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‘EkBeon Awaxeipiong Alowkntikov ZupBouliov

KUplot M£toyot,

JUpdwva pe To Nopo kat to Kataotatiko tng Etalpeiog €XOUpe TNV TR VO 0OC TAPOUCLACOUE TOV OMOAOYLOUO
Twv Spaoctnplotntwy tng eratpeiag “QIVOS-WE CREATE CUSTOMER LOYALTYA.E”. (n "Etaipeia”) yla TNV €TALPLIKA
15" SLaXELPLOTLKN TNG XPrion, n omola KaAUTITeL Thv Teplodo amd 1 lavouapiou £wg 31 AskepPpiou 2019.

1. Ewocaywyn

H Etaipeia «QIVOS—WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y ANQONYMH ETAI-
PEIA» Kot SLtakpLtiko titho «QIVOS—WE CREATE CUSTOMER LOYALTY A.E.», 16pUBnke to 2004. Zkomog tng Etaipiog
elvat: (a) H dnpoupyia mMpoypappAaTwy NAEKTPOVIKWY UTIOAOYLOTWY, N MWANCH TOUG, N TEXVIKA UTIOOTAPLEN KOl €K-
naideuon Twv mehatwy. H gumopla, elcaywyn Kat e€oaywyn Twv MOpAmavw €l8WV, wg KAl NAEKTPOVLKWY UTTOAOYL-
otwv. (B) ZupPBouleutikég untnpeoiec marketing kat vAomoinon evepyelwv marketing. (y) AlaXElpLOTIKEG UTINPEDIEG
marketing, Omw¢ eVOEIKTIKA UTINPECIEG AMOOTOANG NAEKTPOVIKWY UNVUUATWY, TNAEDWVLKAG UTIOOTNPLENG Kol SaKTU-
Aoypadnong. (8) Yrmnpeoieg nAektpovikoU eunopiou kat mpowdnong.

2. EyKOTAOTAOELG

O eykataotaoelg TnG Etalpeiag Bplokovtal oto Ao XaAavdpiou kot cuykekpLpéva eni tng odou MarmavikoAn 4.

3. Emyeipnuoatikn Sopun

H Etalpeia Slotkeital amo eumelpn SLoknTkn opada.

4. ALXELPLOTLKOG KOl OLKOVOULKOG ATIOAOYLOHOG TG EEETATOUEVNG XPHIONG.

Katomwv €évtovng mpoomaBelag mou kataBAndnke pe otoxo tnv e€uylavon kat avtiotpodr Tou KAlMATog Tou &n-
pLoupynBnke otnv ayopd Aoyw twv mpoPAnudatwv tng petoxou Folli Follie A.E.B.E., n Etaipeia enédelte avénon tou
KUKAOU E£pYQOLWV KAl EVioXUGCN TOU eEAATOAOYIOU TNG KATA TtV e€sTalOEVn XpProN.

4.1 To e§wtepko nepiPaAlov Katd tnv §eTtalduevn Xpron

Kata tn xpovid mou e€etaletal, unnpée onpavtikn BeAtiwon os oxéon pe to 2018. H Etatpeia katadepe vo cuykpa-
THOEL TN {NULA TTOU UTIESTN amo th dRun tng petdyou Folli Follie A.E.B.E. Kot va amOKOTOOTACEL TV €LKOVA TNE OTNV
ayopd. OAokAnpwaoe tn xprion Ue Aettoupyikn kepdodopla Kal AMEKTNOE VEOUC MEAATEG Ao TOWEIS TNG ayopAg Tou
Sev KaTelxe mopoucia 0To E0WTEPLKO, AAAA KaL OTO EEWTEPLKO.

4.2 KUKAOG gpyaciLwV

Jtnv e€etalopuevn SLaxeLpLOTIKY Xpron, n Etalpeia npaypatonoinos nwAnoslg Upoug 3.336.531,87 eupw €vavtl u-
pw 3.092.793,13 katd tn xprion 2018 (mocooto avénong 7,88%).
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4.3 Mwtd Képdn / Képdn petd and Poépoug

Ta pkta k€pdn tng Etaipeiag mapouoidlouv avénon Kol cuykekplpéva aviABav oe supw 1.944.461,09 évavrtl Kep-
Swv evpw 1.686.854,96 kata tn xprion 2018.0L {nuLEG peTA amno ¢opoug aviABav oto mood twv 168.125,30 supw
£vavtL {nuuwv eupw 903.753,48 katd tn xprion 2018.

Ta16wa Kepdahata tng Etatpeiag katd tnv 31.12.2019 e€akolouBolv va elval KaTwTtepa amo to pod (1/2) tou keda-
Aaiou Kot cuvtpéxouv oL polmoBéoelg epappoync tou apbpou 119 map.4 tou N. 4548/2018. H Awoiknon tng Etat-
peilag Kveital kot anodaoilel Pe yVWUOVA TNV OIPOCKOMTN AELTOUPYLKA dpaoctnpldtnta tng ETalpeiag kal uloBetel
METPA WC TTPOG QUTHY TNV KateLBuvaon.

Me okomo tnv e€uylavon tne etatpeiog n amoé 05.02.2020 Mevikr) SUVEAELON TWV HETOXWV arodAoLoe T Helwon Tou
petoxwkol kedpalaiou katd € 150.000 pe Staypadn NULWY Kot TV Tautoxpovn avénon katd € 200.760 pe kataBoln
METPNTWV. ZTNV aUnon dev cuppetelxe n pétoxog Folli Follie A.E.B.E..

4.4 Katexopeva xpeoypada

H Etatpeia tnv 31" AskepPpiou 2019 Sev elxe otnv Katoxn tng xpedypada.

4.5 AlaBéoipo cuvailaypa

H Etatpeio tnv 31" AskepPBpiov 2019 Sev ixe otnv Katoxf TG cuVAAAayOL.

4.6 Akivnta

H Etatpeia tnv 31" AskepPpiou 2019 dev eixe otnv Katoxn TnG akivnra.

5. Awayxeiplon Kwwduvwv

5.1 Napdyovteg KvdUvou

5.1.1 Kivéuvog tn¢ ayopadg

5.1.1.1 ZuvoAAaypoTikog Kivéuvog

H Etaipeia dev aviypetwilel cuvoANQYUATIKO Kivouvo ylati §gv €xel cuvallayEg o€ E€vo VOULOUO.
5.1.1.2 Kivéuvog Tipwv

H Etalpeia dev katéxel xpeoypada kol cuvenwe dev ektiBetal og Kivbuvo Tiuwv Xpeoypadwv. EEAAAOU, oL TIHEG TwV
EUMOPEVUATWY TIOU epmopeVeTal n Etalpeia dev napouoialouy Wolaitepn Slakupaveon, onote dev amoteAouv nnyn
KLVSUVOU TIHWV.

5.1.1.3 Kivbuvog gmnitokiov
H Etatpeia dev avtypetwmilel dlaitepo kivéuvo amod petaBoln emtokiwv SL10TL £xel xapunAo Savelouo.

5.1.2 MoTtwTkAg Kivduvog
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MoTWTKO Kivuvo evéXouv Kuplwg oL amattioelg anod neAdteg. H Etalpeia Aappavovtag undyn tnv mpwtdyvwpen
OLKOVOULKN Kplon kaL To mepBAaAlov TG ayopds oto onoio Spaotnplomoleital, mapakoAoUBEL OTEVA TIG ATALTAOEL
auTéG. Omou Kkpivetal avaykaio, mpoBaivel ot avaAoyeg ava mepimtwon evépyeleg e€aodAALONG TWV ATTALTCEWV.

5.1.3  Kivéuvog pguototntog

O kivbuvog peuototntag oxetiletal pe tnv duvatotnta tng Etalpeiag va ekMANPWOEL TNG XPNUATOOLKOVOULKES TNG
UTIOXPEWOELG, OTAV AUTEC Yivouv amattntég. H mapakoAouBnon Tou KvdUVoU PEUCTOTNTAG ETUKEVTPWVETAL 0T Sla-
XelpLon Tou XPOVIKOU CUOXETIONOU TWV TOUELAKWY POWV Kol 0TV e§acdAAlon enapkwyv Tapeloakwy Stabeoipwy yla
™V KGAUYPN Twv TpEXoucwy cuvallaywv. H Etatpeia ota mAaiola evioxuong tng pEVOTOTNTAG £XEL EOTLACEL TIG EVEP-
YELEG OTNV CUYKPATNON TWV SATaAvwy KAl oTtnVv €lompaén Twv amaLtioewy TnG.

6. NOYLOTIKEG OLPXEG

OL OLKOVOULKEG KaTaoTAoELS TNG ETaupeiag kataptioBnkav and tn Awoiknon g He Baon ta Aebvr Mpotuna Xpnuo-
Toolkovoulkng NAnpodopnong («A.M.X.M.») (International Financial Reporting Standards - IFRS), mou éxouv uloBetn-
Oel amo tnv Evpwmnaiki Evwon, cuudwva pe tov Kavoviopd aptd. 1606/2002 tn¢ Eupwnaiknig Evwong.

H olvtagn Twv olKOVOULIKWY Kataotdoswv cUudwva pe ta A.M.X.M. anattel tn xpron opLoUEVWY AOYLOTIKWVY EKTLUA-
oswv Kal mapadoxwv. Emiong, anattel Tnv doknon kpiong amd t Aloiknon katd tn Stadikaoio ebappoyng twv Ao-
YLOTIKWV apXwV TN ETalpeiag. Ot ektipnoetg kot apadoxég Baacifovral otnv kaAUtepn Suvartr yvwon the Aoiknong
™G Etalpeiag os ox£on WE TG TPEXOUOEC GUVONKEC.

OL OLKOVOLKEG KATAOTACELG CUVTAOOOVTOL BACEL TNG APXNG TOU LOTOPLKOU KOOTOUG, OMWG aUTH UETABAAAETAL Ao
TV avanpooapuoyn oe evAoyn afia Twv Stabeoipwyv mpog nwAnon afloypadwy, Kal TG apxng tTng CUVEXLONG TNG
6paoTnpLOTNTAS TNG.

Aev UTLAPYOUV TIPOTUTIA KAl SLEPUNVELEG TPOTUTIWYV TIOU VAL €X0UV EPAPUOOCTEL TPLV Ao TNV NUEpPoUNnvia évapéng tng
edappoyng Toug.

7. ALOVOUT) HEPLOUATWV

Me Baon tnv eAANVLIKA gUmopLkr vopoBeaoia, oL eTalpieg umoxpeouVTaL OTNV €THOLA KATOBOAN UEPIOUATOC. ZUYKE-
KPLEVa, SLavEpETAL oav HEPLopa TO 35% Twv KaBapwv kepSwV PETA To PpOpo eloodnpatog kat adou oxnuatiobel to
KOTA VOUO TAKTIKO amoBepatiko kot adalpebolv ta MoTWTIKA KovSUALA TNG KATAOTAGCNS OMOTEAECUATWY TIOU eV
anoteAoUv mpaypatonotnuéva képdn (apBp.160 & apbp.161 tou N.4548/2019). Qotooo, eival emiong duvatn n ma-
PEKKALON Ao TA WG AVW LoXVOVTA OE TEPIMTWON gYKPLoewg amo tn Mevikn Zuvéleuon Twv Metoxwy oUWV LE TIG
Slatdtelg Tou apbp. 161 tou N. 4548/2019.

To AlokNTIKO TUuPBoUAL0 Aoyw InUuwv Xproswg Ba mpoteivel otnv Mevikn Zuvéleuon Twv MeTOXwyV Tt Un Slavoun
peplopatog yla tn xprion 2019.

8. NepBalloviikd {nTipato

H Etatpeia dev £xel SpaotnplotnTeg oL omoleg va emnpealouv to epLlBAliov.

9. Nowna O£parta

e H Etalpeia dev Slabétel YokataoTipata.
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e JuvaM\ayeg pe ocuvdedepéva Pépn avadépovtal otn onpeiwon 29 ent Twv OkovouLKWY Kataotdoewyv
¢ H Etaipeia dev £xeL 5pACTNPLOTNTA OTOV TOMEN EPEUVWV KOL AVATTTUENG

e H Etaipelo dev €xel amokTAoeL SIKEG TNG LETOXEG OUTE N (Sla OUTE e MPOOWTIO TIOU EVEPYEL OTO OVOUA TOU
ylo A\oyopLaopo tg.

10. ETSLEELG KOl OTPATNYLKEG

Erubiwén tng Etaupeiag, elvat n otabepomnoinon twv peyebwv mou €xouv emnpeactel ano tov pétroxo Folli Follie
A.E.B.E. KaL n mepaltépw avamtuén OAwv Twv HeyeBWY TNG HECO OO L0 OTPATNYLKA TPLWV TIUAWVWV:

1. ESpaiwon otoug Topeig Alaveumopiou ou ofpepa Spaotnplomoleltal Kal KATEXEL NYETIKA B€on kabwg Kat ava-
ntuén o€ VEoug TOUELG O0TOuG omoloug onpepa dev £xeL mapouaia.

2. Eotiaon otnv amoktnon véwv peydlwv nedatwy (Top 100 Retailers & FMCG)

3. Mepaltépw avamtuén Tou KUKAOU EPYACLWY OTO EEWTEPLKO

11. Feyovota HETA TRV hEPOUNVia Tou IcoAoyLopou

1. Htaxeia e€amAwon tou kopwvoiou Covid-19 otnv Eupwnn kal o€ 0A0 oXeSOV TOV MAQVATH, E TA TIEPLOPLOTIKA
METPA VO OVOKOLVWVOVTAL CUVEXWG TO £Vl ETA TO GAAO TLG TEAEUTOLEG HEPEG, B €XEL ONUAVTIKEG ETUTTWOELG OTNV
olKovopia kot Ba xpelacTouv aviiotol o SPACTIKA LETPA YLOL TOV TIEPLOPLOO TOUC. AKOUN KOL OV N OLKOVOWULKN Kpion
AOyw Tou oL SLopKETEL Alyoug LAVEG, OMWG lval To BACLKO 0evApLo TwV SLEBVWY OLKOVOULKWY OPYOVLOUWVY KoL TWV
olkwv TotoAnmrtikng afloAdynong, KaL oto SeUTEPO EEAUNVO TOU £TOUC APXLOEL VA BEATLWVETAL N KATAOTOON, Ol OU-
VETIELEG OGOV adopA TOUG PUBUOUC avamTuéng Ba eival onUAVTIKEG. To MANyUa Tou SEXETOL TO GUVOAO TwWV KAASWV
OUItO TAL TIEPLOPLOTIKA LETPA TWV KUPBepVNoewV eival Bapul, n mapaywyr eNnpealeTal apvnTIKA KAl N cUVOALKN {itnon
OTNV OLKOVOLLO LELWVETOL.

KaBw¢ o BaBuog aBeBatdtntag avadopkd pe TNV e€amAwaon tou véou kopwvoiol Covid-19 mapapével GnUAVTIKOG,
KEVIPLKO BEpa oulntnong amoteAolV, TO0O O€ MOYKOOLO OCO KOl O EMIMESO UEUOVWUEVWY XWPWV, OL OLKOVOULKES
ETUMTWOELG TOU, OL oToieg Ba e€aptnBouv amo tn SlapKeLa, TNV Eviacn Kot Tov Babuo e€amAwaong tng vooou.

Yo 1o npilopa TN £EEALOOOEVNG KATAOTOONG, OTWE QUTH TEPLYPADETAL Ao TIG apuodLeg apXEG, n Etalpeia mapa-
KoAouBel ektetapéva tig e€elifelg avadopikd pe tnv mavénuia touv véou kopwvoiol Covid-19 Kal TIC eVOEXOUEVEG
ETUTTWOELG TNG EML TWV OLKOVOULKWY TNG KOTAOTACEWVY, WOTOCO TPOG TO POV SV UMOpPEL val yiveL KATOLO OELOTILOTH
EKTIUNON TWV EMUMTTWOEWV AUTWV. AeSopEvVNE TNC TPEXOUCAC oUYKUpPLag Kal mapd tnv aBfefaldtnta Mmou UTAPXEL
oUTn TN oTyun, N Alolknon ekTiud oty Aoyw tn¢ Suvaplkng tng Etatpeiag, tng LSLaltepoTNTAG TWV UTINPECLWY TIOU
TIAPEXEL, TNG LEYAANG Slaomopdc KvdUVou oTo TEAATOAOYLO TNG KOL TNG TTOLOTNTAG QUTOU, OL OKPOLEG UTIAPXOUGCES
oUVONKeG Ba EMNPEACOUV EV TNV XPNLATOOLKOVOLKH Katdotacon tng Etatpeiag aAAd oxL og BabBuo mou va ennpea-
{eTal n CUVEXLON TNG ETIXELPNHATLKAG TNG SpACTNPLOTNTOG KAL CUVETIWG TANpOoUVTaL oL IPOoUTIOBETELS Yo Thv edap-
poyn TNG apXNAG TNG CUVEXLONG TNG ETLXELPNUOTIKNAG SpaoTnpldTNTAS Yo TN oUVTOEN TWV OLKOVORLKWY TG KOTAOTA-

OEWV.

2. Me anodaon tng Extaktng Mevikng Zuvéleuong tnv 5" OePpouapiov 2020 anopaciotnke n Lelwaon TOU PETOXL-
KoU kedalaiov tng Etalpelag KATd To MOCO TWV €KATO MevAvta XIAadwv gupw (€ 150.000,00) pue akUpwWon TEVTE
¥ALddwv (5.000,00) petoxwy, mpog Staypadn loomoowyv Inpwy tng Etatpeiag.

Me tnv (6la wg dvw anddacon TNG EKTAKTNG YEVIKAG CUVEAEUONC TWV HETOXWV TG ETalpeiag amodaoiotnke n avénon
TOU peToxlkou kedbahaiou tng Etalpelag Katd to mood twv Slakooiwv XAadwv emtakoclwv effvra supw (€
6


https://www.cnn.gr/eidhseis/tag/84073/koronoios
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200.760,00) pe kotaBoAr peTpntwy, He €kdoaon £€L xIAadwy e€akoaiwv evevrvta U0 (6.692) LETOXWV OVOUAOTLKAG
aglag tplavra evpw (€ 30,00) Ekaotng Kal pe T Stabeong Tplavta eupw (€ 30,00).

Mépav Twv avwTépw Kal €wg TNV nuepopnvia urmoBoAng tng EkBeong autig Sev éxel oupPel Kavéva GAAoO yeyovog,
Tou Ba pumopoloe va EMNPEACEL GNUOVTLKA TNV OLKOVOULKN B€0n kal tnv mopeia Tt Etatpeiag.

KOprot Métoyot,

TO ALOIKNTLKO ZUKPBOUALO oog tpookaAel va eykpivete (a) TLG OLKOVOULKEG KOTAOTAOELG TNG ETALPLKAG XPHOEWG oo 1N
lavouapiou 2019 éwg tnv 31" Aekepppiouv 2019 kat (B) Tn cuvoAikn Slaxeiplon Tou AlotknTikou ZupBouliou yla Tnv
eV AOyw €Talpikn xprnon kabwg kat v anoAAAEETE TO ALOKNTIKO ZUMPBOUALO Kal Toug OpkwToUg EAeykTtéG Tng ETal-
pelag amo kabe euBuvN yla T Xprion auTh.

Xahavépl, 7 Auyoluotou 2020

H Npoedpog O Avtutpdedpog Tou A.5. &

AteuB0vwv 0UBoUAOG

Oeodaveia Xapumnn Eudyyehoc KapaAng

BEBAIQ3H

BeBatwvetal 0tL N avwtépw EkBeon tou AlolknTikoU TupBouliou mpog tnv Taktikr Mevikn Zuvéleuon Twv Metoxwv
yla tn xpnon 2019 nou amoteleital ano névie (5) oeAidec eival auty mou avadépetal otnv EkBeon EAEyxou Tou

XOpNnyNnoaue He nuepounvia 27 Auyouctou 2020.

ABnva, 27 Auyoluotou 2020

Z OA Crowe O OpKwTOC EAEYKTHG AOYLOTNAC

Tuvepyalopevol Opkwtol Aoyloteg A.E.
MéMNog Aktiou Crowe Global
QOwk. Néypn 3, 11257 ABrva Bdiiog A. PL{oUANG

Ap.M. 2.0.E.A. 125 - A.M. EATE 20 A.M. 2.0.E.A. 22041- A.M. EATE 1721
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‘EkBeon EAEyxou Avegaptntou Opkwtou EAsykth Aoyloth

Mpog Toug kK. Metdxoug TG Avwvupng Etatpeiag
“QIVOS — WE CREATE CUSTOMER LOYALTY
EMMNOPIA KAI AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA”

‘EkOeon EAEyYou emi TwV OLKOVOULKWV KataoTtdeewv

Tvwun

‘Exoupe eAEYEEL TIC CUVNUUEVEC OLKOVOULKEG KATAOTACELS TG eTatlpiag “QIVOS — WE CREATE CUSTOMER LOYALTY
EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA” (n Etatpia), ot onoieg amotehovvtal ano tov
LooAoyLlopo tng 31" AekepuBpiov 2019, TG KATACTACELG GUVOALKOU ELCOSHKATOC, LETABOAWY TG KaBaprg BEoswg
KOl TOUELOKWY POWV TNG XPROEWS Tou €ANn&e TNV nuepopnvia autn kabwg kal mepiAnPn oNUAVIIKWY AOYLOTIKWV
apxwv Kat peBOdwv kat Aoumég eme€nynUaTtikEG TAnpodopieg.

Katd tn yvwun oG, oL CUVNUUEVEG OLKOVOULKEG KATAOTAOELG Ttapoucotalouv eVAoya, and kaBs ovowwdn damoyn,
NV olkovouLkn Béon tng statpeiag “QIVOS — WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTI-
IMIKOY H/Y ANQNYMH ETAIPEIA ” katd tnv 31" AekepBpiov 2019, tn XpNHUATOOLKOVOULKN TNG EMiS00N Kot TG Ta-
HELOKEG TNG POEG yLA TN XPron Tou €Anée Tnv nuepopnvia autr cuudwva pe ta Alebvr Mpotuma XpnUaTooLKoVo-
MK G NMAnpodopnaong, omwe autd £xouv uloBetnOel and tnv Eupwnaikr Evwon.

Bdon yvwung

Alevepynoope tov €Aeyxo pag cUpdwva pe ta Alebvr Npotuna EAEyxou (AMNE) Onwg autd €xouv evowuatwdel
otnv EAAnvikn NopoBeoia. Ot euBiveg pag, cuudwva e TA MPOTUTA AUTA MEPLYPAPOVTAL TIEPALTEPW OTNV EVOTN-
TO TN €KBEONC Hag “EuBUVECG EAEYKTH YLA TOV EAEYXO TWV OLKOVOULKWY KOTaoTtdoswv”. Elpaote aveEdptntol ano
v Etatpeia, kad’ 6An tn Sldpkela Tou SLoplopol pag, cupdwva pe tov Kwdika Asovtoloyiag yia EmayyeApartieg
EAeykTéG TOU ZupBouliou AeBvwy Mpotunwy AgovtoAoyiag EAeyktwy, OMwE aUTOC €XEL EVOWUATWOeL TNV EAAN-
vkl NopoBeoia kat Tig anattioelg Seovroloylag mou oxeTi{ovtal e TOV EAEYXO TWV OLKOVOULIKWY KOTAOTACEWV
otnv EAAASa Kot £XOUE EKTTANPWOEL TLG SEOVTONOYLKEG HAG UTIOXPEWOELS CUUPWVA LE TLG OUTALTAOELG TNG LOYXUOU-
oaG vouoBeaoiag katl Tou mpoavadepopevou Kwdika Asovtoloyiag. MoTEUOUPE OTL TO EAEYKTIKA TEKUAPLA TIOU €-
XOUE ATIOKTAOEL Elval EMAPKI) Kol KATAAANAQ va tapéxouv BAcon yLo TN yVWUN KaG.

Ouowwéng apfefatdtnta Mou oXeTI{eTOL HE TN GUVEXLON TG SpacTNPLOTNTAC

Edlotolpe tnv mpoooxn oag otn Inueiwon 30 TwV OLKOVOULIKWY KATAOTAOEWY, OTNV onola yivetal avadopd oto
YEYOVOC OTL KOTA TNV AREN TNG KAELOPEVNG XPNoew Ta (Sla kedpdalata Tng Etatplag elval Uikpotepa Tou nuioswg
(1/2) tou petoxikoU NG Kedalaiou kol cuvipEéxouv ol mpoumoBécelg edapuoyng tou apbpou 119 tou N.
4548/2018. To yeyovog auto unmodnAwvel Thv Umapén ouvowwdoug afepatdtntog n omola evdexouévwg Ba eyeipel
onuavtikn apdlBoAia oxetikd pe tn duvatotnta tng Etalpioag va cuvexiosl T SpactnplotnTd TnG. H yvwun pog
Sev tpomornoleital o oxéon e To B€ua auTo.

EuBUveG NG 810iKNONG EML TWV OLKOVOULKWV KOTOLOTACEWV

H Sloiknon €xeL tnv €uBUVN yla TNV KOTAPTION Kol EUAOYN TMOPOUGIAGCH TWV OLKOVOULKWY KATOOTAOEWV cUdwva
pe ta AMXM onwg autd £xouv uloBeTnOel amnod tnv Eupwrnaikr Evwaon, 0mwg Kal yia eKelveg TIg SIKALSeC ecwTepLKOU
eAéyyou mou n Soiknon kabopilel wg amapaitnteg, wote va kabiotatal dSuvatr n KATAPTION OLKOVOULKWY KT~
oTdoewv anoAAayUEVWY amd ouolwdeg opalpa, mou odeiletal eite o andtn eite og Adbog.

