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‘EkBgon Alaxeipiong AioiknTikoU ZupBouliou

'EXOUPE TNV TIYN va 0d¢ NapouciAooulE ToV anoAoyioud Twv dpacTnploTATWV Tne eTaipeiac “"QIVOS-WE
CREATE CUSTOMER LOYALTY A.E”. (n "ETaipgia™) yia Tnv €Taipikni 13n d1axeIpIoTIKA TN Xprion, n onoia
kaAUnTel Tnv nepiodo anod 1 Iavouapiou £wg 31 Askeuppiou 2017,

1. Eicaywyn

H Etaipeia «QIVOS-WE CREATE CUSTOMER LOYALTY EMIOPIA KAI AHMIOYPI'TA AOIZMIKOY H/Y ANQ-
NYMH ETAIPEIA» kai SiakpiTikd TiTAo «QIVOS—-WE CREATE CUSTOMER LOYALTY A.E.», 1dpUBnke To 2004.
To kUplo avTikeipevo dpaoTnpioTnTag TN ETaipeiag sival n dnuioupyia NpoypaupaT®wy NAEKTPOVIK®Y UMo-
AOYIOTWV, N NWANCT TOUG, N TEXVIKN UMOCTNPIEN Kal eknaidsuon Twv neAaT®wv. H eynopia, sioaywyr kai
g€aywyn TwV Napanavw 10wV, we Kal NAEKTPOVIKWY UMOAOYIOTWV.

2. EYKaTAoTACEIG

O1 eykaTaoTacelc TNG ETaipeiac BpiokovTal oTo Afjo Xalavdpiou Kal cUyKekpipEva eni Tng odou MNanaviko-
An 4.

3. EnixgipnuaTikn dopn

H eTaipeia dioikeiTal and £uneipn IOIKNTIKN opada

4, AIaXEIPIOTIKOG Kl OIKOVOHIKOG anoAoyIoHOG TG eEeTalOEVNG XPAONG.

M£oa og DUOKOAEC OIKOVOUIKEG OUVONKeC, N ETaipeia enedei€e To 2017 au&nan Tou KUKAOU EpYAci®V.

4.1 To eEwTePIKO NePIBAAAov kaTa TRV eEeTalOPEVN XpRon

H xpovid nou népace rTav €EAIPETIKA Kpioiun AOyw TNG ouveXI{OPEVNG OIKOVOMIKNG kpiong H ETaipeia no-
peUTNKE WE EMITUXIA PECA OE AUTEG TIC 1ID1AiTEPA DUOKOAEG OUVONKEC, £EaoPaAilovTac ypaupEG XpnHaTodo-
TNoNG Kal au&avovTac Tov KUKAO Epyaci®v Tnc.

4.2 KUKAOG Epyaciov

>Tnv eetaldpevn OIAXEIPIOTIKY Xpron, n ETaipeia npaypatonoince nwAnoelic Uwoug supw 3.303.988,88
£vavTl eupw 2.327.887,05 kata Tn xpron 2016 (nocooto auénong 41,93%).

4.3 MikTd képdn / KEpdn pera and ®opoug

Ta pIKTa KEPDN TNG ETaipeiac napoucialouv al&non Kal ouykekpipeéva avnABav os eupw 979.515,02 évavTi
KepdwV gupw 977.713,49 katd Tn xprion 2016. Ta kEPDN PETA and poOpoug aviABav aTo Moao TwV EUP®
10.624,00 evavmi gupw 31.223,84 kata Tn xpnon 2016.

01 OeikTeg kKePDOPOPIAg diapopPwBNKav wg eEne:

2017 2016

. . 29,65% 42,00%
MepIBwPIO HIKTOU KEPDOUG

MepIBwpPIo ASITOUPYIKOU KEPDOUG 3,87% 4,09%

MepiBwplo kaBapoU KEPDOUG 0,32% 1,34%




5. Alaxeipion KivdUvwv

5.1 MapdayovTec Kivduvou

H Etaipeia €ival ekTeBeipévn og KivOUvo PETABOANG EMITOKIWY Kal avTIMETWIZEI ouoI®dn NIOTWTIKO KivOuvo.
O1 avwTépw Kivduvol napakohouBoUvTal aTeva ano Tn SIoiknon TNG ETAIPEIAG KAl OMou KpIVETal avaykaio
npoBaivel OTIC anapaiTNTEG ava NEPINTWON EVEPYEIEC.

5.1.1 Kivduvog Tn¢ ayopag

5.1.1.1  SuvaM\ayhaTiKOg Kivduvog
H ETaipeia dev avTipeTwnilel ouvalayuaTiko Kivduvo yiaTi €xel cuvalAayeg oe EEvo VOUITUA.

5.1.1.2  Kivduvoc TIHoV

H ETaipeia dev KATEXEl XPEOYPAPA KAl GUVENWG dev €KTIBETAI OE KIVOUVO TIHWV Xpeoypadwv. EEAAAou, ol
TIHEC TwV gUNOpeUPdTWV Nou spnopeleTal n ETaipeia dev napoucialouv 1diaitepn diakuyavar, onoTte dev
anoTeAoUV nnyn KIvoUVoU TIHQV.

5.1.1.3  Kivduvog eniTokiou
H Etaipeia dev avTipeTwnilel 191aiTepo Kivouvo ano PeTaBolr) emimokiwv dIOTI €Xel XaunAd daveiouo.

5.1.2 MIoTWTIKOC KivOUVOC

MOTWTIKO KiVOUVO EVEXOUV KUPIWG O anaiThoelc anod neAdaTec. H ETaipeia AayBavovtag unoyn tnv npwro-
YVPIN OIKOVOUIKN Kpion Kal To nepiBAiov Tng ayopdc oTo ornoio dpacTnplonoleital, napakoAoubei aTeva
TIC aNAITAOEIC AUTEC. 'Onou KpiveTal avaykaio, NpoBaivel aTIC avahoyeg avda NepinTwon eVEPYEIEC €EA0PAI-
ONG TWV anaITHoEWV.

5.1.3 Kivduvoc psuoTdTnTac

O KivdUVOC pEUCTOTNTAG OXETICETAI YE TNV duvaToTnTa TNG ETaIpiac va eKNANPWOEl TNG XPNIHATOOIKOVOUIKEG
TNG UNOXPEWCEIC, OTAV AUTEG YiVOUV anaITnTEG.

H napakoAouBnon Tou KIvOUVOU PEUCTOTNTAC EMIKEVTPWVETAI OTN OIAXEIPION TOU XPOVIKOU OUGXETIOHUOU
TWV TAMEIGK®Y POV Kal OTnV €£a0(ANIon eNApKWV TAUEIaK®V JIABETiPwWY yia TNV KAAUWN TWV TPEXOU-
owv

ouvalAayov.

H ETaipeia oTa nAdiola evioxuong TnG pEUCTOTNTAC EXEl EOTIAOE! TIC EVEPYEIEC TN, TNV CUYKPATNON TWV
danavov Kal aTnv €ionpagn Twv anaroswy TnG.

"I81eq MeTOXEG
H eTaipeia dev kaTExel idIEC PETOXEG.




EmJINEEIG KAl OTPATNYIKEG

Endiwén Tnc ETaipeiag, ival n neparépw avanTtuén OAwv Twv peyeBwv TNG MECA and Hia oTpATnyIKN
TEGOAPWV MUADV®V.

1. MepeTaipw £dpaiwaon OTOUG TOUEIC AIGVEUNOPIOU MOU CHUEPA dPACTNPIONOIEITAl KAl KATEXEI NYETIKN
Bgan

2. EoTiaon otnv anoktnon vewv peyaAwv nehatwv (Top 100 Retailers & FMCG)
Mepamrépw avanTugn Tou KUKAOU Epyaci®wv OTO EEWTEPIKO

4. AvanTtugn oe vEoUuG TOMEIG AlavEUNOpiou GTOUG OMoioug arjdepa dev £xel Napouaia

Xahavdpi, 23 Touhiou 2018

O MNpoedpog O AleubUvwv ZUPBoUAOG

FEQPTIOZ KOYTZOAIOYTZOZ EYAITEAOZ KAPAAHZ




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017

(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

A. Katactaon Oikovopikne O€onc

ZUVOAO BPaxunpoBECHWV UNOXPEWCEMV
ZUVOAO UNOXPEWCEMV

Zny. 31/12/2017 31/12/2016
ENEPIHTIKO
Mn kukAo@opoUVTa NEPIOUCIAKA OTOIXEIT
Evowparta nayia aroixeia 13 232.123,95 3,76
Aula nepiouaiakd aToixeia 74.750,89 0,00
AvaBaAAopeveG POPOAOYIKEG anaITHOEIG 0,00 16.117,04
AoINEG YakponpOBECHEC anaITHOEIG 14 13.698,12 13.620,12
ZUVOAO U KUKAO(POPOUVTWV 320.572,96 29.740,92
KukAo@popoUvTad nEPIOUCIaKd OTOIXEIa
EnnopikéG kal AOINEC anaiTraoeig 15 1.506.208,87 1.205.849,05
Aoind kukAopopoUVTa NePIOUCIAKA OTOIXEID 15 91.964,20 81.915,71
Tapiaka diaBéaipa kal Icoduvapa 16 235.747,24 41.016,36
ZUvoA0 KUKAOPOPOUVT®WV 1.833.920,31 1.328.781,12
2ZYNOAO ENEPIHTIKOY 2.154.493,27 1.358.522,04
IAIA KE®AAAIA KAI YINNIOXPEQZEIZ
"I81a KepaAaia
MeToxIKO KepaAaio 153.000,00 74.400,00
Aoind AnoBepaTika (36.257,27) 32.045,51
YnoAoino Kepdwv €I véov 38.164,29 37.970,79
ZUvoAo 18I0V KepaAdaiov 154.907,02 144.416,30
YnoXpeWOEIG
MakponpoOOECHEG UNOXPERNTEIG
MakponpOBeaUEC DAVEIAKES UNOXPEWTEIC 21 700.000,00 0,00
AvaBaA\OPEVEC POPONOYIKEC UMOXPEWTEIG 18 28.289,41 0,00
YNoXpEWOEIC GUVTAEIODOTNONG NPOCWNIKOU 17 55.570,68 55.570,68
NOINEC YaKPONPOBECHEG NPOBAEYEIG 17 60.000,00 60.000,00
ZUVOAO HOKPONPOOECHWV UNOXPEWDCEMV 843.860,09 115.570,68
BpaxunpOOECUEG UNOXPERNTEIG
BpaxunpoBeopec OAVEIQKEG UNOXPEWTEIG 21 324.867,89 397.869,72
EUnopIkEG Kal AOINEC UNOXPEWTEIC 19 623.969,33 428.636,07
Tpéxov POPOG £1000NUATOG 91.037,97 0,00
TPEXOUTEC (POPONOYIKEC UMOXPEWTEIG 20 115.850,97 272.029,27

1.155.726,16
1.999.586,25

1.098.535,06
1.214.105,74

ZYNOAO IAIQN KE®AAAIQN KAI YITOXPEQZEQN

2.154.493,27

1.358.522,04

71




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017

(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

B. KatraocTtaon ZuvoAik@v Egodwv

1/1- 1/1-

Znn 31/12/2017 31/12/2016
KUkAoC epyacimv 6 3.303.988,88 2.327.887,05
KOoTog NwAnoswv 7 -2.324.473,86 -1.350.173,56
MikTa k€pdn 979.515,02 977.713,49
ANa €00da 9 186.560,53 29.552,46
'E€0da dI0IKNTIKNG AsIToupyiag -495.387,12 -500.411,81
'E€0da AeiToupyiag diaBeong -534.210,52 -389.978,62
ANa €€o0da 10 -8.693,39 -21.561,60
1I_(Ii|::‘:10r:1?r E(K:g::)g; gsnpumaonkd)v Kal enevou- 127.784,52 95.313,92
Eégg\?ia/q 'Ecoda XpnMATOOIKOVOUIKAG ENEVOUTIKAC Asl- 1 .59.579 30 -40.920.74
Képdn npo popwv 68.205,22 54.393,18
®OPOG €1600AUATOC 12 -11.166,77 0,00
AvaBa\opevog dopoc 12 -46.414,46 -23.169,34
Képdn peTa ané goépoug (A) 10.623,99 31.223,84
Aoinda ouvoAika €00da PETA and popoug
Kov60)\|q nou dev Ba petagepBolv oTnV KATAOTAON 0 0
OUVOANIKWV €000WV:
KovdUAia nou :€V5éXIETCII va JeTagepBouv oTnV Katd- 0 0
0TAon CUVOMKWV £€000WV:
Aoinda ouvoAika €00da HETA anod popoug (B) 0 0
'Z):xzs(\giuz:;(a OUVOAIKG £000a HETAG and @o- 10.623,99 31.223,84
AnooBeoeig 36.557,96 29.598,21
I((?I):;'rll' 5 :)po QOpWV TOKWV KAl anooBECEmV 164.342,49 124.912,13

8|




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017

(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

I. Karaoraon MeraBoAav 1diwv KepaAdiwv

: Alapopég E- .
MeTOXI1KO a a : AdiaveunTa 2
. Aoina anoBgparika  kripnong Emi- 3 ZuvoAo
KEPaAaio H T:t;lnﬁnqqdp- KEPON
Bpou 9
YnoAoino Tnv
01/01/2016 74.400,00 32.045,51 23.089,19 129.534,70
SUYKEVTPWTIKG GUVOANIKA
£00da 0,00 0,00 31.223,84 31.223,84
AiavepnBevra pepiouata 0,00 0,00 -16.342,23 -16.342,23
YnoAoino Tnv
31/12/2016 74.400,00 32.045,51 37.970,80 144.416,31
ZUYKEVTPWTIKA OUVONIKA 0,00 0,00 10.623,99 10.623,99
€000a
AUENan peToxkol Kega- 2.556,25 0,00 0,00 2.556,25
GIOU I I I - !
MeTagopeg / EkTipnon ) ) )
Enmponfic apBpou 9 76.043,75 32.045,51 -36.257,27 10.430,50 2.689,53
YnoAoino Tnv
31/12/2017 153.000,00 0,00 -36.257,27 38.164,29 154.907,02

9|




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.

