoAoupévwy kedaAaiwv 402.070,28 376.892,74
Zuvteleotrg LOXAsuong: 302,56% 343,30%

5.1.1.6 Kivéuvog amnod EKtoKTa yEyovoTo

Me tnv gudadvion tou covid-19 kat tnv ekSAAwaonN TNG cuvenayopevng mavdnuiag, n Etalplo éAafe apéows ta amna-
paitnta pétpa yia tn dtachaiion uPnlol emESOU AELTOUPYIKIG UYLEWVAC TwV £pyalopEVWV TNG Kat achalolg emL-
XELPNOLAKAC AELTOUpYiag TNG og KABe eminedo. H kaBoAwkr madon TG 0LKOVOULKN G Spaotnplotntag, ota mAaiola Twv
METPWV TIEPLOPLOOU TNG TavEnuiag oe eyxwplo Kat SleBveg emimedo, avapévetal va EMNPeAceL To 6UVOAO G OLko-
vouiag, os SLadopeTiko OpwC Pabuod amod kAado os kKAado. H enidpaon tng mavénuiag otn Xpnuatoolkovoulkn Ka-
taotaon tng Etalpiag, onwe éxel StapopdpwOel péxpl tnv nuepopnvia olvtaéng Twv cuvnuuEVWY OLKoVoULKWY Ka-
TOOTAOEWY, 8ev elXe ouowwdn eninmtwaon otnv eVpubun TPEXouoa AslToupyia TG, amoTeAsl OUWE AVOOTAATIKO MO~
PAyOVTO OTNV TEPALTEPW AVATITUEN TNG.

IXeTkn TpoPAedn népav tng mepLodou avadopadg (nAadn petd tnv unoypadn Twv OLKOVOULKWY KOTaoTAcEwy)
Sev eival ediktn, e€artiag kupiwg TG aBeBatotntag yia tnv e€EAEN Kal SlapKela TnG mavénuiag.

6. Ektipnon evAoywv aflwv

To oUVOAO TwWV AOYLOTIKWVY apXWV KOl XELPLOMWY TIoU ULoBeTel n Etalpeia yla TV avayvwpLon Kot TV omotipnon
KABe Katnyoplag XPNUOTOOLKOVOULKWV HECWV TtapatiBevtal otn Inueiwon 3 "MepiAndn Pacikwv AOYLOTIKWY ap-
XWV" KOl OTLC EMUEPOUG ONUELWOELS YLaL TAL XPNUATOOLKOVOULKA HETQL.
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7. KiOkMAog gpyaciwv

O kUKo epyaciwy Tn¢ Etalpeiog adopd os MWANCELG EUMOPEVUATWY KOl TTOPOXH UTINPECLWY, avaAleTal g wg &-

&ne:

MWANCELC EUTIOPEVUATWV
‘Ecobda amnod mapoxn UnnpecLwv
Z0volo:

8. Kootog nwAncswv

Q¢ "kO0TOC MWARCEWV" €XEL AVAYVWPLOTEL TO GUVOAO TWV OYOPWY EUMOPEVUATWY KABWE Kal SAmAVEG Mapoxng umn-
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Amo 1" lavouapiov

31.12.2020

31.12.2019

57.319,04
2.444.392,57

92.501,89
3.244.029,98

2.501.711,61

3.336.531,87

PECLWV. AVAAUGN TOU KOOTOUG MWANOEWY TtapatiBetal wg akoAoUBwg:

AmnoBéuarta Evapéng

Ayopég xpriong

AmnoBépata ARéng

AamAveg TapoxnG UTINPECLWY
Kootog nwAnBéviwv

9. Asttoupylka £€oda

To Aettoupyika £€08a tn¢ ETalpelog avaAvovial wg e€nc:

ApoLBég & £€06a MPOCWTLKOU
ApoLBég & £€oba tpitwv
Evoikia
HAektplopog, U6pevaon, Bépuavaon, kabaplotnta
ETlOKEVECG & oUVTNPNOELG
TnAedpwvika & tayudpoutka €€oda
Acdaliotpa
Dbpol & TéAN
‘E€oba mpoPoAng-Sladnpiong, ekBEcswv & SnUocLELOEWY
‘E€oba petadopwy, HETAKIVACEWY & TaELSLWY
Mpadikn VAN, évtuna & avoAwoiua UALKA
JUVOPOUES - eLodOopEG
AWPEEC — ETIXOPNYNOELG
Awadopa £€0da
AnooBéoelg
MpoBAEYeLg
ZUvolo:

Ano 1" lavouapiov

31.12.2020 31.12.2019
862.459,96 1.023.494,58
239.710,88 368.576,20

1.102.170,84

1.392.070,78

Ano 1" lavouapiov

31.12.2020 31.12.2019
1.135.135,30 1.753.189,61
102.843,60 105.439,86
25.774,93 22.629,11
6.400,91 12.213,51
12.062,73 6.799,94
15.328,01 19.712,88
134.937,22 14.380,35
5.156,55 7.574,57
12.649,34 16.140,23
9.530,95 23.165,32
9.227,48 22.772,27
102.731,88 112.763,90
1.000,00 -
4.214,05 3.308,44
101.262,48 108.087,26
= 2.560,28

1.678.255,43

2.230.737,53
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10. AAAa £co0da

To dA\a €006a avaAUovtal w¢ akoAouBwg:

Emyopriynon Cloud BD Appliance

‘Eocoba peiwong evolkiwv Adyw covid-19 (Znu. 23)
Emuyopnynoeig (2nu.24)

‘Ecoba amnd tpomnonoincn piobwong akwntwv
Nound éc0o6a

‘Ecoda mponyouUEVWY XPHOEWV

‘Ecoba amnd nmpoPAePelg

ZUvolo:

Ano 1" lavouvapiov

31.12.2020 31.12.2019

37.218,75 24.812,50
3.600,00 --
2.756,48 --
3.500,00 -

15.076,48 1.041,44
2.950,45 7.908,56
5.148,77 --

70.250,93 33.762,50

To €€ eupw 37.218,75 unoAoumo tou Aoyaplacpol “Emyopriynon Cloud BD Appliance” tg 31.12.2020 adopd ot £-
coba amo emnyoprynon tou Mpoypappatog EXMA «Emelpnolako Mpoypappa « AVTOywvIOTIKOTNTA, EMIXEpNUATIKO-

ra, Kawotouia» (ENAVEK 2014-2020).