Katd tnv KOTApTLoN TWV OLKOVOULKWY KOTAoTACEWY, N Sloiknon eivat umeBuvn yla tnv afloAdynaon g Lkavotn-
To¢ TG Etatplag va cuvexioel tn SpaotnplotnTa TNG, YVWOTOTIOLWVTAC OTIOU CUVTPEXEL TETOLA TMEPIMTWON, Ta BE-
HOTO TIOU OXeTL{ovTal PE TN ouvex{OUevVn SpaoTnploTNTA KoL TN XPnon tng AOYLOTIKAG apXNS TNG ouveXL{OUEVNG
SpaotnplotnTag, £KTog Kat €dv n Sloiknon eite mpotibetal va peuctomotiost Tnv Etaipia ) va StakoPel tn Spa-
oTNPELOTNTA TNG 1) 8eV €XeL AN peAALOTIKA EVAANAKTLKE €TLAOYN OO TO va POoPel 0 'QUTEC TLG EVEPYELEG.
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EuBUveg eAeyKTH yLao TOV EAEYXO TWV OLKOVOHLKWV KOTOLOTAGEWY

OL oTto)oL pag eivat va amokthoou e evAoyn SlachAALlon yLa TO KOTA TTOCO OL OLKOVOLKEG KATAOTATELG, 0TO GUVO-
Ao Toug, elval amaAAayuéveg and ouvolwdeg obalpa, mou odeiletal gite o andtn eite oe AdBog Kat va ekdwaoou-
pe €kBeon eheyktn, n omoia mep\apBavel Tn yvwun pag. H ebAoyn dtachdiion cuviotd Stacpaiion uPnloul emi-
nédou, ald Sev elvat eyyunon OtL o €Aeyxog mou Slevepyeital cUpdwva pe ta AME, OMwg auTd £XOUV EVOWUOTW-
Bel otnv EAAnvikr) NopoBeoia, Ba evtomilel mavra éva ouclwdeg opaipa, 6tav autd umdpxet. Zdaipota Suvatatl
va pokUouv amd amnatn f ano Adbog kat Bewpouvtal oucwwdn dtav, epovwipéva 1 abpolotikd, Oa pnopouoe
€UAoya va avopEveTal OTL Oa emnpéalav TLG OLKOVOULKESG amodATELS TWV XpnoTwy, ou AapBdavovtal pe Baon auv-
TEG TLG OLKOVOULKEG KOTOOTAOELG,.

Q¢ kaBrikov Tou ghéyxou, cUudwva pe ta AME onwg autd £xouv evowpatwOdei otnv EAAnvik NopoBeaoia, aokol-
LLE ETTAYYEAUOTIKA Kplon Kot S1oTnPoU e EMAYYEAUATIKO OKEMTIKIOUO KB’ OAn tn Sldpkela tou eAéyyou. Emiong:

e Evromiloupe kot afLoAoyoUE TOoUC KvEUVOUC oUaLWEoUG 0hAAUATOC OTLC OLKOVOULKEG KOTAOTAOELG, TToU odeile-
Tal elte oe anatn eite oe Aabog, oxedlalovrag Kal Slevepywvtag eAEYKTIKEG Stadikaoieg mou avtamokpivovtatl
OTOUG KIVSUVOUG QUTOUC KOl OTTOKTOUUE EAEVKTIKA TEKUNAPLA TIOU Elval emMapKh Kol KOTAAANAQ yla va TlapEXouV
Baon ywa tn yvwun pag. O kivéuvog pn eviomiopou ouclwdoug odpalpatog mou odeidetal o andtn eivat un-
AOTepog amo autov mou odeiletal os AdBog, kaBwe n andtn Ynopsi va eunepléxel cuumatyvia, miaoctoypadia,
eokeppeveg mapaleipelg, Peudeig dlaBeBalwoelg N mapdkoupn twv SIKASWV ecwtepLkou gAEyxou.

e KatavooUpe TI¢ SIKALSEC eowTEPLKOU EAEYXOU TIOU OXETI{OVTAL LIE TOV EAEYXO, LE OKOTIO TO OXESLACUO EAEYKTIKWV
SLadkaoLWY KATAAANAWY yLa TLG IEPLOTACELSG, OAAA OXL E OKOTIO TN SLATUMWGON YVWUNG ML TNG MOTEAECHATIKO-
™Trog Twv SKAIbwv eowtepkol eAéyyou tng Etatpiag.

e AfloloyoU e TNV KATAAANAGTNTA TWV AOYLOTIKWY apXWV Kal LEBOSwVY Tou xpnotponotndnkav Kal To eUAoyo Twv
AOYLOTIKWV EKTIUNOEWV KAL TWV OXETLKWYV YVWOTOTIOLCEWY TIOU £yLvay amo tn Slolknon.

e Amodalvopaote yla TNV KataAAnAotnta tng Xpnong anod tn dtolknon tng AoYLoTIKAG apXNG TNG CUVEXLIOUEVNG
SpaotnpldTNTaC Kal Pe BACN T EAEYKTIKA TEKUAPLO TTIOU ATOKTAONKAV Yl TO €AV UTAPXEL ouoLwdNng afefalotn-
TOL OXETLKA LE YEYOVOTA 1} OUVONKEG TTOU Unopel va umodnAwvouv ouclwdn aBefaldtnta wg mPog TNV LKAvoTNTA
¢ Etalpeiag va ouveyioel tn Spaotnploétntd tng. Edv cupnepdavoupe 6tL udiotatal ovowdng afepaidtnra, &i-
LOLOTE UTIOXPEWMEVOL OTNV €KBEGN EAEYKTI VA ETLOTOOUE TNV TIPOCOXI) OTLG OXETLKEG YVWOTOTOLOELG TWV OLKO-
VOULKWV KATOOTACEWV I} EAV AUTEC OL YWVWOTOTIOLNOELG Elval AVEMAPKELG Vo 5LadOopOoTOLCOUE TN YVWHN Hag. Ta
oupnepdopatd pag Bacilovtal oe eAEYKTIKA TEKUAPLA TTOU OTOKTWVTAL HEXPL TNV NUEPOUNVia TNG €kBeoNnG ele-
YKTH. QoT600, LEANOVTLKA YEYOVOTA I CUVONKEC EVOEXETAL VA £X0UV WG AMOTEAEoUA N ETalpeia va maloeL va AeL-
Toupyel wg ocuvexllopevn SpaoctnplotnTa.

e AfloloyoUue TN GUVOALKN Tapouciacn, tn SoUn Kol TO TEPLEXOUEVO TWV OLKOVOULKWY KATOOTACEWY, CUUMEPL-
AQUBAVOUEVWY TWV YVWOTOTIOLNOEWY, KOBWE KOL TO KOTA OGO Ol OLKOVOULKEG KATOOTACELS ATELKOVI{OUV TLG U-
TIOKEIEVEG CUVAANOYEC KaL TA YEYOVOTA UE TPOTIO TIOU EMLTUYXAVETAL h eVAoyn tapouaiaaon.

Metafl aAAwv Bepdtwy, KowvoroloUpe otn &loiknorn, to oxedlaloevo eUPOC KOL TO XPOVOSLAYPOULO TOU EAEYXOU,

KaBwWG KAl CNUAVTLIKA EUPHUATA TOU EAEYXOU, CUUTIEPIAAUBAVOUEVWY OTIOLWY CNUAVTIKWY EAAElPEWV OTLG SIKALSEG
€£0WTEPLKOU EAEYXOU eVTOTI{OUE KATA TN SLAPKELD TOU EAEYXOU HAG.

'EkOeon eni dAAwv Nopikwv Kat KavovioTikwv Amoutnoswv

Aappavovtag untoyn ot n doiknon £xeL Tnv euBUvVN yla TNV Katdption tg EkBeong Alaxeiplong tou AlotknTikou
JupBouliou, kat’ edpapuoyn Twv Slatdéewy NS mapaypddou 5 tou dpbpou 2 (uépog B) tou N. 4336/2015, on-
LELWVOUE OTL:
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a) Katd tn yvwun pag n EkBeon Alaxeipiong tou Aowkntikol TupBouAiou éxel kataptioBel cupwva Pe TIg LoXL-
OUOEG VOULKEG QMALTAOELS TOu GpBpou tou apBpou 150 tou N. 4548/2018 KoL TO TEPLEXOLEVO QUTHG QVTLOTOL-
Xl LE TIC CUVNUUEVEC OLKOVOULKEG KATAOTATELG TNG XProng mou éAnée tnv 31" AekeuBpiou 2019.

B) Me Bdon tn yvwon ToU amokTHOOUE KATA Tov €Aeyx0 pag, yia tnv etatpia “ QIVOS — WE CREATE CUSTOMER
LOYALTY EMIMOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA” kot o rteptBAaAAov tng, ev €xoupe
evrorioel ouowwdelg avakpifeleg otnv EkBeon Alaxeiplong tou Atokntikol tg ZupBouAiou.

ABnrva, 27 Auyouctou 2020

Z OA Crowe O Opkwtdg EAeyktrig Aoylotng

Tuvepyalopevol Opkwtol Aoyloteg A.E.

MéMog Aktuou Crowe Global

QOwk. Néypn 3, 11257 ABrva Bdiog A. Pl{oUANG

Ap.M. 2.0.E.A. 125 - A.M. EATE 20 A.M. 2.0.E.A. 22041- A.M. EATE 1721
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Q

WE CREATE CUSTOMER LOYALTY

Owovoukeg Kataotaoslg tng 31" Aekepufpiov 2019

Katdotaon Owovoukng Oéong

31.12.2019 31.12.2018
EvepynTiko
Mn kukAodpopolv evepynTikd Inueiwon
Evowpata raya 14 213.019,89 246.346,47
Meplouolakd otolxeia pe dikaiwua xprnong 15 116.498,63 -
AuAa meplouoLlaka otolxeia 16 44.623,38 70.326,67
AvaBal\opevec GopoAOYLKEG ATALTHOELG 13 255.990,94 317.342,96
NOUEG LOKPOTIPOOETEG ATALTHOELG 17 15.348,12 15.348,12
Z0volo 645.480,96 649.364,22
KukAogopouv evepynTiko
EUTTOPLKEG OIMALTAOELG 18 1.182.451,98  1.039.783,86
Nound kukAopopoUuVTa TTEPLOUCLOKA OTOLXELD 19 22.134,39 45.042,29
Tapelakd Stabéotpa Kat Llooduvopa 20 112.204,33 368.183,48
Zuvolo 1.316.790,70  1.453.009,63
ZUVOAO EVEPYNTLKOU 1.962.271,66  2.102.373,85
MNadntiko
181a kedpahaia
MEeTOXLKO KeEDAAALO 21 153.000,00 153.000,00
YrioAouno kepSwv €L¢ VEO (1.069.971,76) (901.846,46)
Z0volo 16iwv kedpalaiwv (916.971,76) (748.846,46)
YNOXPEWOELG
MaKponpOOECUEG UTIOXPEWOELS
MoaKpOTMpOBETHEG SAVELAKEG UTIOXPEWOELG 22 540.000,00 860.000,00
MakpompoBeCoUEG UTIOXPEWOELG ULOBWOEWV 23 73.516,03 --
Yroxpewaoelg ouvtalod0Tnong MPoowWILKoU 24 66.085,70 63.525,42
NOLTEC LaKpoTIpOBeoeG MPOPAEYELS 25 60.000,00 60.000,00
Z0VOAO HOKPOTIPOOEC LWV UTIOXPEWOEWV 739.601,73 983.525,42
BpaXunmpOOECHUEG UTIOXPEWOELG
EUIOPLKEG Kol AOUTTEG UTTOXPEWOELG 26 966.408,72 893.916,73
BpaxumpoBeopueg SOVELOKEG UTIOXPEWOELC 22 866.068,83 723.887,06
BpaxumpoBeCUEG UTIOXPEWOELG LLOBWOEWV 23 45.459,54 -
Tpéxouoeg POPOAOYLKEC UTIOXPEWOELS 27 261.704,60 249.891,10

Z0volo BpaxunpOBECUWV UTIOXPEWCEWVY
Z0VOAO UTIOXPEWCEWV

20voAo madntikov

2.139.641,69

1.867.694,89

2.879.243,42

2.851.220,31

1.962.271,66

2.102.373,85

H Etaipeia eprippooce 1o mpotumo 16 o€ OAeg TIg evepyeg TNV 1.1.2019 cupBacelg picbwong avayvwpilovtag tny ENUTWon amno
™ petapaon oto A.M.X.M. 16 wg mpooappoyEg oto undlouto évapéng tng 1.1.2019 twv avtiotowv KovSuAiwv tou lcoAoylopou
Kal 6ev avapdpdwaoe ta KOVSUALA TNG CUYKPLTLKAG TEPLOSOU cUUdWVA UE TIC LETABATIKEG SLATAEELC TOU TtpoTUTIOU. Katd cuve-
TELQ, T KOVOUALOL TNG CUYKPLTIKAG TtEpLOdOU Sev elval ouyKpiola

OL EMLOUVATITOUEVES ONUELWOELS (o€, 15-43) amoTeAoUV QVATTOOTIACTO UEPOG TWV OLKOVOULKWY KATAOTACEWV.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPIIA AOTIEMIKOY H/Y A.E.

Q \ / O S OLKOVOMLKEG KATAOTAOELG TNG 31" AekepuPBpiov 2019

WE CREATE CUSTOMER LOYALTY

Katdotaon ZuvoAikoU ATOTEAEGUATOG

Ano 1" lavouapiov £wg

Znueiwon 31.12.2019 31.12.2018
KUkAog epyactwv 7 3.336.531,87 3.092.793,13
Kbéotog mwAnoswv 8 (1.392.070,78)  (1.405.938,17)
Muktd Képdn/(Znpicg) 1.944.461,09 1.686.854,96
AMa é0oda 10 33.762,50 26.390,23
‘E€oda Sloiknong (1.862.161,33) (2.769.511,40)
‘E€oda 61aBeong -- --
AMa £€06a 11 (127.523,14) (99.059,56)
Nertoupyka Képdn/(Znuieg) (11.460,88) (1.155.325,77)
XpNUATOOLKOVOULKA £008a 12 36,14 37,59
Xpnuatoolkovouikd €oda 12 (95.348,54) (94.097,68)
Képdn/(Znpieg) mpo poépwv (106.773,28) (1.249.385,86)
Dbpog eLoodnNpaTog 13 - -
AvaBaAAopevog popog 13 (61.352,02) 345.632,38

Képdn/(Znpieg) petd and ¢ddépoug

AmnooBéoelg

Képdn/(Znpieg) mpo dpopwv, ToKWV Ko anocBécswv (EBITDA)

Nountd ZuvoAikd AntoteAéopata:

ATU guBeiag otnv Kabaph Oéon

AlaBéoipa ylo mwAnon XPNOTOOLKOVOULKA OTOLKEla
Anotipnon Nayiwv Ztoelwv

Mo cUVOALKA AIOTEAEOHATA HETA OO HOPOUG

ZUYKEVTPWTLKA CUVOALKA QITOTEAECLATO HETA Ao HOPOUG

(168.125,30)

(903.753,48)

108.087,26

57.789,33

96.626,38

(168.125,30)

(1.097.536,44)

(903.753,48)

H Etalpeia edprippooe to mpotumo 16 o OAeg TG evepyEg tnv 1.1.2019 cupBdoelg picBwong avayvwpilovtag thv enintwon anod

™ petapaon oto A.M.X.M. 16 wg mpooapuoyEg ato undlouto évapéng tng 1.1.2019 twv avtiotowv KovSuAiwv tou lcoAoylopou

Kat 8ev avopopdwaoe ta KovSUALX TNG CUYKPLTIKAG TIEPLOSoU cUudwva e TG MeTaBatikég Slatdéelg Tou mpotumou. Katd cuvé-

TELa, T KOVOUALOL TNG CUYKPLTIKAG TtepLodou dev elval cuykpioa

Ol eEMOVVATTTOEVEG ONUELWOELS (0gA. 15-43) amotedoUv avamdomacTto PEPOG TWV OLKOVOULKWY KOTOOTAOEWV.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPIIA AOTIEMIKOY H/Y A.E.

Q \ / O S OLKOVOMLKEG KATAOTAOELG TNG 31" AekepuPBpiov 2019

WE CREATE CUSTOMER LOYALTY

Katdotaon MetapoAwv I6iwv KepaAaiwv

Awadopég

MeTtoxLkO Ektipnong Noua AnoteAécpata Kﬁ,ev:h?
KepaAato Emuponiic  amoBOgpatikd £1G VEOV eéapnc
ApBpou 9 ne
Ynohowmo tnv 1" lavouapiou
2018 153.000,00 (36.257,27) - 38.164,29 154.907,02
Kepdn/(Gnuiec)  xprioewe  peta - - ~  (903.753,48)  (903.753,48)
ano ¢popoug
AUEnon petoxtkou kedaiaiou - - - - -
Metadopig -- 36.257,27 - (36.257,27) --
, n ,
Ig:;mm mv 317 Aekeuplov o4 500,00 - -~ (901.846,46)  (748.846,46)
Kepdn/(Gnuis)  xprioews  wetd -~ -~ ~ (168.125,30)  (168.125,30)
ano ¢opoug
AUENon HeToXIKOU kKedaAaiou - - - - -
Metadopég -- -- - -- -
, - ,
Yrohowo v 317 Aekepplov .5 o450 40 - ~  (1.069.971,76)  (916.971,76)

2019

Ol eMLOVVATTTOEVEG ONUELWOELG (OgA. 15-43) amotedoUv avandomacTto LEPOG TWV OLKOVOULKWY KOTOOTACEWV.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPIIA AOTIEMIKOY H/Y A.E.

Q

WE CREATE CUSTOMER LOYALTY

Katdotaon Tapelakwv Powv

‘Eppeon néBodog

AELTOUPYIKEG SpaoTNPLOTNTEG

Képdn/(Znuieg) mpo dopwv (cuvexlopeves SpaotnplotnTeg)
MA€ov / peilov mPocapLOYEC yLa:

AnooBéoelg

MpoPAEYELg

AnoteAéopata (€coda, €€06a, kEPSN Kal Inuieg) emevduTikng Spaotn-
pldétnTag

XPNUOTOOKOVOULKG (E008a)/€€0da

MAéov / ueiov mpooaployeg yla UeTaBoAEC Aoyaplacuwv kepaiaiou
kilvnong mou oxetilovtal e TIG AELTOUPYIKEG SpaTTNPLOTNTEG:

Meiwon / (ab€non) anattioswyv

(Meiwon) / avénon unoxpewoewv (TAnNV Savelakwv)

Meiov:

XpewoTikol TokoL kat cuvaodr €€oda kataBeBAnuéva

KataBeBAnuévol hpopot

JZUvoAo stopowv / (ekpowv) artd Asitoupyikéc Spaotnplotntes (a)

Enevdutikég SpaotnpLoTnTeS

Ay0opd EVOWUATWY Kol AUAWY TTAYLWY OTOLXELWV
Tokol elompayBevieg

Meiwon / (abénon) Aoumwv HakpompOBECUWY ATALTOEWY

ZUvolo etopowv / (ekpowv) amnd erevdutikég Spaotnptotnteg (6)

Xpnuatobotikég SpaotnpLoTNTE

KataBoAr petoyikol kedpaiaiou
Elompatelg and ekdobévta / avalndBévta ddavela
MAnpwuEG yila ekdoBévta / avahndBévta Sdvela

E€odpAnoelg umoxpewoewyv picbwong
JUvoAo stopowv / (ekpowv) artd xpnuarobotikéc Spaotnpiotntes (y)

KaBapry av§non / (neiwon) ota tapsiakd Stabéoipa Kot loodvvaua
xerong (a)+(B)+(y)

Tapelakd Stabéopa kat lwoSuvapa évapéng xpriong

Tapelakd Stabopa Kot tooduvapa ARENG xpriong

\ / O S OLKOVOMLKEG KATAOTAOELG TNG 31" AekepuPBpiov 2019

Ano 1" lavouapiou £wg

Inueiwon 31.12.2019 31.12.2018
(106.773,28) (1.249.385,86)
108.087,26 57.789,33
24 2.560,28 7.954,74
12 95.312,40 94.097,68
(119.760,22) 513.346,93
84.305,49 312.949,56
12 (95.348,54) (94.097,68)
(31.616,61)  (357.382,89)
16 (1.390,00) (67.587,63)
36,14 37,59
= 1.650,00
(1.353,86) (69.200,04)
= 559.019,17
(177.818,23) -
(45.190,45) -
(223.008,68) 559.019,17
(255.979,15) 132.436,24
368.183,48 235.747,24
112.204,33 368.183,48

OL EMLOUVATITOUEVEG ONUELWOELG (0€A. 15-43) amoTteAOUV QVATTOOTIOOTO HEPOG TWV OLKOVOULKWY KATOOTACEWV.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
Q \ / Q S OLKOVOULKEG KATAOTAOELG TNG 31" AekepPpiov 2019

WE CREATE CUSTOMER LOYALTY

InUelwOoELS enti Twv OlkovopLkwv Kataotaoewv
1. Nepwypadn tng Etalpeiag
1.1 Tevikég mAnpodopieg

H QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y ANQNYMH ETAIPEIA (6p0-
Onke 1o 2004 wc¢ EME kat ev ocuvexela Suvapel tng amd 21.9.2016 Jupdwviag Etaipwv cupdwvnOnke va mpoxwpen-
OOUV OE LETAOXNUATIOUO TOU €TALPLKOU TUTIOU TNG eTalpeiag amno E.M.E. og A.E. e LETOXIKO KEGAAALO TO TTIOCO TWV
153.000,00 €. Meta tnv petatponr tng oe Avwvupun Etatlpeia , anéktnoe kot aplbpué F’EMH 005690501000.

ApaoTNPLOTNTA — EYKOTOOTACELG

2KOmOG TG Etatpiag eival: (a) H dnuoupyla mpoypapldtwy NAEKTPOVIKWY UTTOAOYLOTWY, N TWANGCH TOUG, N TEXVIKNA
umooThpLén Kat ekmaideuon Twv medatwy. H epmopla, elcaywyr kat e€aywyr Twv MOpAnavw el86wV, wg Kol NAEKTPO-
VIKWV urtohoylotwv. (B) ZupPBouleuTikég unnpeoiec marketing kat uhomoinon evepyswwv marketing. (y) Aloxelplott-
KEG uTinpeoieg marketing, OMwG evOEIKTIKA UTINPEGIEC AMOOTOANG NAEKTPOVIKWY PNVUUATWY, ThAEDWVIKAC UTTOOTH-
pLEng kat Saktudoypadnonc. (6) Yrinpeoieg nAektpovikol gumopiou kot mpowOnong. O eykataotdoels the Etatpeiag
Bpiokovtatl otnv Anpotik Evétnta XaAavdpiou tou Afpou XaAavdpiou kat thg 0800 MamavikoAr 4.

2. NMAaiolo KOTAPTLONG TWV OLKOVOULKWY KATAOTACEWV

2.1 BdAon Katapticewg

OL Owovoulkég Kataotaoelg tng Etalpeiag ocuvtdoooviav éwg tnv 31 AekepPpiou 2014, cUpdwva pe tov K.N.
2190/1920 kot TG EAANVIKEG AOYLOTIKEG APXEC, OL OTIOLEC, OE QPKETEG TIEPLMTWOELG, SladEpouv amod TG SLOTALELS TwV
AteBvwv Mpotunwv Xpnuatoolkovopkrg NMAnpoddpnong (oto e€ng AMNXM).

OL Owkovoulkeg Kataotaoelg tng Etalpeiog kataptiotnkay, cupdpwva pe Tig dtatagelg twv ANXN ya mpwtn xpovia,
to 2015.

OL Owkovoutkég Kataotaoelg tng Etatpeiag yia tnv xpnon 2019, éxouv cuvtayxBel pe Bacn tnv apxr Tou LOTOPLKOU
KOOTOUG OTWG QUTH TPOTIOTIOLELTAL LE TNV OVOITPOCOPOYI) CUYKEKPLUEVWY OTOLXELWV EVEPYNTIKOU Kol madntikol o€
TPEXOUOEC akleg, TNV apxr TNG CUVEXLONG TNG SpactnplotnTag (going concern) Kat eival cUUPWVES Pe ta AleBvr) Mpo-
Tuma Xpnuotootlkovoutkng MAnpoddpnong (AMXN) ta omola €xouv ek6oBel amod tnv Emwtpon AleBvwv AoyLoTIKWvY
MNpotunwv (IASB), kaBwg Kot Twv SLEpUNVELWV TOUG, oL omoieg €xouv ekboBel amd tnv Emttponr| Epunveiag Npotu-
ntwv (I.F.R.I.C.) Tng IASB kal ta omoia €xouv uloBetnBel amd tnv Evpwmnaikn Evwon.

2.2 AVTIKELLEVO KO £YKPLOT TWV OLKOVOULKWY KATAOTACEWV

Ol GUVNUUEVEC OLKOVOULKEG KOTAOTAOELG TG ETatpeiag (oto €¢ "olkoVoULKEG KaTaoTaoelg") avadépovtal oty 15"
Sloyxelplotikn xpnon tng Etalpeiog, n omola kaAumtel tnv mepiodo amnd 1 lavovapiov éwg 31 AskeuBpiov 2019, kat
gykpiBnkav amo 1o AloknTikd ZuppolAlo Tng Etatpeiog tnv 7" Auyolotou 2020.

2.3 ANMoOoLOTNTA TWV OLKOVOULKWY KOTOULOTAOEWV

Ol OLKOVOULKEC KOTAOTAOELC TNG Etatpeiog dnuoaotelovtal otnv totooeAida http://www.qivos.com, Kot TapapévouV
T(POOTIEAACLUEG YLa U0 TOUAAXLOTOV £TN HETA TNV €KE00TK) TOUG.