2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017

(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

A. Kardoraon Tapeiakov Powv

1/1-31/12/2017

1/1-31/12/2016

A€ITOUPYIKEG APpaocTnPIOTNTEG

KEpdn npo popwv (OUVEXILOPEVEC DPACTNPIOTNTEC) 68.205,23 54.393,18

TTA€ov / pgiov npooapuoyes yia:

AnooBEoeig 36.557,96 29.598,21

MpoBAEWEIG/ ANOUEIDOTEIG 0,00 10.570,68

AI'IOTE‘)\EOIJCITCI (sc{oéa, €coda, kepdn kai {NIES) enev- 31.716,67 232,15

OUTIKNG dpacTnpIOTNTAG

XpewaTIkoi TOKOI kal ouvagn €£0da 61.430,36 41.152,89

MAEov/ peiov NPOCAPHOYEC YIa METABOAEC AoyapiaopwV

KepaAaiou Kivnang r nou oxeTiCovTal e TIG AeIToupyl-

KEC DpaCTNPIOTNTEG:

Meiwan / (al&non) anoBepdTwv 0,00 0,00

Meiwon / (aU&non) anarrnoswy -346.743,58 -446.479,59

(Meiwaon) / ab&non unoxpewoewv (NANV daveiakwy) 117.018,16 97.344,72

Meiov:

XpewaTikoi TOkol & guvapn €£0da kaTaBePAnuéva -61.430,36 -41.152,89

ZUVOAO £10pomV / (EKPO®V) ano AEITOUPYIKEG _ }

SpaoTnpISTITES () 93.245,56 254.804,95

EnevduTIKEG ApacTnpiOTNTEG

Ayopd evo®MPATWV KAl AUA®V Nayionv oToIXEIwv -343.429,04 -7.306,69

ToOKoI €l0npayxBévTec 1.851,06 232,15

Zuvolo E10powV / (ekpowv) ano enevOUTIKEG -341.577,98 -7.074,54

SdpaotnpioTnTeg (B)

XpnHaTodoTIKEG FpacTnpIOTNTEG

?'onpaﬁaq/ E€opAnoeic ano ekdoBevTa /avrAnbevra 626.998,17 124.938,66
aveia

AUEnon PETOXIKOU KEPaAaiou 2.556,25 0,00

ZUvoAo E10pOWV / (ekpowv) ano XpnHAaToJ0TIKEG 629.554,42 124.938,66

dpaocTnpioTnTeg (y)

KaO®apn avgnon / (peiowon) oTa Tapeiaka S1a0é- )

oiga kai Ic00duvapa nepiddou (a) + (B) + (y) 194.730,88 136.940,83

Tapeiaka diabéaiya kal IcodUvapa Evapeng nepiddou 41.016,36 177.957,19

Tapeiaka diabgoipa kai Icoduvapa 235.747,24 41.016,36

ARENG nep10dou

10 |




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.
2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017

(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

B. 'EKOEZH EAErXOY ANEEAPTHTOY OPKQTOY EAEFKTH AOrIETH

Mpog Toug MeToOXOUG TNG ETaipEiag
“QIVOS—WE CREATE COSTUMER LOYALTY EMMNOPIA KAI AHMIOYPIIA
AOIIZMIKOY H/Y ANQNYMH ETAIPEIA "

‘ExkOgon EA£yyou eni ToV ETaipik®Vv Oikovouik®V KaTaoTaoswv

F'voun

"Exoupe eAEYEEI TIC CUVNUUEVEG OIKOVOUIKEC KATAOTACEIG TNC eTaipeiac “"QIVOS—WE CREATE COSTUMER
LOYALTY EMIMOPIA KAI AHMIOYPI'IA AOIIZMIKOY H/Y ANQNYMH ETAIPEIA ” (n Etaipeia), ol
onoieg anoteAolvTal anod TV KATaoTacn XpnUATOOIKOVOUIKNG B€ong Tng 311 AekeyBpiou 2017, Tnv kaTa-
oTacn ouvoAikoU €100dNUaToc, METABOAWV IDiWV KEPAACIWY Kal TAPEIAKWY POWV TNG XPAOEWC nou €Ange
TNV NUEPOPNVia auTr, KaBwe Kal NePIANWN oNUAvTIKOV AOYIOTIKOV apXwv Kal HEBOdWV kal AoInéG enegnyn-
MATIKEC NANPOPOPIEC.

KaTa Tn yvoun pac, ol CUVNMMEVEG OIKOVOUIKEC KATAoTAoelC napouaialouv sUAoya, ano kabe ouaindn a-
noyn, TNV oIkovouIKn B€an Tng etaipeiac “"QIVOS—WE CREATE COSTUMER LOYALTY EMIMOPIA KAI
AHMIOYPIIA AOIFIZMIKOY H/Y ANQNYMH ETAIPEIA ” katd Tnv 31" AekeppBpiou 2017, Tn Xpnua-
TOOIKOVOUIKI) TOUG €Mid0CN Kal TIC TAUEIOKEG TOUG POEC YIA TN Xprion nou €An&e Tnv nuepounvia autr oUu-
Qwva e Ta Aigbvn MpoTuna XpnuaToolKoVOUIKNG Avapopdacg, Onwe auta €xouv uloBetTnBei ano tnv Eupw-
naikn ‘Evwon.

Baon yvoung

Aigvepynoape Tov €Aeyx0 pac ocUppwva Pe Ta Aiebvn MpoTtuna EAéyxou (AME) dnwg auta €Xouv evowua-
TwOei oTnv EAAnvIkR NopoBeaia. Or euBUvec pag, ouPpwva PYe Ta NPOTUNA AUTA NEPIYPAPOVTAl MEPAITEPL
oTnv napdypa®o Tnc €kBeoNG Hag “EUBUVEC EAEYKTN YIQ TOV EAEYXO TWV OIKOVOMIK®V KATaoTaoswv. Eiya-
oTe aveEapTnTol ano Tnv ETaipeia kal TIG evonoloUpeveG BuyaTpikeG TNG cUMPwva pe Tov Kndika AsovToho-
yiac yia EnayyeAuaTieg EAeykTEG ToU ZupBouliou AleBvav MpoTunwv Agovrohoyiag EAeyKT®V, Onwe auTtog
£xel evowpaTwOei otnv EAnvikr NopoBeaia kal TIG anaitrosic deovToAoyiac nou oXeTi(ovTal e TOV EAEYXO
TWV OIKOVOMIK®WYV KATaoTAoswv oTnv EAAGDa Kal £XOUpE eKNANPWOEl TIC DEOVTOAOYIKEG HAG UMOXPEWTEIC
oUUQWva Pe TIC anaitiosic Tng loxUouoac vouoBeaiac kal Tou npoavagepopevou Kndika Asovtoloyiac.
MoTeboupe OTI Ta EAEYKTIKA TEKUNPIA MOU £XOUME ANOKTNOE! €ival enapkr) kal KaTaAAnAa va napéyouv Baon

yia TN yVGOUN pag.

'AAAEG NAnpoPopieg

H dioiknon ival unetBuvn yia TIG AAAec nAnpogopiec. O1 AAAeC NANpogopicg nepiAapBavovtal aTnv ‘EkBeon
Alaxeipiong Tou AloiknTikoU SupBouAiou, yia Tnv onoia yiveTal OXeTIKR avagopd oTtnv “EkBeon eni AAMwV
Nopikwv kai KavoviaTikov Anairioswv”, ahha dev nepIAaUBAVOUV TIC OIKOVOUIKEG KATAOTACEIC KAl TNV €K-
Beon eAéyxou £ni auTwV. H yvOPN PAG €Ni TV OIKOVOUIKWY KATAOTAOEWV OV KAAUMNTEI TIG AAAEC NANPOpO-
piec kal dev ekPPAlOUKE PE TN YVMUN AUTH OMnoiacdnnoTe JOop@PNG cuhnépaapa diacPaliong eni auTwv.

S€ OX€an PE Tov EAEYXO HAC €Ni TWV OIKOVOUIKWV KATACTACEWY, N €uBUvn Wac €ival va avayvwooulds TIC
AMEC NANPOPOPIEC Kal, JE TOV TPOMO AUTO, VA EEETACOUUE GV 01 GANEG MANPOPOPIEC €ival oUCIWdWCS aou-
VENMEIC PE TIC OIKOVOMIKEG KATACTACEIC N TIC YVWOEIG NMOU AMNOKTNOAKE KAaTa Tov EAgyXo i aANIG @aiveTal va
gival ouoIwdWG eoPpalJeves. Eav, pe Baon TIC Epyaciec nou £XOUUE EKTEAEDEI, KaTAANEOUKE OTO GUUNEPQ-
opa OTI UNApXEl OUCIWOEC OPAANUA O AUTEC TIC AAAEC NANPOPOPIEC, EINACTE UNOXPEWHEVOI VA AVAPEPOUHE
TO YEYOVOC auTO. Aev £XOUHE TINOTA VA AVAPEPOUKE OXETIKA UE TO B£Ua auTo.
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EuBUvEG TNG 310iKNONG £Ni TOV OIKOVOHIK®V KATACTAGEWV

H dioiknon &xel Tnv €uBlvn yia TNV KATApTION Kal EUAOYN NApouasiacn TwV OIKOVOUIK®MY KATAOTACEWY GU-
Pwva e Ta AMXA o6nwg auta £xouv uloBeTnBei anod Tnv Eupwnaikn 'Evwan, Onwc Kal yia eKEVEC TIC JIKAIDEC
£0WTEPIKOU eAEyXoU nou n dloiknaon kaBopilel w¢ anapaiTnTeg, WOTE va kabioTatal duvaTr n KatapTion TwV
OIKOVOUIK®OV KATAOTAOEWV anal\aypévwy anod ouciwdeg oPpAalUa, nou OPEIAETal €ITE G anaTn ite o Aa-
Boc.

KaTa Tnv KatapTion TWV OIKOVOUIKWV KATAOTACEwY, N dloiknan €ival uneuBuvn yia Tnv agloAdynaon Tng Ika-
voTnTac TnG ETaipeiac va ouvexioouv Tn dpacTnpioTNTa TOUC, YVWOTOMNOIWVTAC ONOU CUVTPEXE! TETOIA ME-
pinTwon, Ta B€uaTa nou oxetidovral Ye T auvexi{OYevn dpacTnpEIOTNTA Kal TN XPraon Th AOYIOTIKNAG BAong
NG ouvexI(OPEVNG dpaaTNPIOTNTAC, EKTOG Kal €Av n dloiknaon €iTe NpoTiBeTal va peucTonoinael Tnv ETaipeia
f va diakoyel Tn dpaoTnpIoTNTa Toug ) dev £xel AAAN PEANIOTIKT) EVAAAKTIKN €NMIAOYR ano To va npoxwpn-
O€l 0 'aUTEC TIC EVEPYEIEC.

EUuOUVEG EAEYKTR VIO TOV EAEYXO TWV OIKOVOHIK®OV KATACTACEWV

O1 aToxol pag €ival va anokTnooups eUAoyn 81ac@AAIon yia To KAaTd NoOoo Ol OIKOVOUIKEC KATAOTACEIC, OTO
oUvoAo Toug, €ival anaAaypEVeG ano ouciwdeC oPAAPa, nou oPeiAeTal €iTe 0 anaTn €ite og AaBog kal va
£KOWOOUE £KBEDN €AEYKTN, N onoia nepIAaPBavel Tn yvoun yac. H uloyn diac@ahion ouvioTa diacpaiion
uwnAou emnédou, alAd dev eival eyyunon OTI 0 £Aeyxog nou dievepyeiTal oUP@wva Pe Ta AME, dnwg auta
£xouv evowpatwBei otnv EAAnvikr NopoBeoia, Ba svronilel navra £éva ouci®deG opaApa, 6Tav auTtd unap-
XEl. Z@aAuaTa duvaral va npokUyouv ano andrtn r and Aaboc kal BewpouvTal ouciwdn OTav, JEYOVWMEVA N
aBpoioTika, Ba pnopouce gUAoya va avayeveral OTi Ba ennpéalav TIC OIKOVOUIKEG anoMATEIC TWV XPNOTWY,
nou AapPavovTal Je BACN AUTEC TIG ETAIPIKEG KAl EVOMOINUEVEC OIKOVOUIKEC KATACOTACEIC.

Qc kabrkov Tou eAéyxou, oUU@wva Pe Ta AME onw¢ auta €xouv evowpaTtwBOei otnv EAAnvikn NopyoBeoia,
AOKOUWE £NAYYEAUATIKA Kpion Kal diaTnpoUpe eNayYEAUATIKO OKEMTIKIOWO kaB’ OAn Tn OIAPKEIA TOU €AEy-
¥ou. Eniong:

¢ Evronifoupe kai a&ilohoyoUPe Toug KIVOUVOUC oUCIWdOUG OPAAUATOC OTIC OIKOVOMIKEG KATAGTACEIC, MOU
oQeiAeTal €iTe 0 ANATn €iTe o AdBoc, axedialovrag Kal dIEVEPYWVTAC EAEYKTIKEC DIadIKACIEG MOU avTa-
nokpivovTal oTouc KivdUVoUG auTouc Kal anoKTOUUE EAEYKTIKA TEKUNAPIA NMOU gival ENApkn Kal kaTaAAnAa
yla va napéyouv Bdaon yia Tnv yvoun pac. O kivouvog pn evroniodoU ouoindouc o(AAJaToC Nou ogpei-
AeTal og andTn eival uPnAOTEPOC and auTov nou oPeiAeTal o AaBog, KaBwc n andTn YNopei va Pnepie-
XEI oupnalyvia, nA\acToypagia, EOKEUMEVEG Napalsiyelc, Weudeic daBeBAIWTEIC i} Napakapwn Twv dikAi-
WV E0WTEPIKOU EAEYXOU.

o KatavoouUpe TIC JIKAIDEC eowTePIKOU EAEYXOU Mou OXeTICovTal JE TOV €AEyXO, WE oKond To oxedlaopod
EAEYKTIK®V dIadIKaoiwv KaTaANA®V yia TIG NEPIOTACEIC, aAG OXI JE oKono Tnv diatunwon yVoUng eni
TNG anoTeAEoUATIKOTNTAC TwV DIKAIDWY E0WTEPIKOU eAEyXoU TNC ETalpeiac.

o AElohoyoUpe TNV KaTaAANAOTNTa TwWV AOYICTIKGWV apX®V Kal JeBOdWV Mou Xpnoigonolnenkav kai 1o €U-
AOYO TWV AOVYIOTIKWV EKTIUNOEWV KAl TWV OXETIKWV YVWOTOMOINCEWY Nou £yivav ano Tn Aioiknon.

e Ano@aivopacTe yia TNV KataAAnAoTNTa Tng Xpnong ano tn dioiknan Tng AoyioTIKNG BAong Tng ouvexi{o-
HeVNG OpaaTnpIOTNTAC Kal e BACN Ta €AEYKTIKG TEKUNPIA NMOU ANoKTABNKAv yia To €Gv UNAPXElI OUCI®-
Onc aBePaidTnTa OXETIKA HE YEYOVOTA I OUVONKEC Mou Wnopei va unodnAwvouv ouciwdn aBefaidTnTta
¢ Npog TNV IkavoTnTa TNnNG ETaipeiag va cuvexioouv Tn dpactnpioTnTa Touc. EGv gupnepavoupe OTI U-
pioTaTtal oucindNng aBeBaidTNTa, €iNaoTE UNOXPEWHEVOI OTNV EKBECN EAEYKTN VA EMICTIOOUKE TNV NpPo-
00X OTIC OXETIKEG YVWOTONMOINCEIG TWV OIKOVOUIKWV KATAOTACEWY N €AV AUTEC Ol YVWOTOMOINCEIC €ival
avenapkeic va d1apoponoIfOoUPE TN YVOUN Hac. Ta oupnepacpaTd yac Baaifovral o eAEYKTIKA TEKUN-
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pId MOU anoKT®VTAl PEXPI TV NUEPoUNVia TNG £kBeonc eAeykTn. Q0TOC0, HEAOVTIKA YEYOVOTA 1) OUVON-
KEC EVOEXETAI VA £XOUV WG anoTeAeaua n Etaipeia kar o 'OPIAOG va naloouv va AEIToupyoUV WG OUVEXI-
{Opevn dpaoTnpIoTNTa.

o AElohoyoUpe Tn ouvoAIkn napouaiaan, Tn OOur Kal TO NEPIEXOPEVO TWV OIKOVOUIKWV KATAOTACEWY, OU-
MNEPIANAUBAVOUEVOV TWV YVWOTOMNOINCEWY, KABWE Kal TO KATA NOCO Ol OIKOVOUIKEG KATAGTACEIC AMEIKO-
Vi(OUV TIC UNOKEIYEVEG GUVAANAYEC Kal Ta YeyovoTa e TPOMO Mou EMITUYXAvETal n eUAoyn napouaiaon.

e SUMNEYOUME €NAPKN Kal KATAAMNAG EAEYKTIKA TEKUAPIA ava@opika PE TNV XPNHATOOIKOVOUIKN MANPOpO-
pNoN TWV OVTOTATWV N TWV ENIXEIPNHATIKWYV dpacTnpIoTATWV eVTOG Tou OpiAou yia Tnv €Kppacn yvo-
MNG €Ni TWV OIKOVOMIKWV KATaoTacewv. EipaoTe unguBuvor yia Tnv kabodrynaon, Tnv niBAeywn kai Tnv
€KTEAEON TOU eAéyxou TNnG ETaipeiag kal Twv BuyaTpikwv TnG. Mapapévoups anokAsIoTIKG unglBuvol yia
TNV EAEYKTIKA HAg yvoun.