11. AN\a £§o0da

Ta aMa £€06a avaAUovtal we akoAoUBwG:

DopoloyLKd TPOOTLUA & TIPOCAUENTELG

MpoBAEYelg yia emodalelg amaltoslg and meAATEC

XPEWOTIKEG CUVAAAYUOTIKEG SladopEg

Aouna éktakta & avopyova £€oda
Mpocauvénoels elopopwv aoPoALOTIKWY TAUEIWY
‘E€060 TPONYOUUEVWYV XPrOEWVY

Z0volo:

12. Xpnpatoowkovopké (Ecoda)/é§oda

Ano 1" lavouapiov

31.12.2020 31.12.2019
11.721,00 5.577,51
65.776,25 105.023,00

91,30 5.915,21
5,60 4.631,01

== 4.451,94

220,00 1.924,47
77.814,15 127.523,14

Ta xpnpotoolkovoutkd (€coda)/e€oda avalvovtal we akoAolBwC:

Xpnuarootkovouika écoda:
- Tokol kataBéoswv Tpanslwv
Z0volo:

Xpnuatootkovoutlka é§oda:

- TokoL & £€06a SOVELOKWY UTIOXPEWOEWY

- XpEWOTIKOL TOKOL KpaTikwV daveiwv (Inu.22)

- XpewaoTikol ToKol pobwaoewv (Inu.23)

- Tpamellkég mpounOeleg kat Aoutd €€oda
ZUvolo:

Ano 1" lavouapiouv

31.12.2020 31.12.2019
132,31 36,14
132,31 36,14

Ano 1" lavouapiov

31.12.2020 31.12.2019
61.680,34 65.044,80
3.332,13 -
7.124,38 6.553,31
1.397,26 23.750,43
73.534,11 95.348,54
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13. ®dopog elcodrparog

Me to apbpo 22 tou Nopou 4646/12.12.2019 «Dopohoyikn LeTappUBULON pe avamtuélakn didotaon yla thv EAAG-
60 Tou avplo», LELWVETAL O POPOAOYLKOG CUVTEAECTAC TWV KEPSWV ATO ETUXELPNUATIKY SpacTnpLOTNTA OV AUo-
KTOUV TA VOULKA TIPOCWTIA KOl Ol VOULKEG OVIOTNTEG, 0 24% yla Ta elcodnpata tou ¢popoloyikol £toug 2019 Kat
epegnc.

Me to apBpo 22 tou &iou vopou, anaAldcostal and o GpOpo eL0OSHUATOG, TO ELGOSNUA TTOU TIPOKUTITEL Ao TV
unepadia petaBifoong TITAwV CUUUETOXNG O VOULKO TPOoWIo GOPOAOYIKO KATOLKO Kpdtouc-péloug E.E. mou &t-
OTIPATTEL £VOL VOULKO TIPOCWTIO TIOU €ivol popoAoyLkOg KATolkog EAAASAG, €AV TO VOULKO TPOCWIIO TOU OMoiou ol
tithot petaBiBalovral mAnpol TG opllOUeEVES amd Tov Voo TipoUmobécels. Ta sloobnuata autd s dopoloyouvral
KOTA TN Stavoun 1 kepohalomoinon Twv KEPSWV auTwv. TuxXOV {NULEC AMOTIUNONG CUMUETOXWY TTOU €X0UV QVAYVW-
pLoBel péxpt 31.12.2019, ekmintouv and ta akabdplota £é00da Katd To Xpovo UetaBifacr|g toug. H Sldtagn €xel e-
dappoyn yla Ta eloodipota mou anoktwvtal ano 1.7.2020 kat petd. Eniong, yla ta pepiopata ta onoia KataBaA-
Aovtat amo 1.1.2020 kat edpe€NG, 0 CUVTEAECTAC MAPAKPATNONG LELWVETAL 0 5% amd 10%.

O $6p0og ELOOSANATOC TTOU KATAXWPNONKE OTNV KATACTAGCN ANMOTEAECUATWY XPHoNG, avalletal w¢ akoAouBwg:

Dopog eLcodnpatog: 31.12.2020 31.12.2019

- Tpéxwv $o6pog eLcodAATOC - -
- AvaBailopevog ¢opog eL0odAUATOG 23.757,14 (61.352,02)
20volAo ¢Opou ELCOSAHATOG OTNV

Kotdotaon anoteAeoudtwv-(£§080)/€c060 23.757,14 (61.352,02)

O avaPaAropevog $Opog ELCOSAUATOG TIOU KATOXWPENONKE OTNV KATAOTAGCN AMOTEAECUATWY aVAAUETAL WG OKOAOU-
Bwg:

31.12.2020 31.12.2019

- Ynoxpewoelg KaBopLoUEVWY TTOPOXWV OTOUG EPYALOUEVOUG (1.235,70) (1.926,55)
- Ktrpla kat tTexvika €pya 3.951,75 (3.982,87)
- ErumAa & Aoumog €0MALOOG 7.250,31 2.471,31
- Alaypadr €£66wV eYKATAOTACEWS 8.152,19 (5.027,89)
- Dopo)oyLKEG TNULEG 4.327,39 (53.480,48)
- AOTiNON EMLOTPENMTENG TPOKATABOANG 138,16 --
- AlKaLWATO XProNG TIEPLOUCLOKWY OTOLXELWV 1.173,04 594,46
AvaBaAropevog GOPOg OTNV KATAOTOON OLMOTEAECUATWV-

(¢§060)/£0060 23.757,14 (61.352,02)

O ¢0opog, eni Twv kepdwv tn¢ Etatpeiag, Stadpépel and to BewpnTko Mocod Mou Ba TPOEKUTITE XPNOLUOTIOLWVTAG TOV
oToOULOUEVO PECO GUVTEAEDTH GOPOU, EML TWV KEPSWV TNG.