2.4 BAoN MPOETOLLACLOG TWV OLKOVOULKWY KOTOLOTACEWV

OL CUVNUUEVECG OLKOVOULKEG KATOOTAOELG £XouV ouvtoyBei pe Baon ta Alebvi Aoylotika Mpotuna (oto €ng "AAN")
Kal ta Alebvn Mpotuma Xpnuatootkovoutkng NMAnpodopnaong (oto g€ng "ANXN") mou €xouv eykplBel amd tnv Eupw-
naikn Evwon. H kataption toug €ywve cLUdwva LE TNV apxr TOU LOToplKoU KOOToUC, Ue e€aipeon tnv amotipnon
otnv eVAoyn autwy afia Twv SLaBéoLUwV TPog MWANGCHN XPNHOTOOLKOVOULKWY TIEPLOUGCLAKWY OTOLXELWV.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
Q \/ Q S OLKOVOULKEG KATAOTAOELG TNG 31" AekepPpiov 2019

WE CREATE CUSTOMER LOYALTY

H oUvtaén TwWV OLKOVOULKWY KaTtaoTdoswv oludwva pe ta ANXMN arawtel énwg n Awoiknon mpoPaivel otnv Slevép-
YELQ KPLOEWV, EKTILACEWVY KOl UTTODECEWVY TTOU EMNPEAIOUV T TOOA TWV OTOLXELWV TOU EVEPYNTLKOU Kol mabnTikou,
TO TOOA TWV EVOEXOUEVWV QTMALTACEWY KOL UTIOXPEWOEWY KATA TNV NUEPOUNVIA TWV OLKOVOULKWY KOTACTACEWY,
KaBwg Kal Ta Mood Twv £008wv Kal e£68wv KAt TNV SLApKeLa TNG XPNoews. OL ev Adyw ektiunoelg Baoilovral oe
LOTOPLKA oTolXela Kot AAoug mopAyovteg ou Bswpouvtal oxetikol. Ta MPayuaTikd amoteAéopata eveExeTal va
SLad€pouv amod AUTEG TLG EKTLUNOELG,.

OL AOYLOTIKEG apXEC TTOU akoAoUBnoe n Etatpeia ylo Tn oUVTAEN TWV ETHOLWY OLKOVOULKWY KATOOTACEWV €lval ouve-
TEelG HE QUTEG TOu Tieplypddovtal ot SNUOCLEVOEITEG OLKOVOUIKEG KOTAOTACELS TNG XPNOEWS Tou €Ange tnv
31.12.2018. InuELWVETAL, WOTO0O, WG N UloBétnon tou AMXN 16 emédpepe TPOMOMOLNOELG OTLG AKOAOUOOUUEVEG
AOYLOTIKEG apXEG TtoU adpopoUV oTLg UoBwoeLlg. Ot AOYLOTIKEG QUTEG apXEG, oL omoleg €xouv edappoyn amd 1.1.2019,
mapouclalovral ot AOYLOTIKEG apxeC. H ouykpltik mAnpodopia yla to 2018 dev avapopdwbnke, ONMwE CXETIKA
eTuTpEnEeTal anod to AMNXM 16. EmumpdcOeta, ot akoAouBoUpeveg AOYLOTIKEG APXEC TNG TPEXOUCOC TtEpLOSOU EAafav
umoPn ta akoAouBa véa TPOTUTIA KOL TPOTIOTIOLAOELG TIPOTUTIWY KOBWG Kal Tn Alepunvela 23, ta omoia ekd60nkav
arnod 1o ZuppoUALo AleBvwv Aoylotikwy Mpotumnwv (IASB), uloBetnBnkav and tnv Eupwmnaikni Evwon kot edapudotn-
kav amno 1.1.2019:

2.4.1 Néa Npotuna, Aieppunveieg, AvaBswpnoelg kot Tpomomnolnoelg udLotapevwy Mpotinwv ta onoia £xouv
te0¢el og oYL Kal £xouv vLoBeTNOEL amd thv Evpwnaikr Evwon

Ta akoAouBa véa Mpotuma, Alepunveleg kal Tpomomnolioelg Mpotunwy €xouv ekdoBel amd to TupuBoUAo AtebBvwv
Noylotikwy Mpotunwv (IASB), éxouv uloBetnBel anod tnv Eupwnaikn Evwon kat n epappoyr Toug elval UTIOXPEWTLKNA
aro tnv 01/01/2018 f petayevéotepa.

e Tpomnonoinon tou AleBvoug Mpotumnou Xpnuatootkovoptkng MAnpodopnong 9

«XpNUOTOOLKOVOUIKA  Méoa»: Xapaktnplotika mpoefdPAnong He apvntiky amolnpiwon  (Kavoviopog
2018/498/22.3.2018)

Tnv 12.10.2017 to ZupPouAlo Twv AleBvwv Aoylotikwv Mpotunwv eé€dwaoe tpomomoinon oto A.M.X.A. 9 pe tnv
ool ETITPETETAL O KATOLA TIPOTIANPWTEX XPNLOTOOLKOVO LKA OTOLXELO EVEPYNTLKOU E XAPAKTNPLOTLKA OPVNTLKAG
anolnuiwong, mou StadopeTikd Ba amoTiuwvTay otnv eVAoyn afio LECW TWV AMOTEAECUATWY, Va AmoTiUnOouv oto
ovamooBeoto KOOTOC 1| otnv €UAoyn ofla HEOW TWV AOLTWY OMOTEAECUATWY TIOU KatoxwpoLvtal ansubelag otnv
koBapry Bon. H tpomomoinon tou A.M.X.A. 9 amocadnvilet OtL oL cupPartikol OpolL Tou OSLEMOUV Eva
XPNUOATOOLKOVOLLKO OTOLYELO €VEPYNTIKOU €lval OTMOKAELOTIKA TOUELOKEG POEC KedbaAaiou Kal TOKOU €emi Tou
amAnpwtou kedpalaiou (Solely Payments of Principal and Interest- SPPI) avefdptnta amnod 1o yeyovog mou mpokalel
™V nMpowpn Anén tou cupBoAaiov Kot aveEdptnta amd To ToLo AVTLOUMPBAAOUEVO HEPOG KATABAANEL i ELOTIPATTEL
™ Slkaun amolnuiwon yla tThv mpowpn Anén tou cupBoAaiou.

OL emumtwoelg amd TV ULOBETNON TOU OVWTEPW TPOTUTIOU OTLG OLKOVOMLKEG KATOOTAOELS TnG Etatpeiag
napouclalovral otn Inpeiwon 18.

e AeBvég Npdtumo Xpnuatootkovoptkg MAnpodopnong 16: «MioBwoelg» (Kavoviopdg 2017/1986/31.10.2017).
Tnv 13.1.2016 to JupPoUALo Twv AleBvwy Aoylotikwy Mpotuniwy e¢€dwoe to mpotumo A.NX.A. 16 «MoBwoeLg» To
omoio avtikabiotd:

e 10 AAM 17 «MLoBWOELSY,

e 1n Aepunveia 4 «Mpoodloplopdg tou av pia cupdwvio epnepléxel picbwaony,
™ Aleppnveia 15 «AelToupyIKEG PLOBWOELG - KivnTtpa» Kat
e 1n Aepunvela 27 «Extipnon tng ousiog Twv cuVAAOYWY TIOU EUTIEPLEXOUV TO VOULKO TUTIO piag uicBwang»

To véo mpotumo SladopormoLel GNUAVTLIKA TN AOYLOTIKH TWV UIOBWOEWV yla Tou¢ ULoBwTEG evw otnv oucia Statnpel
TIC UPLOTANEVEG amattnoelg Tou AAM 17 yia Toug eKLOBWTEG. ELSIKOTEPQ, BACEL TWV VEWVY ATIOLTACEWY, KATOPYELTOL
yla TouG ULoBwTEG N SLaKkpLon TWV UOBWOEWV 0€ AELTOUPYLKEG KAl XPNHUATOSOTIKEG. OL PLoBwTEC Ba Tpémel MALoy,
yla KaBe ocluPacn pLobwaoewg mou umepPalvel Toug 12 PAVeG, va avayvwpilouv oTov LooAoyLoUo Toug To Sikaiwpa
XPNonG tou ULoBwpEVOoU oTolXEloU KOBWE KaL TNV aVTIoTOoLXN UTIOXPEWON KOTABOANG TwV ULoBwATwy. O avwTépw
XELPLOUOG Sev amaltteital 6tav n aia tou otolyeiov xapaktnpiletal wg moAl xaunAn.
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QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
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WE CREATE CUSTOMER LOYALTY

To Swkaiwpa Xprong Kotd TNV apxlki avoyvwplon amoteAsital amd To MOCO TNG OPXIKAG OvaAyvwPLong Tng
umoxpEwong Uiobwong, TG apxIKEG AUETEG SATTAVEG, TUXOV TIPOKATOROAEG MOBWUATWY KoL TNV EKTIUNON KOOTOUG
arod TNV UTIOXPEWOH OITOKATACTAONG TOU OTOLKEloU.

H umoxpéwon uicBwong Katd TNV OapXlkh avoyvwplon amoteleital and tnv mapoloa afla Twv HEAAOVILKWY
UTTOAELTIOEVWV TIANPWUWYV ULOOWUATWV.

Enintwon ano thv edpappoyn tov A.N.X.A. 16

H Etalpeia £xel epapuooet to A.M.X.A. 16 XpNOLLOTOLWVTAG TNV OTAOTIOLNUEVN TIPOCEYYLON Kataxwpllovtag, Katd
™V nuepounvia apxikng ebappoyng, dikaiwpa xprnong meplouclakol otolxeiou pe moad mou oouTal PE TNV UTo-
xpéwaon amno tn picbwaon, mMPocapUOCUEVO KOTA TO TTOCO TUXOV TTPOTIANPWHEVWY | SOUAEUMEVWY ULOBWUATWY TIOU
adopolv TNV ev Aoyw picBwon kat Sev avapdpdwoe Ta KOVOUALA TNG CUYKPLTLKAG TEPLOSOU oUWV UE TIG HETO-
Batkég Slatdlelg Tou mpoTuTou. Katd cuvETEeLa, Ta KOVOUALA TNG CUYKPLTLKNG TIEPLOSou Sev elval cuykpiolua.
Kavovtag xprion tng mpaktikng SteukdAuvong (practical expedient) n Etatpeia, katd tnv nuepopnvia mpwtng edap-
poyng, 6ev emavallohoynos edv pia oupPacn amotelel i eumeptéxel pio picbwon Kol CUVENWG ePAPUOCE TO TIPO-
TUTIO OTLG CUMPBAOELG TIOU Eix0V TIPONYOUEVWCE avayvwploBel wg pobwoelc cuudpwva pe to AAM 17.

Emtiong, n Etapeia emélee T akOAoUBEG MPAKTIKEG SLEUKOAUVOELG KATA TN YLETABaon:

- epappooe SLadopeTiko MPOoeEoPANTIKO ETUTOKIO avaloya e Th Sldpkela TG HicBwong yla kabe katnyopla pi-
ocBwong

- e€aipeoe 1o apylkod KOoTog cuvadng cUPBAGCNG OO TNV ATOTIUNCN TOU SLKOLWATOG XProNng

- XpnotJomnoinoe tnv anoktnBeioa yvwaon yLa Tov Kaboplopo tng dlapkelag picbwaong edv n oupPaocn mepthappavel
Swalwpota mapdtaong i katayyeAlag tng piocbwong

- yla oupBadoetg mou €xouv AA€eL yia tov kaBoplopd tg SLdpkelag KicBwaong EKTIUNOE TO XPOVIKO SLACTNUA TTOPO-
povAg oto picOio kat

- yla Tov tpooSloplopd NG aglag KTHoEWE Tou oTolxelou evepynTikoU Ue Sikalwpa xpriong Bewpnoe mwg auth sivatl
lon Je TNV uloxpEwan amo T UioBwarn, TPOCAPUOCHEVN KATA TO OGO TUXOV TIPOTIANPWHEVWVY 1} SOUAEUUEVWV LL-
oBwpdatwy mou adopouv TNV ev AOyw PicBwaon Kol Ta omola elav avayvwpLloTtel 0ToV LoOAOYLOMO AUECWE TIPLV ATIO
™V Nuepopnvia g apxkng ebappoyng.

EmunpooBeta, n Etalpeia v edpappooe Tig vEEG SLATALELG OTLG ULOBWOELG OTLC OTIOLEG TO OTOLXELO TTOU eKpULOBWVETAL
elval xapunAng alag (Uikpotepng Twy € 5.000 6tav elvatl Kavoupylo). InUelwveTal OTL n Etalpeia yla Tig pobwoelg
Ttou Afjyouv €vtog tou 2019 Kal mou, WoTOC0, AVAUEVETOL VA avVavewBoUV, TPoEPN O EKTLUNOELG yLd TNV AVAVEW-
or Touc.

H Etatpeia yla va mpoefodAnoel Ta UMoOAeUTOeVA HEANOVTIKA ULOBWUOTA XPNOLUOTOLNOE TO OPLOKO EMLTOKLO Sa-
velopou (IBR) to omoio mpoabloploe XpnOLLOTIOWVTOG WG ETLTOKLO avadpopdg TO EMITOKLO Tou eacdallopévou Sa-
VELOUOU.

Q¢ anotéAeopa NG edpapuoyng tou A.M.X.A. 16, n Etaipeia avayvwplos tnv 1.1.2019 otolxeia evepyntikoU pe St-
Kolwpa Xpriong Kol UTIOXPEWGCELG amo ULoBwoelg moool € 164.166,02 xwplg va unapyel enintwon otnv KaBapn tng
©¢on. Kata tnv 1" lavouapiou 2019 avayvwpiotnkav:

Awkoilwpa xprnong ktnplwv 146.931,85
AL’Kouwua Xpnong  peTadoplkwv 17.234.17
pHEOWV

Yroxpewoelg anod PLobwoelg (164.166,02)

e Tpomomnoinon tou AleBvoug NoyiotikoU MpotUmou 28 «EmevdUOelG 0 GUYYEVELG Kal Kowvompatieg»: Makpo-
npoBeopeg emevdloeLg o€ Tuyyeveig kal Kowomnpatieg (Kavoviopdg 2019/237/8.2.2019)

Tnv 12.10.2017 to fupBouAlo twv AleBvwv Aoylotikwy Mpotinwv e€€dwaoe tpomomnouon oto A.A.M. 28 ywa va
arnocadnvioel 6TL 0 AOYLOTIKOG XELPLOUOC TWV LOKPOTPOBeouwY enevlUOEwWV O Wi ouyyevn 1 kowvompagia mou
nepthappavovtal otnv kabapn enévbuon otnv ev AOyw ouyyevn 1 kowvompagia - yla Tig omnoieg Sev edbapuoletal n
pEBodog NG kabaprc Bfong -mpémel va yivetal ocvudpwva pe 1o A.MXA. 9, cupnepllauBavouévou Twv
amaltioswv anopeiwong. Katd tnv edpappoyry tou A.NX.A. 9, Sev Ba mpémel va Aaufdavovtal umodn tuxov
T(POCOPLOYECG OTN AOYLOTIKN afla Twv HaKpompdBeouwy eMevOUCEWVY TIOU €X0UV TIPOKUEL Ao TV £dapuoyr Tou
AN 28.

H avwtépw Tpomomnoinon ev éxel epappoyr] OTLG OLKOVOULKES KATAOTAOELG TG ETalpeiag.
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e BeAtwwoelg AteBvwv AoyLotikwv Npotinwv - KUKAoG 2015-2017 (Kavoviouog 2019/412/14.3.2019)
2TO TAQOLO TOU TPOYPAMMOTOG TWV €TACLWY BeATlwoswv twv AleBvwv Aoylotikwv Mpotinwy, to ZupBouAlo
e€edwog, tnv 12.12.2017, un enelyouvoeg aAd amapaitnteg TPOMOTOLNOELG OE EMUUEPOUG TTPOTUTIAL.

H uloBétnon Twv avwTEpw TPOTOTOLNCEWV SV ELXE EMIMTWON OTLG OLKOVOULKEG KATAOTACELG TNG ETalpeiag.

e Aleppnveia 23 «ABeRALOTNTA OXETIKA LE TOUG AOYLOTIKOUG XELPLOMOUG $Opou eLoodnpatog» (Kavoviopog
2018/1595/23.10.2018)

Tnv 7.6.2017 to ZupPoUAio twv AebBvwv Aoylotikwv Mpotunwv e€€dwoe tn Alepunveia 23. H Alepunveia
armocadnvilel TNV edpapuoyr TWV OMATACEWV ovayvwplong kot amotipnong tou AA.M. 12 o6tav umdpxel
opepatotnta avadopkd Pe TO AOYLOTIKO XEPLOUO Tou dopou sloodrpatos. H Alepunveia eldikdtepa Sleukpvilet
ta g€nc:

- Mia owkovouikr ovtotnta Oa kabopioel av Ba efetdoel TI¢ afefalotnteg Slakpltd 1 o€ cuvSUAOUO PE AANEG
aBeBalotnTeg avaioya (e To Tola TPocEyyLon MPoPAEneL kaAUtepa tnv eniluon tng afefaldtntag.

- OL EKTLUNOELG Ttou yivovTal avadoplkd e TOV EAEYXO TWV AOYLOTIKWVY XELPLORWY amd TIG GopoAoyKEG apxEg Oa
nipémnel va Baacifovrtal oto OtL oL popoloyikeG apxEg Ba e€etdcouv pHdvo ta Tood tou £xouv Sikaiwpa va eetdoouv
Kall oto OtL Ba €xouv AR PN YVWaon TG OXETIKNAG TTAnpoddpnong otav Slevepyoulv Tov EAsy)o.

- Ma tov mpoadloplopd tou dopoloyntéou kEpSoug (popoloyikig Inuiag), Twv dopoloyikwy BACEWY, TWV pn
xpnoiuomnotnBetowv dpopoAoylkwy {NULwy, TWV 1N XPNOLULOTIONOEVTWY TILOTWTIKWY GOpwV Kol Twv GOopoAoyLKWV
CUVTEAECTWV N OLKOVOLKA ovtotnta Ba mpémet va AdBel umodn tng to mdéoo mbavo eival ol popoAoyLKEG apXEG Va
anobdexBouv tnv aBepatdtnta oTo XEPLOKO Tou hoOpou.

Ol EKTIUAOELG TNG OLKOVOMLKNG ovtotntag Ba mpenel va emavafloloyolvtal otav Aapfdavouv xwpa oAAayEG ota
YEYOVOTA Kal 0TLG ouvOnkeg kabBwg kat otav véa Anpoddpnon kabiotatal Stabéoiun.

H uloB£tnon tng avwtépw Alepunvelag 6ev elye EMIMTWON OTLC OLKOVOULKEG KATAOTACELG TNG ETalpeiag.

EKTOC Twv MpOoTUNWV ou avadpEpBnkav avwtépw, N Eupwnaikn Evwon €XeL ULOBETNOEL TLG KATWTEPW TPOTIOTIOLHOELS
TMPOTUTIWV TWV ONMolwv n edapuoyn €lval UTIOXPEWTLKN YL XPNOELS Ue Evapén Heta tnv 1.1.2020 kot Sev €xouv
edpappootel mpowpa anod tnv Etatpeia.

e Tpornomoinon tou AleBvoug Mpotunmou Xpnuatootkovouikrg NMAnpodopnong 9 «XpnUoToOLKOVOULKA LETOY, TOU
AeOvoug NoylotikoU Mpotumou 39 «XpnUATOOLKOVOULKA HEoa: Avayvwplon Kol omotipnon» Kal tou AteBvoug
Mpotunou Xpnuatootkovoutkrg MAnpodopnong 7 «XpnatoolKoVouLKA Héoa: M'VWOoTomolnoelg»: MetappuBuion
TwVv emLtokiwv avadopdg.

loxueL yla xpnoelg pe évapén amno 1.1.2020

Tnv 26.9.2019 to ZupBoUAlo Twv AleBvwv Aoylotikwy Mpotinwv e€€dwoe tpononoinon ota A.M.X.A. 9, AAN 39 kat
A.MX.A. 7 cUpdwva Pe TNV omola TapEXOVTAL TPOOWPLVEC EEALPETELG ATO TNV EPOPUOYH CUYKEKPLUEVWY SlaTaéewv
NG AOYLOTIKNG avTtlotadbulong oto mAaiolo ¢ edapuoyng TG UETOPPUBULONG Tou emitokiou avadopds (Interest
rate benchmark reform). Z0pdwva pe tig e€apéoelg auTtég, oL etalpieg mou epapudlouV TIC OXETIKEG SLATAEELG UTTO-
poUV va UTtoBETOUV OTL TO EMITOKLO avadopdg dev Ba aAldfel wg anotédeopua epapuoyng TG LeTapplOULONG TOU
emutokiov avadopdc. O efalpéaelg adopolv TNV edapuoyn Twv akoAouBwv Statdtewv:

- Tnv anaitnon nept moA vPnAng mbavotntog ekMARPWonNG 6cov adopd AVTIOTABUIOELS TAUELAKWY POWY,
- Tnv afloAdynon NG OLKOVOULKAG OXEONG QVAECO OTO AVTLOTAOUL{OUEVO OTOLXE(O KOl TO PECO AVTLOTABOUL-
ong,
- Tov npoodLloplopod eVOG CUCTATIKOU EVOG OTOLXELOU WG AVTLOTOOULOUEVOU OToLXElOU.
H avwtépw tpomormnoinon dev £xel epapuoyr OTIC OLKOVOULKEG KATOOTAOELG TNC ETalpelag.

e Tpornonoinon tou AeBvoug NoylotikoU MNpotumou 1 «Mapoucioon Okovoplkwy Kataotdoswv» Kat tou Ale-
Ovoug NoyLotikoU NPotUmou 8 «AOYLOTLKEG TTOALTLKEG, METABOAEG TWV AOYLOTIKWY EKTIUACEWY KoL AdBn»: Oplopog
onuoavtikotntag (Kavoviouog 2019/2104/29.11.2019)

loyVel yla xproeLg pe évapén amnd 1.1.2020
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Tnv 31.10.2018 to ZupBoUALo Twv AleBvwv Aoylotikwy MpotUTwy oto MAaiolo TNG MPWTOBOUALOG YVWOTOTOLCEWV
e&€bwoe tpomomotroelg oto A.A.M. 1 kat A.A.M. 8 WoTe va eVOPUOVIOEL TOV OPLOKO TNG ONUOVTIKOTNTAG O OAA TaL
T(POTUTIA KAl VAL ATOCadNVICEL OPLOUEVA ONLELD TOU OPLOUOU.

O véog opLopog poPAEmeL OTL pia mAnpodopia elval oNUAVIIKY €AV TO YEYOVOG TNG TAPAAELdNG, umokpuyPng n
avakplBouc yvwaotomnoinong t¢ evAoya Ba avapevotay va eMNPeACEL TG amodAoEL TTOU oL KUPLOL XPHOTEG TWV
OLKOVOULKWY KATOOTACEWV Adppdvouv BACEL QUTWV TWV KATOOTACEWV. Ol TPOTIOMOLAOELG TepAapUPavouv
apadelyota MEPLOTACEWY TIOU evEEXETOL va 08nyroouv otny amokpuPn onuavtlkig mAnpodopiac. Eniong, to
JupBOUALO TpOTOTIOiNGE TOV OPLOWO TNG CNUAVTIKOTNTAC 0To Evvololoyiko MAaiolo (Conceptual Framework) wote
VO TOV EVOPUOVIOEL e TO VEO 0pLopo cUudwva pe ta AA.M. 1 kat A.A.M.8.

H Etaupeia e€etalel tnv enimtwon mou Ba emudEpeL n ULOBETNON TNG AVWTEPW TPOTIOTIOLNGNG OTLG OLKOVOULKEG TNG
KOTAOTAOELG.

Emtiong, to ZupPouAlo Twv AteBvwv AoyloTikwy MNpotinwyv €Xel kSWOEL TA KATWTEPW TIPOTUTIO KOl TPOTIOTIOLAOELG
TPOTUTIWV Ta omoia OpwG Sev €xouv uloBetnBel akdun amd tnv Eupwrmaiky Evwon kot dev €xouv edpappootel
npowpa arnd tnv Etatpeia.

e Tpomomnoinon tou AeBvoulg Mpotumou Xpnuatootkovopikng MAnpodopnong 3 «Zuvevwoelg Emuxelpnoswv»:
Oplopog emxeipnong
loyVel yLa xproeLs pe évapén anod 1.1.2020

Tnv 22.10.2018 to TupPoulAlo twv AteBvwyv Aoylotikwy Mpotunwy e€£dwoe tpomomnoinon oto A.M.X.A. 3 pe otoxo
Vo OVTLUETWTTLOTOUV SUOKOAiEG Tou TpokUTITOUV OTav pia ovtotnta mpoadlopilel edv améktnoe pia enyeipnon n
pila opada otolxeiwv evepyntikol. Me TIG Tpomomolnoelg amocadnvilovtal oL mpolinoBEcelg mou mpemnel kat’
e\AxLoTOoV va TAnpouvTol WOTE va €Xel amoktnBel emiyeipnon, adatpeital n afloAdoynon tg Lkavotntag Tou
CUMUETEXOVTA OTNV Oyopd VO QVILKATOOTHOEL €AAeimovia Hépn, oploBeteital o OPLOMOG TNG TMAPAYWYNC,
npootiBevtal odnyieg yla tnv afloAdynon Tou Katd MOco Hia amoktwuevn Sladikaoia eival ouclaoTIK Kot
€LOAyETAL Uio TTPOALPETIKN AOKNON GUYKEVTPWONG eUAOYNG aflag e eVOEIKTIKA apadeiypata.