MeTa&U GAN\wv BgpdTtwy, kolvonoloUue aTrn dloiknon, To oxedlaldhevo €UPOC kAl TO Xpovodiaypauud Tou
eAEyXOU, KaBWC Kal oNUAvTIKa EUPHUATA TOU EAEYXOU, CUUNEPIAQMBAVOUEVWY OMOIWV ONUAVTIKOV EAAEIYE-
wV oTIC OIKAIOEC eoWTEPIKOU eAEyXOU evTonifoupe KaTda Tn dIApKEId TOU EAEYXOU HaG.

'EkOeon eni AAMwV Nopik®v kai KavovioTIK@V ANaITHOE®WV

AapBavovrac unown OTI n dioiknan €xel TNV €uBUVN yia TNV KaTapTion TnG 'EkBeang Alaxeipiong Tou AloIKn-
TIKOU JUPBOUAioU, kaT’ epapyoyn Twv diaTdEewv TNG napaypdgou 5 Tou apbpou 2  (uEpoc B) Tou N.
4336/2015, ONUEIWVOUNE OTI:

a) Kata tn yvoun pag n 'EkBeon Alaxeipiong Tou AlOIKNTIKOU SUPBOUAIOU £xel kaTapTIoBsl oUPPWVa WE TIG
I0XUOUCEC VOUIKEC analTNoEIC TwvV apBpwv 43a Tou K.v. 2190/1920 kal To NEPIEXOUEVO AUTNG AVTIOTOIXEI
ME TIG OUVNUMEVEC OIKOVOMIKEG KATAOTACEIC TNG XProng nou €Ange Tnv 31/12/2017.

B) Me Bdon Tn yvwon MNOU AMNOKTAOAME KATa TO €AeyxO Hag, yia Tnv eraipeia “QIVOS—WE CREATE
COSTUMER LOYALTY EMNOPIA KAI AHMIOYPIIA AOIIZMIKOY H/Y ANQNYMH ETAIPEIA
Kal To nepIBAlhov Tng, dev €XOUME EVTONIOEI OUCIWDEIC avakpiBelec aTnv 'EkBeon Aiaxeipiong Tou Aloikn-
TIKOU TNG ZulBouAiou.

UY ABrva, 31 AuyolUaTou 2018
O OpkwTOC EAEYKTAC AOYIOTNG
OpkwToi EAEYKTEC AOYIOTEC
SUPBOUAOI ENIXEIPATEWY
Aew@. Meooyeiwv 396
153 41 Ay. MNapaokeun
A.M. 20EA: 174 rewpyiog I. BapBaAitng
A.M. EATE: 045 A.M./ZOEA: 10251
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ZnHEIDOEIS eNi TOV OIKOVOHIK®OV KaTaoTaoewv

1. Nepiypagn TnG ETaipeiag

1.1. Tevikég nAnpo@opicg

H QIVOS-WE CREATE CUSTOMER LOYALTY EMIMOPIA KAI AHMIOYPI'TA AOITZMIKOY H/Y ANQNYMH E-
TAIPEIA 10pUBnke To 2004 w¢ EMNE kai ev ouvexeia duvapel Tng and 21.9.2016 Zuppwviac ETaipwv cuppw-
VNONKE va NpoXwprijoouv o€ UETAOXNUATIONO TOU £TAIpIKOU TUNOU TNG £Taipeiag ano E.M.E. og A.E. pe pe-
TOXIKO KEPAAAIO TOo Nodo Twv 153.000,00 €. MeTd Tnv peTatponn TnS o Avwvupn ETaipeia , anéktnoe kai
ap1Buo6 rEMH 005690501000.

ApaocTnpIOTNTA — EYKATACTACEIG

H ETaipeia aoxoAsital KUpiwG Pe Tn OnuIoupyid NPOYPAUMATWV NAEKTPOVIKWV UMOAOYIOT®V, TNV NWANCH
TOUC Kal TNV TEXVIKI UNOCTNPIEN Kal ekNaideuon TwV NEAATOV TNE, KABWC eNiong kal e TNV gPnopia, €loa-
ywyn Kal eEaywyn Tov napanave 18V, we Kal NAEKTPoVIKwV unohoyioTwv. O eykaTacTaoelc TG ETaipeiag
BpiokovTal oTnv AnyoTikn EvoTnTa Xahavdpiou Tou Arjuou XaAavdpiou kal TnG odou ManavikoAn 4.

2. MNAdqioclo KATAPTIONG TWV OIKOVOHIK®OV KATAOTACEWV

2.1. Bdon karaprioews

O1 Oikovopikéc KataoTaoelc TnG ETaipeiag ouvrtacoovtav £w¢ Tnv 31 AskepPpiou 2014, ouu@wva Pe Tov
K.N. 2190/1920 kai Tic EAANVIKEG AOYIOTIKEC APXEC, Ol OMOIEG, O APKETEC MEPINTWOEIG, DIAPEPOUV AMO TIG
dlaTa&eic Twv AigBvawv MpoTUnwv XpnuaToolkovopikng NMAnpopdpnong (oTo €ERc AMXA).

O1 OIkovopIkeC KaTaoTaoelg Tng ETaipeiac katapTioTnkav, ouhewva Pe TIG dIaTageic Twv AMXA yia npwTn
xpovid, To 2015,

O1 Oikovopikeéc KataoTaoeic Tng ETaipeiac yia Tnv xprion 2017, €xouv ouvtaxbei pe Bacn Tnv apxn Tou I-
oTOpIKOU KOOTOUG ONWC auTr) TPOMOMOIEITAl JE TNV Avanpoodployr CUYKEKPIMEVWY OTOIXEIWY EVEPYNTIKOU
Kal naénTikoU O€ TPEXOUOEG a&iec, TNV apxn TnG OUVEXIONG TNnG dpacTnpioTnTac (going concern) kai ivai
oUPQwvec Pe Ta Aigbvn MpoTuna Xpnuatoolikovouikng MAnpopopnonc (AMXN) Ta onoia £xouv ekdoBei and
v Enirponr] AigBvawv AoyioTik®v Mpotunwv (IASB), kaBwe Kal TwV dIEPUNVEIDY TOUC, Ol OMOIEC EXOUV £K-
006ei and Tnv Enmirponn Epunveiag Mpotunwv (I.F.R.I.C.) Tng IASB kai Ta onoia €xouv uioBeTnBsi anod Tnv
Eupwnaikn ‘Evwon.

2.2. AVTIKEIUEVO Kal EYKPIOT TWV OIKOVOUIK@V KATAOTAOEWV

O! OUVNUMEVEC OIKOVOMIKEG KATAoTAoeIC TnG ETaipeiag (oTo €ENnG "oIKOoVOUIKEG KATAOTACEIC") avagpépovTal
otnv 13n diaxelpIoTIKn Xprion Tnc ETaipeiag, n onoia kaAUnTel Tnv nepiodo ano 1 Iavouapiou €wc 31 Ae-
KepBpiou 2017, kai eykpiBnkav anod 1o AloiknTikd SuphBoUMio TN ETaipeiag oTic 23 Touhiou 2018.
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2.3. AnuooioTnTa Twv OIKOVOUIK@WVY KATAOTAOEWV

O! 0IKOVOMIKEG KATAOTACEIG TNG ETaipeiag dnuoaietovTal oTtny 10ToogAida http://www.qgivos.com, kal napa-
MEVOUV NPOoaneAAoIES yia OU0 TOUAAXIOTOV £TN PETA TNV €kDOCT TOUC,

2.4. Bdorn nposroiuaoiag Twv oIKOVOUIK®V KATAOTAOE@V

Ol GUVNUUEVEG OIKOVOMIKEG KATAOTACEIC £Xouv ouvTaxBei pe Baon Ta Aigbvr) AoyioTika MpoTuna (oTo €ENG
"AAM") kal Ta Aigbvn MpdTuna Xpnuartoolkovouiknc NMAnpopdpnong (oto &g "AMXN™) nou £xouv eykpiBei
ano Tnv Eupwnaikn ‘Evwon. H katapTior Toug €yive cUPG®VA JE TNV apxr ToU IGTOPIKOU KOOTOUC, HE £Eai-
pECN TNV anoTigynon oTtnv eUAoyn auTwv a&ia Twv dIaBE0IYwV NPOC NWANCN XPNHUATOOIKOVOUIKWY MEPIOU-
OIQKWV OTOIXEIWV.

H oUvTa&n Twv OIKOVOUIKWV KATAOTAOEWY oUUpWva We Ta AMXM anaitei 6nwe n Aioiknon npoBaivel otnv
OlevEpYEIa KPIOEWV, EKTIUNOEWV Kal UNoBECEwY Nou ennpealouv Ta MNOOA TWV OTOIXEIWV TOU EVEPYNTIKOU
Kal NaénTikou, Ta Nood TwV eVOEXOUEVOV ANAITAOEWY KAl UNOXPEWOEWY KATA TNV NUEPOMNVIA TWV OIKOVO-
MIKOV KATAOTAoEWY, KaBWE kal Ta Nood Twv £000wV Kal 00wV KaTtd Tnv dIApKela TnG XPNoswe. O1 ev Ao-
YW EKTIUNOEIC BaoilovTal o< I0TopIKG aToIXeia kal GAAOUC NapayovTeC nou BswpolvTal OXETIKOI. Ta npayua-
TIKG anoTEAEOUATA EVOEXETAI VA DlAPEPOUV And AUTEC TIC EKTIUACEIC.

2.5. EQapHoyn VEOEKIOOEVTWV Kl avafemPnOEVTWV AOYIOTIK®OV NPOoTUN®V

2.5.1. Nea npoTuna AIEpUNVEIEG Kal TPOIMOMOINOT UPIOTALEV®V TTPOTUNWVY Kai AIEPUNVEIWV
(a) Néa npoTUNA, TPOMONOINCEIG NPOTUNWV Kal SIEpUNVEIEG Nnou £xouv UI00eTNOei ano Tnv E-

Taipeia.

O1 A\OYIOTIKEC APXEC Kal Ol UNOAOYIOUOI BACEI TwV OMoIWV CUVTAXBNKAV Ol OIKOVOMIKEC KATAOTACEIC, €ival
OUVENEIG JE QUTEC NOU Xpnoidonoinénkav yia Tn oUVTa&n Twv ETHOIMV OIKOVOUIK®V KATAOTACGEWY TNG XPNong
2016, nAnv TV KATWOI avapePOPEVOV TPOMOMOINOEWY, Ol onoiec uloBeTnBnkav and Tnv ETaipeia katd Tnv 1
Iavouapiou 2017. O NapakAaTw TPOMOMOINCEIC dev €iXav ONUAVTIKEG EMINTWOEIC OTIC OIKOVOUIKEG KATAOTACEIC
yla Tn Xprnon nou €Ange 31 AekepBpiou 2017:

e AAI 12 (Tpononoinoeic) «Avayvwpion Tng avaBalopevnG popoAOyYIKNG anaitnong yia Pn npayuaro-
noinBeioeg {NUIEC». O OTOXOC TWV £V AOYW TPOMOMOINCEWY €ival va anoca@nVvioTel 0 AOYIOTIKOG XEIpI-
OMOG TWV avaBaMOPEVV (POPOAOYIKOV ANaITHOEWY YIid TIG JNn NpayuaTonoindsiosg {NUIEC and Xpew-
oTIkoUC TITAOUC Mou anoTipwvTal oTnv €UAoyn agia. MNa napadesiyua, ol TpononoinoeiC dIEUKPIVI(OUV To
AOYIOTIKO XEIPIONO TwV avaBaAOUEVWY (POPOAOYIK®MV NEPIOUCIAKWY GTOIXEIWY OTAV N OIKOVOUIKI| OVTO-
TNTa Oev ENITPENETAI VA EKNECEI TIC U NpayuaTonoinBeiosc {nuiec yia gopoloyikoUc okonoug ) oTav
£xel TNV NpOBEON Kal TV duvaToTNTa va dIaKPATHOEl TOUC XPEWAOTIKOUC TITAOUC HEXPI TNV AVTIOTPOXI)
TWV Un npayuaTonoinfeiowv {nuiwv.

e AAM 7 (Tpononoinoeic) «MpwToBoulia MNvwaTonoinoswv». O 0TOX0G TWV gV AOYW TPOMOMOINCEWV Eival
Va EMITPEYEI OTOUG XPrOTEC TWV OIKOVOUIK®MV KATAOTACEWV va a&IoAOYrOoouUV TIC METABOAEG OTIG UMo-
XPEWOEIC MOU AnoppeoUV anod XpnuaTodoTIKEC dpaaTnploTnTec. OI Tpononoinceic Ba anarrolv ano TIg
OVTOTNTEC Va NAPEXOUV YVWOTOMOINCEIC MOU ENITPENOUV OTOUC ENEVOUTEC Va a&loAoyoUV TIC HETABOAEG
OTIC UNOXPEWOEIC NMOU MPOKUMTOUV and XPnUATOOIKOVOUIKEG dpacTnPIOTNTEG, CUMNEPIAAUBAVOUEVWV
METABOA®Y MoU NpoépXovTal anod TAPEIAKEG POEC Kal HETABOAEC [N TAMEIAKNG pUGNG.
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o To ZAAN €E£dwae vEO KUKAO £TNoiwV avaBaduioswv Twv AMXA (2014 — 2016), o1 onoieC €ival Yia ouA-
Aoyr| Tpononoincewv Twv AMNXA. H BeATiwon dev €iXe onuavTikr) €nidpacn OTIC OIKOVOMIKEC KATAOTA-
O€IG yIa TN Xpron nou €Ange 31 AskepBpiou 2017.

— AMXA 12 «[vwoTonoinan GUPUETOXWV O GAAEC ovTOTNTEG». Ol TPOMOMOINOEIC dIEUKPIVI(ouv OTI Ol
anaITrosIC YVWOoTOoMNoINoewy Tou AMNXA 12, eKTOGC anod TIC YVWOTOMOINOEIG YId GUVONTIKEC OIKOVOUIKEC MANPOPO-
piec OXETIKA Me BUYATPIKEG, KOIVONPAEIEG KAl OUYYEVEIC EMIXEIPNOEIC, €PapUOlovTal yia Tn CUMMETOXN HIAG
OIKOVOMIKAC OVTOTNTAC OE Wia BuyaTpikr), Kolvonpagia r) GUYYevr) EMNIXEIpNON NOU KATATAOOETAl WC KATEXOUEVN
Npo¢ NWANGCN, WG KAaTeXOUEVN yia diavopun 1 w¢ diakoneioa dpacTtnpidTnTa cUPPwva e To AMXA 5.

(B) NpoTuna nou €xouv £k300ci, aAAa dev €xouv e@pappoyn oTNV napouca AOyYIOTIKN NEPiodo Kal
dev £xouv UI00eTNOEl vWpiTEPQ

o AMNXA 9 «XpnNUATOOIKOVOUIKA PETa — Ta&vounon kal sniNETpnon». To NpoTuUno £papuoleTal yia €TAOIEG
AOVYIOTIKEC NePIOdOUC Mou Eekivouv Tnv 1 META Tnv 1 Iavouapiou 2018, evw eniITpENeTal vwpiTEPN €papuoyn. H
TEAIKN €kdoon Tou AMNXA 9 CUYKEVTPWVEI TIC (PACEIC TOU £PYOU TWV XPNHATOOIKOVOUIKWOV HECWV Kal avTikadi-
oTa 1o AAM 39 «XpnuaToolkovouika Méoa» kal OAEC TIC MPonyoudeveg ekdOaeIC Tou AMXA 9. To npdTumno
€10GyEl VEEC ANAITACEIC YIa TNV TAEIVOUNON Kal ENIMETPNON, Anodeinon Kal AoyIoTIKN avTIoTaduIonc.