H Sladopad mpokuntel w¢ €EAG:

31.12.2020 31.12.2019
Képbn/(Znpisg) mpo podpou slcodfpatog (119.968,79) (106.773,28)
DopoAoykog cuvteAeoTng (%) 24,00% 24,00%
Dopot etoodnuatog urtodoytouévol
LE TOV LoYUOVTa (OPOAOYLKO CUVTEAEDTH 28.792,51 25.625,59
Moviueg SladopEg yLa TIg omoleg
6¢e hoyioBnke avaparlopevog dopog (5.035,37) (33.547,92)
Xpnotlpomoinon avoayvwpLoBEéVTwY TPoNyoUEVWY
dopoloyikwy INULWv - (8.094,97)
Mpooappoyn dopoloyLkwv cuvteAeoTwy (28% - 24%)
yla Tov UTtoAoyLopO Tou avoBaliopevou dopou - (45.334,72)
Dopog EL60SALATOG 0TV KATACTACH
anoteAeopdrwv (£€§060)/é0060 23.757,14 (61.352,02)
Npaypatikdg cuvteAeotrg popou 19,80% (57,46)%
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Ot avaBal\opevec GopoAoyLKEG ATALTAOELG KOl UTTOXPEWOELG cupndilovtal, étav UTIApXEL LoXUOV VOULKO Sikailwpa
va oupdndlotolv oL TpEXouceC GOPOAOYLKEG ATTALTAOELG EVAVTL TWV TPEXOUCWY POPOAOYLKWY UTIOXPEWCEWV KOl OTAV

ol avaBalopevol dpopot elcodnuatog adopolv otnv idla popoloyikn apxn.

SUpdwva pe tov dopoloylkd Voo oplopéva elcodrpata dev popoloyolvtal KATA TO XpOVO TNG ATOKTNGONG TOUG,

OAAQ KATA TO XPOVO SLOVOUNG TOUC OTOUC LETOXOUG. H AoyLoTikr apxr tne Etatpeiag eivat va avayvwpilel avoBario-

Uevn dopoloyikr) UTOXPEWON YLl TOL ELCOSAKATA OUTA KATA TO XPOVo SLavopnG Toug, avefdptnta amo to Xpovo

npaypotonoinong toug. Ot avaBailopevol ¢popot eloodnpatog umoloyilovrol eni OAwWV Twv MpoowPLVwWV GopoloyL-
Kwv Sladpopwv petal tng AoyloTikng afiag kot Tng dopoloylkig PACNC TWV TEPLOUGLAKWY OTOLXELWV Kol TwV UTO-

XPEWOEWV.

H Etatpeia umoAoyloe tnv avaBaliopevn dopoloyia pe BAON TOUC AVTIOTOLXOUC CUVTEAECTEG TtOU TPOPAEMETAL VO

LoXUO0UV KATA TO XpOVO TAKTOMOINONG TNG.

H kivnon twv avoBallopevwy ¢popoloyLKWY UTIOXPEWCEWVY EXEL WG EENG:

31.12.2020 31.12.2019
AvaBaAAopevn AvaBaAAopevn AvaBaAiopevn AvaBaliopevn
®dopoloyikn ®dopoloyikn ®opoloyiki ®dopoloyikn
Anaitnon Ynoxpéwon Anaitnon Ynoxpéwon
Evowpata Nayla (9.529,33) -- (20.731,42)
AuvAa Néyia 4.201,37 - - (3.950,82)
MNpoPAéPelg 14.624,86 - 15.860,57 --
DopoAoyIKEG TNULES 268.545,51 - 264.218,14 --
Emiotpentéa mpokataBoAn 138,16 =
Awaiwpara xpnons 1.767,51 - 594,47 -
TIEPLOUCLOKWY OTOLXEIWY
z0volo: 289.277,41 (9.529,33) 280.673,18 (24.682,24)

H 8nAwaon dopoloylag etcodrpatog umtoBarletal oe etriola Bacon aAld ta kEpSn 1 ot {nuieg mou SnAwvovtal mapa-

MEVOUV TIPOCWPLVA €WG OTOU oL GOPOAOYLKEG apxEG eAEyEouv Ta BLBALa Kal otolxeia Tou ¢popoAloyoupévou Kat ekS0-

Bel n tehkn £kBeon eléyxou.

14. Evowparta raylo

To L5LOXPNOLUOTIOLOUEVA TIAYLO TIEPLOUGCLAKA OTOLXELa TNG ETatpeiag, ol amooBEoelc autwy, KaBwC Kot oL LETABOAEG

TOUG KOTA TNV KAELOUEVN XPrON, TAPOUGCLAIOVTAL GTOV ETIOEVO TILVAKAL:

EYKOTOOTAOELG OF ErumAa & Aourtog AKLVNTOTOLOELG R
akivnta Tpitwv E§omAlopog UMO eKtéAeon Zovoho

Kéotog Ktiong:
v 1" lavouapiov 2019 98.834,23 512.857,34 103.495,67 715.187,24
NpooBrikeg - - - -
Metadopég and akvnTOMOLOELG UTIO EKTEAEDN - - - -
v 31" AekepBpiov 2019 98.834,23 512.857,34 103.495,67 715.187,24
MpooBrikeg - 2.470,79 - 2.470,79
MeTtadopeg amod akvnNTOMOLOELG UTIO EKTEAEDN -- -- (103.495,67) (103.495,67)
v 31" AekepPpiov 2020 98.834,23 515.328,13 -- 614.162,36
JUCCWPEVHEVEG ATOOPECELG:
v 1" lavouapiov 2019 (30.779,60) (438.061,17) -- (468.840,77)
AnooBéoelg meplodou (16.465,78) (16.860,80) - (33.326,58)
v 31" Aekepppiov 2019 (47.245,38) (454.921,97) - (502.167,35)
AnooBéoelg meploSou (16.465,78) (17.092,16) - (33.557,94)
v 31" AekepBpiov 2020 (63.711,16) (472.014,13) - (535.725,29)
Avandofeotn Aéia:
v 31" AekepBpiov 2019 51.588,85 57.935,37 103.495,67 213.019,89
v 31" AekepBpiov 2020 35.123,07 43.314,00 - 78.437,07
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15. TMeplouclaKka oToleia e Sikaiwpa xprong

Krtipla Metadopikd péca Z0OvoAo
Kootog kthong:
v 1" lavouapiov 2019 -- -- --
MNpwtn ebappoyn ANXN 16 146.931,85 17.234,17 164.166,02
MNpooBrikeg - - -
MewwoeLg -- - --
tnv 31" AskepuBpiov 2019 146.931,85 17.234,17 164.166,02
v 1" lavouvapiouv 2020 146.931,85 17.234,17 164.166,02
MNpooBrikeg 53.828,85 12.614,90 66.443,75
Mewwoelg -- -- --
v 31" AekepBpiou 2020 200.760,70 29.849,07 230.609,77