H Etalpeia efetalel T1¢ eMUMTWOEL TTOU Ba €XEL N ULOBETNON TNG AVWTEPW TPOTOTIOLNONG OTL OLKOVOWULKEG TNG
KOTOOTAOELC.

e Tpomnonoinon tou AleBvoulg Mpotimou Xpnuatoowkovoulkng MAnpoddpnong 10 «Evomolnpuéveg OLKOVOULKEG
Kataotdoelc» kot tou AteBvolg Aoylotikol Mpotimou 28 «EmevdUoelg 0 ouyyeVEIC Kol Kowvompaieg»: Suvaiia-
yn nwAnong n eL.odopdg HeTaf Tou MeVEUTH Kal TNG cUYYeVoU¢ Etalpeiag i kowvompadiog

Huepounvia UToXPeWTIKN G epapproyng: Asv €xeL akoua kaboplotel

Tnv 11.9.2014, t0 ZupPoUALo Twv AteBvwv AoyloTikwy Mpotunwv e€€dwaoe Tpomomnotioslg ota A.M.X.A. 10 kot A.A.M.
28 pe okomd va amocodnVioel TO AOYLOTIKO XELPLOMO piag cuvallayng mwAnong f €0dpopdg oToleiwv Tou
gvepynTIkoU TNC UNTPLKAG ETalpeiag oe ouyyevn 1 kowormpadia tng Kal to avtiotpodo. Eldikdtepa, to A.M.X.A. 10
Tpormornolntnke £€t0l Wote va kabiotatal cadEg OTL, O TEPIMTWON TOU WG ANMOTEAECUA Hiag cuvaAAayng He pia
ouyyevn n kowomnpatia, pia Etalpeia xaoel tov €éAeyxo €ni Buyatplkig Tng, N omola dev cuVLOTA «EMLXElpnon» Baoel
tou A.N.X.A. 3, Ba avayvwploel ota amoteAECUATA TNG LOVO EKELVO TO PEPOG TOU KEPSOUG N TNG {Nplag ou oxeTileTal
LUE TO TTOOOOTO GUUUETOXNG TWV TPLTWV 0T CUyyevh 1) otnv Kowormpagia. To umdlouto UEPOC Tou KEPSOUG TNG
ocuvalayng Ba amoAsipetol Pe TO AOYLOTIKO UTOAOUTO TNG OCUMUETOXNG OTN CUYYEVH I otnv Kowormpagia.
ErunpooBeta, v o emevluTAC Slatnpel MOCOOTO CUUUETOXNG TNV pwnV Buyatpikr, £T0L WOTE AUTH va Bewpeltat
TAEOV GUYYEVNG 1 Kowvompackia, To KEPSOG N N {NHLa amo TNV €K VEOU AmOTIUNoN TNG CUMUETOXNAG avayvwpiletal ota
anoteAéopata povo oto Babuo nmou adopd To MOCOOTO CUUHUETOXNG TwV AWV enevéutwy. To untdAouto oco Tou
KEPSOUG amaleidetal e TO AOYLOTIKO UTIOAOLTTO TNC GUHEETOXN G OTNV TIPWNV BuyaTpLKn.

Avtiotolya, oto A.A.M. 28 éylvav PocBnKeC yla va amocadnvioTel OTL N YEPLKN avayvwplon kEpdoug f nuiag ota
anoteAéopata Tou emevdutr Ba AapuPBAavel xwpa Lovo Av Ta TwAnBévta otolxeia otn ouyyevr f otnv Kowomnpatia
Sev MAnpoUV ToV 0pLOUO TNG «ETXElPNONG». 2€ avtiBetn nepintwon Ba avayvwpiletal To cuvoAikd kEpdog n Inuia
OTO OMOTEAEGUATO TOU EMEVOUTH.
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Tnv 17.12.2015 10 ZupBoUAlo Twv AteBvwv AoyloTikwy MPoTUnwyV KATAPYNCE TNV NUEPOUNVIO UTIOXPEWTLKAG
edapuoyng NG avwtépw TPOTOMoinong mou eixe apxlkd mpoodlopioel. H véa nuepopnvia UMOXPEWTLKAG
edapuoyng Ba mpoobloplotel o€ peTOyEVECTEPN NUEPOUNViA amod to ZupPBoUAlo Ttwv AleBvwv AoyLoTKwV
Mpotunwyv adou AGBeL UTIOYN TOU T ATIOTEAECHOTA TOU €PYOU TIOU €KTIOVEL yLa TN AoyLloTikn ThG neBddou tng
kaBapng B¢onc.

e AeBvég Mpotuno Xpnuatooilkovoprkig NMAnpodopnong 14: «AvaBarlopevol Aoyaplacpoi untd kabeotwg pub-

HLonG»
loyVel yla xproeLg ue évapén amnod 1.1.2016.

Tnv 30.1.2014, to ZupBoUALo twv AteBvwv Aoylotikwy Mpotunwy e€€dwoe to A.M.X.A. 14. To véo npOTUTIO, TTOU €XEL
TIPOCWPLVO XAPAKTAPA, TIPAYUATEVETAL TO AOYLOTIKO XELPLOUO KO TLG YVWOTOTOLCELG TIOU OUMALTOUVTAL YLd TOUG
avaBariopevoug Aoyaplaopoug uno kabeotwg puBULONG, N TAPNOCN KAl avayvwplon Twv onolwv mpofAEneTal and
TIG TOTIKEG vopoBeoieg otav pia Etalpeia mapéxel mpoiovra i umMnpecieg twv omoiwv n tun pubuiletal and
KATIOLOV KOVOVLOTLKO dopéa. To mpotuto €xel edhapuUoyn KAtd TV MPWTn uloBétnon twv AeBvwv AoyLoTIKwv
MpoTUMWV Kol HOVOo yLa TLG OVTOTNTES Ttou Slevepyolv Spactnpldtnteg mou pubuilovral amo kamolo dopéa Kal mou
clUudwWVA HE TO TPONYOUUEVA AOYLOTIKA TIPOTUTIAL avayvwpL{ov Toug eV AOyw AoyaplacolC OTLC OLKOVOULKEG TOUG
Kataotaoels. To A.N.X.A. 14 napéxel, kat e€aipeaon, oTLG ovidTNTEG QUTEG T SuvaTtoTnTa va kKedpaAalomolouv avtl
va £080TOLOUV T OXETIKA KOVSUALQL.

InUelwveTal Mws n Eupwnaikr Evwon anodAacloe va Ny MPoxwperoeL otnv UloBETnon tou ev AOyw TpoTUmou
QVOPEVOVTAG TNV £KSOON TOU OPLOTIKOU TTPOTUTIOU.

To avwTtépw TPOTUTIO eV £XEL EPAPUOYH OTLG OLKOVOULKEG KATOOTACELG TNG ETatpeiag.

e AleBvég Npotumo Xpnpatootkovoutkig MAnpodopnong 17 «Acdaliotripla TupBolata»
loxUel yLa xpnoelg pe evapén amo 1.1.2021

Tnv 18.5.2017 to ZupBouAto twv AleBvwv AoyloTikwy Mpotunwy e£€dwoe to A.M.X.A. 17 to onolo avtikadlotd to
ANX.A. 4 «Acpohotipla ZupPoraiar. Ze avtiBeon pe to A.M.X.A. 4, To V€O TMPOTUTIO €lOAyEL piol oUVETH
pebobdoloyia amotipnong twv acdaiiotnpiwv cupPolaiwv. OL KupLotepeg apxéG tou A.MMX.A. 7 elval ot
0KOAOUOEG:

Mia Etatpeia:

e mpocblopilel wg aodpaAlotipla cupBoArata TIG CUMPBACELG EKEIVEG LE TIC OTOLEG N OLKOVOWULKIN OovIioTnTa
QIMOGEXETAL ONUAVTIKO aodaALloTkO Kivbuvo amd aAlo pépog (tov avtioupBaiAopevo) cupdwvwvtag va
armolNULWOEL TOV aVTLOUUPBAAAOUEVO €AV VO CUYKEKPLUEVO aBERALO LEAAOVTLKO CUUPBAV EMNPEATEL APVNTIKA
Tov avtloupPBarlopevo,

o Slaxwpllel OUYKEKPLUEVA EVOWMOTWHEVA TOPAYwWYd, OLAKPLTA EMeVOUTIKA OTolxela Kol SLopOPETIKEG
UTIOXPEWOELG amodoong and Ta acdhailotrpla cupBoiala,

o  Slaxwpilel T cupPaocelg og opadeg mou Ba avayvwplost Kal Ba amoTIUAOEL,
* avayvwpLleL KL amoTLUA TG OpASeC Twv aodaAloTnpiwv cupBoiaiwyv pe Baon:

i. MLO avOoITPOoOpUOCHEVN WG TTPOG ToV Kivouvo mapovoa agia Twv HEANOVTIKWY TOUELOKWY POWV (TAUELAKES
POEC EKTIAPWONG) TIOU EVOWHATWVEL OAEG TIG Slabéaipeg MANPodopleq OXETIKA HE TIG TOUELOKEG POEG
EKTIAPWONG UE TPOTIO TIOU GUVASEL HE TIG apaTnProLLeg MAnpodopieg NG ayopdg, MAéov (edv autr n
afla eival Lo umoxpéwon) R Lelov (av n a&la autr elval meploucLako oToLxelo)

ii. éva mood mou aviutpoowrevel To PN dedouAeupévo kKEPSOC oTNV opada Twv cupPacewv (To cupBatiko

TeplBwpPLO TTAPOXA G UTINPESLWY),

e avayvwpilel to kEpSog amod pla opada achaAlotnpiwv cupBolaiwv Katd tn SLApKeLa TNG TTEPLOSOU TIOU N
OLKOVOLKA ovtotnta mapéxel acdallotiky KAALPN Kal KoBwG N OLKOVOULKI) OVTOTNTA OmodecpeVETAL A0
tov kivbuvo. Eav pia opdda cuppolaiwy eival i kabiotatat InuLoyovoc, n ovidotnta avayvwpllel apéowe t
{nuia,

20



QIVOS-WE CREATE CUSTOMER LOYALTY EMMOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.

Q \ / Q S OLKOVOULKEG KATAOTAOELG TNG 31" AekepPpiov 2019

WE CREATE CUSTOMER LOYALTY

* tapoucLalel Eexwplotd ta £€c0oda and aodalloTikég epyacieg, ta ££06a A0PAALOTIKWY UTINPECLWV KAl T
€ocoba ) €€oda xpnuatoddtnong tng achaALong Kot

* yWwoTomoLel TANPodOPLEG TIOU ETUTPENMOUV OTOUC XPHOTEG TWV OLKOVOULKWY KOTAOTACEWY VA EKTLUCOUV TNV
enidpaon mou €xouv oL cUUPAOELS Tou epmtintouv oto mebio edpappoyng tou A.M.X.A. 17 0TNV OLKOVOWLKN
B€on, oTN XPNHATOOLKOVOLKI amOd00n Kol OTLG TOUELOKEG POEC TNG.

Ynuewwvetal, eniong, mwg tov Noéupplo tou 2018 to TupPBouAlo Twv AteBvwv AoyloTikwy MpoTtUnmwy MPOTELVE
N HeTaBeon TNC NUEPOUNVIAC UTIOXPEWTLKAC EPapOYNE TOU VEOU potUTou tnv 1.1.2022.

To avwtépw TPOTUTIO SeV €XEL EPAPLOYT] OTLG OLKOVOULKEG KATAOTAOELG TNG ETatpeiag.

e Tpomnonoinon tou AeBvolg Aoylotikou Mpotimou 1 «Mapouciaon Owkovoulkwyv Kataotdoswv»: Tagvounon
UTIOXPEWOEWV O BPaxumpOBeopE KOl LAKPOTIPOBECUES
loyVel yla xproeLg pe évapén amnod 1.1.2022

Tnv 23.1.2020 10 ZupPouito Twv AteBvwv Aoylotikwv Mpotinwyv e€€dwaoe tpomomnoinon oto A.A.M. 1 avadopikd pe
™V Ta§lvopunon Twv UTIOXPEWOEWVY OE BpaxunpoBeopeg Kal pakpompoBeoueg. ELSIkOTEpPA N Tpomonoinon:

-Anocadnvioe OTL ylo TNV TaflvOUNon HLOG UTIOXPEWGONG O PpaxumpoBeoun 1 HoakpompoBeoun Ba mpémel va
Aappavovtat umodn oL cuVBNKeC TouU LoXUOUV KATA TNV NEPOUNVIA TOU LOOAOYLOUOU.

-Anocadrviocs otL oL TPpoadokieg TNG Aloiknong yLla Ta YEyovOTO TTOU AVAUEVETAL VA UPBOUV HETA TNV hUEPOUNnVia
ToU LoohoylopoU Sev Ba mpénel va Aappdavovtat umoyn.

-ALEUKPIVLOE TIC TEPUTTWOELC TTOU CUVLOTOUV TAKTOTIOLN O TG UTTOXPEWONG.

H Etalpeia e€etdlel Tig emmtwoelg mou Ba €xelL n VLOBETNON TNG OVWTEPW TPOTIOMOINGONG OTLG OLKOVOULKEG TNG KO-
TOOTAOELC.

3. Nepidnyn BACKWV AOYLOTIKWV QLPXWV
3.1 Metatponi {EVWV VOULOHATWY

To voulopa Asttoupylag kat mapouoiaong tng Etatpeiag eival To eupw. OL cuvaAlayEg oe AANQ VOULOMOTA ETOTPE-
TIOVTAL O€ EVPW WE TIC CUVOAAQYUOTIKEG LOOTLUIEG TTOU NTAV O LOYXU KOTA TNV NUepOoUNnVia Twv cuvaAlhaywyv. Katd
TNV NUEPOUNVia oUVTAENG TWV OLKOVOULKWY KATAOTACEWY, TA VOULOUATIKA OTOLYEla TOU EVEPYNTIKOU Kol TadnTikou
Tou eival ekbpaocpéva oe GAAA VouiopaTa TPOCAPUOloVTaL WOTE VA OVTOVAKAOUV TLG TPEXOUOEC CUVAAAQYLOTIKEG
LOOTLULEG.

To k€PN Kal oL {NULEG TTOU TIPOKUTITOUV Ao TNV ATMOTLUNOoN TEAOUG XPOEWC VOULOUATIKWY OTOLXElwV Ot EEva voui-
OMOTA OTELKOVI{OVTaL OTNV KOTAOTOON amoTEAECUATWY. Ta KEPSN 1] {nUieg TTou MPOKUTTOUV amd CUVAANQYEG ameL-
KovilovTal emionG oTNV KOTAOTAGCH OMOTEAECUATWV.

3.2 Avayvwplon e608wv Kot 06wV

Ecoba: Ta é008a avayvwpilovtal oto Babud mou eival mbavod Ot Ta olkovoulkd odEAn Ba elopeloouv otnv Etat-
pela KL TA OXETIKA TTOOA UIOPOUV Vo HETPNBoUV aflomiota. Ta MapaKATW CUYKEKPLUEVA KPLTHPLA avayvwplong Ba
TPENEL EMLONC VA LKOWOTIOLOUVTAL KATA TNV avVayvwpeLon Tou €0080u.

NwAnon ayaBwv

Ta £006a amnod tnv nwAnon ayabwv, HeTA TNV adaipeon Twv EKMTWOEWV T{POoU, KIVATPWV MWANCEWV Kal TOU avalo-
youvtog ®opou MpootiBéuevng Aflag (DMA), avayvwpllovial 0Tav LETadPEPOVTAL OTOV OYyOPAOTH OL ONUAVTLKOL Kiv-
Suvol kat Ta 0dEAN TIOU ATOPPEOULV Ao TNV LELOKTNGla TV ayabwv.

‘Eooba and pepioyata
Ta pepiopata Aoyilovtal wg €écoda otav Bepedlwvetal to Sikaiwpa lompalnc Touc (nuepounvia €ykpLong Toug amo
TIG MeVIKEG ZUVEAEVOELG TWV ETALPLWVY).

‘Eooda amnd tokoug
Ta £006a TOKWV avayvwpilovtal pe Baon tn Aoylotikn apxr tou de8ouleupévou.
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‘Eooda and mapoxn UnnpecLwv
Ta €006a Ao MAPOXH UTNPECLWV KOTAXWPOUVTAL OTO AmoTteAéopata He BAon Tnv apxn Tou §eSouAeupévou (Katd
TO XPOVO TOU TIAPAOXEONKOV OL OXETIKEG UTNPETLEC).

‘Eooda amd KPATLKEC EMYXOPNYNOELS
Ta £006a Ao KPATIKEG ETLXOPNYNOELG KATaXWPOUVTaAL 6Ttav N avaloyoloa oty emixopriynon Samavn €xeL mpoyua-
tomounOel.

‘E€oba:

Ta €€0da avayvwpilovtal ota anotehécpata oe dedouleupévn Baon. OL TANPWUEG TTOU TPAYUATOMOLOUVTAL yla
AELTOUPYIKEG UIoBWoELS peTadEpovTal ota anmoteAéopata we £€oda, Katd to xpdvo xpnong tou pwobiov. Ta £€oda
armno tokoug avayvwpilovtal oe SeSouleupévn Baon.

3.3 'AulAa MEPLOUCLAKA OTOLXELL

Ta AUAQ TIEPLOUCLAKA OTOLXELO ATTOTEAOUVTAL ATOKAELOTIKA atd Skalwuata mou €xouv KataBAnBel yia tn pokpo-
Xpovia xprion akwntwv. H andoBeor toug Silevepyeital pe tn otabepn uéBoSo PBAoEL TNG EKTILWUEVNG WHEALUNG
{wng Toug, n omola €xeL oplotel lon pog tn didpkela tng picbwonc.

3.4 1810XpNOLLOTIOLOUEVO EVOWILOLTO TIAYLA TIEPLOUCLOKA CTOLXELOL

Ta 1610XPNOLUOTIOLOUEVA TIAYLO TIEPLOUGLAKA OTOLXEl TNG ETapeiag QmoTIHWVTAL OTO LOTOPLKO KOGTOG WEIOV TIG
CWPEVUEVEC AMOOBETELG KaL TIC TUXOV TPOoBAEPELG amopElWON G TOUG.

To LoTopLKO KOOTOC TEPAAUBAVEL OAEG TIC GUECA ETLPPLITEEG SATIAVEC VIO TNV ATTOKTNON TWV OTOLKElWV.

OL peTayeveoTePeg SAMAVES KATAXWPOUVTAL O EMAUENCN TNG AOYLOTIKNG alag TWV EVOWUATWY Ttaylwv 1 wg Eexw-
PLOTO TIAYLO HOVoV edv eivat BavO OTL Ta LEANOVTIKA OoLKoVOpLKA odEAn Tou Ba elopevcouv otnv Etalpeia kal To
KOOTOG TOUG UTOPEL va eMLUeTPn Ol a&lomiota.

OL ETILOKEVEG KOL CUVTNPHOELG KOTaXwpoULVTaL ota £€€06a TNG XPHOoNG KOTA TNV OMoia PayaTonolouvToL. INUavtL-
KEC BeATLwoelg KedpalaLomoloUvTal 0To KOOTOC TWV avIioToLlXwV Maylwv ePpOcoV QUTEC MPOcaUEAVOUV TNV WHEALUN
{wn, au€avouv TV LKOVOTNTA TAPAYWYNE 1 BEATLWVOUV TNV AMOSOTIKOTNTA TWV AVIIOTO LYWV Tayiwv.

Ta 5loXpNoLOToOUEVA TIAYLA TIEPLOUCLOKA oTolxela Staypadovtal Katd tnv mwAnon r TNV andcupor] Toug, Ka-
Bwg KaL 0Tav 6EV AVOUEVOVTAL TIEPALTEPW OLKOVOULKA 0dEAN amo tn cuvexl{Oevn Xpron Toug. Ta KEPSN 1 oL TNULEC
TIOU TPOKUTTOUV amod Tn Slaypadn evog mayiou meplapfavovial ota anmoTeAEoUATA TG XPHONG KATA TV omoia
Slaypdadetal To eV Adyw Maylo.

OL anooBéoelg untohoyilovtal Bacel TnG otabepng PeBOSOU e CUVTEAECTEG OL OmoioL TPooeyyL{ouV TIG OXETIKEC W-
dEMEC Slapkeleg (WG TWV OXETIKWY Ttayiwv.

To MooooTd mou xpnotpomnotnénkav eivat Ta akoAouba:
EruumAa & Aoundg E¢omAlopog 10%
HAektpovikog EomAlopndg  25%
Software 25%

H unoAewupatik afia kot N whEALUN {wh TV EVOWUATWY TaYlwv UTIOKELTAL O EMAVEEETAON Kol TPOCOPUOlETAL
avaAoya, TouAdxLotov oTo TEAog kaBe xprong.

Ma 6Aa ta amooBEoipa evowpota mayLla otolyeia tng Etalpeiog n umoAslppatikn agia ekTUnOnKe wg aohuavn.

H AoyLlotikr a&ila evog maylou oToLElOU HELWVETAL OTNV AVOKTNOLUN afla Tou, Otav n AoyLoTikr Tou afia untepPaivel
TNV EKTILWHEVN avakThoun atia tou.

To kEpSOG 1 {NULA TTOU TIPOKUTTTEL Ao ThV MWANGN evog mayiou mpoodlopiletal we n Stadopd petaf TOU TIUAUATOG
TIoU AaBAveTaL KATA TNV TTWANGN KAl TNG AOYLOTIKAG aflog Tou mayiou, LETA TNV adaipeon Tuxov e€66wv mou €xouv
AECN OXEON WE TO TIAYLO, KAL KATAXWPELTOL TNV KATAoTAoN GUVOALKWY E6O8WV.
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3.5 Anopeiwon aiog MEPLOUCLOKWY CTOLXELWV

Ot AoyLoTikeéG afleg Twv mayiwv oTolelwv Tou EVEPYNTIKOU €AEYXOVTAL YLA OKOTIOUG QIMOKELWONG OTAV YEYOVOTA 1
oAAayEG oTig ouvBnkeg umtoSnAwvouv OTL n AoyLotikn ala pmopel va pnv sival avaktrowtn. Otav n Aoylotikn agia
KATIOLOU TIEPLOUGLAKOU OTOLXELOU UTIEPPALVEL TO AVAKTNOLUO OGO TOU, N avtiotown {nuia amopelwong tou Kata-
XWpPELTaL oTNV Katdotacn anoteAeopdtwy. H avaktiowun afio mpoodlopiletal wg n peyaliutepn afia petafd tng
kaBapr¢ TLung mwAnong kat tng afiog xprosws. Kabapn tun mwAnong evog meploucLlakol oTolxeiou eival to moco
Tou pmopel va AndBel amd tv mwAnon tou ota mAaiola pag apdotepoBapolc cuvallaynig otnv omoia ta pépn
£€XouV TANPN yVWaon Kal TPooxXwpeouV OlKELOBEAWC, UETA TNV adaipeon kaOe mpdobetou dpecou kKOoToug Slabeong
TOU TIEPLOUOLOKOU oTolxelou, evw agla xprong evog meplouctakol otolxeiov eival n kabapn mapovoa afia twv -
KTULWUEVWVY LEAAOVTIKWY TOHELOKWY POWV TIOU AVOUEVETAL VA TIpAYLOTOonBouv amo tn CUVEXH XPHon Tou oToL-
xelou kat and tnv mpocodo mou avapévetal va pokUPEL amo tn SLABeor Tou 0To TEAOG TN EKTILWUEVNG WDEALUNG
{wng Tou. MNa Toug okomoug MPoaSLopLopoU TNG ANMOUEIWONG, TA OTOLXELO TOU €VEPYNTIKOU opadomololvTal OTo Xo-
MNAOTEPO Minedo yLa To OMOL0 OL TAUELAKEG POEG SUVATOL VO OVALYVWPLOTOUV EEXWPLOTA.

3.6 Anobipata

Ta amofépata amoTWVTaL oTn XapnAotepn T petafl kdotoug Kat kabapng peuotomolnoung agiag. To KOOTOG
Twv aroBepdtwy kabopiletal pue Baon to pEco oTtabuLko KOOTOC.

H kaBapr peuotonowjolun afla elval n EKTLLWUEVN TLUN TWANONG 0TNV KAvoVvikh Aettoupyia tng Etatpeiag peiov ta
EKTLILWLEVA KOOTN yLA TNV OAOKARPWOH TOUG KAl TA EKTLLWEVA avayKoia KOOTN yLa TNV MWANCH TOUG.

3.7 XpNHOTOOLKOVOULKA oToLXEiat EVEPYNTIKOU Kol YTIOXPEWCEWY

H Etaipeia avayvwpllel Ta XpnIOTOOIKOVOULKA LECO WG OTOLXELQ EVEPYNTIKOU N UTIOXPEWOEWV edocov Kabiotatatl
OVTIOUMUPBAAAOUEVO PHEPOC TIOU ATIOKTA SiKalwHATA 1 avoAdUPBAVEL UTIOXPEWOELG BACEL TWV CUUBATIKWY OpWV TOU
XPNUATOOLKOVOULKOU PECOU. Katd Tnv apxlkr avoyvwplon Ta XPNHOTOOLKOVOULKA OTOLXELO EVEPYNTIKOU KAl UTO-
XPEWOEWVY ATOTLUWVTAL OTNV €VAOYN afla TouC. TNV MEPUMTWON TWV XPNHUATOOLKOVOULKWY LECWVY TIoU SEV ATOTIUW-
vtal otnv gvAoyn afla HEow TNG KOTAOTACNG AMOTEAECUATWY, N afla KATd TNV opXLK OvVayvwpeLon TIPOCAUEAVETaL
ME Ta €€06a oUVAANAYWY KoL LELWVETOL UE T €006 KaL TLG TIPOUNBOELEG TTOU OXETI{OVTAL AUESA [E TNV QMOKTNON 1
T dnuoupyia Toug.

Ta XPNUATOOLKOVOULKA OTOLXELD EVEPYNTIKOU KOl UTIOXPEWOEWV TNG ETatpeiag adopouv, Ta Tapelakd Stabéoipa Kat
Looduvapa, Aolmd KUKAOPOPOoUVTa MEPLOUCLAKA OTOLXELD , EUTIOPLIKEG KAl AOLTIEG UTIOXPEWOELG KOBWE KAl UTIOXPEW-
OELG yla davela.