H ETaipeia Ba epappoosl To kaivoUpio NPOTUNO KATd TNV anaiToUdevn nUepodnvia Xwpic avanpooappoyn Tne
OUYKPITIKNC NANpo@opnonG. Katd 1o 2017 ekTINONKE 0 avTikTunog TnG EQAapuoyng Tou AMXA 9 kal Ye Baon
TNV EKTIKNON AQUTH Ol ENINTOOEIC TOU KAIvoUPIoU NPOTUMNOU avauevovTal wG akoAoUBwG:

Ta XpnUATOOIKOVOUIKA MEPIOUTIaKA oTolxeia nou n ETaipeia kaTExel orjuepa, Ba ouveXioouv va enIYETpOUVTal
oTnv idla Baon ouu@wva pe To AMXA 9 Kal, KaTA OUVENeia, dev AVAUEVETAlI GNUAVTIKN ENINTWON OTNV TA&IVO-
HNON Kal ENIPETPNON TWV XPNHATOOIKOVOUIKWY OTOIXEIWV TOU eVEPYNTIKOU AOY® £(Papuoync Tou veou AMXA.,

Eniong, dc Ba undp€el kapia €nidpacn avagpopikd HPE TIG XPNHATOOIKOVOUIKEC UMOXPEWOEIC TNG ETaipeiac,
Ogdopévou OTI ol 0dnyieg Tou véou AMXA ennpedlouv HOVO TO AOVIOTIKO XEIPIOWO TwV XPNHATOOIKOVOUIKWY
UNOXPEWCEWV NMou npoodlopilovTal oTnv gUAoyn afia Toug PECW TWV anoTeAEOUATwV Kal n ETaipeia dev €xel
TETOIOU £i00UC UMNOXPEWOEIC.

O1 VEOI KaVOVEC AOYIOTIKNG avTIoTABUIoNC Ba evapuovioouv To AOYIOTIKO XEIPIOUO TwV EPYAAEiRV avTioTABUIONG
ME TIG NPAKTIKEG dlaxeipiong KIvOUVwV Tng ETaipeiac . ExTiparar OTI ol UPIOTAUEVEG OXETEIC avTIOTABMIONG TNG
Etaipeiac 6a pnopolv va xapakTnpiaBolv w¢ ouveXI{OPEVEC WETA TNV UIOBETNON Tou AMXA 9. Qc ek ToUTOU, N
ETaipeia dsv avapevel onuavTikn €NiNTwon oTo AOYIOTIKO XEIPIOPO TWV OXECEWV AVTIOTABUIONC TNC.

To véo povTéAo anopeiwong agiac anaiTei TNV avayvwpion Twv NPoBAEYeWV anopsiwon BACEl Twv avapevo-
MEVWV MIOTWTIKQV {NUIOV Kal OXl MOVO TwV MPAypaTonoiNUEV@V MOTWTIKOV {NUIOV, Onwc IoXUEl Onuepa
oUppwva pe To AAM 39. H ETaipeia Ba pappoosl TRV anAonoinpevn Npoosyyion kal 8a avayvwpioel NUIEC yia
TIG EUNOPIKEC TNG anaitnoelc. Me Baaon Tn AenTouepr) avaluon nou die€nyaye, n ETaipeia cupnépave 0TI KATdA
TNV UI0BETNON TOu VEou npoTUnou, n NPoPAeyn anopciwong dev Ba au&nBei kal To TeAIKO Noad Oev Ba diagpé-
pel and Tnv undpyxouoda npoBAswn. H Etaipeia BpiokeTal os diadikacia TEAIKWV €AEYXWV, MPOKEIMEVOU va
npoodIopICTEl 0 AVTIKTUMOC and Tn WETABacn oTo veéo npoTuno.To vEo nNpdTuno NPoBAEnsl €niong NeEPAITEPW
anaiTnoeIC yvwaTonoinong NANPogopI®v Kal aAAaync oTov TPOMo napouciacng Tne nAnpo@opnong. O anaitr-
OEIG QUTEC avapéveTal va aAlagouv Tn guUOoN Kal TNV EKTAoN TWV YVWOTONOINOEWY TNG ETaipeiag oxeTika pe Ta
XPNHATOOIKOVOUIKG £pyaleia TNnG, 1IDiWG KaTa To £TOC EQAPHOYNG TOU VEOU NPoTUMouU.

. AMXA 15 «Ecgoda anod Suppaceic Ye Nehatec». To npoTUNO epapUOleETal yIa £TNOIEC AOYIOTIKEG Ne-
p10d0UG Nou Eekivouv Tnv ) eTa Tnv 1 Iavouapiou 2018. To AMXA 15 kaBiepwvel £va HOVTEAO NEVTE Bnua-
Twv nou Ba epappoleTal yia €00da Nou NPOKUNTOUV and Wia oUPBaon We Evav NeAdTn (Ue NEPIOPIOHPEVEC
g€aip€oelc), aveEapTnTa ano To €ido¢ TNS ouvaAiaync 0odwv 1 Tov kAado. To kaivoUpio NpdTuno BacileTal
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oTnv apyn ot To €00d0 avayvwpileTal 6Tav o EAeyXoG evoc ayabou ) hIac unnpeoiac JeTapepBei oTov ne-
Aatn. To kaivouplo NPOTUNO Oev QVAPEVETAI VA £XEI QVTIKTUMNO OTIG OIKOVOMIKEC KATAOTACEIC TNG ETaipeiag
KaTda Tnv e(papuoyn Tou.

. AMXA 15 (Anooagnvioeic) «Ecoda ano Suppacelc pe Nehatec». O1 anoocagnviosig epapuolovral
yIa €TNOIEC AOYIOTIKEC NEPIOdOUC Nou Eekivouv Tnv 1 PeTa Tnv 1 Iavouapiou 2018 kal eNITPENETAI VWPITEPN
£(papyoyr). 2Toxoc €ival va SIEUKPIVIGTOUV ol NpoBEasic Tou SAAM kaTa Tnv avanTuén Twv anditroswy Tou
npotunou AMXA 15 «Ecoda anod ZupPacelg Pe MeAATEG>, OXETIKG HE: (@) TO AOYIOTIKO XEIPIOPO TWV UMO-
XPEWOEWV anodoong, Onou Tpononolsital n diatinwon TNG Apxnc ToU «UEUOVWHEVA avayvwpioipo», (B)
TWV EKTIMNCEWVY MOU YivovTal oTnV anogacn yid eVToAEd fj EKNPOCWNO, CUKNEPIAAUBAVOUEVNG TNG AEIONO-
ynong kata noco Wia Taipeia €ival evroAéag r EKNPOoWNOC, TWV EQAPHOYWV TNEG APXNG TOU «EAEYXOU» Kal
(y) Twv adeiwv Kabwe kal NPOCOETEG DIEUKPIVIOEIG yia TN AOYIOTIKN TNG NVEUNATIKAG 1010KTNoiag kal Twv di-
KalwpaTtwv. O1 anooapnVvicelic NapEXoUV NPOCBETEC NPAKTIKEC JIEUKOAUVOEIC YIA TIC ETAIPEIEC MOU EPAPHO-
Couv To AMXA 15 nAfpwc avadpopika n NIAEYOUV va £pApPOCOUV TNV TPOMonoInNuévn avadpouiKr) NpooEy-
yion.

. AMXA 16 «MigBwoelg». To NpoTUNO £PApuOleTal yia ETHOIEG AOYIOTIKEC NEPIOSOUG NOU EEKIVOUV ThV
i META Tnv 1 Iavouapiou 2019. To AMXA 16 kaBopilel TIC ApXEC yia TNV avayvwpion, ENIPETPNON, NApouai-
aon Kal yvwoTonoinon Twv HICBmoswy yia aupoTepa Ta PEpn TG oUPBacnc, Aol yia Tov NeAdTn («Hiobw-
Tr») Kal Tov NpopnBeuTn («ekpIobwTn»). To véo NpOTUNO anaiTei ol MICBWTEG va avayvwpilouv TIG NePIo-
00TEPEC MICOWOEIC OTIC OIKOVOUIKEC TOUC KATAoTaoelC. O MIoBwTEG Ba £xouv £va eviaio AoyIoTIKO NAQiclo
Y10 OAEC TIC MIOBWOEIC, PUE OPIOHEVEC EEAIPETEIC. H AOYIOTIKN TWV EKMIOBWT®Y NAPAWEVEl OUCIAOTIKA AUETA-
BANTN. To NpoTUno Ba eNNPeAcel KUPIWG TO AOYIOTIKO XEIPIOPO TwV ASITOUPYIKQV HICBWOEWY TnG ETaipeiac.
H Etaipeia avapével va oAokAnpwael TNV a&loAdynaon Twv ENINTOOEWY ano TNV EQApPoyr] Tou VEOU NpoTU-
nou kaTtd Tn SIApKEIa TOU ENOPEVOU £TOUG.

. AMXA 10 (Tpononoinon) «Evonoinuéveg Oikovouikég KataoTaoeig» kai AAM 28 «Enevduoeig o€
Juyyeveic enixelpnoeig kai Kovonpagiec: MwAnan 1 €10popa NEPIOUCIAKWV GTOIXEIWV PETAEU €vOC ENEVOUTN
Kal TG OUYYEVOUC TOU ETAIPEIAC N TNG Kolvonpa&iac Tou». O TPONOMoINoEIC avTIJETWNICOUV Hia avayvwpl-
OEVN aouvenela YeTa&l Twv anaimioewy Tou AMXA 10 kal ekeivec Tou AAM 28, yia TNV avTIMETOMNION TNG
nNwANONG 1 TNG €1I0POPAG TWV NEPIOUTIAKWV OTOIXEIWV WETAEU TOU €NeVOUTI KAl TNG OUYYEVOUC TOU ETAIPEI-
ac | Tne koivonpa&iac Tou. H kUpIa GUVENEIO TWV TPOMOMOINCEWV £ival 0TI €va NAAPEG kEPSOC N n {nuia a-
vayvwpiletal 06Tav n ouvalhayr nepidapBaver pia enixeipnon (eite orteyaletal o pia Buyatpikn €iTe oxi).
'Eva pepiko kEPDOG 1 {nuia avayvwpileTalr 6Tav n ouvalayr] nepihapBavel aToixeia evepynTikoU nou Oev
ouviaToUV €nixeipnan, akoun Kal av Ta aroixeia auta ateyalovral o BuyaTpikr). To Aekeuppio Tou 2015 To
SAAM avéBale en’ adpIoTo TRV NUEPOMNVIa QApUOyYNC TNG TPOMOMoINoNG AUTNC, avauévovTag TO anoTEAE-
oua Tou £pyou Tou yia Tn PEBodo TN kabapric B£onc. AUTEC Ol TPOMOMOINOEIG OEV £XOUV aKOWN UIOBETNOEI
ano Tnv Eupwnaikn 'Evwon.

. AMXA 2 (Tpononoinoeic) «Tagivounaon kal ENIMETPNON NApoXwv Nou €EapTvTAl ano Tnv agia Twv
pETOX®V>». Ol TPOMonoINaoeIC epapuolovTal yia TAOIEG AOYIOTIKEG NEPIODOUC Nou EEKIVOUV TNV | ETA TV 1
Iavouapiou 2018 kal eniITpéneTal vwpiTepn epappoyr. Ol TPONonoInoeIC NapEXOUV anaiThOEIG OXETIKA JE TO
AOYIOTIKO XeIPIOWO (@) TwV EMNTOWOEWV TWV NPoUNoBEcEWV KAToXUpWoNnG Kal Twv NpoUnoB<oswv nou de
OuVIOTOUV KaToXUpWaon, TNV ENIMETPNON NApoxwv nou eEaptwvTtal and Tnv a&ia yetoxwv kai diakavovilo-
vTal og PeTpnTd, (B) napoxwv nou EaptwvTtal and Tnv afia PETOXWV HPE duvaToTNTA CUUYNPIOKOU TWV
UNOXPEWCEWV NAPAKPATOUHEVWY POpwV Kal (Y) TO AOYIOTIKO XEIPIOKO TWV TPOMOMOINCEWY OpwV Kal npou-
noBEcewv Nnapoxwv nou EapTwvTal ano Tnv agia YeToxwv, n onoia diagoponolsi TNV Ta&lvounon piag ou-
vaAAaync ano diakavoviopo Ot PETpNTA o cuvaAhayr nou diakavovileTal Pe CUPMETOXIKOUG TiTAouG. Ol
TPOMOMOINCEIG eV €XOUV akOun uloBeTnBei and Tnv Eupwnaikn ‘Evwaon.
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. AN 40 (Tpononoingoelg) «MeTapopéC ae enevduoeIC o akivnTa». OI TPononoInoeIG papuolovTal
yla €TACIEC AOYIOTIKEG NEPIODOUC Mou Eekivouv TNV i HeTa Tnv 1 Iavouapiou 2018 evaw eniTpENeTal vopiTEPN
gpappoyr). O1 Tpononoinoeig diukpiIvilouv NOTE pia ovTOTNTA PETAPEPE! £va AKIVNTO, CUUNEPIAMBAVOUE-
VOU aKIVATOU UMO KAaTaokeun i a&lonoinon, os fj anod Ti¢ enevdUoelg o akivnta. O TPOMnonoInoeIG avape-
POUV OTI YETABOAN TNG XProNG EVOC AKIVATOU NPayuaTonolsiTal 0Tav To akivnto nAnpoi f navel va nAnpoi,
TOV OpIOKO TWV £NevOUCEWY O akivnTa Kal undapxel oapnc vOeIEn TnG METABOANC auTnc. AnAd n alayn
OTIC NPOBECEIC TNG dloikNONG yia Tn Xprion Tou akiviTou, dev anodelkvUel HETABOAN aTn Xprion Tou. OI Tpo-
MoMoIRCEIC dev £Xouv akoun uloBeTnBei and Tnv Eupwnaikn ‘Evwaon.

. AMXA 9 (Tpononoinoeic) “Aikainpa MponAnpwung pe ApvnTikr Anolnuiwon”: H Tpononoinon &-
(papuoleTal yia £TNOIEC AOYIOTIKEG NEPIODOUC Mou EekivoUv Tnv i YeTd Tnv 1 Iavouapiou 2019 evw eniTpéne-
Tal vwpiTEPN €pappoyn. H Tpononoinon dIsUKpIVIilel OTI Ta XPNHATOOIKOVOMIKA MEPIOUCIAKA OTOIXEIQ HE OI-
Kaiwpa nponAnpwung nou MITPENOUV | anairolv anod £va oupPBarAOpEVO PEPOC €iTe va kaTaBdAel €iTe va
AaBel elloyn anolnuiwaon yia TV npdwpn ANEN TG oupBaonc (unod Tnv €vvola OTI and TNV NAEUPA TOU Ka-
TOXOU TOU MEPIOUTIaKoU OTOIXEIOU EVOEXETAI va UNAPXEl ENIBApuvan AOyw npowpnc E06GANCNG) ENITPENETAI
va enipeTpnBolv oTo anooBECIPo kKOATOC ) aTnV €UAoyn a&ia PECW TNG KATAoTAoNG AOINWYV CUVOAIKWV El-
oodnuatwyv. O1 TPononoInoeic dev £XOUV aKOWN UI0BeTNBei anod Tnv Eupwnaikr ‘Evwon.