Ktipia Metadopikd péca Z0volo
ZUCCWPEVMEVEG ATTOOPBECELG:
v 1" lavouvapiov 2019 -- -- --
AnoofeoeLg xpnong (38.330,05) (9.337,34) (47.667,39)
v 31" AekepBpiov 2019 (38.330,05) (9.337,34) (47.667,39)
v 1" lavouapiouv 2020 (38.330,05) (9.337,34) (47.667,39)
AntooBEoelg xpriong (31.188,33) (9.055,59) (40.243,92)
tnv 31" AskepuBpiov 2020 (69.518,38) (18.392,93) (87.911,31)
Avanoopeotn agio:
v 31" AekepBpiov 2019 108.601,80 7.896,83 116.498,63
v 31n AekepPpiov 2020 131.242,32 11.456,14 142.698,46

16. Aula MEPLOUGCLAKA CTOLXELQ

To duAa meplouolakd otolxeia tng Etalpeiag adopolv og AoyLopLKA Kal Ta omola avaAuovtal w¢ akoAouBbwc:

31.12 2020 31.12.2019

Kootog ktiong

v 1" lavouapiov 108.073,17 106.683,17
MpooBrkeg 1.390,00 1.390,00
MeTadopEG amo aKLVNTOMOLOELG UTIO EKTEAEDN 103.495,67 --
MNwAnNoelg — MelwoeLg - -
tnv 31" Aekepfpiov 212.958,84 108.073,17
JUCCWPEVUEVEG OIMOCPBECELG

v 1" lavouapiov (63.449,79) (36.356,50)
MpooBrkeg (27.460,62) (27.093,29)
MNwAnoelg — Melwoelg - -
v 31" AskepPpiov (90.910,41) (63.449,79)
AvanooBeotn agia tnv 31" AekepBpiou 122.048,43 44.623,38

Emonuaivetal ot Baoel Tng amo 31" Aekepppiouv 2020 anodacng tou Alokntikou Tuppouliou, n Etatpla avayvwpl-
O£ €E0WTEPLKWCE SNULoUpYyoUEVO AUAQ TIEPLOUCLOKA oTolxeia moool € 103.495,67. H avayvwplon Twv E0WTEPLKWE
SNULOUPYOUUEVWY QUAWVY TIEPLOUCLAKWY OTOLKElWwVY, adopd oe emevdUCELS, OE TIPOYEVECTEPEG XPNOELG, TG ETatplog
O£ KOLVOTOLKO TPOiOV TO OTolo UImopel va LeTaTpEYP el KaBnuepvd afecoudp o€ PEGO TMANPWHUWV. Mo TNV eKTEAEDCN
Kol OAOKApWoN TOU £pyou Kat Thv dnuioupyia texvoyvwaolag n Etalpia cuvepydotnke

pe tnv e€elbikeupévn etatpia Mobile Knowledge pe £€6pa tnv lomavia otnv omola avéBeos Tov oXeSLOOUO TWV KUKAW-
MATWV aUTWV KaBwg Kot TNV LEAETN ediktoTnTaC. EMmpocBeta ota mAaiola tou €pyou n Etatpia mpopunBeltnke uAL-
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KA KOTOOKEUNG afecoudp, e€eLSIKEUEVA NAEKTPOVIKA UALKA (TT.X. Kepaieg, chip KTA) WOTE va poXwpPnoeL N £peuva
kot avarntuén (R&D) kat n Snuioupyia prototypes. To €pyo €xel PpEPEL LkavomoLNTIKA amoteAéopota Se6ouévou OTL Ta
MPWTOTUTIA £X0UV 8N dnuoupynBel Kal £xouv MapPoUCLACTEL 0TNV ayopad Ue emttuyia.

17. NOMEG HAKPOTIPOOECLEG AUMOLTIOELG

OL AOLTTEG LOKPOTIPOBECIEG AMALTAOELG avaAlovTal WG akoAoUBwG:

31.12.2020 31.12.2019
Eyyunoeig HAektpLlkol pelATOG 2.885,00 2.885,00
Eyyunoeig evolkiwv 8.100,00 9.600,00
Eyyunoeig Hobwpévwy QUTOKLVATWY 3.213,34 2.785,12
Eyyunoeig tnAedpwviag 78,00 78,00
Z0volo: 14.276,34 15.348,12
18. EUMOPLKEG ATIOLTAOELG
OL EUTIOPLKEG KOL AOLTIEG QMALTAOELG avaAUovTal we eENG:
31.12.2020 31.12.2019
MeAdteg Ecwtepilkov 101.581,77 474.193,12
MeAdrteg E€wtepLkol 137.478,35 352.356,31
MeAdreg Factoring 285.744,76 324.855,41
MeAdrteg Emiodaleig 215.879,75 47.725,64
ETLTAYEG ELOTIPAKTEEG 109.017,20 139.468,72
MpOLUATIOl OTO XOPTOPUAAKLO 5.680,00 --
MpokataBoAég o MpopunBeUTES 282,42 4.821,42
Meiov: MpoPAePn emopalwv amattioswv (226.744,89) (160.968,64)
Z0volo: 628.919,36 1.182.451,98
19. Aouwund KukAodopouVTa TTEPLOUCLAKA OTOLXELDL
To Aounda kukAodopoUvta EPLOUCLAKA oTolyela avaAlvovtal wg e€nc:
31.12.2020 31.12.2019
Anautioelg ano EAAnviké Anuocilo 49,85 843,72
Mpoowrniko-Aoyaplacpol mpog anddoon 32,55 1.525,31
‘E€oda eMOpEVWVY XpNOEWV 20.503,81 9.562,75
Ayopécg uno apalafn) - 6.458,00
Ayopécg umd Taktonoinon - 3.744,61
NOLTEG OTTALTAOELG 414,40 -
Z0volo: 21.000,61 22.134,39
20. Toapelakd Stabfoipa kat Loodvvapa
To Tapelakd StaBéoipa Kal .ooduvapa avaAlovtal wg akoAoLBwG:
31.12.2020 31.12.2019
Tapeio 10.656,13 1.759,56
KataBoelg 0Pewg kal mpoBeopiag 449.924,87 110.444,77
Z0volo: 460.581,00 112.204,33
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21. Metoxtko KepaAaro

To petoxko kebalato g Etalpeiag anoteAeital anod 6.792 nAnpwe e€0bANUEVEG OVOLLOOTIKEG LETOXES, OVOUOOTIKNG
aflac € 30,00 ekaotnc. To cUvolo Tou petoxkoU kedalaiouv avépxetal og €203.760,00.