Mapaywya gival Ta XpnUATOOIKOVOULKA LEoa Ta omoia otnv evapén Toug £xouv cuvnBwg ke N Undevikn aia, n
orola otn ocuvéxela HeTaBANAETOL avAAoya LE TN UETABOAN TIOU ONUELWVETAL O KATIOLO UTIOKEILEVO OTOLXELO E TO
omolo ouvbdéovtal (ouvarlaypa, emitokia, Ssiktn 1 aAAn petafAntn). Otav To mapdywyo amoktd Betikr afia, ava-
yvwpiletal wg otolyelo Tou evepyntikoU, evw avtiBeta, dtav amokTd apvntikn afia, avayvwplletal wg oTolxelo Twv
UTIOXPEWOEWVY. Ta TApAywya XPNOLULOTOLOUVTAL E(TE ylo 0KOTIOUG avTLOTABULONG, €lTE ylo oKOToUG EUMOpPLKoUG. H
Etalpeia Sev Slabétel mapdywya KATA TO TEAOG TNG KAELOUEVNG XPHoNG Kot Sev epapuolel AOyLOTIKN avTLOTABULONG.

OL AOLTTEG OLKOVOULKEG amaltioels tng Etatpeiag mou adopoulv Tig Tpanellkég KaTtab£oelg Kal Ta Aoutd KukAopopou-
VIO TIEPLOUCLOKA OTOLXELD TaflvOooUVTaL OTO XOPTOGUAAKLO TWV XPNUOTOOLKOVOULIKWY LECWVY TIOU QIOTLULWVTOL OTO
ovVamooBeoTo KOOTOC KABWG: EVTOOOOVTOL OE EMLXELPNOLAKO LOVIEAO TO OTIOLO €XEL WG OTOXO TN SLOKPATNGON TPOKEL-
MUEVOU va eloipaxBouv oL CUUBATIKEG TAPELAKESG TOUG POEC, Kal oL cupBatikol 6pol mou Ta Stémouv poPAEmnouy a-
TIOKAELOTIKA TOUELAKEG POEC Kedalaiou Kal Tokou emi Tou avetdodAntou kedahaiou, oL onoieg Oa MpEmeL va Kata-
BAnBouv oe cuykekpléveg nuepopnvieg (Solely Payments of Principal and Interest- SPPI).

Ta Aownd kukhodopoUvta TeEPLOUCLOKA oTolxeia meplhAapBavouv Kupiwg mpokataBoAEG Kal AOLTEG ATALTHOELS TNG
Etalpeiag, oL omoieg gival cuvnBw Apeoa amaltnTEG KAl WE K TOUTOU &V EVOWUATWVOVTAL € QUTEC apoLpn yla to
TEPACO Tou Xpovou (time value).

H Etatpeia epopudlet tnv amAomnolnpuévn npocyyilon tou AMXM 9 yla Tov UTIOAOYLOMO TWV OVAUEVOUEVWY TILOTWTL-
KWV {Nulwyv, cupdpwva He tnv omoia, n MpoPAedn {NUIOC EMUETPATOL TTAVTOTE OE TOCO (00 UE TG AVOUEVOUEVEG
TUOTWTIKEG {nuieg kaB' OAn tn ddpkela Lwng omwe npoBAEnetal anod to AMXN 9.
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Mo to tapelakd Sltabéoia mou ThpolvTaL OE TILOTWTIKA WOpupata n Etalpeia, og kABe nuepopnvia ouvtagng olko-
VOULKWV KATOOTACEWY, avayvwpilel mpoPAedn yla TIq avapevopeves {npieg motwtikol Kvduvou. H ev Aoyw mpod-
BAedn Baoiletal otig avapevopeveg {npieg motwtikol Kwvduvou mou oxetifovtal pe Tnv mbavotnta abeTnoew(
EVTOC TWV EMOMEVWY SWEEKA UNVWVY, EKTOG EAV EXEL UTIAPEEL CNUOVTLIKA aUENON TOU TILOTWTLKOU KvdUvou amo tnv
OPXLKA avayvwpLon TIEPUITTWON OTNV OTol0 Ol AVOUEVOUEVEG {NLEG TILOTWTIKOU KIvSUvVou avayvwpilovtal yla 6An t
Slapkela tng Lwng Tou pécou. Emiong, €dv To XPNUATOOLKOVOULKO OTOLXELO TOU eVEPYNTIKOU EUTIMTEL OTOV OPLOUO
TWV ATMOUELWHEVWY KATA TNV ApPXLKA ovayvwplon XPNUATOOLKOVOUIKWY Hécowv (Purchased or Originated Credit-
Impaired - POCI), avayvwpiletal mpoBAedn AMOUELWOEWS (ON UE TIC AVOUEVOUEVEG TILOTWTLKEG {NILEG YLOL TN GUVOAL-
K SLdpkeLa Tng {wng Tou.

Ol analtioeLlg KOTA TLOTWTIKWY LWOPUUATWY KOL TA OpOAOYA XApaAKTNPL{oVTOL WG ATMOMELWMEVEG OTAV N EEWTEPLKN
Sltapabuion tou avtioupBarlopévou avtiotolxel oe aBétnon unoxpewaoswy (D). Av ev unapyel e§wteptkn SlaPad-
LLON TOTE O XOPAKTNPLOUOC TOU HECOU WG OMOUELWUEVOU 0KOAoUBEel TNV eowtepikr Stafdduion. Itnv mepintwon
TIOU UTIAPXEL £KBEON OTOV E£TALPLKO EKSOTN-AVTIOUUPBAAASEVO Kol 0To Savelakd xaptoduldkio n omoia €xeL xapa-
KTNPLOOEL WG ATOUELWUEVR, TO LECO XAPAKTNPIL(ETAL, OUOIWCE, WG ATIOUELWUEVO.

Mo okomoUG UTOAOYLOUOU TNG AVAUEVOUEVNG {NULAG TILOTWTLKOU KIvEUVOU, OL QTTALTAOELS KATA TLOTWTIKWVY I6pUupd-
TWV KoL Tat opoAoya taglvopouvtal os otadla (stages) wg e€NC:

e 31adlo 1 (Stage 1): To otadlo 1 meplhapBAVEL TA PN ATOMELWMEVA HETO TIOU SEV €XOUV ONUAVTIKN av&non
TUOTWTLKOU KWW&UVOU GE OXEON HE TNV NUEPOUNVIA APXIKAG avayvwplong. To otadio 1 eniong meplhapBavel Ta
MEoQ yLa TOL OTIOLOL O TILOTWTLKOG KivEuvog €xel BeATlwOel kat To péao €xel emavatafvounBel anod ta otadia 2 rj 3.
3TO OTASL0 QUTO, Ol OVOUEVOUEVEG {nUiec ToTwTkoU KwwdUvou avayvwpilovtat pe Baon tnv mbavotnta
00eTAOEWC EVTOC TWV EMOUEVWVY SWEEKA UNVWV.

e 31dblo 2 (Stage 2): To otddio 2 mep\opuPAVEL TA PN OMOUELWUEVA PEOA yla Ta omola €Xel UTAPEEL ONAVTIKA
aU€non Tou MLOTWTLKOU KVSUVOU amo TNV apxLkn avayvwplon. To otadlo 2 meplhapBavel emiong Ta péoa yla ta
omola 0 TOTWTLKOG Kivduvog €xel BeATlwOel kal To péoo €xel emavatallvounBel anod to otddlo 3. ITo oTddLo
QUTO, OL AVOLUEVOHEVEG {NILEG TILOTWTIKOU KWvdUVou avayvwpilovtal yia 6An th Stdpkela {wng Tou Héoou.

e 1adlo 3 (Stage 3): To otadlo 3 mepAaBAVEL TO ATIOUELWUEVA LECA. 2TO OTASLO AUTO, OL OVOUEVOUEVEG {NHLEG
TUOTWTLKOU KvdUvou avayvwpilovtal yla 0An t Stdpkela {wrg Tou HECOU.

Kat’ e€aipeon Twv avwTEpw, OTA ATOUELWUEVA KOTA TNV ApXLKI) avayVWPLoN LECA Ol AVAUEVOUEVEG {NUieg TLIOTWTL-
KoU KwvdUvou avayvwpilovtal mavtote yla 0An tn Siapkela {wng tou péoou. Eva péco avayvwplletal wg anopelw-
MEVOo Kata tnVv apxLkn avayvwplon (Purchased or Originated Credit Impaired - POCI) 6tav to péoo (1 o ek80tNng) €xeL
e€wtepikn SlaPadbuLon mou avtloTtolyel o€ aBETNON UTIOXPEWOEWY KOTA TN OTLYUN TNG AMOKTNONG. ITNV MEPUTTWON
TIOU €va Xpeoypado £XeL ayopaoTel pe PeydAn Und To apTio Stadopd Kal SV EUMIMTEL OTNV AVWTEPW TIEPITTTWON N
Etalpeia €eTdlel avaAuTika tn cuvaAdayr (TLur] cuvallayrg, TOGO0TO AVAKTNGONG, XPNMOTOOLKOVOULKY) KATAOTAON
TOoU €K&OTN KOTA TN OTLYUA TNG ayopdAg KATL.) TIPOKELUEVOU va anmodacioel TNV avayvwpLor Tou WG AMOUELWUEVO Ka-
TA TNV apXLKA avayvwplon (POCI).

H afloAdynon ¢ Katatafews o oTAdLA yLO OKOTIOUG UTIOAOYLOMOU TWV OVOUEVOUEVWY {NULWV TILOTWTLKOU KLVOU-
vou Baoiletal otnv KALpaka moToANTTkN ¢ StaBabuicews Twv olkwv afLoAoyroewc.

H avapevopevn Inpia Adyw motwTtikol KvdUvou eival ton pe tnv napovoa a&ia tng Stadopdg avaueoa:
a. OTLG OUUPATLKEG POEG KOl
B. OTLG pOEG OV N ETalpeia ektind otL Ba AdPeL.

o TOV UTTOAOYLOWO TNG AVALEVOEVNG TILOTWTLIKAG {NKLag, XpnoLLomolouvTaL ol akoAouBeg petaBAnTec:

e MBavotnta ABetioewg(PD): oL mBavotNTeG ABETNOEWG EVIOC TWV EMOUEVWV SWEEKA UNVWV XpnoLUomoLlouvTaL
yla TOV UTTIOAOYLOMO TNG OVAUEVOLEVNG TILOTWTLKAC {nuiag yia 12 HRveg, evw ot mBavotnteg abetnoswg Kad’ oAn
™ Sudpkela NG {wNG TOU HECOU XPNOLLOTIOLOUVTAL VLo TOV UTIOAOYLOMO TWV OVAUEVOUEVWY {NULWV TILOTWTLKOU
KLvSUVOU yLa Tn 6UVOALKN Slapkela TnG {wng Tou.

e Avolypa oe ABétnon (EAD): Itnv mepintwon twv xpeoypddwv, n Etalpela ekTiud To PeANOVTIKO avamooBeoto
KOOTOG yla va urtohoyioel To EAD. ZTuykekpuéva, yla kaBe xpoviki mepiodo, to EADavtiotolxel otn péylotn {nuia
Tiou Ba poKUPEL Mo evdexOeVN aBETNGN UTIOXPEWOEWY €K HEPOUC TOU kSOTN/avtiouuBallopévou.
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¢ EKTILWUEVN AVOpEVOUEVN ZNpia KOTA T oTypn tng abetrnocws (LGD ) lval To mooootd tnG cUVOALKNG EKOECEWG
1o omoio n Etaupeia extipnd ot dev eival mBavo va avaoKTAOEL KATA T Oty tng abetnoswg. H Etalpeia
SLOKPIVEL TOUG KPATLKOUG Ot TOUG N KPATLKOUG EKSOTEG-AVTLOU LBAAAOUEVOUC WG TIPOG TNV eKTiUnoN Tou LGD.

2TOV LOOAOYLOMO TA TIOCA TWV CUCCWPEUUEVWY OVOUEVOUEVWY {NULWV TILOTWTIKOU KvdUVOU Tapouotaloviol wg
eéne:

- XPNUOTOOLKOVOULKA OTOLXEld TOU €VEPYNTIKOU OUIMOTLUWHEVA OTO avomOoBe0TOo KOOTOG: TA TMOOA TWV
OUCGOWPEVUUEVWV AVOUEVOUEVWY {NULWV TILOTWTKOU KlvdUvou mapouatdlovral adalpeTikd TG AoyLoTIKAG aflag
TWV LECWV TIPO ATOMELWONG.

— XPNUOTOOLKOVOULKA OTOLXELO EVEPYNTLIKOU QUMOTIHWHEVA 0TNV €UAOYN ala HECW TWV AOUTWV ATMOTEAECUATWY TTOU
Katoaywpouvtal aneubeiag otnv kabapr Béon: Na ta ev Adyw péoca Sev avayvwpiletal Slakpltd Aoyoaplaopog
OUCOWPEVUHUEVWY OTMOUELWOEWY OToV IGoAoYyLopNO, woTtooo to UPOG TOU YVWOTOTOLEITAL OTLC CNUELWOEL TWV
OLKOVOULKWYV KATOOTACEWV.

To mMOOGO TWV AVAUEVOUEVWVY (NULWV TILOTWTIKOU KWWSUVOU TNG XPHOEws ovayvwplletal oto omoteAéouata, oto
Aoyaplaopd “Znuieg amopelwoswg Kot mPoPAEPELS yLa TNV KAAU PN otwTtikoL Kvduvou”.

Ol OLKOVOULKEG UTIOXPEWOELG TNG ETalpeiog amoTipwvTal oto avanooBeoTo KOOTOG Kal ektokilovtal pe tn néBodo
TOU TIPOYUATIKOU ETUTOKIOU, UE €€OpPECN TIC UTIOXPEWOELG QMO TAPAYWYO KoL TNV UTIOXPEWGHN ATO QAVOLXTEG
TIWANCEL; METOXWV ELONYMEVWY OTO XPNUOTLOTAPLO OL OTMOIEG QMOTIMWVTOL oTnv €UAoyn afia péow Twv
OMOTEAEOUATWY. Ta amoteAéopata omd TNV AmoTiHnon 1 SlaKomN avayvwplong TwV UTIOXPEWOEWV TIOU
QIOTLHWVTAL 0TNV gVAoyn afla avayvwpilovial oTnv YpOoUU XPNILOTOOLKOVOULIKA OIMOTEAECUATA TNG KATAOTOONG
OTTOTEAECHATWV.

H Etatpeio mpoPaivel 0Tn SLaKomr avayvwpLong XpnUoTOOLKOVOULKWY OTOLXELWY TOU EVEPYNTIKOU OTOV:
- €xouv ANEeL OL TAUELAKEG POEG TWV XPNLOTOOLKOVOULKWY CTOLXELWY,

- petaPiBalel To cupPatiko Sikalwpa elompaing TWV TAPELOKWY POWV QO TA XPNHOTOOLKOVOULKA OTOLXEla Ko
TauToXpova LETaBLBATEL TOUG KIVSUVOUG Kal Ta opEAN TTOU AIOPPEOUY Ao AUTA,

- Savela ) emevbduoelg og afloypada kabiotavral avenidekta eLOTMPALEWG, omoTe Kal Ta SlaypadeL.
- oL ouppatikol 6poL TwV XPNLATOOLKOVOULKWY OTOLXELWV HETABAANOVTAL OUCLWSWG.
H Etalpeio SLOKOMTEL TNV QvVOyvWELON HLOG XPNUATOOLKOVOWLKAG UToXPEwong (f HEPOUG QuTNC) OTtav auth

CUMPATIKA EKMANPWVETOL, OKUPWVETAL I] EKTIVEEL.

3.8 Toautaka dtaBéoipa kat Looduvapa

H Etatpeia Bewpel ti¢ mpoBeoulakeg katabéoelg kat aAeg uPnAng peuotdtnTag eMevOUOELS UE apXLKn ANEN ULKPO-
TEPN TWV TPLWV UNVWV WG TOULOKA SlaBéoipa Kal .ooSuvapa.

Ma T olVTOEN TWV KOTAOTACEWY TAUELAKWY POWV, TA XPNHUATIKA StaBéoipa anoteAolvTal and PETPNTA KAl KATo-
B€oelg oe Tpameleg .

3.9 Metoxiko Kepalalo

To petoxko kedalalo amelkovilel Tnv afia Twv petoxwyv tTng Etatpeiag mou €xouv ekdoBel kat eival oe kukAodopla.
Ta €€06a avénong Tou petoxikol kebahaiou mapouatalovtal, kabapd anod ¢opouc, adalpeTikd ota dla kedbaAala
w¢ Lelwon tou mpoidvrog €kdoaong. Tuxdv ayopad LSLwV HETOXWY MOPOUCLATETAL ADOLPETIKA TOU UETOXIKOU KedaAai-
ou.

3.10 Kootn daveiopouv

Ta k6ot Savelopou avayvwpilovtal we €€0do otnv meplodo Katd TV onolia payuatonolouvTaL.

3.11 ®o6pog eLoodnpatog (tpéxwv Kat avoBailopevoc)

O tpéxwv Katl avaBaropevog popog unoloyilovial cUpdwva Pe Toug GopoAoyLlkoUg VOUOUG TIOU LoXUOUV OTnv
EAGSa. O dopog eloodrpatog amnoteleitol anod 1o Gpopo emi Twv KEPSWV TNG KABe eTalpeiag, OMWE AUTA AVOUOpP-
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dwvovtal otn popoloyikn TG SRAwon, amno npdcbetoug popoug EL00SAUATOG TOU TIPOKUTTOUV Ao Toug GopoAo-
YIKOUG EAEYXOUG TwV PopoAoyLlkwv apXwv, amo MPoPAEPELS yla emMAEoV GOPOUG OTLG AVEAEYKTEG POPOAOYLKA Xpr)-
O€ELG Ko TEAOG, ard avaBarlopevous dpopoug eloodnpatog BAacel Twv BeopoBetnuéviwv GopOoAOYLIKWY CUVTEAECTWV.

O avaBalropevog ¢opog ELGOSHUATOC UTIOAOYIIETAL XPNOLUOTIOLWVTOG TN LEBOSO TNG UTIOXPEWONG GE OAEG TLG TTPO-
OWPLVEG SLapopEC KOTA TNV NUEPOUNVIA TOU LOOAOYLOUOU PETOEU TG dopoAoyIKAG BAoNG Kat TNG AoyloTikng agiag
TWV TIEPLOUCLAKWY OTOLELWV KAl UTTOXPEWTEWV.

AvaBal\opevec GopOAOYLKEC QTALTOELS avayvwpilovtal ylo OAEC TIG EKTITTOUEVESG TIPOCWPLVEG SLadopES Kal Le-
tadepopeveg GOPOAOYIKES AMALTAOELG Kol dOopOoAOYIKEG {nUieg, oto Babud mou elval mbavo otL Ba umtdpxet SLabé-
oo popoloyntéo képSog To omoio Ba xpnotpomnolnBel EVavTl TwV EKTIITTOUEVWVY TTIPOCWPLVWY Sladopwy Kol Twv
HETAPEPOUEVWVY axXPNOLLOTIOINTWY GOPOAOYLKWVY ATALTHOEWVY KAL TWV OXPNOLLOTIOINTWY GOopOoAoyLKWVY {NHLWV.

OL avaBar\opeveg PopONOYLKEG ATALTAOELG EKTLLWVTOL O KABE NUEPOUNVIA TOU LOOAOYLOMOU KAl UELWVOVTAL OTO
BaBuo mou be Bewpeitat mBavo otL Ba untdplouv apkeTd dopoloyntéa KEPSN EVAVTL TWV OTOLWY HEPOC i TO aUVO-
Ao twv anattioewv anod avaBallopevoug pdpoug elcodpatog uropsei va xpnotuononet.

OL avoBaAAopeveg GOPOAOYIKEG QMALTAOELG KAl UTTOXPEWOELS uTtoAoyilovtal pe Bdcon toug popoloyLlkolc cuvtele-
OTEC TIOU VOUEVETAL VO ival og LoxU Tt Xxprion mou n anaitnon Ba npayuatonolndei A n unoxpéwon Ba taktomnol-
nBei, kat Baoifovtal otoug GopoAoykolG CUVTEAESTEG (Kal popoAoyLlkoUg VOUOUG) TIou elval og oxV 1 €xouv Oe-
oMoBEeTNBEL KATA TNV NUEPOUNVIA TOU LGOAOYLOUOU.

O $popog eloobnpatog mou oxetiletal pe otolxeia ta onola €xouv avayvwplobel an’ euBeiag ota dla kepahata ka-
Taxwpeital an’ euBelag ota dla kepalata KoL OXL OTNV KATACTOON ANOTEAECUATWV.

3.12 Mwobwoelg

H Etatpeia €xel epapudoet to A.M.X.M. 16 XpNOLULOTMOLWVTAG TV ATAOTIOLNEVN TIPOCEYYLoN Kataxwpllovtag, Katd
TNV NUepopnvia apxkng epappoyns, dikaiwpa xprong meplouclakoy oToLlelou Ye TTOOO TOU LooUTOL UE TNV UTO-
XPEwon amnod tn picbwaon, MPooapUOCUEVO KATA TO OGO TUXOV MPOTIANPWUEVWY I SOUAEUUEVWY ULOOWUATWY TTIOU
adopolv TNV ev Aoyw MicBwaon. OL cuykpltikég mAnpodopieg Sev £xouv emavadlatunwbel kat e€akohouBouv va
yvwotonolouvtat cUudwva pe to AAM 17 kat thv Alepunvela EAANXM 4.

Meputtwoelg otig onoieg n Etatpeia eival pobwtng:

H Etaipeia avayvwpilel éva Sikalwpa xpriong mepLoucLlakol oToLXELOU Kal pia UTIOXPEWON HioBwong Katd tv évap-
€n tn¢ Hicbwong. To Sikalwpa XpHong apxLkad AMOTLUATOL OTO KOOTOC, TO OMoio MePIAABAVEL TO TTOCO TNG APXLKNG
ovayvwpeLong Tng umoxpEwong Uiobwaong, Tuxov MANPWHUEG ULOBWUATWY TTOU TIpAyATOTOLONKOY KOTA TNV évapén
1 TPV amno tnv évapén tng uiobwaong peiov omoladnmote kivntpa pioBwong €xouv elompaxbel, TUXOV apxlkd apeca
£€€060a KL TNV EKTIUNON TNG UTIOXPEWONG YLa TUXOV £€060 AMOKATAOTAONG TOU TIEPLOUCLAKOU OTOLXElOU e Sikalwpa
xpriong.

META TNV apXLKH avayvwpLon, To Sikalwpa Xpriong AmoTLUATAL 0TO KOOTOG KTHONG LELWUEVO LE TIC TUXOV CWPEUUE-
VEG amooBEceLg Kal {nuieg anopeiwong KalL TPOCAPUOCHUEVO KATA TNV TUXOV EMAVEKTINGCN TNG UTTOXPEWONG OO TN
picBwaon.

To Sikailwpa xpnong amooPévetal e tn pEBodo NG otabepng andofeong £wg To TEAOG TNG Teplddou piocbwong,
€KTOG Kal €av otnv cLuBaon mpoPAEnetal PetaBifacn TG KUPLOTNTAG TOU UTIOKEIEVOU TIEPLOUGCLOKOU OTOLXEIOU
otnv Etalpeia oto télog tng mepldSou picBwong. Itnv mepimtwon auth to SKalwpa XpAong amooBEveTal otnv
Slapkela TG wdPEAUNG {wrnG Tou UTTOKEIEVOU TTEPLOUGLOKOU oTolxeiou. EmumAéoy, To Sikalwpa xpriong eAéyxetat
yla {npieg amopeiwong, v UTAPXOUV, KAl TIPOCAPHOTETAL OTLG TIEPUTTWOELG OTIOU UTIAPXEL AVOTIPOCAPUOYH TNG
unoxp£wong picbwonc.

H unoxpéwon picbwong Katd tnv apxiky avayvwpLlon anoteAeital amo tny mopovoa agia Twv HEANOVTIKWY UTIOAEL-
TOUEVWV MANPWHWY poBwpdtwy. H Etalpeia yla va npoe€odAnost o UNOAELTOUEVO LEANOVTIKA pLoBwpaTa Xpnot-
LLOTIOLEL TO TEKUOPTO EMUTOKLO TNG UioBwong kat omou auto dev pmopel va mpoodloploBel, xpnoLUomoLel TO oplako
€mLtoKLo davelopou (IBR).

OL MANpWUEC MoBwudTwy mou TepA\apBavovtal oTnV aoTiUNoN TNG UTIOXPEWaNG amd ULoBwaoelg mephapBavouv
Ta akOAouba:

- OTaOEPEC MANPWEG,
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- MeTAPANTEC MANPWUEG TIOU e€apTwvTal amd éva Seiktn f éva eTITOKLO,
- TIOOA TIOU AVALUEVETAL VA KataBANBoUV BACEL TwV EYYUNOEWY UTIOAELLUOTIKAG aglag,

- TNV TWA AOKNOoNG Tou SIKOLWATOG ayopdg Tou N Etatpeia ekTipd OtL Ba Aok OEL KAl TIOWVEG yLa KaTayyeAla Wi-
oBwong, edv otov KaBopLlopo TN SLapkelag tng piobwong €xel AndBel umdPn n doknon Tou SIKALWUATOG KATAYYE-
Alag amnod tnv Etaupeia.

MeTa tnv nuepopnvia £vapéng tng ULoBWTIKAG TEPLOSOU, N UTTIOXPEWGN ATO TN UioBWaoN UELWVETOL UE TIC KATOBOAEC
TWV UoBwPATwY, AUEAVETAL UE TO XPNUOTOOLKOVOULIKO €€080 KOl EMAVEKTLUATOL YLOL TUXOV ETTAVEKTLUACELS | TPOTIO-
TOLAOELC TNG pioBwong.