. AAIN 28 (Tpononoinosic) MakponpOBeTUEC SUPHETOXEC OE SUYYEVEIC Emxeipriosic kalr Koivonpagiec:
O1 TpononoInoeig e@apudlovTal yia €TRHOIEC AOYIOTIKEG NePIODOUC nou Eekivolv Tnv ) HeTa Tnv 1 Iavouapiou
2019 evw eniTpEnsTal vwpiTepn epapuoyr. O1 TpomnonoinoeiG oxeTiovTal Ye To KAaTa ndco n enPETPNON
(ka1 Kupiwg n anoysinon) TwV HaKPONPOBETUWY CUUHPETOXWY OE CUYYEVEIC ENIXEIPNOEIG Kal Kolvonpagieg, ol
onoie¢ oTnVv ouacia, anoTeAoUv PEPOC TNC kaBapnc eNEvBUCNG OTN CUYYEVH €MIXEipnON 1 oTnv Koivonpagia,
dignovTal ano 1o AMXA 9, AAN 28 1} £va cuvduaopd Twv dUo npotunwv. OI TPONonoIACEIG DIEUKPIVICOUV OTI
HIa OIKOVOMIK ovTOTNTa £papuolel To AMXA 9, npoTou epapuooel To AAIM 28, 0 AuTéC TIC PakponpOBe-
OWUEC OUUMETOXEC YIa TIC onoieC dev epappoleTal n YeBodoc Tne kabapnc B£onc. Katd Tnv epapyoyr Tou
AMXA 9 n oikovouIKn ovToTNTa dev AapBavel unodwn Tuxov NPocapHUOYEC OTNV AOYIOTIKR a&ia Twv Hakpo-
NPOBECUWY CUUKETOXWV 01 OMOoIEG NPOKUNTOUV ano Tnv e@appoyn Tou AAM 28. O1 TpononoInoeIC dev XoUV
akoun uioBeTnBei and Tnv Eupwnaikr Evwon.

. Aigpunveia E.AAMX.A 22 “Suval\ayeg og EEvo vopioua kal npokaTtaBoAec”: H digpunveia epapuo-
{eTal yia €TAOIEC AOYIOTIKEC NEPIOOOUC Mou Eekivouv Tnv N YeTa Tnv 1 Iavouapiou 2018 evw eniTpENETAl Vo)-
piTeEPN £@appoyn. H diepunveia SIEUKPIVICEI TO AOYIOTIKO XEIPIOPO cuvaAAaywv nou nepidappavouv Tnv &i-
onpagn n nAnpwpn npokataBoAnc o E&vo vopiopa. H diepunveia e€eTalel TIC UVAAAYEC OE EEvo VOUIOUA
OMoU N OIKOVOMIKI OVTOTNTA avayvwpilel un XpNUaTIKO NEPIOUaIakd OTOIXEIO 1 PN XPNUATIKN UNOXPEWON
MouU MPOKUMNTOUV anod Tnv €ionpa&n f NANPwr) NPoKAaTaBoAng, Npiv anod TNV dpxIKr avayvopion Tou OXETI-
KoU nepiouciakou aToixeiou, €€000u 1 €00dou. H diepunveia avapépel OTI N nuUepounvia cuvaiiayng, yia
Tov kaBopIoPO TNG CUVAAAQYMATIKNAG I00TIMIAG, ival N nuUEpoUnvia TNG apxIKnG avayvwpiong vog Kn Xpnua-
TIKOU OTOIXEiOU NpokaTdBoAnG 1} evog avafaridpevou £000ou. Eav undpyxouv NoANanAEC NANPWUEC N &I
OnpAgEIC NPOKATABOAWY, N OIKOVOMIKI OVTOTNTA NPENEl va KaBopioel TNV nUepounvia ouvaAAaync yia kabe
pia nAnpwun kar eionpa&n npokataBoAnc. H diepunveia dev €xel akoun uioBeTnBei anod Tnv Eupwnaikn E-
vaon.

. Aigpunveia E.AAMX.A 23 “ABeBaIOTNTA OXETIKA PE TIC BEWPNOEIC POPOU £100dNKAToG”: H digpun-
veia e@papuoleTal yia €TNOIEC AOYIOTIKEC NePIOdOUC Nou Eekivolv Tnv ) PeTa Tnv 1 Iavouapiou 2019, evw
ENITPENETAI VWPITEPN Pappoyr). H diepunveia napexel kaBodrynaon yia TNV avTIHETWNIoN TNG aBeBaldoTnTac
MoU EPNEPIEXETAI OE (POPOAOYIKOUG XEIPIOWOUC, KATA TO AOYIOTIKO XEIPIOPO TWV POpwV £lgodnuaTtoc. H
Olepunveia napéxel NPOOOETEC SIEUKPIVIOEIC OXETIKA PE TNV €EETaon aBERAIV POPOAOYIKWV BEwPHOEwWY
HEPOVWHEVA R anod Kolvou, TNV €EETAON TWV POPOAOYIKWV BEWPrOEWY anod TIC POPOAOYIKEC ApXEC, TNV Ka-
TAMNAN pEBodo waTe va avTikaTonTpileTal n aBeBaidTNTA TNC anodoxnc TnNG Bewpnong anod TIC (POPOAOYI-
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KEG apXEC kabwe kal TNV €EETACN TWV CUVENEINV TWV AAAAY@V 0T NPayuaTika nepioTaTika Kai TG NePIoTa-
oelc. H digpunveia dev €xel akdun uloBeTnBei and Tnv Eupwnaikr ‘Evwon.

. AN 19: (Tpononoinoelc) MeTaBoAn, nepikonn fj dlaKAvovIoPOG NPoypPAUUaToS kaBopioPévwy na-
poxwv: Ol TPononoINoeIC papuolovTal yia £TNOIEC AOYIOTIKEG NEPIODOUC Nou Eekivolv Tnv 1 YeTd Tnv 1
Iavouapiou 2019 evw eniITpéneTal vwpiTepn epappoyn. O TPononoIncelc anaitouv ol ovTOTNTEG va Xpnol-
HoMoIoUV EMNIKAIPOMOINUEVEG aVAAOYIOTIKEC NApadoxEC yia Tov NPoadiopIoUd TOu KOOTOUC TpEXOUDAc ana-
oxOAnonc kal Tou kaBapol TOKOU yia TO UNOACINO TNG £TNOIAC NEPIODOU avagpopdc, YETA TNV NpayyaTonoi-
non Hiac PETABOANG, NEPIKOMNC 1 €vOC dIAKAvVOVIOUOU TOU MPOYPARHATOC KaBopIiouEvwyY napoxwv. Or Tpo-
NonoIRoeIC dIEUKPIVI(oUV €Mionc, NweG ennpealeTal n papuoyn TwvV analToswyv TOU avwTaTou Opiou Tou
MEPIOUCIAKOU OTOIKEIOU, ano TO AOYIOTIKO XEIPIOWO WIAC WETABOANG, MEPIKOMNG M €VOC 3IAKAVOVIOHOU TOU
npoypdupaToc kabopiopevwv napoxwv. O TPoMnonoinaeic dev €XouvV kKON UIoBeTNBel and Tnv Eupwndikn
‘Evwoon

e To ZAAMN €E£dwae vEo KUKAO eTnoiwv avaBaduiocwv Twv AMXA (2014 — 2016) ol onoieg gival Hia ouAo-
yn Tpononoinoswv Twv AMXA. O1 Tpononoinoelg epapuolovTal yia €THOIEG AOYIOTIKEG NEPIODOUG Mou Eg-
KivoUv Tnv 1} peta Tnv 1 Iavouapiou 2018 yia To AAM 28 «SUUPETOXEC OE OUYYEVEIC ENIXEIPNOEIC KAl KOI-
vornpagiec» yia To onoio EMITPENETAl VWPITEPN €papuoyn.

- MAI 28 “SUPYETOXEC OE OUYYEVEIC ENIXEIPROEIC kal koivorpaiec”: O1 Tpononoinoeic disukpiviouv
OTI N €NIAOYA TNG EMNIYETPNONG OTNV £UAOYN a&ia HEOW anoTEAEOPATWY, Hiag enévouong O CUYYEVN
ENIXEipNoN 1 Kolvonpa&ia Nou KATEXETAl ano ovTOTNTA N onoia gival opyaviopog dIaxeipiong enev-
OUTIKWV KEPAAdiwV r Napopola OIKOVOUIKr ovToTnTa, dUvaTal va dlevepyeiTal XwpIioTd yia Kaee e-
nEvOUGON O CUYYEVN €NiXEipnaon f koivonpaéia, kata Tnv apxIkrn avayvopion.

o To ZAAI €E£dwae vEo KUKAO £TNOIWV avaBabuicewy Twv AMXA (2015 -2017), To onoio ival pia GuAho-
yn Tpononoinoswv Twv AMXA. O1 Tpononoinoelg epapuolovTal yia €THOIEG AOYIOTIKEG NEPIODOUG Mou Eg-
KivoUv Tnv 1 Yeta tnv 1n Iavouapiou 2019 ev® eniTpéneTal vwpiTepn epappoyn. O1 avaBaBuiosic auTég
Oev £xouv akoun uloBeTnBei and Tnv Eupwnaikn ‘Evwon.

- ANXA 3 «Zuveveoelg enixelpnoswvs> kal AMXA 11 «Zxnuata und Koivo £AEyX0»: Ol TPOMOMOINOEIC
oTo AMXA 3 JIgUKpPIVI(OUV OTI OTAV MIA OIKOVOMIKI OVTOTNTA AMOKTA TOV €AEYXO MIAC €niXeipnong
MOU anoTeAEl KOIVI| EMIXEIPNON, N OIKOVOMIKA OVTOTNTA €NIMETPA €K VEOU Tn CUMMETOXM MOU npon-
YOUUEVWC KaTeIXe aTnVv enixeipnon auTr). O1 Tpononoiroeig ato AMXA 11 Sicukpivilouv 0TI 6Tav pia
OIKOVOWIKR OVTOTNTA anokTd ano Koivou EAEYXO MIAC EMIXEIPNONG Nou anoTeAEl KoIvr) enixeipnon, n
OIKOVOWIKN OVTOTNTA OEV EMIPETPA €K VEOU Tn GUHMHETOXM MOU MPONYOUUEVWG KATEIXE OTNV ENIXEI-
pnon auTn.

- DA 12 «DoOpol £100dMKATOC»: Ol TPOMOMOINCEIC DIEUKPIVICOUV OTI 01 POPOAOYIKEC TUVENEIEC TV
NANPWHOV YIa XPNHATOOIKOVOUIKA JETA MOU TA&IVOUOUVTAl w¢ OTOIXEIa TwV 10wV KepaAaiwy, 6a
npénel va avayvwpifovral avaioya Je To MoU oI CUVAANAYEC 1} Ta YEYOVOTA TOU NapeABOVTOC Nou
dnuioUpynoav Ta diavepnTea KEPDN £XOUV avayvwpIoTE.

- AAI 23 «KOaToC davelopou»: ol TPOMnonoInoelc dIEUKPIVI(ouv TNV napaypa®o 14 Tou npoTunou
w0Te, OTAv £va NepIouaiakd aToIXEio Nou NANpoi TIC NPoUnoBETEIC ival ETOINO Yia Tn XPRon yia Tnv
onoia npoopileTal i} yia nwAnon kai pépoc daveiou nou ANPonke €10IKA yia AUTO TO NEPIOUTIAKO
OTOIXEI0 NAPAPEVEI WG AVOIKTO UNOAOINO KATA TN OTIYMN EKEIVN, TO KOOTOC daveiopoU auTo NpEnel
va oupnepIANQOEi oTa KEPAAAIa NoU NPOEPXOVTAl anod YeVIKO davelopo.
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3. MepiAnyn BAacik®V AOYICTIK®OV ApX®OV

3.1. Mcrarponn EEvwv vouioudrov

To vopiopa AsiToupyiag kai napouaiaong Tng ETaipeiag sival To eupw. O1 ouvaAayec oe dAAa vopiopara
HETATPENOVTAI OE EUPW MHE TIC OUVAANQYUATIKEG ICOTIMIEC NMOU fTav o< 1oXU KaTa TNV nUEpopnvia Twv ou-
vaAaywv. Kata tnv nuepopnvia oUVTA&NG TWV OIKOVOUIKWY KATAOTAOEWY, TA VOUIOUATIKA OTOIXEId Tou
EVEPYNTIKOU Kal naénTikoU Mou sival skppacdpéva os aAa vopiopata npooapuolovral WOTE va avrava-
KAOUV TIC TPEXOUOEG OUVAANQYHATIKEG ICOTIMIEC,

Ta képdn kai ol {Nuiec Mou NPOKUNTOUV anod TNV anoTiknon TEAOUC XPrOEWG VOUIGUATIKOV OTOIXEIWV OF
&va vopioyaTa aneikovilovTal oTnv KaTaoTacn anoTeAsopdtwyv. Ta KEPDN N {NUIEC Nou NpokUNTouv and
ouvaA\ayeg aneikovilovTal £niong oTnVv KaTaoTaorn anoTEAEOUATwWV.

3.2. Avayvawpion eoodwv

Ta £€00da avayvwpifovral oto Pabuo nou sivar mBavo OTI Ta 0IKOVOUIKA oPEAN Ba eiopeloouv atnv Etal-
pEia Kal Ta OXETIKA nocd pnopolv va PeTpnBoUv a€ionioTta. Ta NapakaTw CUYKEKPIYEVA KPITRPIA avayve-
piong Ba npénel €niong va IkavonolouvTal KaTta TNV avayvwpion Tou €00d0u.

MwAnon ayabwv

Ta £€00da anod Tnv NWANCN ayabwv, YETA TNV APAipeDn TWV EKNTWOEWV T{POU, KIVATPWY NWANCEWV Kdal
Tou avahoyouvToc ®opou MpoaTiBEPevng Agiac (OMNA), avayvwpilovtal 6Tav YETAPEPOVTAl GTOV AyopaaTr)
Ol ONUAvTIKOI KivOUVOI Kal Ta OPEAN NOU anoppeouv and Tnv 181I0KTNaia Twv ayadov.

Tokol
Ta £€00da TOKkwV avayvwpilovTal 4e Baon Tn AOYIOTIKI apXr] TOU OEBOUAEUPEVOU.

3.3. Aula neprouvorakda oroixeia

Ta duAha nepiouciakd oToixeia anotehoUvTal anokAEIOTIKG ano OIKaI®PATa nou €xouv katapPAnBei yia Tn
Hakpoxpovia Xprnon akivitwv. H andoBeon Toug dievepyeital Pe Tn oTabepr) YEBODO BACEI TNG EKTIMWHEVNG
WPENRNG NG Toug, n onoia xel opiaTei ion Npog Tn diapkeia TNG MioBwanc.

3.4. IO10xpIOILONOIOULEVA EVO@UATa Nayid NEPIOUOIaKd OTOIXEIa

Ta 1310XpnoIJonoIoUKEVa Nayia Neplouciakd oTolxeia TnG ETaipsiac anoTig®vTal oTo I0TOPIKO KOOTOC JEioV
TIC CWPEUPEVEC ANOOBETEIG Kal TIC TUXOV NPOBAEWEIG anouEiwang Touc,

O1 €MNIOKEVEC KAl CUVTNPNOEIC KaTaxwpouvTal ota €0da TnG Xprong Katd Tnv onoia npayyatonolouvTal.
SNUAVTIKEC BEATIWOEIC kepahaionoloUvTal 0To KOOTOC TwV avTIOTOIXWV Nayiwv pOooV auTéG Npoocau&a-
vouv TNV W@ENUN {wn, au&avouv Tnv IKavoTNTa napaywyne n BeEATIOVOUV Tnv anodoTIKOTNTA TwV avTi-
OTOIXWV Nayiwv.