Aev £xouv ek&0Bel dAoL tithot oUte £xouv evowpatwOel dikalwpota o AAAoug tithoug. Asv udloTavtol KOTEXOUEVES
161e¢ peToXEG N GAAOL KaTexopevol iSLoL Tithol kaBapng Béonc.

22. AOVELOKEG UTIOXPEWOELG

OL SavelOKEG UTIOXPEWOELG TNG ETalpeiag avaAlovtal wg EAG:

31.12.2020 31.12.2019
Advela:
Kpatikda Advela 260.440,66 -
Tpamelika Advela 1.416.641,63 1.406.068,83
Z0volo: 1.677.082,29 1.406.068,83
MoakpompOOeopeG SAVELAKEG UTTOXPEWOELG 480.440,66 540.000,00
BpoayumpoBeoueg SAVELOKEG UTIOXPEWOELG 1.196.641,63 866.068,83
Z0volo: 1.677.082,29 1.406.068,83

Ao 1o €€ supw 1.677.082,29 umoAouto TWV SAVELOKWV UTOXPEWOEWV TG Etatpiag tnv 31.12.2020, mocd €
227.364,87 adopad oe xpnuatodotnon amno tv EBvikn Tpamela tng EAAASOC, péow Factoring meAatwy, Kot 1moco €
1.188.834,40 adopa os avelo To omolo eixe AndOel oe mpoyevéotepeg xproelg amod tnv Attica Bank.

To avamocBeoto umoAouto tou Kpatikol daveiou tnv 31" AskepPplou 2020, mou TpoékuPe amod tnv mpoefddAnan
TOU PE BAON TO TPAYHOTIKO €TITOKLO avhABe og mood € 260.440,67. OL XPEWOTIKOL TOKOL TIOU Katoxwplobnkav ota
anoteAéopata aviABayv og mooo 3.332,13 (Znu. 12).

H &ladopd petafl Tou OVOUAOTIKOU TTOGOU TOU KpaTikoU Saveiou TNG EMIOTPEMTEAS TTPOKATABOANG KAl TOU AVWTEPW
ovamnoofeotou umoloinou, elval To HEPOC TNG EMLOTPEMTENG TPOKATABOANG TTOU apXLkA AoyilETal WG KPATIKY EMLXO-
prAynon kot kataxwpiletatl wg avapaArlopevo €060 (Inu. 24).

23. Ynoxpewoel§ Lodwoswv

H GUVOALKN TaUELOKN EKPON YlO LLoBWOELG KaTd tnv SldpKela tng xproswg 2020 avABe os moco € 42.480,62. Ta &€o-
60 TOKWV €T TWV UTIOXPEWCEWVY OO HLOBWOELG e Ta omola emBaplvOnkav Ta AMOTEAECUATA TNE XPNOEWC TTOU €AN-
& tnv 31" AekeuPpiov 2020 avAABav o oao € 7.124,38. OL kaBapg e€odAnoelg uTIoXpeWoeWV avhABav o€ oo €
35.356,24.

To oUVOAO TWV UTIOXPEWCEWV Ao TIG HOBWOELS Tou avayvwpLoe n Etalpeia katd thv Sldpkela Twv xprioswv 2019
kot 2020 £€xouv w¢ €EAG :

Metadopikd
Ktipla Héoa Z0volo

YToXpEWOELG Ano HLoOWOoELG:

tv 1" lavouapiou 2019 -- -- --
Npwtn ebapuoyr ANXMN 16 146.931,85 17.234,17 164.166,02
Mpoobrikeg xpriong - - -
XpewoTikol Tokol 5.988,04 565,27 6.553,31
MANPWUEG LoBwUATWY (42.000,00) (9.743,76) (51.743,76)
v 31" AskepPpiov 2019 110.919,89 8.055,68 118.975,57
BpayumpoBeoUEG UTIOXPEWOTELG 37.403,86 8.055,68 45.459,54
MOaKpOmPOOEGUEG UTIOXPEWOELS 73.516,03 - 73.516,03
Z0volo 110.919,89 8.055,68 118.975,57
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Metadopika
Ktipia pHéoa Z0volo

YTOXPEWOELG Ano HLoOWOoELG:

tnv 1" lavouapiov 2020 110.919,89 8.055,68 118.975,57
MpoaoBrkeg xprong 53.828,85 12.614,89 66.443,74
MEelwoELg Xpriong -- -- --
XpewoTikol Tokol 6.719,60 404,78 7.124,38
Mewwoelg evolkiwv Adyw covid-

19 (2nu.10) (3.600,00) - (3.600,00)
MANPWUEG LoBWUATWY (29.400,00) (9.480,62) (38.880,62)
tnv 31" AekepPpiov 2020 138.468,34 11.594,73 150.063,07
BpayumpoBeoUEG UTIOXPEWOELG 11.123,46 5.560,12 16.683,58
MOaKpOmPOOEGUEG UTIOXPEWOCELS 127.344,88 6.034,61 133.379,49
Z0volo 138.468,34 11.594,73 150.063,07

H Etaipla €xel epappodoel TNV MPAKTIKA AVON TG KOTAXWELoNg tn¢ Helwong Twyv plobwpdtwy Adyw covid-19, mou
TAnpoLV TG mpounoBéaelg tng mapaypadou 46B tou AMXM 16, oTa anoteAéopata Xprong.

To Moo Tou Kataxwpiobnke ota £€0060, WOTE VA ATOTUTIWVEL TG LETABOAEG TWV HIOOWUATWY, TTOU TIPOKUTITOUV Ao
UELWOELG ULOBWUATWY, OTLG OTIOLEG 0 ULOBWTA G €xEL edbapLOCEL TNV TPAKTLKA AUon TnG mapaypddou 46A tou AMNXM 16
avnABe oe € 3.600,00.