Emavektipnon ylvetatl 6tav undpyel LETABOAN OTLG LEANOVTIKEG TANPWHEG UIOOWUATWY TIOU UIMOPEL VO TTPOKUTITOUV
arnd tn LeTaBoAn evOg SelKTn 1 €AV UTTAPXEL UL LETABOAN OTNV EKTIUNON TNG ETALPELAG YL TO TTOCGO TIOU OVOLLEVETOL
va KataBAnBel yia pia eyyunon UMOAELUPATIKAG aglag, petaBoAn otn Sidpkela Tng ocUpPacng uiobwong kat petafo-
Af oTnVv ektipnon Aoknong Tou SIKALWUOTOC ayopds ToU UTIOKE(UEVOU oTolxeiou, ehboov untdpyel. Otav n UTIOXPEW-
on pioBwong avanpooapuoletal, yivetal Kot avtiotolyn mpocapuoyr otn AoyLoTikA agia tou SIKalwpatog xpnong n
Kataywpeltal ota armoteAéopota Otav n AoyLotikn afio Tou SIKalwHaTog XpAong HelwOel oto undev.

SUpdwva pe TtV oAtk Tou enélege va edapudosl n Etalpeia, To Sikaiwpa xpriong avayvwpiletal oe Slakplty
YPOAUUA oTov lcoAoylopd He TitAo «MMeplouclakd otolyeia pe dikaiwpa xpriong» Kat n umoxpéwaon picbwong Slakpt-
TA amo TIG AAAEG UTIOXPEWOELG oTa KOVEUALA «MaKpOTPOBECUES UTIOXPEWOELG ULOBWoEWV» Kal «BpayunpoBeopeg
UTIOXPEWOELG PLOBWOEWV». ITIC TEPUTTWOELG TTOU n ETalpeia Asttoupyel wg UTMEKULOOWTAG 1e AettoupyLkn picBwon
1o Sikailwpa xpriong mou adopad otnv KUpLa cUUBAcN MepAapBAVETAL OTNV Katnyopla «EmevSuoeLg o akivnTay.

H Etatpeio emélee va kdavel xprion tg €aipeong mou mapéxet to A.M.X.M. 16 kat va punv avayvwpilel Swkaiwpo xpn-
ong Kal urtoxpEwon HicBwong yla pobwoelg Twv omoiwv n Stdpkela ev unepPaivel toug dwdeka (12) HAVES N yla
ULOBWOELG OTLC OTIOLEG TO UTIOKELEVO TIEPLOUGLAKO oToLXElo elval xapnAng afiag (atlag pikpdtepng Twy € 5.000 otav
elval kawvoupylo).

Meputtwoelg otig omolieg N Etatpeia ivat ekpuobwtng:
i) Xpnuartodotikn picbwon

JTIG MEPUTTWOELG CUMPBACEWY XPNUATOSOTIKNG MioBwaong, oTig onoleg n Etalpeia Asttoupyel wg ekUloBwTnG, To oU-
VOALKO TTOOO TWV ULOBWUATWY, Ttou TipoPAEneL n cuBaon HicBwong, Kataxwpeital otnv Katnyopla davela Kat a-
TaltnoeLg katd neAatwy. H dtadopad, petalu tng mapovoag atiag (kabapr emévéuon) Twv PLOBWUATWY KaL TOU OU-
VOALKOU TTOGOU TwV HOBWUATWY, avayvwpiletal wg pn 6e6ouleupévog Tokog Kal epdaviletal adalpeTikd Twy a-
naltnoewv. OL ELOTIPAEELS TWV UOBWHUATWY HELWVOUV TN GUVOALKN ammaitnon anod plobwparta, evw To XpnUATOOLKO-
VOULKO £0060 avayvwpiletal pe tn nEBodo tou dedouleupévou. OL amaltioelg and XpnUAToSoTIKEG ULoBWOELG e€e-
talovtal yla anopeiwon tng a&iag toug, cupudwva pe To AMXMN 9.

ii) Aewtoupykn picbwon

JTIC TIEPUTTWOELG AELTOUPYIKWVY PLoBwoewy, n ETalpeia KATATAOOEL TO ULOBWUEVO TIAYLO WG OTOLXELO TOU EvepynTL-
KoU, Slevepywvtag anooPeoelg pe Baon tv wdéAun {wn tou. Ta MOCA TWV UOBWUATWY, TTIOU OVTLOTOLXOUV OTN
Xpnon tou pobwuévou mayiou avayvwpilovtal wg £0oda, otnv kotnyopia Aownd £€coda, ue tn néBodo tou dedou-
Aeupévou. Otav n Etatpeia eival evdlapeoog ekuobwtrng, afloloyel tnv katdatagn tng unekpiobBwong kavovtag a-
vadopa oto Sikailwpa xprong g kuplag piobwaong, dnAadn n Etalpeia cuykpivel Toug 6poug TG KUpLag uicbwong
ME auToUug tn¢ unekuiocBwong. AvtiBeta, eav n kupla picbwon eival pla Bpaxumpobeoun piocbwon otnv omolia n
Etalpeia ebappolel Tnv efaipeon mou meplypAdETAL TOPATAVW, TOTE KATATACOEL TNV UTMEKUIOOWON W¢ AELTOUPYLKNA
puioBwon. Itnv nepintwon auth, n Etalpeia avayvwpilel Ta Mood Twv PLOBWUATWY, TIOU AVILOTOLXOUV OTNV UTTEKUL-
oBwaon tou pLobwpévou mayiov wg £o0o06a, otnv Katnyopla Aoutd £€6060a, e tn LEBodo tou dedouleupévou.

3.13 MapoxEG OTO MPOCWTILKO
(o) BpaxumpoBeoueg mapoyEg

OL BpayumpoBeopeg mMapoxEC MPOG TO MPOCWTILKO O XPHHO Kol o€ €id0¢, kataywpouvtal we £€odo otav KabioTtavral
Souleupévec.

(B) Napoxég petd tnv €€o0do amo tnv unnpeoia
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OL mapoy€g peta tnv €€060 anod tnv unnpeoia nepthappavouy 16oo mpoypdppata kaboplopévwy elodopwy (Kpatt-
K aodpdAion) 600 Kot mpoypappata KaBoplopévwy mapoxwy (edpamnag mapoxEg Katd TNV anoxwpnon entBaiope-
veg a6 1o N.2112/20). To §ouleupévo KOOTOC TWV TPOYPAUUATWY KABOPLOUEVWY EL0POPWV KaTaxwpeital wg é€odo
otnv nepiodo mou adopd.

3.14 NpoPAEYPELG KO EVEEXOUEVEG UTIOXPEWOELG

OL mpoBA£YPelg avayvwpilovtal otav n Etalpeia £xel mopoloa VOULKN ) TEKUAPTH UTIOXPEWGCN WG ATIOTEAEGA TIPO-
YEVEOTEPWV YeEYOVOTWY, elval mBavr n ekkabdapLon TG HECW EKPONG MOPWVY Kal pio afldmiotn eKTinon TG umo-
xpéwaonc unopei va mpayuatonotnBei. O mpoPAEPelg emavetetalovtal os KAOe nuepopnvia LooAoyLopoU Kol mpo-
cappolovtal £T0L WOTe va amnelkovifouv tnv mapovoa afia tou e€680U TTOU AVAPEVETAL VA XPELACTEL YL TNV TAKTO-
nolnon Tng umoxpEwong. Av n enidpaon TNG XPOVIKAG a&lag Tou XPAKATOG Elval ONUAVTLKN, oL TIPOPRAEPELS UTIOAOYI-
Tovtal mpoefoPpAwVTAG TIC AVAUEVOUEVEG LEAAOVTIKEG TOUELOKEG POEG E €VAV CUVTEAEOTH PO POPWV O omolog a-
VTLKATOTTPLTEL TLG TPEXOUOES EKTIUNOELG TNG OYOPAG YLO TNV XPOVLKN afla Tou XprRUaTog Kal, OMou KpLvetal anopai-
TNTO, TOUG KWWSUVOUG TTOU OXETL{OVTOL CUYKEKPLUEVA LE TNV UTIOXPEWOT. OL eVEEXOEVEG UTIOXPEWOELG OEV QVaYVW-
pilovTal OTIC OLKOVOULKEG KOTOOTAOELG AAAQ YVWOTOMOLOUVTOL, EKTOG €AV N TOAVOTNTA LOC EKPONG TIOPWVY TTOU TTE-
pAapBavouv olkovoulkd odéAn eivat eAdxiotn. Evéexoueveg amattioelc Sgv avayvwpilovtal oTIG OLKOVOULKES KO-
TAOTAOELG QMG YVWOTOMOLOUVTOL OTAV LILO ELOPON OLKOVOULKWY WhEAELWV gival mibavn.

3.15 EmwyopnynosLg

H emyopriynon katayxwpeitatl otav undpyet ebAoyn Staoddaiion otL Ba elompayBel kat n Etatpeia Oa cuppopdwbel
LLE TOUG OPOUG TTOU CUVSEOVTAL LLE TNV ETLXOPHYNON.

OL emuyopnynoeLg mou anolnwvouv tTnv Etatpeia yia mpaypatonoinBeioeg Samndveg kataywpouvral, wg £€00860, UE
cuotnuatkh Baon otnv idla mepiodo mou npaypatonofnkav oL SamAaveg emyopnynong.

OL 8¢ emyopnynoelg, mou Aapfdvovtal yla To KOOTOG MEPLOUCLAKOU OTOLXELOU, KATAVELOVTAL OTOUG AOYOPLACHOUC
QMOTEAEOUATWY, WG €0080, UE cUCTNUATIKY Bdon o OAn tn dlapkela TG WhEALUNG {wNG Tou MEPLOUCLAKOU OTOoL-
xelou.

3.16 Képdn avad petoxn

Ta Baoikd kEpSn ava petoxr) uroloyilovtal pe Slaipeon twv Kepdwv/ (InUuwv) tng Etatpeiag pe tov otabuLopévo
MECO aPLOUO TWV KOWWV UETOXWVY OTNV SLAPKELX TNG XPAONG, €€ALPOUMEVWY TWV TUXOV LOlwV KOWWY LETOXWV TIOU
ayopalovtal anod auth ((6leg HeTOXEC).

To MpoocapUOCHEVA KEPSN avA ETOXN TPOKUTITOUV A0 TNV MPOCAPEOoYr TOU OTABULOUEVOU HEGOU OPOU TWV UdL-
OTAUEVWY KOWVWV UETOXWV TNG ETalpeiag katd tn SLApKeLa TNG Xpnong yla dSuvnTtikwg ek60BNOOUEVECG KOLVEG UETO-
XEC.

3.17 ZupPndpLopog XPNHATOOLKOVOULKWY HECWV

Tol XPNUOTOOLKOVOULKA oTolXela evepyntikoU kot madntikol cupdndiovral kat To kabapd moocd mapouctalstal
otnv Katdotaon olkovouLkng B£€ong, LOVO OTAV UTIAPXEL VOULKO Sikaiwpo cupundlopol Twv MocwV TIou avayvwpi-
oTnKav, Kal mapdAAnAa urtdpxet n mpoBeon va yivel o Stakavoviouodg oe kabapn Bdcon, n n peuotonoinon Tou me-
pLOUCLAKOU OTOLXELOU KAl 0 SLAKAVOVIOUOG TNG UTTOXPEWGCNC Va TtpayatomnolnBolv Tautoxpova.

3.18 IUYKPLTLKA oToLXEia
‘Omou Kkplvetal amapaitnTo, To CUYKPLTLKA OTOLXELQ TNG TTPONYOUUEVNG XPAOEWE AVATTPOCAPHOToVTaL yia va KAAU-

Youv aA\ay£g oTnv mapouaciacn TG TPEXOUONG XPROEWG. Ta UTTOAOLUTA TNG CUYKPLTIKAG AnpodOpnong mpopxovtal
oo TLG SNUOCLEVPEVEC OLKOVOULKEG KATOLOTAOELG TG Xpriong 2018.

3.19 MNMAnpodopicg Katd Topéa SpactneLotTnTag

QG EMYELPNUOTLKOC TOUEQC OPLLETAL Ll OUASA TIEPLOUGLAKWY OTOLXEIWV Kal SpaoTNPLOTATWY TIOU TTOPEXOUV TTPOILo-
VIO KOl UTINPECLEC Tl omola UTOKELWVTAL 08 KIVEUVOUG Kol amoSO0elg SLadOPETIKEG OMO AUTEC AAAWVY ETILXELPNUATL-
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KWV TOPEWV. Q¢ YewypadlkOg TOLEG opileTal ia yewypadLKr TEEPLOXN, OTNV omola mapéxovtal mpoiovta Kot UTn-
peoieg Ta omola UTOKeWVTAL O KVOUVOUG Kal amoddoelg SLapopeTIKEG A0 AUTEG GAAWY TOUEWV TIOU AELTOUpPYOUV
o€ SLaPOPETIKO OLKOVOULKO TLEPLBAAAOV.

H Etaupeio 5pactnplomoLeltol amOKAELOTIKA OTOV ETIXELPNMATIKO TOUEN TNG SNULOUPYLAG TTPOYPAUUATWY NAEKTPOVL-
KWV UTIOAOYLOTWY, TV MWANGH TOUG, TNV TEXVIKA UTooTrpLén Kal ekmaideuon Twv MeAATwY KaBwe Kol e TNV EUTO-
pla, elcaywyn Kal e€aywyn Twv MApAmavw 16wV, WE Kal NAEKTPOVLKWY UTIOAOYLOTWV KoL CUVETIWCE oL Spactnpldtn-
TG TNG Sev uUTOKELVTAL 0 SLadopeTikoUE KIvEUVOUG 1 amodooelg PeTafl TOUC, EVW TO OUVOAO TWV MWANCEWY TNG
Slevepyeital oto peyalvtepo Babuo evtog tng EAMGSaG. OL MWANCELG EUMOPEUUATWY KOl UTtNPECLWYV Tou Slevepyou-
VTaL 0TO £EWTEPLKO amoteAoUV To 25,52% Tou cUVOAOU.

4. InNUOVTIKEG AOYLOTIKEG KPLOELG KO KUPLEG MNYEG afefadtnTag

H olvtaén Twv OLKOVOULKWY KATAOTACEWV cUpdwva e ta ANXM anattel 6nwg n Aloiknon mpoPaivel otnv Slevep-
YELX KPLOEWV, EKTILACEWV KOl UTTODECEWV TTOU EMNPEAIOUV T TOOA TWV OTOLXELWV TOU EVEPYNTIKOU Kol mabnTikou,
TA TIOOA TWV EVOEXOUEVWV ATMALTACEWY KOL UTIOXPEWOEWV KATA TNV NUEPOUNVIO TWV OLKOVOULKWY KATAOTACEWV,
KaBwe Kal ta mood Twv £008wv Kal e€608wv KATAd TNV SLdpKeLa TG XpRoews. OL ev Adyw ektipnoslg Baaoilovral os
LOTOPLKA oTolXela Kol AAoUC TopAyovTeg TTou Bswpouvtal oXeTikol. Ta MPayuaTkd amoteAéopata eveEXeTal va
SladEpouv amod aUTEG TIC EKTLUAOELG.

‘Omnou amnatteitatl and ta AMNXM R €xeL kplOel avaykalo amoé tn Aloiknon, oL ev AOyw EKTIUAOELG Kal UTTOBEDELG TNG
Awoiknong mapatiBevral, eite otn Znueiwon 3 "MNepiAndn Baoikwyv AoyloTikwy apxwv", elte otn onueiwon mou ava-
AVeL Ta emnpealOpeva amd TLG EKTLUNCELG OTOLXELO TOU EVEPYNTLKOU, TOU aBNTLKOU 1 TWV AMOTEAECUATWVY.

OL EKTIMAOELS KAl OL UTLIOBETELG TIOU EVEXOUV OUGLAOTLKO Kiv&uvo va TPOoKAAESOUV ONUOVTIKEG AANAYEG OTO TTOOA TWV
OTTOLTACEWY KOl UTIOXPEWOEWV EVTOG TNG EMOUEVNC XPHONC mapatifevtal mapakdtw.

Ektipnon S1kaoTikwy umoBEoewv

Y& BApog tng Etatpelag Sev ekKpeUOUV aYWYES KOl OELWOELG TPITWV.

Dopoc eloodrpatog

H eAAnvikn dpopoloyikr) vopoBeaia Kot ol oXETIKEG SLATAEELG UTIOKELVTOL O EPUNVELEG O TIG PoPOAOYLKEG apXEG. OL
SnAwoelg popou eloodrpatog katatiBevtal oe etnola Bdon, aAAd ta kEPSN 1 oL {nULEG ou SnAwvovtal yia dpopo-
AoylkoUC OKOTIOU G TTOPALEVOUV TIPOCWPLVA WG OTOU oL POPOAOYLKEG APXEG EAEYEOUV TLG POPOAOYIKEC SNAWOELG KOl
ta BLBAla Tou dopoloyoUpevou, OTLYUN KATA TNV omoia Ba ekkaBaploToUV Kal oL OXETIKEG GOPOAOYIKEC UTIOXPEW-
oelc. Evavtl emutAéov dopwv mou evdéxeTal va mpokPouv amd pHeANovTIKoUG GpopoAoyLkoUg EAEYXOUC TWV aVEAE-
VKTWV auTtwyv XpHoswv, n Etatpeia €xel oxnuatiost cuvoAikn mpoBAedn voug 60 XA eVvpw.

5. Alaxeiplon XpNHOTOOLKOVOULKWY KWVSUVWV.

Ta KUPLOTEPA XPNUOTOTILOTWTIKA UEoA TG ETalpeiag amoteAoUvtal amo UETPNTA Kol BpaxunpoBeoueg KataBEoeL.
O KUPLOTEPOC OKOTIOC QUTWYV TWV XPNUATOTILOTWTLKWY HECWV £lval n tapoxn xpnuatodotnong yla Tig epyacieg tng. H
Etalpeia katéxel, emniong, Stadpopa AAAa XpNUATOMIOTWTIKA UEOA, OMWG EUTMOPLIKEG QIMALTHOELG KL EUTIOPLKEG UTIO-
XPEWOELG, TOL OOl TPOKUTTOUV QeSO amod TIG epyacieg tng. MoAttikn tng Etalpeiag, Katd tn SLApKELA TOU €TOUG,
NTOV KAl TTOPOUEVEL VO LNV 0LOXOAELTAL E TNV EUTIOPLO XPN HLATOTIOTWTLIKWY LECWV.

H Etaipeia ektiBetol og mMePLOPLOPEVO HACHUA XPNUATOOLKOVOULKWY KvdUVWV. OL cuvnBeLg kivbuvol oToug omoioug
BewpnTika uTayeTal, elval kivbuvol ayopdg (cuvaAAayLOTLKOG KivEUVOG, ETILTOKLO, TLMEG OyOPA(), TILOTWTLKOC Kivou-
vog, Kivbuvog peuototntag, Kiveuvog TAUELOKWY POWV.

H Slaxeiplon Twv KvdUVWV yivetal amo tn Aloiknon tng Etalpeiog kat eotialetal Kuplwg otV avayvwpLlon Kat ekti-
HUNoN TWV XpNUOTOOLKOVOULKWY KLVEUVWY KaBwg Kal TV oALTIKN Slatrpnong mAeovalouoag peuoTtoTtnTaG.

5.1 Noapdyovteg KvéUvou

5.1.1 Kivéuvog tng ayopag
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5.1.1.1 ZuvaAAaypatikog Kivéuvog

O ouvaA\aypaTikog kivéuvog rpokumtel AOyw Twv cuvaAlaywv o€ Eévo voulopa. H Etalpeio Spaoctnplomoleital o
MLKPO BaBUo oTo £EWTEPLKO Kol oL ouVAAAAYEG TNG Slevepyolvtal 0 eUpWw. ZUVENWG SV glval ekteBelUévn O OU-
VOAAQYLOTIKO KivOuvo. Ta TIEPLOUCLOKA OTOLXELQ KOl OL UTIOXPEWCELG TNG £XOUV APXLIKA avayvwpLloTtel oe Eupw, Tou
elval To AELTOUPYLKO TNG VOULOUAL.

5.1.1.2 Kivéuvog Tipwv

H Etalpeia ektiBetal og kivbuvo amo tnv petafoln tou Asiktn Tiwwv Katavalwth Kabwe Kot amd Thv TTOALTIKY TG
ekaotote KuBépvnong mou ennpealel ta mwAoUpeva ayabd Kol uTtnpeaciec.

Ma tn peiwon tou kvduvou Tpwyv n Etatlpeia mapakolouBel cuotnuatikd o pnviaia Baon, Tic LeTaBoAég otig Sa-
TAVEG NG, afloAoyel TNV EMISPACH TOUG OTA AMOTEAECHATA XPrONG, amoppodd To KOGTOG OV TNG AvaAoyeL kal a-
VOITPOCOPUOTEL KATA TO UTIOAOLTO, TLG TLEG TWV MWAOUUEVWY ayaBwV Kal UTtNPCLWV.

5.1.1.3 Kivéuvog entokiov

H Etaipeia 6ev €XEL OTO €veEPYNTIKO TNG EVTOKA OTOLXELD, EKTOG ATO TIG TPATIEIKEG KATAOECELS. Tal EMLTOKLO KATOOE-
OEWV Tapapévouv oe oAU xapunAd emineda Kat ta £c006a arnod tokoug dev emnpedlouv oLOLWEWE Ta ATOTEAECATA
™G.H Etatpeia Sev avtipetwrilet kivbuvo amd petaBoln enttokiwy SLotL Statnpet xapunAd davelouo.

5.1.1.4 MoTtwTKOG Kivéuvog

MoTwTko Kivbuvo gvéxouv Kupiwg ol amattioelg and mehdrec. H Etatpeia Aappdvovtag urmddn thv mpwtdyvwpen
OLKOVOLKN Kpion Kal To TeptBAAAov TnG ayopdg oto omnolo Spactnplomoleital, mopakoAouOel OTEVA TG QMALTI OELG
auTéG. Omou kpivetal avaykaio, mpoBaivel oTig avaAoyeg ava MEPLMTWON eVEPYELEG E€EA0PAALONG TWV ATALTHOEWV.

5.1.1.5 Kivbuvog peuototntag

O kivBuvog peuototntag oxetiletal pe tnv duvatotnta tng Etaipeiag va ekMANPWOEL TNG XPNUATOOLKOVOULKES TNG
UTIOXPEWOELG, OTAV AUTEC Yivouv AnEmpoBeopleg.

H napakolouBnon tou KvdUVoUu PeVUCTOTNTAG ETMLKEVIPWVETAL OTN SLAXELPLON TOU XPOVIKOU GUCXETLOMOU TwV TO-
MELAKWV pOWV KOl OTNV e€aodAALON EMOPKWY TOUELOKWY SLABECIHWY yla TNV KAAU YN TWV TPEXOUCWY CUVOAAQYWV.

H etapikn Slaxeiplon tou kvduvou peuctotntag Baciletal otn ocwoth Slaxelplon tou kepalaiou Kivnong Kat Twv
TOLELOKWY POWV.

AOYWw TNG SuVaULKAG GUONG TNG ETUXELPNMATIKAG Spaoctnplotntag, n Atoiknon tng Etalpeiag otoxeVel va dlatnprost
€AQOTIKOTNTA OTNV AVTANON Kebahaiwy, SLATNPWVTAC EMAPKN TAPELOKA StaBEaLua.

Awayeipion kepalaiwv

O okomog tng dlaxeiplong Tou kepalatouyikol Kvduvou eival n e€aoddaAion tng cuvexl{Ouevng dpaoctnpldTnTog
(Enu. 2) tng Etawpeiag (going concern) ylo va UTTEPXOUV LKOWOTIOLNTIKEG AMOSACELS YL TOUG LETOXOUG, yla va Slatn-
pnOel pia bavikn kebaAalouxikn Sour Kat yla va LELwBEL To KOoToG Kedpalaiou.

H Swatripnon A n mpooapuoyn tng KEGAAALOUXIKAG SOUNG, UMopEL va yivel LECW TNC TPOCAPEOYNE TOU TIOCOU TWV
UEPLOUATWY TIOU TTANPWVOVTAL OTOUC LETOXOUG, TNG EMLOTPODNG LETOXLKOU KEPAAALOU OTOUG HETOXOUG, TNG €KS0ONG
VEWV LETOXWV N TNG MWANCNG MEPLOUCLAKWY OTOLXELWV yLa va HELWBEL 0 Savelouog.

Ao TG SLaTAeL TNG EUTOPLKNG VooBeolag emBarlovTal teploplopol oe oxéon He Ta dla KepAalata mou €XouV we
eéne:

=  H anoktnon Wiwv petoywv and tnv Etalpeia, pe e€aipeon TV MepMTWon TG AMOKTNONG e OKOTIO TNV Slavoun
TOUG O0ToUG EpYalopéVoug I oTo poowriko Etatpeiog ouvdedepévng pe autr, Sev pnopet va untepBaivel to 10%
Tou KataBAnuévou petoxikoU kepahaiou Kol Sev UMOPEL va €XEL WG AMOTEAEOUA TNV HElwon Twv Wilwv Keda-
Aaiwv og MOOO KATWTEPO AMO TO OGO TOU UETOXIKOU KedaAaiou mpocauénuévou Ue (a) ta anobeuatikd, Twv
omoiwv n Slavoun amayopeVeTal amd TO VOUO R TO KATOOTATIKO, (B) Ta Aoumd MOTWTIKA KovSUALA TNG Kabapng
Béong, ta omoia dev emutpémnetal va StaveunBoulv, Kat (y) Ta MOoA TwV MLOTWTIKWY KOVOUALWY TG KATAoTAONG
OTOTEAECUATWY, TIOU €V AMOTEAOUV TTPAYUATOTOLNUEVA KEPDN.
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= 3e MeplMTWon mou To cUVOAO TwV Wilwv kepalaiwv Tng Etatpelag, KATAOTEL LKPOTEPO ATIO TO ¥ TOU UETOXLKOU
KedoAalou To ALOKNTIKO ZUBOUALO UTIOXPEOUTAL VA CUYKAAETEL TNV MEVIK ZUVEAEUON, LEoa o€ TipoBeapia €L
pHnvwv ard tnv AREn Tng xpnong, mou Ba anodaociostl tnv Auon tng Etatpeiog i tnv utoBetnon dAAou PETpou.