Ta 1dloxpnolonoioUyeva nayla NepIouciakd oToixeia diaypdgovTal KaTd Tnv NwAnon r TNV anoéoupar) Toug,
Kabwg Kal 0Tav dev avapévovTal NEPAITEPW OIKOVOUIKA OpEAN and Tn auvexi{OYevn xpnon Touc. Ta kEpdN N
ol {nUIEG Nou mpokUNTouV ano Tn diaypagn evog nayiou nepIAapBAvovTal oTa AnoTeEAEGUATA TNG XPrONG
KaTtda Tnv onoia diaypageTal To £V AOyw Nayio.

O1 anooBéoeic unoAoyilovTal Bacel TnG oTabepr|G HEBODOU e GUVTEAEDTEG OI onoiol NPooeyyilouv TIC OXETI-
KEC WPENMEC DIAPKEIEG LWNC TWV OXETIKWV Nayiwv.

Ta NnocooTd Nou Xpnoigonolnenkav €ival Ta akdoAouba:
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"EmnAa kai Aoinog eEonAIopog 10%

3.5, Anopciowon aéliag nEpIouoIaK@v oToIXEIDV

O1 \oYIOTIKEC a&ieC TwV Nayiwv OTOIXEIWY TOU EVEPYNTIKOU EAEYXOVTal yia okornoUG anopsinong 0Tav yeyo-
vOTa 1 aA\ayEg oTic ouvenkeg unodnAwvouv OTI n AoyIoTIKn a&ia pnopei va pnv €ival avakrnoiun. ‘Otav n
AoyioTikr) afia kanolou nepiouciakoU OToIXEiou UnepPaivel To avakTnoIJo Nocgo Tou, N avTioToixn {nuia a-
NOMEIWONG TOU KATAXWPEITAl 0TV KATAOTACN anoTeAeopatwyv. H avakTnoiun a&ia npoodiopileTal we n Ye-
yaAUTepn a€ia peTall Tng kabapnc TIUAG NWANCNG Kal TG agiac Xprnoewc. Kabapr Tiurn noAnong evog ne-
plouaiakoU oTolxeiou €ival To Nocd nou pnopei va AngBei anod Tnv NwAnon Tou oTa nAdicia Yiag au@oTEPO-
Bapouc auval\ayng oTnv onoia Ta PEPN £XOUV NARPN YVMON Kal NpooXwpoUV OIKEIOBEAWS, YETA TNV apai-
pEaN KaBe npOOBeTOU AUETOU KOOTOUG BIGBEaNG Tou neplouaiakol OTolxeiou, evw a&ia Xpnong vog ne-
ploudiakou gTolxeiou €ival n kabapr) napouoa afia TwV EKTIHOUEVWY HEAAOVTIKWV TAUEIAK®V POWV MOU
avapeveTal va npayparonoinBouv ano Tn GUVEXN XPraon Tou OToIXEioU kal ano Tnv npdcodo Mou avapéve-
Tal va npokUyel and Tn 81aBear) Tou OTO TENOG TNG EKTIHOMEVNS WPEAIING {WAC Tou. Ma Toug okomnouc
npoadlopiopolU TNG AnopEiwonG, Ta OToIXEia Tou evepynTikoU opadonoloUvTal aTo XaunAdTepo eninedo yia
TO 0OMoio Ol TAUEIaKEG PoEG dUvaTal va avayvwpioTouv EEXwpIoTa.

3.6. AnoBsuara

Ta anoB&éuaTa anoTIN@VTal oTn XaunAoTEPN TN HETAEU KOOTOUC kal kaBaprc peucTonoinoiung agiac. To
KOOTOC TwV anoBspdTwv kabopileTal Je Baon To YEoo oTABUIKO KOOTOC.

H kaBapn peucTonoinoiyn aia €ival n ekTIHWUEVN TIMA NOANCNG OTNV Kavovikr Asiroupyia Tng ETaipeiag
HEIOV TA EKTIHWHEVA KOOTN YId TNV OAOKANPWOT) TOUC KAl T EKTIHWUEVA avaykaia KooTn yia TNV NwAnon
TOUC,.

3.7. Xpnuarixd diaBsoiua

H ETaipeia Bewpei TIC NpoBeopiakéc kaTaBEOEIC Kal AAAEG UWNANG peuoTOTNTAG nevOUOEIG e apXIKn AREN
HIKPOTEPN TWV TPIOV INVOV WC XPNHATIKA diaBéaipa.

Ma Tn oUVTa&n TwV KATAOTAOEWV TAUEIOKWY POWY, Ta XPNMATIKG SiaBéaiuya anotehoUvTal ano PETPNTA Kal
KaTaBEoeIC o Tpaneleg KabBwG kal xpnuaTika diabéaiua onwg npoodiopilovTal avwTEPW.

3.8. Koorn daveiouou

Ta kooTn daveiopou avayvwpidovral we £€0d0 oTnv Nepiodo katda Tnv onoia npayparonoloUvTal.

3.9. DOpog e10001Harog (TPExwv kar avafalAopevog)

O Tpexwv Kal avaBalhopevog popoc unohoyidovral cUPPwVA PE TOUG (POPOAOYIKOUC VOUOUC nou IoxUouV
oTnv EAAGda. O ¢poOpoc €100dRAKATOC anoTeAsiTal and To Gopo eni Twv KepdWV TNG KABe €Talpeiac, onwc au-
TG avapop(®VovVTal aTn QOopoAoYIKN TNG dnAwan, and NPocBeToUC (POPOUG EI00DNKATOC MOU NPOKUNTOUV
ano Toug PopoAoyIKoUC EAEYXOUC TV POPOAOYIKWY apXwV, and npoBAEWEIC yia eMINAEOV (POPOUC OTIC ave-
AEYKTEG (POPONOYIKA XPNOEIC Kal TEAOG, ano avaBarAOPEVOUC (POPOUG £100dNKATOG BACEl TwV BEOUOBETNE-
VWV (POPONOYIKWDV OUVTEAECTMYV.

O avapal\dpevog popoc €100dnUaToc unoloyileTal XpnoidonolmvTac Tn PEBodo TNG UNOXPEWONG OE OAEC
TIC NPOCWPIVEC BIAPOPEG KATA TNV NUEPOMNVIA TOU 1I00AOYIOHOU PETAEU TNG POPOAOYIKNG BACNC kal TNG Ao-
YIOTIKNC a&iac Twv NEPIOUCIAKWY OTOIXEIWY KAl UNOXPEWTEWV.

AvapaA\OpEVEC POPOAOYIKEG anaiTnoelg avayvwpilovTal yia OAEG TIG EKNINTOHEVEC NPOCWPIVEG DIAPOPEC Kal
HETAPEPOUEVEG (POPOAOYIKEC ANAITAOEIC KAl (POPOAOYIKEC {nUiec, aTo BaBuo nou eival miBavo o1 Ba unapxel
dlaB€oiyo popoloynTéo KEPSOC TO onoio Ba XpnoiyonoinBei vavT TwV eKNINTOUEVWV NPOCWPIVAV dIapo-
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PV KAl TWV HETAPEPOPEVWV AXPNCIHOMNOoINTWV POPOAOYIKWY ANaITACEWVY Kal TwV axpnoiKonoinTwy Gopo-
AoYIK®V {NMIOV.

O1 avaBaA\OpEVEC POPONOYIKEG ANAITAOEIC EKTIHWVTAI O KABE nUEPOMNVIa Tou 1G0AoyIoHoU Kal HEIOVOVTAI
oT0 Babud nou de BewpeiTal MiBavod OTI Ba UNAPEOUV APKETA (POPOAOYNTEA KEPDN EvAVTI TWV OMNOIWV HEPOC
1 To oUVOAO TWV aNaITAOEWV anod avaBarlOPEVOUG POPOUC EI00OHATOC UNOPEl va XpnaoigonoinBei.

O1 avaBarAOpEVEC POPOAOYIKEG ANAITAOEIC KAl UNOXPEWOEIC unoAoyilovTal Ye Bacn Toug popoAoyikoUc ou-
VTENEOTEC MOU avapeveTal va €ival og 1Io0xU Tn Xprion nou n anaitnon 6a npayuyatonoindei i n unoxpewaon
0a TakTonoinBei, kai BacifovTal oToug PoPOAOYIKOUG OUVTEAEDTEC (Kal pOPOAOyYIKOUG VOUOUC) Mnou &ival o€
Io0XU i} £xouv Bop0BeTNOEI KATA TNV NUEPOMNVIA TOU I00AOYIGHOU.

O @OpOC €1000MUATOG NOU OXETICETAI E OTOIXEIQ Ta onoia £xouv avayvwploBei an’ gubegiac aTa idla Kepa-
Aaia katayxwpeital an’ euBeiag oTa idla KepaAaia kai Oxl oTNV KATAoTAoN AnOTEAEOUATWV.

3.10. XpnuarodoTikeg HIoBWOoEIg

O1 XpNUATodOTIKEG MIOBWOEIC NMOU YETAPEPOUV OTNV ETaipeia ouciwdwe OAOUG TOUG KIVOUVOUG Kal Ta OPEAN
nou oxeTifovTal Je To MICBWUEVO NAyIo KepaAlaionoloUvTal kaTta Tnv £vapén Tnc hiocBwang oTnv eUAoyn aia
Tou MIoBwUEVOU Mayiou N, av auTn €ival XaunAdTepn, otn napoloa a&ia Twv eAAxIoTwV HIoBwUaTwy. Ol
NANPWUEG YIa XPNUATODOTIKEG WIOBWOEIG eMPEPICOVTal YETAEU TWV XPNHATOOIKOVOUIKWY £E0DWV Kal TNG
MEIWONG TN XPNHATOJOTIKNC UNOXPEWONG, WOTE va eNITEUXOei €va oTaBepd eMITOKIO OTO Evanopeivav uno-
AoIno TnG unoxpéwonc. Ta XpnUaTooIKOVOUIKA £E00a XpewvovTal an’ eubsiac oTa anoTeAéouara.

MioBwaeIg 6nou o ekUICBWTNG diaTnpei OAouc Toug KIVOUVOUC kal Ta opEAN TNG 1010KTNaiag Tou nayiou Ao-
YIOTIKONOIOUVTAl WG ASITOUPYIKEG MICBWOEIC. O MANPWHEC TWV ASITOUPYIKGWV HICOWPATWY avayvwpilovTal
G £€000 OTNV KATACTACT ANOTEAECUATWY O 0TaBePr) Baon kaTtd Tn didpkeia TNG PioBwanc.

3.11. Mapoxéc oro npoownixo
(a) BpaxunpdBeopeC Napoxec

O1 BpaxunpOBeTPEG NAPOXEC NPOG TO NPOCWMIKO OE XprUa Kal ot €idog, kataxwpoUvTal we £€0d0
oTav kabioTavral SOUAEUHEVEG.

(B) Mapoxec perd tnv £60d0 anod Tnv unnpeacia

O1 Napoxec Yetda Tnv £6000 anod Tnv unnpeoia NepIAaPBAvOUV TOOO NPOYPAPHATA KABOPIOPEVWV EITPOPWV
(kpaTikr ao@aNion) 600 Kal NpoypduuaTa kabopiouevwy napoxwv (EpAnag napoxec kaTa TNV anoxwpnon
enBaMopeveg and 1o N.2112/20). To DOUAEUPEVO KOOGTOC TWV MPOYPAUUATWV KABOPIGUEVWV EITPOPLV
KaTaxwpeital wg £€0d0 aTnv nNepiodo nou apopad.

3.12. TpoPAEWEIC KaI EVOEXYOUEVEG UNIOXPEDOEIG

O1 npoBAéwelc avayvwpilovTal 0Tav n ETaipeia €xel napouoa VOUIKN 1 TEKUAPTI UMNOXPEWON WG ANOTEAETUA
NPOYEVESTEPWV YEYOVOTWY, €ival mibavr| n ekkadapior TnG HEOW €KPONG NOPwV Kal Wia a&ionioTn ekTipnon
NG unoxpéwonc pnopei va npaypatonoindei. O npoBAsyelc enaveEeTalovTal os KABe nuepounvia 1GoAoyI-
odoU kal npooapudlovral €T01 WOTE va aneikovifouv Tnv napoloa a&ia Tou £€030U NMoU avapéveTal va
XPEIAOTEl yIa TNV TAKTOMNOINGN TNG unoXpéwanc. Av n enidpacn TnG XPovikngG a&iac Tou Xpruartog sival on-
MavTikn, ol NpoBAEWeIC unoloyiovTal NPoeEOPAWVTAC TIG AVAUEVOUEVEG HEANOVTIKEG TAMEIQKEC POEG WE Evav
OUVTEAEDTH NPO (POPWV O OMOIOC AVTIKATONTPICEl TIC TPEXOUTEC EKTIUNOEIC TNC ayopdc yia Tnv Xpovikn a&ia
TOU XPrMATOC Kal, ONOU KPIVETAl anapaitnTo, Toug KIvOUVOUC Mou OXETI{OVTAl OUYKEKPIMEVA PE TNV UMO-
XpEwan. O1 evOEXOUEVEG UMOXPEWOEIG DV avayvwpilovTal OTIC OIKOVOMIKEC KATAOTACEIC AANG yvwaTonol-
ouvTal, EKTOG €AV N NIBAvOTNTA HIAG EKPONC NOPWV Mou NEPIAAUBAVOUV OIKOVOUIKA OPEAN €ival eAaxioTn.
Evdexopevec anaimroeig dsv avayvwpilovTal OTIC OIKOVOUIKEC KATAoTACEIC aAAG yvwaTonoloUvTal 0Tav pid
£10POr) OIKOVOMIK®V WPEAEIOV €ival mdavn.
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3.13. KEpon ava peroxij

H ETaipeia epapuolel npoaipeTika To AAM 33 "KEpdn ava petoxn". Ta Baoika KEPdN ava PEToxn unoAoyilo-
vTal pe diaipeon Twv KaBapwv KEPIWV WE TO PMECO OTABUIOPEVO apIBUO PETOXWV MOU €ival o KUKAopopia
KaTta Tn didpkeia kABe £Touc,

3.14. TTAnpo@opicc kard Touga dpaornpIoTnTag

H ETaipeia dev £xel unoxpéwan napouaiaong NANPOPOPIGV KaTa ToPEA dpacTnpIOTNTAG, dEDOUEVOU OTI eV
£XEl €I0AYEl HETOXEC OE OpPYAvVWHEVN XPNUATIOTNPIAKN ayopd.

4. InpavTiKEG AOYIOTIKEG KPIOEIG KAl KUPIEG NNYEG ABERaIOTNTAG

H oUvTa&n Twv OIKOVOUIKWV KATAOTAOEWY oUUQpWva We Ta AMXM anaitei 6nwc n Aioiknon npoBaivel otnv
OIEVEPYEIQ KPIOEWYV, EKTIMNOEWV Kal UNoBECEWV Mou €NnPealouv Ta NOOd TWV OTOIXEIWV TOU EvePyNTIKOU
Kal NaénTikou, Ta Nood TwV eVOEXOUEVOV ANAITAOEWY Kal UNOXPEWOEWY KATA TNV NUEPOMNVIA TWV OIKOVO-
MIKOV KATAOTAOEWY, KABWE kal Ta Nood TwvV 000wV Kal 00wV KaTtd Tnv dIApKela TN XPNoswe. O1 ev Ao-
YW EKTIUNOEIC BaoilovTal o< 10TopIKG oToIXEia kKal GAAOUC NapayovTeC nou BswpolvTal OXETIKoI. Ta npayua-
TIKG anoTEAEOUATA EVOEXETAI VA DIAPEPOUV And AUTEC TIC EKTIUACEIC.