Ol HeANOVTIKEG EAAXLOTEG TTANPWHEG ULOOWUATWY TWV OVWTEPW UTIOXPEWOCEWV amo ULobwoelg tnv 31" Aekepppiou
2020 kat 2019, pe v napouvoa afio Twv EAAXLOTWY MANPWHWY £XOUV WG £ENG:

Méexpt éva xpbdvo
2-5 ypovia
Mavw amnod névte €tn

JUVOAO EAAXLOTWYV TANPWUWY ULOOWHATWY
Meilov: XpnUOTOOLKOVOULKO KOGTOG

Napovoa agia untoxpewoswv

anod pobwoelg tnv 31" Aekepfpiov 2019

MéexpL éva xpbdvo
2-5 ypovia
MNavw amnod névte €tn

JUVOAO €AAXLOTWY TIANPWHWV ULCOWUATWY
Melov: XpnUOTOOLKOVOULKO KOGTOG

Napovoa agia utoxpewoswv

anod pobwoelg tnv 31" AskepuBpiov 2020

EAGQXLOTEG MANPWHES Napovoa afia TAnpw-
HloOwpatwv HWV poOwpdtwy
50.253,06 45.459,54
77.000,00 73.516,03
127.253,06 118.975,57
(8.277,49) -
118.975,57 118.975,57
EAdGXLoTEG MANPWHES Napovoa agia tAnpw-
HloBwpatwv HWV poOwpdtwyv
32.950,50 26.250,79
131.673,30 118.594,80
5.250,00 5.217,48
169.873,80 150.063,07
(19.810,73) -
150.063,07 150.063,07

To EMITOKLO TWV UTIOXPEWCEWV o PLobwaelg avhlBe og 5 %.
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24. EmopnynosLg
H Sltadopd petall Tou ovoUaoTIKOU TOGoU TOU KPATIKOU SaVEIOU TNG EMIOTPENTEAC MPOKATABOANG KOl TOU QTTOTEAE-

OMOTOC TNG TPoeEODANCNAC Tou, N omola MPoKUTITEL amd tn ladopd TOU OVOUAOTLIKOU EMITOKIOU |LE TO EMLTOKLO TIOU N
Etalpia Ba Savelldotav otnv ayopd €va mMAPOOoLo TOoO, VAL TO HEPOG TNG EMLOTPEMTENC TPOKATABOANG TIOU apXLKA
Aoyiletal wg kpatikn emyopriynon Kat kotaxwpiletol wg avaBailopevo £é00do (€0060 emopévwy xprioewv). H kivnon
TNG KPATLKAG ETLXOPNYNONG €XEL WG AKOAOUBWG:

31" AekepuBpiov
2020 2019
YrtoAouno Evapéng xprong -- --
APXLKN KATAXWPLON EMLXOPNYNONG 20.891,47 -
Metadopad ota €coda (Znu. 10) (2.756,48) --
YrnoAourno téAoug Xprong 18.134,99 --
Metadopad otig BpaxunpoBeoeG UTIOXPEWOELG (ZNW. 27) (6.560,21) --
YNOAOLTIO EMLYOPNYIOEWV OTLG LAKPOTIPOOECUEG UTIOXPEWOELS 11.574,78 --

25. YMOXPEWOELG cUVTAELOSOTNONG TTPOCWIILKOU

H kivnon tn¢ mpoPAedng amolnuiwong mPoowrikol avaAUuetal we akoAouBbwc:

31.12.2020 31.12.2019
YrnoAouro npdPAsPng otnv apxn tng XpRong 66.085,70 63.525,42
Xpnotpomnoinon mpoPAePewy (5.148,77) --
Kbotog rmou kataxwpndnke ota anoteAéopata - 2.560,28
YnoAouro npdBAePng otn AN Tt Xpriong 60.936,93 66.085,70

O aplBuog tou amacyoAoUpevou poowrtiikol TG Etalpeiag kata tnv 31" AskeuPBpiov 2020 avrABe os 51 gpyalope-
voug (31" AekepBpiou 2019, 55 epyalousvoug).

26. Nouég pakpomnpoBeopusg npoPALYPELG.

To €€ € 60.000,00 umtoAoLo tou Aoyaplacpol AolmEG pakponpobeopeg mpoPAEP el adopd oe mpoBAedn yla TG avé-
Aeykteg dopoloyikd xproetg 2015 £wg kat 2020.

27. EUMOPLKEG Kol AOLITEG UTIOXPEWOELS

OL EUTOPLKEC Kol AOLTIEG UTIOXPEWOELG avoAUoVTaL WG €ENG:

31" AekepBpiov
2020 2019

MpounBeuTEC ECWTEPLKOY 352.995,53 592.314,09
MpounBeutég e€wtepikol 3.566,84 143.945,85
AodalloTIKEG UTIOXPEWOELG UTtaxBeloeg og pUBuLon 37.874,06 43.104,66
ATo60X£C TPOOWTLKOU TTIANPWTEEG - 70.988,63
Tp€Xouoeg AOPAALOTIKEG UTIOXPEWOELG 66.366,89 66.306,29
MpokataBoAég meAatwv 819,85 22.037,79
Elodopég autoanacyolovpuevwy E.O.K.A. 129,00 --
MpoUmoloylopévol tokol & ouvadn £€oba 2.548,00 4.414,74
‘E€oda xprioewc Souleupéva - -
MpoUmoloylopéveg apolBec kal é€oda Tpitwyv 2.190,21 4.929,71
‘Eooda emopévwy xprioewv (Znu. 24) 6.560,21 --
NOLTEG BPaXUTIPOBECGUEG UTIOXPEWOELG - 18.366,96

Z0volo: 473.050,59 966.408,72
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28. Tpéxouoeg GoPOAOYIKEG UTIOXPEWOELG

OL Tpéxouaes GopoAoYLKEG UTTOXPEWOELG TNG ETatlpelog avallovtal we e€Ng:

31" AskepBpiov
2020 2019
DopoloyLkég uTtoxpewoeLg urtaxBeioeg og puBLLLON 98.728,64 106.260,58
Yroxpewoelg yia O.M.A. 23.275,46 39.849,62
Ddpol — TéAN apoLBwv MPoowrikou 7.178,60 113.442,41
Noy. Ekk. @op-TeA. ET. AnA. Dopoloyiag Elcodrpatog 250,00 -
Dbpol — téAn apolBwy tpitwy - 2.151,99
ZUvolo: 129.432,70 261.704,60

29. EV8EXOMEVEG UTIOXPEWOELG

(a) Ekkpepeic 6ikeg Ko SLEKSIKNOELG:

H Etatpeio epmAéketal o SLddopeg VOULKEG uTtoBEaeLg Kal Stadikaoieg ota mAaiola TG KavoviKng Aettoupyiag tng. H
Sloiknon, kabwg kol o voulkog oupBoulog tng Etatpeiag, Befatwvouy OtL Sev udioTavtal EKKPEUELS aywYES TpiTwV
UE attnuo TV KataBoAn XpnUATIKWY TOGWV TTou Ba eMnNpeAcouV oucLwdwE TV olkovouLlkn Béon tng Etatpeiac.