=  Etoiwg, adatpeital to 1/20 touhdyiotov tTwv KaBapwv KEpSWY, TIPOS OXNUATIOUO TOU TAKTIKOU amoBepatikoy,
TO omoio Xpnoluormoleital anokAELoTIKA Tipog €iowan, Mpo MAonG SLAVOUNG LEPLOUATOC, TOU TUXOV XPEWOTIKOU
umoAoimou Tou Aoyaplacuol AmoteAéopata g Néov. O oxnUATIONOC Tou amoBepotikol autol kobiotatol
T(POALPETLKOC, 6Tav To Uog Tou $pBdceL To 1/3 Tou petoxikol kedbaiaiou.

= JOudwva pe TIg dlatdelg tng eAANVLKNAG EUMOPLKAG vopoBeaiag, ol eTalpieg ival utoxpewUEVeG va Slavéouv
KAOE £€TOC MPWTO UEPLOLO TIOU AVTLOTOLXEL TOUAAXLOTOV 0TO 35% TwV KEPSWV HETA POPWV KOL ETA TOV OXNHa-
TLOMO TOU KOTA VOMO TAKTIKOU amoBepatikol. Méplopa pikpdtepo tou 35% alAd OxL Uikpotepo tou 10% twv
KEPSWV HETA POPOU €LOOSNUATOG KAl PLETA TO CXNMATIONO TOU KATA VOO TOKTIKOU armoBepatikol, UMopel va
kataPBAnOet pe avénuévn mietoPndia ent Tou cuvolou Twv Petoxwv. H un Stavoun pepiopartog tehel umo tnv
£ykpLon tou 80% Twv PETOXWV NG Etatpelag. H eAnvikA epmopikr) vopoBeoia emiong amattel va mAnpouvtal
OGUYKEKPLUEVEG TIPOUTIOOEDELG yLa TNV SLoVOUR LEPLOHATOC, OL OTIOIEC £XOUV WC €ENAG:

a. Amnayopevetal n Slavopun Heplopatog oToug HeToXoug eav n kabapn B€on tng Etalpeiag, onwg epdaviletal
otnv Kataotaon XpnUatooLlkovopkng B€ong elval, 1 HETA amo autn tnv Stavoun, Ba yivel Hikpotepn amd
ta bla kedpaAala MAEOV TwV N SLOVEUOUEVWY ATTOBEUATIKWY, TWV AOUTWV TUOTWTIKWY KOVSUALWV TNG Ka-
Bapng B€ong, Ta onola dev emutpénetal va SLavepnBolv Kot TwV TOCWVY TWV TLOTWTLKWV KOVSUALwY TG Ka-
TAOTOONG AMOTEAECUATWY, TIOU SEV AMOTEAOUV TTPAYHATOTOLNLEVA KEPS.

B. To oo mou SLOVEUETAL OTOUG UETOXOUC SV pmopel va uttepBaivel To Mood TWV AMOTEAECUATWY TNG TEAEU-
taiog xprong mou £xet AéeL, mpooaugnueévo e ta KEPSN, TO OTola TIPOEPXOVTAL ATO TIPONYOU LEVEC XPHOELG
Kol dev €xouv SlateOel, kol Ta AMOBEUATIKA yLa Ta onola EMLTPEMETAL KAl anodacioTnKE Amo TN YEVIKI OU-
VEAeUON N SLAVON TOUG, KAl LELWHMEVO OXL LOVO KOTA TO 00O TwV {NULWV TIPONYOUEVWY XPNOEWV Kal KO-
TA Ta Mood Tou emBaretal va SlateBolv yla To oXNUATIOUO amoBepaTikwy, cUUGWVA UE TO VOLO Kol TO
KATOOTATIKO, OAAG KOL KATA TO OGO TWV TLOTWTIKWY KOVOUALWY TNG KATAOTAONG AIMOTEAECHATWY, TIOU eV
QmoTeAOUV TipayaTomoLlnpéva KEPS.

H Etatpeia cuppopdwveTal MANPWE UE TIG OXETIKEG Sdlatatelg mou enmtBarlovral anod tnv vopobeoia os oxéon e Ta
6la kedpalata.

H Sayxeiplon kepalaiwv amookormel oto va e€aodaliosl otnv Etaipeia tn Suvatdtnta va cuveyioel Ti¢ Spaotnplo-
TNTEG TNG, WOTE VA TTOPEXEL KEPSN o0TOUC eTaipoug Kat odhEAN otoug aroug evdladepOpevoug, SLaTnpwVTog MapaA-
AnAa pla kepoaAatouyikr Sopun mou Ba eAaxLoTOTOLEL TO KOOTOC Kedaaiou.

Baolkog Selktng mou xpnotuonoleital Katd tn dtaxeipion kepalaiwv elval o ouvteAeoTrg LOXAeUonG, o omolog uTmo-
Aoyiletal wg to kKaBapo xp€og SLalpoUEVO e T oUVOALKA kKeddAala. To kaBapo XpEog UTIOAOYIZETAL WG O GUVOAL-
KOG Savelopog (cupnephapfavovtal Bpayxumpobeopa kol pakpompobeopa davela) pelov ta xpnuatika Stabéoiua.
Ta ouvoAika kepahala urtoAoyilovrot we ta dla kedbdalata ou eudavilovial oTov LOOAOYLOUO UV To KaBapo xXpE-
oG.

O ouvteleotrg poxAevong Stapopdwbnke katd tnv 31.12.2019 kot tnv 31.12.2018 avilotoixwe wg €€NG:

31.12.2019 31.12.2018
JUVOAO SAVELOKWY UTIOXPEWOEWY 1.406.068,83 1.583.887,06
Melov: Xpnpatika Stabéoiua (112.204,33) (368.183,48)
KaBoapod davelako umolouro 1.293.864,50 1.215.703,58
Juvolo I6iwv Kedpalaiwv (916.971,76) (748.846,46)
ZUvoAo amaoyoAoupévwy Kedpalaiwv 376.892,74 466.857,12
Juvteleotig HOXAsuongG: 343,30% 260,40%
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6. Ektipnon evAoywv aflwv

To gUvolo TWV AOYLOTIKWY 0pXWV KO XELPLOKWY Tou ULoBetel n Etatpeia yla Tnv avayvwplon Kat Tty anotipnon kabs
KaTnyoplag XpNUOTOOLKOVOULKWY péowv TapatiBevtal otn Inueiwon 3 "MepiAnyPn Baoikwv AoyloTIKWY apxwv" Kot
OTLG EMIUEPOUC ONUELWOELS YLOL T XPNATOOLKOVOULKA PEDTAL.

7. KOkAog epyaciwv

O kUKAoG epyaciwyv tng Etalpeiog adopd o€ MWANCELG EUMOPEVUATWY KOL TTAPOXH UTINPECLWY, avaAUETaL 6 WG €-
&ne:

Ano 1" lavouapiov

31.12.2019 31.12.2018
MWANRCELG EUMOPEVUATWV 92.501,89 80.125,44
‘Ecoda armd mapoxf UTNPECLWY 3.244.029,98 3.012.667,69
Zuvolo: 3.336.531,87 3.092.793,13

8. Kdotog nwAicswv

Q¢ "k60TO¢ MWAROEWV" £XEL AVAYVWPLOTEL TO 6UVOAO TWV OYOPWY EUNMOPEVHATWY KABWE Kal SamAveg mapoxng umn-
peolwv. AVAAuon Tou KOOTouG MWARCEwV mapatiBetal wg akoAolBwC:

Ano 1" lavouapiov

31.12.2019 31.12.2018
AnoBéuarta évapéng -- --
AyopEc xpriong 1.023.494,58 994.692,00
AnoBéuata Anéng -- --
AdmAvVES TOPOXN G UTINPECLWY 368.576,20 411.246,17
Kéotog nwAnBévtwv 1.392.070,78 1.405.938,17

9. Aewtoupyka £§oda

Ta Aettoupyika €€0da tn¢ Etalpeiag avalvovtal wg eENG:

Ano 1" lavouapiov

31.12.2019 31.12.2018
ApolBég & £€oda MPoowWTTIKOU 1.753.189,61 2.254.885,75
ApolBég & €€oda Tpltwy 105.439,86 327.435,40
Evoikla 22.629,11 72.146,84
HAektplopog, Udpeuon, Bépuavan, kabaplotnta 12.213,51 10.403,33
ETlokeUEg & oUVTNPNOELS 6.799,94 8.224,20
TnAedwvika & taxudpouikad €§oda 19.712,88 47.502,55
Aocdahiotpa 14.380,35 7.368,09
Dbpol & tén 7.574,57 8.141,51
gf}ﬁ%{;‘i)‘;‘i‘;}:}”q'&“d’”““’”q' exBeoewy & 16.140,23 122.479,44
‘E€oda petadopwy, peTakivioewy & TagldLwv 23.165,32 71.247,83
Mpadikn VAN, évtuna & avaAwoLua UALKA 22.772,27 26.006,66
JUVOPOUES - ELODOPEG 112.763,90 148.169,77
AWPEEG — ETIXOPNYNOELG - 5.850,61
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Ano 1" lavouapiou

31.12.2019 31.12.2018
Alddopa £€oda 3.308,44 5.150,81
Anooféoelg 108.087,26 57.789,33
NpoBAEPELC 2.560,28 7.954,74
Zuvolo: 2.230.737,53 3.180.756,86

10. AM\a £c0da

Ta dMa £606a avalvovtal wg akoAoVBwg:

Ano 1" lavouapiov

31.12.2019 31.12.2018
Eruyopriynon CloudBD Appliance 24.812,50 --
‘Ecoda amd mapoxf UTNPECLWY OE TPITOUG - 1.030,98
Aoumd €KTaKTa Kal avopyava écoda 1.041,44 410,14
‘Ecoba mMponyouUEVWY XPHOEWV 7.908,56 13.222,17
‘Eooda amnod npoPAePeLg - 11.726,94
Z0volo: 33.762,50 26.390,23

To €€ eupw 24.812,50 unoAouno tou Aoyaplacpou “ Emyopriynon CloudBD Appliance” tng 31.12.2019 adopad ot €-
coda amo enyoprnynon tou Mpoypdupatog EXMA «Emixelpnotako Mpoypappa «AvTaywvioTikotnta, Emyelpnuatikod-
ta, Kawotopia» (EMAVEK 2014-2020).

11. AN\a £§oba
Ta dA\a £€06a avaAvovtal wG akoAoUBwG:

Ané 1" lavouapiouv £wg
31.12.2019 31.12.2018

®Dopoloykd npéoTipa & MpooaugRoeLg 5.577,51 9.150,17
XPEWOTIKEG CUVAAAYUATIKEG SlapopEg 5.915,21 1.542,46
Nouna éktoakta & avopyava £€oda 109.654,01 47.725,64
Mpocaugnoelg elopopwv acPaALOTIKWY TAUELWY 4.451,94 -
‘E€060 TpONYOUEVWYV XPrOEWV 1.924,47 23.875,09
Nouna £€oda - 16.811,20

Z0voAo: 127.523,14 99.059,56

H onupavtiky abénon tou avwtépw Aoyaplacpol odelletal Kupiwg otnv Slevépyela mpoPAEPewv enmtodadwy amat-

Toswv mocou eupw105.023,00 (Xprion 2018: supw 47.725,64).

12. Xpnpatoolwkovopkd (Eécoda)/é€oda

Ta xpnpotoolkovoulkd (€coda)/e€oda avallovtal we akoAolBwC:

Ao 1" lavouapiov £wg

31.12.2019 31.12.2018
Xpnuarootkovouilkd égoda:
- Tokol kataBéoewv Tpamelwv 36,14 37,59
Z0volo: 36,14 37,59
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Ano 1" lavouapiov £wg

31.12.2019 31.12.2018
Xpnuarootkovouika é§oda:
- TOkol & £€06a SaveLaKWVY UTIOXPEWTEWV 65.044,80 62.690,87
- Tokol Aettou pyLkn g picBwong 6.553,31 -
- Tpamellkég mpounOeleg kat Aoutd €€oda 23.750,43 31.406,81
Zuvolo: 95.348,54 94.097,68

13. ®dopog elcodparog

Me to dpBpo 22 tou Népou 4646/12.12.2019 «Dopoloyikr petappuBbuion pe avartuélakn dtdotaon ya tnv EANG-
Sa Tou aupLo», LELWVETOL 0 GOPOAOYLIKOG CUVTEAESTAG TWV KEPSWV QMO EMLXELPNUATIKA SpacTtneLOTNTA TIOU OTo-
KTOUV TO VOMLKA TIPOCWTIOL KOl OL VOULKEG OVTIOTNTEG, O 24% yla Ta €loodnuata tou popoloykol €toug 2019 kat
edpegnc.

Me to GpBpo 22 tou L&iou vopou, anaAldcoetal and to GOpo €L0OSAUATOG, TO ELCOSNUA TTOU TIPOKUTITEL Ao TV
unepatio petaBifacng Tithwv CUPUETOXNG O VOULIKO TTPOowo ¢opoloylkd KATOLKO Kpdtoug-péhoug E.E. mou &L-
OTPATTEL VA VOULKO POCWTIO ToU elval ¢opoAoylkog KATolkog EANASAG, €AV TO VOULKO TTPOCWIIO TOU OMOLou oL
TitAot petaBiBalovral mAnpol Tig opllOEVEG Ao Tov VOO MpoUnoBéoelg. Ta elcodnpata autd 6 popoloyolvtal
Katd tn dtavoun f kepaatomoinon Twv KEPSWV aAUTWV. TUXOV {NULEG QIMOTINGNG CUETOXWVY TIOU €X0UV QVOYyVW-
pLoBel péxpt 31.12.2019, ekmintouv and ta akabaplota £€00da KATA TO Xpovo petaBifaocng toug. H Statagn €xel e-
dappoyn ylo ta eloodfpoata mou amoktwvtal and 1.7.2020 kat petd. Emiong, ylo ta pepiopata ta onoia KatafaA-
Aovtat amd 1.1.2020 kot edhe€AC, 0 CUVTEAECTAC TAPAKPATNONG LELWVETAL O 5% amo 10%.

O $0poC €LCOSAPATOG TTOU KATAXWPHRONKE 0TNV KATAOTACN AMOTEAECUATWY Xprong, avaAUeTol wG akoAoVBwG:

31.12.2019 31.12.2018
Dbpog eLcodrpartog:
- Tpéxwv doOpog eLoodNUATOC -- --
- AvaBaAlopevog ¢opog Lo0dAUATOG (61.352,02) 345.632,38
20volo ¢bpou gLoo0dratog otV
Kotdotaon anoteAeopdtwv-(£§080)/€0060 (61.352,02) 345.632,38

O avapaAAopevog ¢Opog eLCOSLATOG TTOU KATAXWPNONKE 0TNV KATAOTAGCN AMOTEAECUATWY OVAAUETOL WG OKOAOU-
Bwg:

31.12.2019 31.12.2018

- Ynoxpewoelg KaBopLoUEVWY TTAPOXWY OTOUG EPYALOEVOUG (1.926,55) 23.421,62
- KTrpLa kat tTexvika €pya (3.982,87) (7,80)
- EmutAa & Aoutog e€omALoHOC 2.471,31 2.738,51
- Ataypadn e€06wWV eyKOTAOTACEWC (5.027,89) 1.781,43
- ®opo)oyKEG TNULEG (53.480,48) 317.698,62
- AlKOILWATO XPONG TIEPLOUGCLAKWY OTOLXELWV 594,46 --
AvaBaAropevog GOpog TNV KOTACTACH OIMOTEAECUATWV-

(é6060)/é6060 (61.352,02) 345.632,38

O ¢0opog, enl twv kepdwv TN ETatpeiag, Stadépel anod to BewpnTiko Mocod mou Ba TTPOEKUTITE XPNOLUOTIOLWVTOC TOV
OoTOOULOMEVO UEGO GuUVTEAEDTH dOPOU, ML TWV KEPSWV TNG.

H Sladopd mpokuntel w¢ €€AG:

31.12.2019 31.12.2018
Képbn/(Znpicg) mpo podpou slcodfpatog (106.773,28) (1.249.385,86)
Dopoloykog ouvteleotn (%) 24,00% 29,00%
Dopot eLoodnuatog urtoAoyLouévol
LLE TOV LoYUOVTX (OPOAOYLKO OUVTEAEDTH) 25.625,59 362.321,90
Moviueg SladopEg yla TLg omoieg
6¢e hoyioBnke avapaAlopevog dopog (33.547,92) (1.955,03)
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31.12.2019 31.12.2018
Avaotpoodr npoPAEPewv -- (3.400,81)
Xpnotpomoinon avayvwpLoBEvTtwy IPonyouEVWY
doporoykwy {NpLwv (8.094,97) -
Mpocappoyr dopoloykwv cuvteAeoTwy (28% - 24%)
yla ToV UTTOAOYLOWO Tou avaBaAlopevou ddpou (45.334,72) (11.333,68)
DOpOoG ELGOSHUATOG TNV KATACTAON AnMOoTeEAeoUATWY (£€0-
50)/é0060 (61.352,02) 345.632,38
Npaypatikog cuvteleotrg popou (57,46)% 27,66%

OL avoBarlopeveg GopoNOYLIKEG QTTOLTAOELS Kol UTTIOXPEWOELG cupPndilovtal, OTav UTIAPXEL LOXUOV VOULKO Sikalwia
va cupPNdLOTOUV oL TPEXOUTEG HOPOAOYIKEG ATIALTOELG EVAVTL TWV TPEXOUCWV HOPOAOYLKWY UTIOXPEWOEWV KaL OTOV
oL avaBaiopevol popotl etoodnpatog adopolv otnv idta popoloyikr apxh.

SOUpdwva pe tov dopoloyilkd vopo oplopéva slcodripata ev popoloyolvTtal Katd To XpOvo TNG amOKTNONG TOUG,
OAAQ KATA TO XpOVO SLAVORNG TOUG OTOUG ETOXOUG. H Aoylotikr apyn tng Etalpelag eival va avayvwpilel avaBailo-
pevn popoloyikr uToXpEwWaon Ylo T ELCOSAMATA QUTA KATA To XpOvo SLavopng Toug, aveédptnta amd to Xpovo
Tipaypatonoinong toug. Ot avapaAropevol ¢popol eLlcodripatog unmoloyilovtal ni OAWV TWV MPOCWPLVWY GopoAoyL-
Kwv Sladpopwv petall Tng AoyloTikng agiag kat Tng popoloyikig BACNC TWV TIEPLOUGLOKWY OTOLXELWY KOL TWV UTIO-
XPEWOEWV.

H Etatpeio urtoAdylos tnv avaPaAlopevn dopoloyio pe BACH TOUG AVTIOTOLXOUG CUVTEAECTEG TTOU TIPOPAEMETAL VO
LOXUOUV KOTA TO XPOVO TOKTOTOLNONG TNG. H emavektiunon tTwv avaBaAlopevwy ¢opwv Ue Baon tnv pelwon Twv do-
POAOYLIKWV CUVTEAEOTWY €iXe W amotéheopa tn peiwon Twv avoBaAAopevwy GopoAOYIKWY ATMAITHOEWY KOTd €
35.609,25 Kal To omoio kataxwpnonke ota amoteAéopata xprong . H kivnon twv avaBal\opevwy ¢opoAoylkwy UTo-
XPEWOEWVY EXEL WG EENG:

31.12.2019 31.12.2018
AvaBaAlopevn AvaBaAAopevn AvaBoaAAdpevn AvaBaAlopevn

®dopoloyikn ®dopoloyikn ®dopoloyikn ®dopoloyikn

Anaitnon Ynoxpéwon Anaitnon Yrnoxpéwon
Evowpata Mayla - (20.731,42) -- (19.219,83)
Aula Mayla - (3.950,82) 1.077,07 --
MNpoPAéPelg 15.860,57 -- 17.787,10 --
DopoAoyLKES TNULES 264.218,14 -- 317.698,62 -
ALKaquata’xpr}cnq ’ 594,47 . 3 3

TEPLOUCLOKWY OTOLXELWV

Z0volo: 280.673,18 (24.682,24) 336.562,79 (19.219,83)

H 6nAwon dpopoloyiag eloodrpatog untoBarAetal os trjola Baon aAld ta KEpSN 1 oL {nuieg mou SnAwvovtal mopa-
MEVOUV TIPOCWPLVA £WE 0Tou oL GopoAoyIKEG apxEG eAéyEouv Ta BLBALa kal otolxeia Tou dopoAoyoupévou kal ekbo-
Bel n telikn €kBeon eAéyyou.
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14. Evowpata mayio
Ta 16loxpnoLomoloV Leva TtdyLla TEPLOUCLAKA oTolxela TNG ETatpeiag, oL amooBEoelg autwy, KaBwe Kal ol LETABOAEG
TOUG KATA TNV KAELOUEVN XPrON, TAPOUGCLA{OVTAL OTOV ETIOEVO TIVAKAL:

EYKOTAOTAOELG O ErumAa & Aourog AKLVNTOTIOLAGELG ,
akivnta Tpitwv E§omAlopog UMO ektéAeon Zovodo

Kéotog ktriong:
v 1" lavouvapiou 2018 - 512.857,34 103.495,67 715.187,24
MpooBrikeg 98.834,23 7.937,97 49.235,77 57.173,74
MeTtadopég amod akvnTOMOLOELS UTIO EKTENEDN -- -- (9.880,00) (9.880,00)
v 31" AekepuBpiov 2018 98.834,23 512.857,34 103.495,67 715.187,24
MpooBrikeg - -- -- --
MeTtadopEg amd akVNTOMOLNOELG UTIO EKTEAEDN -- - -- -
v 31" AskepBpiov 2019 98.834,23 512.857,34 103.495,67 715.187,24
ZUCOWPEUUEVEG AMOCPECELG:
v 1" lavouvapiouv 2018 (14.313,82) (421.455,73) - (435.769,55)
AnooBéoelg meploSou (16.465,78) (16.605,44) -- (33.071,22)
v 31" AskepBpiov 2018 (30.779,60) (438.061,17) -- (468.840,77)
AnooBéoelg meploSou (16.465,78) (16.860,80) -- (33.326,58)
v 317 AekepPpiov 2019 (47.245,38) (454.921,97) = (502.167,35)
Avandofeotn Afia:
tnv 31" AskepuBpiov 2018 68.054.63 74.796,17 103.495,67 246.346,47
v 31" AskepBpiov 2019 51.588,85 57.935,37 103.495,67 213.019,89

15. Meplouoilakd otolyeia pe Sikaiwpa xprong

Metadopikd

Ktipia HEoQL Z0volo
Koéotog Kktrong:
v 1" lavouapiov 2019 -- -- --
Mpwtn ebappoyr) AMXM 16 146.931,85 17.234,17 164.166,02
MpoacBrKeg -- - -
MNwAnoelg — MelwoeLg -- -- --
v 31" AskepBpiov 2019 146.931,85 17.234,17 164.166,02
ZUCOWPEVHEVEG AMOCPBECELG:
v 1" lavouapiov 2019 -- -- --
AnooBEoelg xprong (38.330,05) (9.337,34) (47.667,39)
v 31" AekepPpiov 2019 (38.330,05) (9.337,34) (47.667,39)
AvanooBeotn afio:
v 31" AekepPpiov 2019 108.601,80 7.896,83 116.498,63

H Etalpeia edpdappooe, yla npwtn ¢opd, To AMXM 16 «MioBwoelg», pue tnv enibpaon tng edappoyng avtol Tou mpo-
TUTOU va avayvwplletal Katd TNV nUepopnvia tTng apxkng epapuoync (dnAadn tnv 1" lavovapiouv 2019). H Etatpeia
ULoBWVEL TtEpLOUCLOKA oToLXEla cupmepAaUBAVOUEVWY KTLPLOU yla 0KOTIOUG TNG AELTOUPYLaG TNG, Ta omola Kal Ta-
pouatalel Slakpltd otov I6oAoylopO w¢ Sikalwpata xprong epocov dev MANPoUV ToV OPLOUO TWV eMeVOUOEWY OF
oKivnta, KaBwg Kot HETOPOPLKWY HECWV.
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16. Aula MEPLOUGLAKA CTOLXELQ

Ta dula meplouotlakd otolxeia tg Etatpelag adopolv o AOYLOULKA KoL Ta omola avalUovTtal w akoAolUBwg:

31.12 2019 31.12.2018
Kdotog Ktiiong
v 1" lavouapiov 106.683,17 86.389,28
MNpocBrKeg 1.390,00 10.413,89
MeTtadopEG amo aKLVNTOMOLCELG UTIO EKTEAEDN - 9.880,00
MNwARoelg — Melwoelg - -
v 31" AskepBpiov 108.073,17 106.683,17

ZUCOWPEVHEVEG ATTOCPBECELG

v 1" lavouapiou (36.356,50) (11.638,39)

MpoacBrKeg (27.093,29) (24.718,11)
MNwARoelg — Melwoelg - -
v 31" AskepBpiov (63.449,79) (36.356,50)
AvandoBeotn agia tnv 31" AekepBpiov 44.623,38 70.326,67
17. Nowunég LOKPOTIPOOECEG ATALTIOEL
OL AOUTEG HaKPOTIPOBECEG ATALTAOELS avaAUOVTOL WG akoAoUBWG:
31.12.2019 31.12.2018
Eyyunoeilg HAektpkoU pelaTOG 2.885,00 2.885,00
Eyyunoeig evolkiwv 9.600,00 9.600,00
Eyyunoeilg HloBwHUEVWVY AUTOKLVTWY 2.785,12 2.785,12
Eyyunoeig tnAedwviag 78,00 78,00
Z0volo: 15.348,12 15.348,12
18. EUMOPLKEG QUTOULTAOELG
OL EUMOPLKEG KAl AOLTIEG ATIALTAOELG avaAUovTal w¢ €EAG:
31.12.2019 31.12.2018
MeAdteg EcwteplkoL 474.193,12 340.421,41
MeAdteg E€wtepikol 352.356,31 203.456,44
MeAdteg Factoring 324.855,41 502.001,41
MeAdteg Emodaleig 47.725,64 47.725,64
ETUTOYEG ELOTIPOKTEEG 139.468,72 -
MpokataBoAég o€ MPoUNOeUTEC 4.821,42 2.124,60
Meiov:MNpoPAsdn emopalwy analtroewv (160.968,64) (55.945,64)

Z0volo:

1.182.451,98

1.039.783,86
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19. Aowund KukAodopouVTa TIEPLOUOLOKA OTOLXELD

Ta Aound kukAodopouvta meplouatakd otolxeia avallovral wg eEAG:

31.12.2019 31.12.2018

Anattioetg ano EAAnViko Anuooto 843,72 11.183,81
Mpoocwrniko-Aoyaplacpol mpog anodoon 1.525,31 561,50
‘E€oba emopévwyY Xpnoswv 9.562,75 5.687,50
Ayopéc untd mapaiafn 6.458,00 24.208,00
Ayopéc und Taktomoinon 3.744,61 -
Anautioelg ané §0GOANTITIKOUG AOYAPLACHOUG LETOXWVY - 1.401,48
ATOITACELG A0 TIPOCWTIILKO - 2.000,00

ZUvolo: 22.134,39 45.042,29

20. Topelakd Stabfoipa kot Looduvapa

Ta Tapelakd dtabéoua kat .ooduvapa avalvovtal we akoAoUubwc:

31.12.2019 31.12.2018

Tapeio 1.759,56 3.444,01
KataBéoelg 0Pewg kal mpoBeopiag 110.444,77 364.739,47
Z0volo: 112.204,33 368.183,48

21. Metoxwo kepahato

To petoxko kedalato tng Etatpeiag anoteAeital ano 5.100 mMANpw¢ e€0PANUEVEG OVOUAOTIKEG LETOXEG, OVOUAOTIKAG
agiag € 30,00 ekaotng. To cUVOAO Tou UeTOXLKOU Kedalaiou avépyetal o €153.000,00.