'Onou anaiteital and Ta ANXM 1 €xel kpiBei avaykaio ano Tn Aioiknon, ol v AOyw EKTIUNCEIC Kal UNOBECEIC
TnG Aloiknong napartibevral, €ite otn Znueiwon 3 "MepiAnwn Bacikwv AoYIOTIKWV apxwv", €iTe oTn onueio-
on nou avaAUel Ta ennpealOPeva ano TIC EKTIUNOEIC OTOIXEIQ TOU EVEPYNTIKOU, Tou NaenTikoU r) Twv anoTe-
AeopdTwv.

O! eKTINNOEIC Kal O UNOBETEIC MOU EVEXOUV OUCIAOTIKO KivOUVO va NpokaAéoouv onUavTikEG aAAayeC oTa
Nnood TWV andiTrOEWV Kal UNOXPEWTEWY EVTOG TNC ENOUEVNC XPrONG NapaTifevTal napakaTw.

EkTiunon dIKaoTIk®wV UNoBEoEwv
>e Bapoc TnG ETaipeiag dev eKKPEPOUV QYWYEC Kal ASIOTEIG TPITWV.

®dpoc €100dNUATOC

H eAnvikr @opoloyikry vopoBeoia kal ol OXETIKEG OIATAEEIC UNOKEIVTAI OE EPUNVEIEC and TIC (POPOAOYIKEG
apxéc. O1 dNAWOEIG POpoU £100dNUATOG KaTaTiBevTal o€ £Tnoia Baaon, al\a Ta kEpdn 1 ol INUIEG Nou dNA®-
VOVTal YIa (OPOAOYIKOUC aKonoUG NAapaueEVoUV NpoowpIva £0G OTOU Ol (POPONOYIKEC apXEG EAEYEOUV TIC (PO-
pOAOYIKEC ONAWOEIC Kal Ta BIBAIa Tou popoloyoUpevou, aTIVHR Katd Tnv onoia Ba ekkaBapioTolv Kai ol
OXETIKEC (POPOAOYIKEC UNOXPEWOEIC. 'EvavTi eninA&éov pOpwV Nou VOEXETAI va NPOKUYWOUV and PEANOVTIKOUC
(POPONOYIKOUG EAEYXOUC TWV AVEAEYKTWV QUTWV Xprnoswv, N ETaipeia €xel oxnuaTiosl ouvoAikr npoBAsyn
Uyouc 60 XIA. Eupw.

5. Aiaxeipion XpnHATOOIKOVOHIK®OV KIVOUVV.

H Etaipeia dev cival ekTeBeIpEvn o guvalaydaTikd Kivouvo 1) Kivduvo JETABOANC EMITOKIWY Kal QVTIHETW-
niCel ouciwdN NICTWTIKO Kivouvo. O1 avmTEPw Kivouvol napakoAouBoUvTal aTeva and Tn dloiknaon Tne £Tal-
PEIac kal Onou KpiveTal avaykaio npoBaivel OTIC anapaiTNTEG ava NEPINTWON EVEPYEIEC,

5.1. Mapdyovreg kivouvou

5.1.1. Kivouvoc tng ayopdc

5.1.1.1 ZuvaMayuaTikog Kivduvog
H ETaipeia dev avTigeTwnidel cuval\aypaTikod kivouvo d10TI dev £xel ouvalAayEg oe EEvo vopioua.
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5.1.1.2  Kivduvog TIHwv
H ETaipeia dev KATEXEl XPEOYPAPA KAl GUVEN®MG OEV eKTIBETAI OE KIVOUVO TIHWV XPEOYPAPWV.

5.1.1.3  Kivduvog eniTokiou
H ETaipeia dev avTipeTwnilel kivduvo and YeTaBoAr enimokiwv SI0TI diaTnpei XapnAd daveiopo.

5.1.2. TloTWTIKOG KIVOUVOG

MOoTWTIKO KiVOUVO EVEXOUV KUPIWG O anaiThoelc ano neAaTec. H ETaipeia AayBavovtag unoyn tnv npwro-
YVPIN OIKOVOUIKN Kpion Kal To nepiBAilov Tng ayopdc oTo ornoio dpacTnplonoleital, napakoAoubei aTeva
TIC aNAITAOEIC AUTEC. 'Onou KpiveTal avaykaio, npoBaivel aTIC avahoyeg avda NepinTwon eVEPYEIEC €EATPANI-
oNG TWV anaiThnoswy

513 Kivouvoc pevorotnrag

JuveTr| BIaxeipion Tou KIVOUVOU pEuCTOTNTAG NpoUnoBETel (a) enapkeic Eao@aiosic XxpnuaTikwv diabeoi-
MV Kal (B) Tn dIaBeoINOTNTA XPNHATOdOTNONG HECW EMNAPKMV MIOTODOTIKWY YPAUHWY.

Alaxeipion kepahainv

H diaxeipion kepaAaiwv anookonei oto va eEaoalioel aTnv ETaipeia Tn duvaToTnTa va ouveyioel TI¢ dpa-
OTNPIOTNTEC TNG, WOTE Va NAPEXEl KEPON OTOUC ETAIPOUG Kal OPENN OTOUC AANOUC evdlapepOpevouc, diaTn-
pwvTac napaAnAa pia kepahaiouxikn dopr nou Ba eAaxioTonolei To KOOTOC KepaAaiou.

Baoikog OeikTnNG NMou XpnoldonolsiTal kata Tn diaxeipion KepaAainv €ival 0 OUVTEAEOTNG HOXAEUONG, O Onoi-
0G unoAoyileTal w¢ To KaBapo Xpeoc diaipoUEVO PE Ta OUVOAIKG KepAaAaia. To kaBapd Xpeog unohoyileTal
WC 0 OUVOAIKOC davelonog (cupnepiAapBavovTtal BpaxunpdBeopa kal pakponpoBeoua daveia) Peiov Ta Xpn-
HaTIKG dlaBéoipa. Ta ouvoAlika kepdAaia unohoyidovral w¢ Ta idia kepdahaia nou eugavilovral oTov 1I00A0-
YIoUO ouv To kaBapd XpEoc.

O ouvTeAeoThC HOXAEUONC diapopPpwBnKe kata Tnv 31/12/2017 kai Tnv 31/12/2016 avTioToiXWG WC £ENG:

31/12/2017 31/12/2016
>UvoAo davelakwv Kepaiainv 324.867,89 397.869,72
Meiov: Xpnuatika diabéaipa 235.747,24 41.016,36
KaBapd daveiakd unoAoino 89.120,65 356.853,36
>UvoAo 18IV Kepaiainv 191.164,29 144.416,30
>UvoAo anaoyoAoUHEVWY KEPaAainv 280.284,94 501.269,66
SUVTEAEDTNG HOXAEUONG 31,80% 71,19%

5.2. Exriunon eudoywv aéiwv

To oUvoAO TwV AOYIOTIKWOV apXmV Kal XEIPIOU®VY Nnou uioBeTel n ETaipeia yia Tnv avayvopion Kai TV anoTi-
hNon kabe kaTnyopiag XpnUATOOIKOVOUIKOV HECWY napatibevral otn Znueiwon 3 "MepiAnyn Bacikwv Aoyl-
OTIKWV apXwv" Kai oTIG ENIMEPOUC ONMEIWTEIG YIA TA XPNHATOOIKOVOUIKA Héaa.
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6. KuUkAog epyaciov (NWARCEIG)

O KUkAoc epyaciwv Tne ETaipeiac apopd o NWANCEIG EUNOPEUPATWY Kal NApoxr unnpeciwv, avalUsral de

G €&NG:

1/1-31/12/2017

1/1-31/12/2016

MNwAnoeic EynopsupaTwv
MNwANCEIC YNnpeoiov

415.216,38
2.888.772,50

471.006,39
1.856.880,66

3.303.988,88

2.327.887,05

7. AnoOipaTta Kai KOOTOG NWANCEWV

Qc "kOOTOG NWANCEWV" €XEI AVAyVWPIOTEI TO CUVOAO TWV ayopwV EUMOPEUNATWV ONWG UgavifeTal orn

OUVNUMEVN KATAOTAGN anOTEAEOUATWY:

1/1-31/12/2017

1/1-31/12/2016

AnoB<uaTa évapeng 0,00 0,00
AyopEc Xpriong 908.157,86 691.447,38
AnoBspaTa AMEng 0,00 0,00
Aanavec Mapoxng Ynnpeoimv 1.416.316,00 658.726,18

KOoToG NnwANBEVTOV

2.324.473,86

1.350.173,56

8. AsiToupyika £€0da

Ta Aeitoupyikd £€0da Tne ETaipeiac avaAUovTal katd katnyopia e£6dou wc €EnG:

1/1-31/12/2017 1/1-31/12/2016

ApoIBéc & £€0da npocwnikou 1.770.395,00 878.301,57
ApOIBEC & £E0Da TPIT@V 142.640,15 423.502,86
Evoikia 52.754,49 35.291,27
HAekTpIopoOC, Udpeuan, BEpuavan, kabapioTnTa 7.081,22 9.447,14
Eniokeugc & ouvTnpnosig 15.680,23 6.883,19
TnAepwvika & TaxudpopIka £€oda 26.581,85 29.533,47
AogpdahioTpa 5.014,98 931,20
Noina €€oda 0,00 4.393,77
®opol & TEAN 5.247,42 2.368,60
'E€0da npoPoAnc-diapnuiong, ekBETEWV & dNUOCIEUCEWY 134.001,91 26.111,58
'E€00a PETAPOPWY, YETAKIVAOEWV & TAEIDINV 74.933,64 28.017,58
Mpaikn UAN, évruna & avaAwaoipa uNika 31.260,12 18.536,06
SUVOPOEC - EI0POPEG 106.638,24 46.711,46
AWPEEC — €NIXOPNYNOEIG 30.145,62 2.857,98
Aidpopa £€0da 6.980,80 6.630,67
Anooéoeic 36.557,96 29.598,21
2.445.913,63 1.549.116,61
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H avaiuon Twv danavav auTwv ot KOoTog Mapoxng Ynnpeoiwnv/ €60da dioiknang / didBeang xel wG €ENC:

1/1- nopoxie | e | rouppios 3

31/12/2017 Ynnpeoiav AsiToupyiag Beong
ApoIBég & £€0da npoownikoU 1.770.395,00 1.416.316,00 177.039,50 177.039,50
AUOIBEC & £500a TpITwV 142.640,15 81.510,87 61.129,28
Evoikia 52.754,49 52.754,49
Eg‘;ggﬁ’gﬁgg Udpeuan, Bepuavan, 7.081,22 7.081,22
Eniokeuég & ouvTnpnoeig 15.680,23 15.680,23
TnAepwvikd & Taxudpopika £5oda 26.581,85 13.290,93 13.290,93
Ao@ahioTpa 5.014,98 5.014,98
Noina ££0da 0
®oOpol & TEAN 5.247,42 5.247,42
Eggia&”ggﬁggg‘gg's‘;‘%””'0”9 ebe- 134.001,91 134.001,91
Egggibssmcpopwv, METAKIVAOEWV & 74.933,64 74.933,64
[pagia) An, &vtuna & avakaoike 31.260,12 15.630,06 15.630,06
SUVOPOEC - EITPOPEC 106.638,24 48.453,04 58.185,20
AWPEEC — €NIXOPNYNOEIG 30.145,62 30.145,62
Aldpopa £€0da 6.980,80 6.980,80
AnooBEoeig 36.557,96 36.557,96

2.445.913,63 1.416.316,00 495.387,12 534.210,52

9. 'AAAa £00da

To kovOUAI "AMNa €o0da" nepihapBavel €c0oda and snixopriynon Tou Mpoypaupatoc EZMA «Enixeipnoiako
Mpdypappa «AvTaywvioTIkOTNTa, EnixelpnuatikotnTa, Kaivotopia» (EMAVEK 2014-2020), ano €nidoTnon
OAEA £pyodoTIK@V EI0POPWY Kal aoPaloTIKWV KPATNOEWV Kal ano Aoind EKTakTa kai avopyava éooda.

1/1-31/12/2017

1/1-31/12/2016

Enixopriynon CloudBD Appliance 186.093,75 22.355,57
EmddoTtnon Epyod./Epyal. OAEA 0,00 1.369,50
'Ecoda and napoyr Unnpecinv O TPITOUG 404,04 1.210,76
Aoind €kTakTa kal avopyava £0oda 62,74 78,60
'Ecoda NponyoupEvwy XpRoEwv 0,00 4.538,03

186.560,53 29.552,46
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10. 'AAAa £€00a

To kovOUA «ANMa £E0da» avaAueTal we Enc:

1/1-31/12/2017 1/1-31/12/2016

®opoloyikd npooTipa & Mpooaugnosic 7.233,03 225,92
XPEWOTIKEG CUVAANAYHATIKEC DIAPOPEC 1.447,55 334,30
Noind éxTakTa & avopyava £€oda 0,00 1.324,68
'E€00a NponyoUNEVWV XPrOEWV 0,00 9.106,02
Noind £€80da 12,81 0,00

8.693,39 10.990,92

11. 'Ecoda / 'EE0da XpnHATOOIKOVOHIKIG — ENEVIUTIKNG AEIToupyiag

To kovdUAI ""Ecoda XpnHaTOOIKOVOHIKNG — ENEVOUTIKIG AsiIToupyiag”" avalleTal we €Ene:

1/1-31/12/2017 1/1-31/12/2016

Tokol KataBeoewv Tpanelwv 1.851,06 232,15

1.851,06 232,15

To kovOUAI ""EE0da XpnHATOOIKOVOUIKNG — ENEVIUTIKAG AEITOupyiag" avalleTal wg eEnc:

1/1-31/12/2017 1/1-31/12/2016

Tokol kal 'EEoda Aavelakwv YNOXPEWTEWV 6.953,05 6.510,92
Tpane(ikec NpounBeies kal Aoina £€oda 54.477,31 34.641,97
61.430,36 41.152,89

12. dopoloyia 1005fpaTOC

O (OpOC €100dMAKATOC NOU EYPAvileTal oTnV KAaTaoTaon anoTEAEGUATWV avaAUeTal WG €ENC:

1/1-31/12/2017 1/1-31/12/2016

®0Opog €1000MHATOC 11.166,77 0,00
AvaBaihopevoc ®opoc 46.414,46 23.169,34
57.581,23 23.169,34

> Ta Tov TpONO UNOAOYIOHOU TOU TPEXOVTOG pOpoU Ba yivel Aoyog oTnv evotnTa 12.1.

> Ta Tov unoAoyiouo Tou avaBaiAdpevou gpopou Ba yivel Adyoc atny evoTnTa 12.2.

12.1. Tpeyouvoa popoloyia

O ouvTeAEOTNC POPOU €100dNAKATOG yia TNV ETaipeia gival 29% yia Tnv kAsidpevn xprnon. O Tpéxwv popoc
MoyileTal P TOUC WG Avw OUVTEAECTEC £Mi TWV POPOAOYNTEWV KEPDMV, ONWG AuTa npoadiopifovTal Ye Baon
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TIG (POPOAOYIKEC DIATAEEIC. S NEPINTWON MOU Ta PopoloynTea kEPDN eival apvnTika ({NUIEC), 0 TPEXWV PoO-
pOc nou AoyileTal sival pndevikoc.

12.2. AvaBaliduevn popoloyia

AvaBal\opevog @opog AoyileTal €ni TwV NPOCWPIVWV AMOKAICEWV TwV AOYIOTIKWV HEYEBWV anod Tnv avri-
oToIXN (PopoAoyIKN BAcn, ekTOC av opieTal dIAaPopeTIKA oTa AMXI Kal TIG AOYIOTIKEC APXEC MOU ePpapPolel n
Etaipeia.