(B) Aeopevoelg:

InUELWVETAL OTL N ETatpeia €xel cuvael, amod MPoyevESTEPES XPNOELS, CUUPWVNTIKA HicBwong e€omAlopol ypadei-
WV, Aoylopikol KoBwe Kat BLwTko xwpo PLAaENC nAsktpovikwy dedopévwy (Cosmote Business Cloud). To ocUvolo
TWV ETACLWV ULOOWUATWY avépyeTal o moood € 22.348,85 (31" AskepuPplov 2019 €18.759,74) Kal Kataxwpeital ota
anoteAéopata Xpnong.

O 6eopeboelg tng Etatpeiog yia KatofoAEG LOOWUATWY TTIOU AMOPPEOUV A0 TA CUUPWVNTIKA AUTA £XOUV WG EEAC:

31.12.2020 31.12.2019
Evtog (1) evog £€Toug 8.417,62 10.175,58
Ao (1) éva éwg kat (5) mévte €tn 16.835,24 9.671,58
Mépav Twv (5) mévte eTwv - -
Z0volo: 25.252,86 19.847,16

(y) EvoeXOlEeVEG UMOXPEWOELG:
OL evbexOuEeVECG UTIOXPEWOELS TNG ETatpiag avallUovtal wg akoAoubwc:

31.12.2020 31.12.2019
Evéxupa yla e€aodalion daveiwv 35.123,22 -
Z0volo 35.123,22 --

To €€ € 35.123,22 unoAouno ¢ 31.12.2020, adopd o€ evéXupo i Tou KataBetikol Aoyaplacpol tng Etatplag mpog
e€aodalion tng davelakng umoxpéwaong mooou € 1.188.834,40 npog tnv ATTICA BANK A.T.E..

MNpog e€aodaALon NG avwWTEPW SAVELAKN G UTTOXPEWONG, £XOUV XopnynBEl Kal evExupa amo HeTOXoug tng Etatpiag.

Avéleykteg popoloyika xpnoelg: H Etatpeia £xel eheyxOel dopoloyikad €wg kat tn xprion 2009. Kat’ epappoyr oxetL-
Kwv popoloylkwv dlataéewv: a) tng map. 1 tou dpbpou 84 tou N. 2238/1994 (avéleykteg umoBEoelg popoloyiag
gloodnparog), B) tng map. 1 tou dpBpou 57 tou N. 2859/2000 (aveheykteg untoBeosig @.M.A. Kat y) TnS map. 5 tou
apBpou 9 tou N. 2523/1997 (emBoln mpooTtipwy yla urtoBacelg popoloyiag elcodripartog), To dikaiwpa Tou Anpoai-
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oU yla TNV emLPBOAR Tou dOpoU yLa TIG XPAOELG HEXPL Kal To 2014 £xel mapaypadel péxptl Tnv 31.12.2020, Y TNV £ML-
dUAaEN elbIKWV 1 e€aLPeTIKWY SLaTAfeEwV ToU TUXOV TpoPAEmouY peyalutepn npoBeopuia mapaypadng Kot UToO TLG
TipoUTMOBECELG TTOU AUTEC 0pilouv.

Me to dpBpo 82 §5 tou v. 2238/94, apxng yevouEvng amd tn xprion 2011, kot otn cuvéxela Pe to dpBpo 65 A tou
N.4174/2013, ot OpkwTtol EAeyKTEC AOYLOTEG KaL TO EAEYKTIKA Ypadeia Tou Slevepyolv UTIOXPEWTIKOUCG EAEYXOUG OF
OQVWVUUEG TOLpleG uTtoxpeolvTaL otnv ékdoon EkBEoewg Mopoloyikng ZUPMOPPWONG WG TPOG TNV EPApUOYH TWV
doporoyikwv dlatdéewv os popoloylkd avtikeipeva. H ev Aoyw EkBeon umoPaAAetat adevog Hev oTnV eAeyXOUEVN
etalpeia, adetépou 6& NAeKTPoVIKA 0TO Yroupyeio OLKOVOULKWV.

lMa tig xproetg 2011 éwg kat 2015 n Etatpeia Sev €xel umaxBel oto dopoAoyikd €leyxo Twv OpKwTwv EAeykTtwv AoyL-
oTtwv mou TpoEPAemav ot Statdlelc tou dpbpou 82 mapayp. 5 N. 2238/1994 Adyw tou ot ev uTtoxpeouTal o EAEYXO
Opkwtwv EAeyktwv Aoylotwv. Z0udwva pe tnv NOA.1006/05.1.2016 bev e€atpouvtal and TNV SlEVEPYELA TOKTIKOU
dopoloylkol eAéyxou amo TG apuoSleg GOpPONOYIKEG OPXEC OL ETLXELPHOELG YLa TIC omtoieg ekdidetat popoloyko

TILOTOTIOLNTLKO XWPLG emidpUAALN. Tuvenwg oL popoloyLkEC apxEg eival Suvatov va Slevepyroouv tov 81kd Toug dpopo-
Aoyiko €heyxo . Q¢ amotéAeopa tou dopoloyikol eAéyxou amod T GopoAoyLKEG apxeG evdéxeTal, va emBAnBouv emi-
TAéov pdoTipa Kot GOpoL yLa TLG XProELS Ttou Sev £xouv eleyxBel amod tig GopoAoyLKEG apyXEC, TO TOOA TwV omolwv
Sev elvat Suvatod va mpocdloploTouV Ye akpifela.

Me 1o GpBpo 56 tou N. 4410/3.8.2016 yia TI¢ xprioslg amno 1.1.2016, n £kdoon tng ExkBeong Mopoloyikng Zuppdpdw-
ong kaBiotatal mpoatpetikn. Na tn xpnon 2016 n Etalpeia dev emélete 1o dopoloyiko éAeyxo kabBwe Sev uTIOXPEOU-
TolL o€ €Aeyxo Opkwtwv EAsyktwv Aoylotwv. MNa tig xproetg 2017,2018,2019 kat 2020 nmapott n Etatpeia éAape Mioto-

TOLNTIKO EAéyxou Okovoulkwy Kataotdoswv and Opkwtol¢ EAeyktég Aoylotég dev emélege tov Dopoloyiko EAeyxo
Twv OpKWTWV EAeyKTWV AOYLOTWV.