Aev €xouv ek60Bel aAloL tithol oUte €xouv evowpatwBel Sikalwpata e GAAoUG TITAOUG. Aev UPILOTAVTAL KATEXOEVEG
6LeC peTOXEG N AAAOL KaTexOpEevoL 16LoL TitAol kaBapng B€onc.

22. AOVELOKEG UTIOXPEWOELG

OL 6aVELOKEG UTIOXPEWOELG TNC ETalpeiag avaAlovtal wg ENG:

31.12.2019 31.12.2018

Aavelaka Kepaiaa:
Ouoloylokd Advela - -
Tpamnelika Advela 1.406.068,83 1.583.887,06
Xpnuatodotikég Miobwoelg - --

Z0volo: 1.406.068,83 1.583.887,06
MoakpompOBOeopeG SAVELOKEG UTIOXPEWOELG 540.000,00 860.000,00
BpaumpOBeOEG SAVELAKEG UTIOXPEWOELS 866.068,83 723.887,06

Zuvolo: 1.406.068,83 1.583.887,06

INUELWVETAL OTL P€POC Tou Ttparmelikol Savelopol UPouc € 257.609,94 adopd xpnuatodotnon péow Factoring rme-
Aatwv.

38



QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
Q \/ Q S OLKOVOULKEG KATAOTAOELG TNG 31" AekepPpiov 2019

WE CREATE CUSTOMER LOYALTY

23. YMOXPEWOELS LLOOWOEWV

Katd tnv uloB£tnon tou véou mpoturou AMXM 16, n ETalpela avoyvwpLOE OTLG OLKOVOULKEG TNG KATAOTACELS UTIOXPE-
WOELG O OX€on WE HLoBwOoEeLg TTou Katd To mapeABov eixav tafivounBel wg Aettoupykég uobwoelg cupdwva e To
ANAN 17,

Agv UTLAPYOUV ONUAVTLKEG SECUEVTELG amo cUMPBAcELS LioBwaong oL onoleg Sev €xouv TeBel o€ LOXU HEXPL KaL TNV AREN
™G meplodou avadopdc. H GUVOALKN TAUELOKN €Kpor] yla HoBWoELG Katd Ttnv SLdpKela TG xprioewe 2019 aviABe oe
nooo € 51.743,76. Ta €£08a TOKWV €ML TWV UTIOXPEWOEWYV Ao ULOOWOELG e Ta omola emBapuvOnKay Ta AmoTEAE-
opata tng Xprioewg mou éAnée tnv 31" AskepPpiou 2019 aviABav oe moco € 6.553,31. O kaBapég e§odpAroeLg umo-
Xpewaoewv aviABav os mood € 45.190,45.

To GUVOAO TWV UTIOXPEWOEWY Ao TG HoBwoeLg Tou avayvwplos n Etatpela katd tnv Stapkela Tng xprioewg 2019
£Xouv W e€NG :

Metadopika
Ktipia Héoa Z0volo

YNOXPEWOELG OO ULOOWOELG:

v 1" lavouapiov 2019 -- -- --
Npwtn ebappoyr) AMXM 16 146.931,85 17.234,17 164.166,02
MpooBrkeg xpriong == == ==
XpewoTikol TokoL 5.988,04 565,27 6.553,31
MANPWUESG LoBwuAaTWY (42.000,00) (9.743,76) (51.743,76)
tnv 31" AskepBpiov 2019 110.919,89 8.055,68 118.975,57
BpayumpoBEeoUEG UTIOXPEWTELG 37.403,86 8.055,689 45.459,54
MakpompoBEeCUEG UTIOXPEWOELG 73.516,03 -- 73.516,03
20volo 110.919,89 8.055,68 118.975,57

Ol HeAAOVTIKEG EAAXLOTEG TTANPWHEG ULOBWHUATWY TWV AVWTEPW UTIOXPEWOCEWY amod pLobwoelg tnv 31" Aekepppilou
2019, pe v napovoa aflo Twv EAAXLOTWY MANPWHWY EXOUV WG EENAG:

EAGXLOTEG MANPWHEG Napovoa aia

Hobwpatwv TANPWUWV HoOWHATWV
MéExpL Eva xpovo 50.253,06 45.459,54
2-5 xpovia 77.000,00 73.516,03
Mavw amnod névte €tn -- --
JUVOAO €AAXLOTWY TIANPWHWY ULOBWUATWY 127.253,06 118.975,57
Meiov: XpNUATOOLKOVOULKO KOOTOG (8.277,49) --
Napovoa afia umtoxpewWoswWV
anod pobwoelg tnv 31" AskepBpiov 2019 118.975,57 118.975,57

To otaBuLopévo HEao SLadopLKO ETILTOKLO TWV UTIOXPEWOEWY o ULoBwaoelg aviABe o 5%.

24. YMoXpEeWOELG CUVTAELOSOTNONG TTPOOWTILKOU

H kivnon tng mpoPAedng anmolnuiwong mpoowrikol avaAUetal we akoAoLBwWC:

31.12.2019 31.12.2018
YnioAouro npdPAsPng otnv apxn tTng XpRong 63.525,42 55.570,68
Xpnotpomnoinon npoPAéPewv - -
Kbotog rmou kataxwpndnke ota anoteAéopata 2.560,28 7.954,74
YnoAouro npdBAePng otn AREN TG Xpriong 66.085,70 63.525,42

39



¢

WE CREATE CUSTOMER LOYALTY

O aplBudg tou anacxohoUpevou mpoowrikol TN Etatpeiog katd tnv 31" AskepuBplou 2019 avABe oe 55 epyaldpe-

voug (31" AekepPpiou 2018,73 epyalduevouc).

25. Noutég pakpomnpOBeopsg npoPAEYPELC.

To €€ € 60.000,00 urtdAouo tou Aoyaplacpol Aouég pakponpoBeopeg poBALPELS adopd oe TpoBAen yLa TG avE-

Aeykteg doporoykd xprioelg 2014 éwg kat 2019.
26. EUTOPLKEG Kol AOLTTEG UTIOXPEWOELG

OL EUTIOPLKEG KL AOLTIEG UTIOXPEWOELG avaAlovtal we €AC:

QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
\/ Q S OWKOVOUKEG KOTALOTAOELG TNG 31" AekepBpiov 2019

31.12.2019 31.12.2018

MpounBeUTEG EOWTEPLKOY 592.314,09 393.305,78
MpopnBeutéc e€wtepikol 143.945,85 156.653,07
AodaALloTIKEG UTIOXPEWOELS UTtaxOeloeg og puBuLon 43.104,66 96.383,07
AT080Y£C TPOOWTTIKOU TIANPWTEEC 70.988,63 -
Tp€XouoeG AOPAALOTIKEG UTIOXPEWOELG 66.306,29 94.866,96
MpokataBoAég mehatwv 22.037,79 127.170,62
Ayopéc uTtd TakTomolnon - 7.908,56
MpoUmoloylopévol tokol & cuvadr £€oda 4.414,74 4.969,33
‘E€oda xprioewc Souleupéva - 997,23
MpoUmoloylopéveg apolBec kal €€oda Tpitwv 4.929,71 -
NoUmEG BpaxumpOBECLEG UTIOXPEWOELG 18.366,96 11.662,11

Zuvolo: 966.408,72 893.916,73

27. Tpéxouoeg GopPOAOYIKEG UTIOXPEWOTELG
O tpgxouaeq GopoloyLKEG UTIOXPEWOELG TNG ETatpeiag avallovtal we €EAG:
31.12.2019 31.12.2018

Dopoloyikég uTtoxpewoelg urtaxBeioeg og puBULON 106.260,58 171.933,62
Ynoxpewoelg yla O.MN.A. 39.849,62 21.585,18
Dbpol — TEAN apoPwy MPOCwWITLKOU 113.442,41 56.164,30
Ddpol — téAN apoBwy Tpitwv 2.151,99 208,00

Zuvolo: 261.704,60 249.891,10

28. EVOEXOUEVEG UTIOXPEWOELS

(a) Ekkpepeic Sikeg Kol SLEKSIKNOELG:

H Etalpeia epmAéketal o Sladopeg VOULKEG UTIOBEDELG Kal Stadlkacieg ota mAaiola Tng Kavovikng Aettoupylag tng. H
Sloiknon, kabwg Kal o VopLkog ocuUPBouAog tng Etatpeiag, Befatwvouv OtL Sev udloTavTal EKKPEUELS aywyES Tpitwv
pe altnua TV KataBoArn xpnUaTikwy moowy ou Ba ennpedoouv ouolwdwg TNV olkovoulkn B€on tng Etatpeiag.

(B) Aeopelosi:

InuUelwveTal OtL n Etalpela £xel ouvayel, amod MPoyeVESTEPES XPNOELS, CUUPWVNTIKA pioBwong e€omAlopol ypadei-
WV, AoyloptkoU KaBwe kat Blwtikd xwpo dulaéng nAektpovikwy dedopévwy (Cosmote Business Cloud). To oUvolo
TWV €TNOLWV PLoBwpATwy avépxetal os ooo € 18.759,74 (31" AskeuPpiou 2018 €13.077,43) Kal KATAXWPELTAL OTA
anoteAéopata xprong.

OL 6eopeboelg TnG Etatpeiog yia KaTaBoAEG HIOOWUATWY TIOU AMOPPEOUY A0 TO CUUPWVNTIKA aUTA £X0UV WG EENC:
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31.12.2019 31.12.2018
EVTog (1) evocg €toug 9.503,58 18.759,74
Ao (1) éva £wg kat (5) mévte €tn 19.007,16 19.847,16
Mépav Twv (5) mévte eTwv -- -
Z0volo: 28.510,74 --

Avéleykteg popoloyika xpnoeg: H Etatpeia €xeL eheyxOel dopoloyikd €wg kat tn xprion 2009. Kat’ epapuoyr oxeTL-
Kwv popoloylkwv dlatdéewv: a) tng map. 1 tou dpbpou 84 tou N. 2238/1994 (avéleykteg umtoBEoelg popoloyiag
gloodnuarog), B) tng map. 1 tou apbpou 57 tou N. 2859/2000 (aveheykteg urtoBéoelg @.M.A. kat y) tng map. 5 Tou
apBpou 9 tou N. 2523/1997 (emBoln mpootipwy yia umoBéoelg popoloyiag elcodRpatog), To Sikaiwpa tou Anuooti-
oU yla TNV eMLBOAr Tou dOpPOoU yLa TIG XPHOELG HEXPL Kat To 2013 €xel mapaypadel péxpL tnv 31.12.2019, e tnVv €mL-
dUAan edikwv 1 e€atpetikwy Slatdfewv mou TuXoV poPAEnouv peyalltepn mpoBbeopia mapaypadig Kal umo TiG
npolmoBEoelg mou autég opilouv. Népav autwy, KOTA Tayla vopoAoyia tou ZupPBouliou tng Emikpateiag Kot Twv
Sokntikwv Sikaotnpiwy, eMeid el udlotapévng otov Kwdika Nouwv mepi TeAwv Xaptooruou Statdéswg nepl mopa-
ypadng, n oxetikn alwon tou Anpociou yla tnv eMLBOAN TEAWV XOPTOCHLOU UTIOKELTAL OTNV KATA To apbpo 249 tou
AotikoU Kwdika elkooaetr mapaypadn).

Me to GpBpo 82 §5 tou v. 2238/94, apxnc yevouévng amod tn xprion 2011, kol otn cuvéxela e to apBpo 65 A tou
N.4174/2013, ot OpkwTtol EAeyKTEC AOYLOTEG Kal TA EAEYKTIKA ypadeia Tou Slevepyolv UTIOXPEWTLKOUE EAEYXOUG OE
QVWVUUEG eTalpieg umoxpeolvtal otnv ékdoon EkBéoswg Dopoloyikng ZUppdpdwong wg mpog tnv edapuoyn Twv
dopoloyikwy Statdfewv oe popoAoylkad avtikeipeva. H ev Aoyw EkBeon umoBaAletal adevog Lev oTnv eAEyXOUEVN
etatpeia, adetépou 6 NAEKTPOVIKA 0TO YIoupyeio OLKOVOULKWV.

Ma g xpnoetg 2011 €wg kot 2015 n Etatpeia Sev €xel umayxBet oto dopoloyiko éAeyxo Twv Opkwtwv EAeyktwv Aoyt-
otwv Tou TpoEPRAemay ot Statdelg tou dpBpou 82 mapayp. 5 N. 2238/1994 Adyw tou OTL eV UTIOXPEOUTAL OE EAEYXO
Opkwtwv EAeyktwv Aoylotwv. I0udwva pe tnv NMOA.1006/05.1.2016 Sev €alpouvtal amd TNV SLEVEPYELA TOKTIKOU
dopohoylkoU eAéyxou amod TG appodleg PopPOoNOYLKEG OPXEG OL ETILXELPNOELG yLa TIG omoleg ekdibetal dopoAoyiko TiL-
OTOMOLNTIKO XWpPLg emidUAAEN. ZUVENIWG oL GOPOAOYLKEG apXEG elval Suvatov va dlevepyroouy tov 8§Iko Toug popoo-
YWKO €leyxo . Q¢ amotéAleopa Tou GpopoAoykol eAéyxou amod TIG GopoAoYLKEG apxEG evEéxeTal, va emBAnBouy emt-
TAEoV TIPOOTLUA Kot hOpOL yLa TIG XPNOELG TTou Sev £xouv eAeyxBel amo TG PopoAoyLKEG APXEG, TO TOOA TWV OTOLWYV
Sev gival Suvato va mpoadloplotolyv e akpipeLa.

Me 1o GpBpo 56 tou N. 4410/3.8.2016 yia Ti¢ xpnoelg amno 1.1.2016, n ékdoon tng EkBeong Qopoloyikng Zuppdpdw-
ong kaBiotatal mpoatpetikr. Na t xprion 2016 n Etaipeia dev emélete 10 dopoloyiko éleyxo kKabwg dev umoxpeoL-
tol og €Aeyxo Opkwtwv EAsyktwv Aoylotwv. Ma tig xprioetg 2017,2018 kat 2019 naportt n Etatpeia éAafe Miotonoin-
TIKO EAéyyou Owovopikwy Kataotdoewv and Opkwtoug EAeyktég Aoyloteg Sev emélele Tov Dopoloyikd EAeyxo Twv
OpKwTwV EAgykTwV AoyloTwy.

Katd tnv 31" AekepuPplou 2019 n Etatpeia €xel oxnuatiost mpoPAen yla Ti¢ avéleykteg dopoloyikd xproetg 2014
£€w¢ Kal 2019 mooou eupw 60.000,00 Kat ekTLUA OTL N TIPOPAeP N avutr ival emapkng (BAEme Inu. 25).

29. ZuvallayEég ouvdeSEPEVWV LEPWV

Ol cuvaAhayEG TTOU TTPOEPXOVTAL ATIO TNV EUMOPLKN dpaotnpldtnta tng Etatpeiag pe ta ouvdedepéva Hépn, yla Ta €Tn
2019 kat 2018 avaAvovtal 0Tov KATwTEPwW Mivaka:

Ano 1" lavouapiov £wg
31.12.2019 31.12.2018
‘E€oba — ayopég - --
‘Eooda — mwANoELg 920.601,56 1.261.191,40
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OL 6pol cuvepyaciag Twv avwTépw cuvallaywv de SladpEpouv oUoLACTIKA amd Toug ouvnBelg ebapuoldUeVOUS O-
poug ota mAaiola Tng PUOLOAOYLIKAG EKTEAEDNG TWV EPYACLWY TG ETatpelag pe un ouvdedeuéveG EMLXELPNOELG.

Ta uTIOAOUTAL TWV OMALTACEWV KAl TWV UTIOXPEWOEWV UE To CUVOESEEVA UéEPN €XOUV WG EENG:

31.12.2019 31.12.2018
ATOUTACELG 213.029,75 71.103,03
YoXpewoeLg 70.485,82 126.033,00

Ot ouvallayég pe HéAn Tou AlotknTikoU ZupBouliou avallovtal wg €€NG:

Ano 1" lavouapiouv £wg
Eidog Zuvalayng 31.12.2019 31.12.2018
MuoBol pehwv A L. 312.675,65 274.218,56

Mo TG davelakég uMoXPEWOELG TG Etalpeiog mpog tnv Attica Bank moooU € 1.146.523,23 tnv 31" AekeuPpiov 2019
(31" AekepBpilou 2018 €1.100.000,00) n Métoxog Etapeia Folli Follie €éxet cupBAnBel wg eyyuntAg.

30. Auvarotnta opalng cuvéxitong SpaoctnpLotntag tng Etalpeiog

Ta'l6a Kebdhata tng Etalpeiag katd tnv 31.12.2019 kat 31.12.2018 £xouv kataotel katwtepa ard to poo (1/2) tou
kepalaiou kal cuvtpexouv oL polTobEoelg epapuoyrg tou apbpou 119 nap.4 tou N. 4548/2018. H Aloiknon tng
Etalpeiag Ba mpotelvel otnv enopevn Taktikn Mevikr Zuvéleuaon, ite Tnv av€non tou MetoxikoU Kedalaiou, eite
™V ULoBETNON AANOU PETPOU TIPOKELUEVOU VA GUVEXLOTEL AMPOCKOTTA N AELTOUPYLKH ThG SpaoTnpLOTNTA.

31. Teyovota PETA TV hLEPOUNVia Tou lcoAoylopou

A) H taxeia e€amlwon tou kopwvoiol Covid-19 otnv Eupwnn kot o€ 6Ao oxedOv ToV MAQVATN, LE TA TIEPLOPLOTLKA
METPA VO OVOKOLVWVOVTAL CUVEXWG TO £Vl ETA TO GAAO TLG TEAEUTOLEG HEPEG, B €XEL ONUAVTIKEG ETUTTWOELG OTNV
olKovopia Kal Ba xpelaoToUuv avtiotolya SpaoTIKA LETPA YLOL TOV TTEPLOPLOLO TOUG. AKOUN KOL OV N OLKOVOULKN Kpion
AOYW ToU LoV SLapkEaeL Alyoug UNVEG, OMWG elval To BACIKO GEVAPLO TWV SLEBVWV OLKOVOULKWY OPYAVLOUWVY KAl TWV
olkwvV MLOTOANTTIKAG afloAdynaong, Kal oto deUTeEPO €€ANVO TOU £TOUG apxioel va BEATLWVETAL N KATAOTAGH, OL OU-
VETELEG 000V adopd Toug puBPoUG avantuéng Ba elval onPAVTIKES. To TIARYUA TToU SEXETAL TO GUVOAO TwV KAGSwWV
oo TO MEPLOPLOTIKA HETPA TWV KUBEPVAOEWV glval Bapl, N mapaywyr eEMNPeAlETAL APVNTLKA KAl  GUVOALKN {ATtnon
OTNV OLKOVOULO LELWVETAL.

KaBwg o Babuog aBefaiotntag avadopikd pe TV e€EAMAWGCN TOU VEOU Kopwvoiol Covid-19 mapapéVeL GNUOVTIKOG,
KEVTPLKO B€pa oultnong amoteAolV, TO0O OE TAYKOOWULO 000 KAl O ETIMESO UEUOVWUEVWY XWPWYV, OL OLKOVOULKES
ETIMTWOELG TOU, oL omtoleg Ba e€aptnBOoUlv amo tn StapkeLa, TNV €vtacn Kal tov Babpo eEamiwaong tng vooou.

Y16 to mpiopa NG e€EALOCOUEVNC KATAOTAGCNG, OTIWG AUTH TIEPLYPADETAL ATO TIC ApUOSLEG apXES, n ETalpeia mapa-
KoAouBel ektetapéva Tig e€elifelg avadopika pe tnv mavénuia tov véou kopwvoiol Covid-19 Kal T evOEXOUEVEC
ETUMTWOELG TNG EML TWV OLKOVOULKWY TNG KOTAOTACEWY, WOTOCO TPOG TO MAPOV SV UTopel va yivel kamola aflomniotn
EKTLUNON TWV EMUMTTWOEWV AUTWV. AeSOUEVNG TNC TPEXOUOCAC OUYKUPLOG Kal mapd TNV aBefaldtnta mou UTIApXEL
oUTn TN oTyun, N Aloiknon ekTud otL, Aoyw tn¢ Suvaplkng tng Etatpeiag, tng LSLaltepOTNTAG TWV UTINPECLWY TIOU
TAPEXEL, TNG HEYAANG Slaomopdg KvdUvou oto MEAATOAGYLO TNG KAl TNG TOLOTNTAG OUTOU, OL AKPALEG UTIAPYOUOEG
ouVONKeg Ba eEMNPEACOUV PEV TNV XPNUATOOLKOVOLLKN Katdotoon tng Etalpeiag aAld oxtL o Babuod mou va ennpea-
{eTal N CUVEXLON TNG EMXELPNMOATLKAG TNG SpOTNPLOTNTAC KOL CUVENIWE ANPoUvTaL oL mpolmoBEaoelg yla tnv edap-
poyn tTNg apxXnNg TNG CUVEXLONG TNG EMXELPNUOTIKIG SpaoTnELOTNTAG YLA TN cUVTAEN TWV OLKOVOULKWY TN KATAOTA-
OEWV.

42


https://www.cnn.gr/eidhseis/tag/84073/koronoios

QIVOS-WE CREATE CUSTOMER LOYALTY EMMNOPIA KAl AHMIOYPTIA AOTIZMIKOY H/Y A.E.
Q \ / Q S OLKOVOULKEG KATAOTAOELG TNG 31" AekepPpiov 2019

WE CREATE CUSTOMER LOYALTY

B) Me anodaon tng Ektaktng Mevikng Zuvéleuong tnv 5" OePpouapiov 2020 anodpaciotnke n pLelwon Tou LETOXKOU
kebahaiou TG ETalpeiag KATA TO OGO TWV EKATO MEVAVTA XIALASwV gupw (€ 150.000,00) pe akupwaon MEVTE XIALA-
Swv (5.000,00) petoxwv, mpog Staypadn Loomoowv {NULWV TN Etatpeiag.

Me tnv idla wg avw anodaon TnG EKTAKTNG YEVLIKNAG CUVEAEUONG TWV HETOXWV NG ETaupeiag anodaociotnke n avénon
TOU peToXlkoU kedahaiou tng Etalpelag Katd to mood twv Slakooiwv XAAdwv emtokooiwv effvta gupw (€
200.760,00) pe kotaBoAr petpntwy, pue €kdoaon £&L xIAlddwy e§akooiwv evevivta dU0 (6.692) LETOXWV OVORLOOTIKAG
afiag tplavra evpw (€ 30,00) ékaotng Kat pe T Stabeong tplavta eupw (€ 30,00).

Agv UTIAPYOUV AANOL LETAYEVECTEPA TWV OLKOVOULKWY KOTAOTACEWV YEYOVOTa, Ta omoia va adopouv tnv Etaipeia

Kal yla Ta omoia va emiBarletal oxetikn avadopd cuudwva pe ta Aebvr) Mpotumna Xpnuatoolkovoutkng NMAnpodo-
pnong (A.N.X.M.).

Xahavépl, 7 Auyouotou 2020

H Npdebpog O Avtutpoebpog tou A2, & O Noylotig

AteuB0vwv 0PBoUAOG

Oeodaveia Xapumn Eudyyelog Kapahic lewpylog ANaBavog
A.A.T. Al 134969 A.A.T. AO 095845 A.A.T. Al 518859

Ap. Abelag 0008211 A' Taéng

BEBAIQZH

Ot avwtépw Okovoulkeg Kataotdoelg (oeAibeg amo 11 €wg 43) elvat autég mou avadEépovral otnv EkBeon EAEyxou pag
ME nuepopnvia 27 Auyoluotou 2020.

ABnva, 27 Auyoluotou 2020

> OA /. Crowe

Tuvepyalopevol Opkwtol AoyloTeg A.E.

O OpKwTOC EAgyKTHG AOYLOTNAC

Méhog Aiktuou Crowe Global
QOuwk. Néypn 3, 11257 ABrva Badiog A. PLoUANG
Ap.M. 2.0.E.A. 125 - A.M. EATE 20 A.M. 2.0.E.A. 22041- AM. EATE 1721
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