O1 avaBaldpevor popol unoAoyilovtal Ye BAon To popoAoyikO OUVTEAEOTN nou Ba Bapulvel Ta KEPON TNC
ETaipeiac kata Tn xprion nou avapéveral 6T 6a TakTonoindei n avaBaAAOPevn popoAoyiKr anaitnon r uno-
XPEwoT, AauBavovTac un' oYV TIG PopoAOYIKEG DIATAEEIC Mou €ival Og 10XV KATd TNV NUEPOUNVIA TOU IG0AO-
yiopou.

Me Bdoel TIC NPOCPATEG TPOMOMOINTEIG TNG EAANVIKNAG (POPOAOYIKNG VOUOBETIag, yia Tov UNOAOYIOHO TNG a-
vapBaAAopevng popoloyiag, Xpnoidonoinenke oUVTEAEOTAC 29%.

O £nopevog nivakac napoucialel TiG ETABOAEC 0To UNOAOINO TwV avaBarAopeEVeV POpwY, KaBWE Kal TNV
avaluon Toug pe Baon To €idoC TNG NPOoWPIVIC dlIaPopdac nou Touc dnuioUpynos:

Avayvwpion
Avayvaopion peow - Am'euBciag ornv
AnoreAsouarwv KaBapr Ocon
AvapB. @opoA.aro eVowuares axiviTornonjoelg -21.950,55 0,00
AvapB. @opoA.ano aowuareg akivnTornoljoeic -704,36 0,00
Avap. @opoA.arno XpnuarodoTikee OULPBATEIC 0,00 0,00
AvapB. @opol.arno anotiunon oToixeiwv EvepynTikou 0,00 0,00
AvapB. ®opol.arno npofAEwerc -5.634,50 0,00
AvapB. ®opoA.arno peraparikoug 0,00 0,00
AvapB. @opol.ano @opoloyikee Znuiec 0,00 0,00
SuvoAo -28.289,41 0,00

STOV avTEPW Mivaka, BeTIKO Noood unodnAwvel avaBal\Opevn PopoAoyIKr anaitnaon, eve apvnTikd nogd
unodnAwvel avaBarAOPevn (popoAOYIK UNOXPEWTN.

O avaBaA\opevoc (pOpoc €1000MNKATOC NoU OXETICETAl e OTOIXEIA Ta onoia £xouv avayvwplodsi an’ euBeiac
oTa idla ke@aAala kataywpeital an’ eubegiac ota idia Kepahaia kai OXl OTNV KaTAoTACT ANOTEAECUATWV.

12.3. DOPOAOYIKOG EAEYXOG KAl OXNUATIOBEIOES MPOBAEWEIC yia POpoUs

H eAnvIkr @opoloyikry vopoBeoia kal ol OXETIKEG OIATAEEIC UNOKEIVTAI OE EPUNVEIEC and TIC POPOAOYIKEG
apxéc. O1 dNAWOEIG POPoU £100dNUATOG KaTaTiBevTal o€ £Troia Baaon, al\a Ta kEpdn 1 ol INUIEG Nou dNA®-
VOVTal YIa (pPOPOAOYIKOUC OKOMOUC NApauéVOUV MPoowpiva €wC OTOU Ol (POPONOYIKEC APXEC EEETATOUV TIC
(PopoAoyIkEC dNAWOEIC Kal Ta BiBAia Tou popoAoyoUpevou, OTIYUN KATa Tnv onoia 6a ekkaBapioTolv Kai ol
OXETIKEC POPOAOYIKEC UMOXPEWOTEIC,

H Etaipeia oxnuatifel npoBAewn €vavTi eminAEov QOPwV MOU eVOEXETAI VA MPOKUYWOUV anod WEANOVTIKOUG
(pOPOAOYIKOUC EAEYXOUC TWV EKAOTOTE QVEAEYKTWV XPAOEWY, N onoia ancikovileTal og 131aiTepn Ypauun Tou
naenTikou.
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AvaAuTIkd, n kivnon Tou kovduAiou autou ("Aoinég npoPAEWeIc") éxel wg €ENG:

YnoAomno Tnv 31/12/2014 50.000,00
NAfov: SxnuaTioBeioa npoBAswn 1/1-31/12/2015 10.000,00
YnoAoino tTnv 31/12/2015 60.000,00
NA£ov: >xnuaTioBeioa npoBieyn 1/1-31/12/2016 0,00
YnoéAoino Tnv 31/12/2016 60.000,00
MAéov: IxnuaTioBeioa npdBAewn 1/1-31/12/2017 0,00
YnoéAoino Tnv 31/12/2017 60.000,00

H ETaipeia £xel eAeyxBei popoAoyikda pExp! kal Tn xprion 2009. O1 xpriosic 2010 kal 2012 £xouv napaypagei
£V YIa TIC XpRoeic 2013 £w¢ 2017, ol onoieg dev £xouv eAeyxBei anod TIC apuodIEG POPOAOYIKEC APXEC N &-
Taipeia £xel oxXnNUATIoEl CUVOAIKH NPOBAswn Uyouc 60 XIA. eUpw n onoia BswpoUpE OTI ival ENAPKNC.

13. EvoopaTa nayia oToixeia

Ta 1310XpnoIKonoloUKEVa NAyia NePIOUCIakd aToixeia TN ETaipeiag, ol anooBECEIC auTwy, KaBwG Kal ol Je-
TABOAEC TOUC KATa TNV KAEIOPEVN Xprion, napouaialovTal oTov ENOMPEVO Nivaka:

(a) ZE ASIEZ KTHZHZ ErK/SEIS SE EMININA & AOINIO:  AKINHTOINOIHZEIS YI10 Z¥Ynoro
AKINHTA TPITQN EZOMAIEMOZ EKTEAEZH
YnoAoino 01/01/2015 0,00 390.881,72 0,00 390.881,72
Mpoodrikeg 0,00 12.665,33 0,00 12.665,33
YnéAoino 31/12/2015 0,00 403.547,05 0,00 403.547,05
Mpoodrikeg 0,00 7.306,69 0,00 7.306,69
YnéAoino 31/12/2016 0,00 410.853,74 0,00 410.853,74
Mpoodrikeg 98.834,23 94.065,63 64.139,90 257.039,76
YnéAoino 31/12/2017 98.834,23 504.919,37 64.139,90 667.893,50
(B) ANOZBEZEIZ
YnoAoino 01/01/2015 0,00 378.038,69 0,00 378.038,69
AnooBEoeig NepIodoU 0,00 12.665,00 0,00 12.665,00
YnéAoino 31/12/2015 0,00 390.703,69 0,00 390.703,69
AnooBEaeig nepIodoU 0,00 20.146,29 0,00 20.146,29
YnéAoino 31/12/2016 0,00 410.849,98 0,00 410.849,98
AnooBeoeig nepiddou 14.313,82 10.605,75 0,00 24.919,57
YnéAoino 31/12/2017 14.313,82 421.455,73 0,00 435.769,55

(v) KAOAPA YINMOAOIMNA

YnoAoino 31/12/2016 0,00 3,76 0,00 3,76

YnoAoino 31/12/2017 84.520,41 83.463,64 64.139,90 232.123,95
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14. Noinég pakponPOOECHEG ANAITHOEIG

To kovOUM auTo ouvTiBeTal and kaTaBAnBeiosg eyyunosic o dNUOCIEC €TAIPEIEC KOIVAG WPEAEIAC yia Tn

oUvdeon oTa dIKTUG QUT®V Kal OE ETAIPEIEG EVOIKIATEWY AUTOKIVITWV.

1/1-31/12/2017

1/1-31/12/2016

KaTtaBAnBeioec eyyunoeig 13.698,12 13.620,12
13.698,12 13.620,12
15.Epnopikég kal AoINEG anaITROEIG

To kovOUAI auTd avaAleTal wg eENG:
31.12.2017 31.12.2016
MeAaTEC 1.517.333,05 1.225.795,99
EniTrayég EionpakTéeg (MeTayxpov.)& ypauy. 8.822,76 0,00
MpdBAewn eniopalwv anamioewy ( aTo 16070YI0 £Xel 70XIA.) -19.946,94 -19.946,94
Z0volo (a) 1.506.208,87 1.205.849,05
Anaitnosic ano To dnuodaIo 51.432,80 49.156,02
NOINEC anaITroeIg 40.531,40 32.759,69
Tivolo (B) 91.964,20 81.915,71

levikd ZUvoAo

1.598.173,07

1.287.764,76

16. Tapsiaka diaG€cipa kal eicodnuarTa

Ta Tapeiaka diaBEaipa kail el0odnuaTa avaAuovtal we KATwo:

31.12.2017 31.12.2016
Tapeio 1.240,82 1.376,60
KaTabEoeic owewce Kal npobeayiag 234.506,42 39.639,76
235.747,24 41.016,36

17. Makponp0OeopeG NPOBAEYEIG

To ouyKeKpIPEVO KOVOUAI apopd npOoBAEWN yIa aVEAEYKTEC (POPOAOYIKEG XPROEIC KaBWG kal NpoBAeyn ano-

{NUiwoNG Napoxwv NPoowmnikou.

1. NpoBAéyeic AnolnHinonc NnpocwniKou

MpoBAsewn 31/12/2014 40.000,00
Meiov: KataBAnBsioa Anolnuiwon anoAuong -6.533,30
MAfov: AlevepynBeioa npoBAewn 2015 11.533,30
MpoBAsywn 31/12/2015 45.000,00

Meiov: KaTtaBAnBeioa Anolnuinon andAuong
MA&ov: AlevepynBeioa npoBAewn 2016

10.570,68
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NpéBAsywn 31/12/2016 55.570,68

Meiov: KaTtaBAnBeioa Anolnuinon andAuonc 0,00

MAgov: AlgvepynBeioa npdBAsywn 2017 0,00

MpoBAsywn 31/12/2017 55.570,68

2. NMpoBAsywn d1aPpopmV POoPOAOYIKOU EAEYXOU

lMood o< xIA. € 31/12/2017 31/12/2016

MpoBAewn d1a@opwv PopoAoyIKoU EAEYXOU 60.000,00 60.000,00
60.000,00 60.000,00

18. AvaBaAAOPEVEG (POPOAOYIKEC ANAITHOEIG/ YNOXPERNOTEIG

1/1-31/12/2017

1/1-31/12/2016

lMooa o € A.®. YNOXpPEWON A.®. AnaiTnon
layia NepIOUCIAKA OTOIXEIA 21.950,55 1,50
AC®OUATEC AKIVNTOMNOINTEIG 704,36 0,00
MpoBAEwelg 5.634,50 16.115,54
ZUvoAo -28.289,41 16.117,04
19.Eunopikég kail AOINEC UNOXPERNOCEIG

To kovOUAI auTo avalleTal wg €ENG:

31.12.2017 31.12.2016
EMNOPIKEG UNOXPEWTEIC 458.926,42 351.652,99
Enmirayéc nAnpwTéec-TpappdTia & unoay. nAnp. 0,00 4.960,00
MpokaTaBoAEC NEAATWV 0,00 3.866,02
AnodoxEc NpoownikoU NANPWTEEC 519,11 10,00
YNoxpewoei¢ o€ aoPpaliaTIKoUG 0pyavioHOoUG 125.198,24 45.979,83
NOINEC UNOXPEWTEIG 9.324,00 1.608,00
'E€0da ¥prioewc SoUAEUpEVa 30.001,56 20.559,22

623.969,33 428.636,06
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20.TpEXOUOEC POPOAOYIKEC UNOXPERNTEIC

O1 TPEXOUTEG POPONOYIKEG UNOXPEWTEIC TNG ETaipeiac Tnv 31/12/2017 avaAuovTal wg €ENC:

31.12.2017 31.12.2016
OMNA 61.616,94 98.567,74
Noinoi ®opol TEAN 54.234,03 173.461,53
115.850,97 272.029,27

21. AaVEIGKEG UNOYXPEWOEIC

O1 davelakéc unoxpewaoelg Tne Etaipeiac Tnv 31/12/2017 avaAUovTal w¢ £Enc:

31.12.2017 31.12.2016
Aaveiaka kepaAaia: Avaiuon
Ouohoyiaka daveia 0,00 0,00
Tpanedika daveia 1.024.867,89 397.869,72
XpNHATOdOTIKEG HIOOWOEIG 0,00 0,00
ZUvolo 1.024.867,89 397.869,72
MakponpOBeoUEC DAVEIOKEC UNOXPEWOTEIC 700.000,00 0,00
BpaxunpoBeopeG dAVEIQKEC UNOXPEWTEIC 324.867,89 397.869,72
ZUvolo 1.024.867,89 397.869,72
TpaneQika daveia
Avo TV 5 eTv 0,00 0,00
Anod 1 €wg 5 €T 700.000,00 0,00
'Ewg 1 €T0C 324.867,89 397.869,72
ZUvolAo 1.024.867,89 397.869,72
XpnUAaTodoTIKEC HICOMOEIG
Avw TV 5 etV 0,00 0,00
Anod 1 €wg 5 €T 0,00 0,00
Ewe 1 £10C 0,00 0,00
ZUvolAo 0,00 0,00

32 |




QIVOS - WE CREATE CUSTOMER LOYALTY A.E.
2 NUEIWOEIC ET TWV ETACIWY OIKOVOUIKWY KataoTdoswy Tng xphong 2017
(Ta mood oe 6AoUC TOUG TTIVAKEG gival eKPPAOUEVa OE EUPW)

22.I'vo)OTONOINOEIG CUVOESEPHEVWV HEPDV

MNoocda os € 31/12/2017
EVOOETAIPIKEG ANAITAOEIG — UNOXPERNTEIC

ANaITAOEIG

MNTpIKN) 0,00
Noina ouvdedepéva JEPN 22.729,00
Z0voAo 0
YNoOXPEMCEIG

MNTpIKN 0
Noind ouvdedepeva PEPN 0,00
Z0volo 0
EvOOETAIPIKEG ZUVAAAAYEG

Noocda os € 31/12/2017
NMwARCEIG ayabwv Kdal UNNPECIOV

MnTpIKNA 832.350,00
Noina ouvdedepéva JEPN 483.630,00
ZUvolAo 1.315.980,00

AYOpEG ayab@v Kal Unnpeci®v

MNTpIKN 0,00
Aoina ouvdedepéva JEPN 22.729,00
Z0volAo 22.729,00

AHOIBEG HEA®V A.Z. kal AIEBUVTROV
MioBoi kal apoIBEG

Anaitnoeic pehwv A.Z. kal AIEBuvTov
YNoxewoelig yeAwv A.Z. kal AlEBuvT®v

ZUvolo

23. Ap1OHOG anaocX0oAOUHEVOU NPOCKNIKOU

To anaoyoAoupevo npoowniko Tnv 31/12/2017 Arav 75 dtoua and 51 atoua tnv 31/12/2016.

24.Ev3EXOHEVEG UNOXPEMCEIG KAl AVEIANHUEVEG SECHEUCEIG

Agv undapyouv
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25.MeTayevéoTepa Tou IocoAoyiopoU MeyovoTa

Aev undpyouv AaA\a onuavTika yeyovota peTayevéaTepa Tng 317 AekepBpiou 2017 Ta onoia 6a €npene i va
KolvornoinBouv 1 va diagoponoifoouV Ta KovOUAIA TwV dNHOCIEUPEVWV OIKOVOUIK®MY KATAOTAGEWV.

O NPOEAPOZ O AIEYOYNQN XYMBOYAOZ
MEQPIOZ KOYTZOAIOYTZ0Z EYAITEAOZ KAPAAHZ
AAT: AB-593469 AAT: AK 246046.
O AOTIZTHZ
FEQPI10Z AANABANOZ

AAT: AI-518859
A.A. A'TAZHZ 0008211
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