Katd tnv 31" AskepPplou 2020 n Etaipeia €xel oxnuatiosl mpoPAedn yia Tig avéleykteg dopohoyikd xprioelg 2015
£w¢ Kal 2020 ooou eupw 60.000,00 Kal ekTLUA OTL N POPAePn autr eival emapkng (BAEme Inp. 26).
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30. ZuvaAlayég cuvdedepPEVWV LEPWV

Evtog tng xpnoewg 2020, n Etalpia mpo£Pn o avénon petoxkol Kedpalaiouv otnv omola Sev cUUPETEIXE N LETOXOG
Etatpia “Folli Follie”, pe cuvémnela to mMOCOOTO GUUMETOXAG TNG TeAsuTaiag va Sltapopdwbel 0 MOOOOTO ULKPOTEPO
Tou 1%. AOyw Tou £€ALPETIKA YOUNAOU TOGOOTOU GUUUETOXAG TNG Hetoxou Etatpiag “Folli Follie”, §gv cuvtpéxouv ol
npounoBéoelg epappoync tou AAM. 24 “Tvwotonoinoelg uvedepévwv Mepwv” yia tnv xprion 2020. Ot cuvaAAayEg
TIOU TIPOEPYOVTAL ATIO TNV EUMOPLKR Spactnplotnta tng Etalpeiog pe ta cuvdedepéva pépn, yla tnv xpnon 2019 ava-
AVovtal otov Katwtépw Mivaka:

Ano 1" lavovapiov £wg
31.12.2020 31.12.2019
‘E€oda — ayopég - -
‘Eooda — mwANoeLg - 920.601,56

OL O6pol cuvepyaoiag Twv avwTEPW cuvallaywv katd tnv 31.12.2019 dev Stad£pouv OUCLACTIKA ATIO TOUG CUVNBELC
edappolopevoug 6poug ota mAaiola tnG GUCLOAOYLKAG EKTEAEONG TWV EpYOCLWV NG ETalpeiag Pe pun ouvoedeéveg
ETIXELPNOELG.

Ta UTTOAOUTTOL TWV AMALTACEWV KaL TWV UTIOXPEWOEWYV UE Ta cUVSESEPEV UEPN £XOUV WG EEAC:

31.12.2020 31.12.2019

ATaUTAOELG - 211.715,29
YMOXPEWOELG - --

Ot cuvalhayég pe péAn tou AlolknTikoU ZupBouliov avalvovral wg €Ac:

Ano 1" lavouapiov £€wg
Eidoc¢ TuvaAlayng 31.12.2020 31.12.2019
MioBol peAwv A.3. 109.303,75 312.675,65

Ta UTTOAOLTTOL TWV AT CEWV KaL TWV UTIOXPEWCEWYV Ao UEAN ToU ALOLKNTIKOU ZUUBOUALoU £xouV WG EAC:

31.12.2020 31.12.2019
ATaUTAOELG 4,86 1.314,46
YTOXPEWOELG 43,68 70.485,82

Ma tnv davelokny unoxpéwaon tng Etalpiog moool € 1.188.834,40 tnv 31" AekepBpiou 2020 (31" Aekepppiou 2019
€1.146.523,23) npog tnv ATTICA BANK A.T.E. n M£toxoc Etatpeia Folli Follie £€xel cupPANnBel wg eyyuntnc.

31. Avuvatotnta opalrg cuveEXLong SpaotnpLotntag tng Etatpeiag

TaI6la Kedpdhata tng Etaupeiag kotd tnv 31.12.2020 £xouv KOTAOTEL KaTwtepa ard to pod (1/2) tou kedparaiou kat
ouvtpéxouv ol mpolmoBéaelg edpappoyrnic tou apbpou 119 map.4 tou N. 4548/2018. H Awoiknon tn¢ Etatpeiag Ba
npoTeivel otnv enopevn Taktikn Mevikn Zuvéleuon, eite tnv avénon tou MetoxikoU Kedalaiou, eite tnv uloBétnon

GAAOU LETPOU TIPOKELUEVOU VAL CUVEXLOTEL AMIPOCKOTITO N AELTOUPYLKN TG SpaotnpLotnTa.
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32. Tleyovota LETA TNV nUEPOUnvia tou looAoyiopol

Me TG Statdagelg Tou apBpou 120 tou v. 4799/2021 (DEK A' 78/18.05.2021), tpomomnolriBnke n mep. o’ Thg map. 1 tou
apBpou 58 tou K.O.E. (v. 4172/2013) wg mpog tov dopoloylkd cuvteleotr], 0 Omoiog yla ta eLoodnpata touv Gpopo-
Aoylkou €toug 2021 kot edefng, pLelwvetal o€ elkoot SU0 ToLG €KATO (22%). H eKTIHWEVN HElwON TwV avaBarope-
VWV GpopoloyLlkwV amaltioewy, Adyw Helwaong Tou cuvteheotr], Ba avéABeL oe oo €23 XIA. Tepimou.

Aev UTIAPYOUV GANQL UETOYEVECTEPA TWV OLKOVOULKWVY KOTOOTACEWV YEYOVOTQ, Ta omola va adopolv tnv Etalpeia

Kal yLa Ta omola va emiBarletal oxetikn avadopd cuudwva pe ta Alebvr) Mpdtuna Xphuatoolkovoutkng NMAnpodo-
pnong (A.N.X.M.).

XaAavépt, 9 louAiou 2021

H Npoedpog O Avuunpoedpog tou A3, & O NAoyloTtig

AteuBUvVwv Z0PBoUAOG

Oeodaveio Xapumn Evayyelog KapaAng lrewpylog AAaBavog
A.A.T. Al 134969 A.A.T. AO 095845 A.A.T. Al 518859

Ap. Abelac 0008211 A' Taéng

BEBAIQZH

Ot avwtépw Owkovoutkég Kataotaoelg (oehideg and 11 £éwg 50) elval autég mou avadépovtal otnv EkBean EAEyxou
poG e nuepopnvia 12 louAiou 2021.

ABnva, 12 louAiou 2021
>OA / Crowe ”

O Opkwtog EAeyKTrG AOYLOTNAG
Tuvepyalopevol Opkwtol Aoylotég A.E.
MéMNog Alktvou Crowe Global
Owk. Néypn 3, 11257 ABrva Badiog A. Pl{oUANgG
Ap.M. Z.0.E.A. 125 - A.M. EATE 20 A.M. Z.0.E.A. 22041- A.M. EATE 1721
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